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e “you name it...t helped make itt! 


Latest 
U.S. Government 
Adhesive Specifications! 


\ 14 page chart . . . covering a variety 
of items. from individual combat ra 
tions to carload shipments...yours for 
the asking! 42 specifications tabulated 


as follows: 


SYMBOL (JAN-P-117) 


TITLE AND GEN‘L DESCRIPTION 


Packaging and Packing for Overseas 
Shipment Bags, Interior Packaging 


ADHESIVE APPLICATION 


Class a—Greaseproof 

Class b—Waterproof 

Class c—Greaseproof and Water- 
proof 

Class d—Greaseproof, Water 
proof, and Moisture- 
vaporproot 


WE RECOMMEND ... 


(lue for paper weapons es is 


- arts ‘ . RESYN 20R3647 RESYN 20R3647 
What am I aiming? Glue! In a multi-ply artillery shell case. 


Weather-resistant glue. That holds tight in steaming jungles. Class b— Class d— 

On winter-swept plains. And helps deliver ammunition in perfect RESYN 45-172 RESYN 45-172 
firing condition. Spiral-tube-winding adhesives must spread RESYN 2423412 RESYN 3647 
uniformly; take a quick, firm bite into the fibre; be non-stringy. RESYN 3647 en Seer 
RESYN 20R3647 


. and this isn’t all! actual stock should be tested 


@ “vou name it... helped make it!” Look around defense vs 

. : I a et iaing If you handle “DO” rated shipments 
plants. Glue helps equally well in the protective packaging, or any type of military packaging 
labeling, shipping of small arms ammunition, new and replace- here's a constant and invaluable source 


ment parts for guns, tanks, planes. The NATIONAL touch is every- of reference. It’s authoritative. [t's 


where. Glue applied through imaginative research and service. completety wp to dete. Compiled after 
1 : vears of close cooperation with a vari- 
To every item of defense. ears of close coope on Ww \ 

” ety of Government agencies 


If the job calls for an adhesive. you'll 


find the approved one here! 
o 
STARCHES tonal ADHESIVES Our Technical Service Department 
is always at your disposal. For special 
‘ applications .. . up-to-the-minute speci- 
fication changes . . . or general infor- 
CTS INC. mation, contact NATIONAL ADHESIVES 


27 ‘ee > » . 9198S 

Executive Offices: 270 Madison Ave., New York 16,N_Y. © Plants: Dunellen, N. J., Chicago, Indianapolis, San Fran- - 1 Wallace Avenue. Toronto; or 2125 
> 

cisco. ¢ Sales Offices: All principal cities. © Canada: Toronto and Montreal. England: Slough. ¢ Helland: Veendam Remembrance Road, Lachine. Quebec. 








New, multicolor 
PACKAGING 


Sells on Sight! 


This new, amazing and exclusive multi-color GAIRVURE 
printing on paperboard eliminates expensive outside wraps...and with 
substantial economy too. 


At last, GAIRVURE opens up a new and lucrative field of 
smart, artistic packaging. Your GAIRVURE PACKAGE will radiate and 
reflect the eye appeal and buying impulse you have been trying to 
achieve for years. When displayed on the dealer's counter, showcase, 
shelf or in the window a dramatic SALES IMPACT is created. In many 
instances sales have doubled and tripled through the persuasive in- 
fluence of these brilliant multi-color GAIRVURE CARTONS. 


Famous products are NOW going to market in GAIRVURE 
cartons...they SELL ON SIGHT...yielding profits never before enjoyed 
in your industry. 


SEND FOR BROCHURE AND SAMPLE 


Upon request we will gladly send descriptive literature and sample of 
multi-color GAIRVURE. Write today. 


DEPENDABLE SHIPPING CONTAINERS 
are produced in strategically located Gair Plants. 


ROBERT GAIR COMPANY, INC., 155 EAST 44th ST., NEW YORK » TORONTO 


PAPERBOARD © FOLDING CARTONS © SHIPPING CONTAINERS 
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General 


Packaging for industry 118 
Suppliers are beginning to realize that con- 
venience and economy are as important to the 
assembly line as to the consumer. 


Better battery label 119 
Eveready’s new “inside-out” cell has acetate- 
surfaced heat-seal label that is functional. 


Switchproof display 120 
A simple plastic package provides convenient 
carrying case and complete new merchandis- 
ing system for sun glasses. 


Sunsweet and K-202 122 
How dried-fruit packer’s search for a highly 
protective film with good handling properties 
culminated in the new saran-coated cello- 
phane. By T. A. Scwarz. 


Oh Henry! 126 
Pacemaker in packaging and biggest seller of 
1,000 brands in billion-dollar industry, it 
qualifies for Packaging’s Hall of Fame. 


Design Histories 132 


Copper for copper 136 
Showing that special metallic tone on foil is 
effective when it helps identify use. 


The Show is ready 138 
264 exhibits and thousands of visitors will 
pack Atlantic City hall April 17-20. 


Cracker-filling achievement 140 
New system of weighing mechanizes the last 
remaining manual step in packaging. 


Packaging Pageant 144 


Single-shots 148 
Convenience-appeal of protected single-use 
quantities booms use of felatin capsules. 


Convertible tube bander 151 
ns machine is adapted to handle 
both glass and acetate tooth-brush tubes. 


New Machinery at the Show 152 


A pictorial preview of new developments. 
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What adhesives users should know 158 
Shortages can be eased by conservation and 
an understanding of alternative materials. 
By A. B. Crowe tt, Jr., and Morrison M. 
Bump. 


Multiple merchandiser 163 
Cigar distributors’ experience with 5-packs 
indicates that cooperation, not competition, 
may be the key to counter sales impact. 


Visible spuds 164 
Transparent bags for 10-Ib. quantities mark 
final step in meeting pre-packaging demand. 


Display Gallery 166 


Folding-box winners 170 
Best examples of 1950 production are selected 
from record 1,378 entries in contest. 


Spillproof nail polish 175 
The answer to a woman’s problem appears to 
be achieved with a simple polyethylene-plug 
valve in neck of Cutex bottle. 


The power pack 176 
Demonstrated economies in material and 
manhours. By J. D. MALCOLMSON. 


Technical 


Liquids in film-lined fibre 181 
Booted polythylene liner makes the fibre 
drum a successful container for 400-Ib. loads 
of chemicals. By E. S. ScHNEDER. 


Economics of container design 186 
Principles of calculus applied to proportion- 
ing of containers. By Cartes F. Carr. 


Questions and Answers 190 


Departments 


Equipment and Materials 


Plants and People 

For Your Information 

Washington Review 

U. S. Patents Digest 246 
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need help 
with your 


packaging 





problems? 





S25) 


try REET 1.7 and 2 GAUGE 


Calendered Vinyl Films 


in both general purpose 
and non-toxic formulations 


fe MR ees REET ees igtet 
besisevelnsarel ROSS & ROBERTS, Inc. 


Atlantic City, April 17-20 Stratford, Conn. West Haven, Conn. 


ROSS & ROBERTS SALES CO., INC. 


Sales and Technical Field Representatives 
*Trede Merk 350 Fifth Avenue, New York 1 * BRyant 9-7961 
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Happy birthday 


ust 20 YEARS AGO NEXT MONTH, 33 exhibitors opened the 
J doors of the first Packaging Show, which filled a good-sized 
parlor at the Hotel Pennsylvania in New York. 

Four years earlier, Charles A. Breskin and the late D. E. A. 
Charlton had founded Mopern Pacxacrnc and the idea that 
packaging formed a ground of common interest for all indus- 
try and business was beginning to take hold. 


Under the leadership of W. J. Donald, the Consumer Mar- 
keting Division of the American Management Assn. was soon 
to evolve into the Packaging Division. A young man named 
Saul Poliak was involved in arrangements for the first exposi- 
tion and among the speakers on the conference program ar- 
ranged by Mr. Wolf were J. D. Malcolmson, the late Arthur S. 
Allen, Ben Nash, C. B. Larrabee, L. B. Steele, Allan Brown 
and Mr. Charlton. 


The first Packaging Exposition occupied 3,000 sq. ft. of ex- 
hibit space and the sponsors were delighted with a registra- 
tion of 2,000. Editor Charlton remarked in the next issue of 
MoperRN PackacInNc that “there seems to be little doubt but 
that further gatherings of this sort will be looked forward to 
with even greater interest and enthusiasm.” 


Ted Charlton lived to see The Show double and triple in 
size, each year—without exception—bigger than the one be- 
fore. But he could not have envisioned that by 1951 the little 
hotel-parlor exhibit would have grown to one of the world’s 
biggest industrial expositions, completely filling the nation’s 
largest exhibit hall, at Atlantic City, with 264 exhibitors 
occupying in excess of 80,000 sq. ft. 

With all their pioneering faith, the founders could hardly 
have expected that the realization of the importance of pack- 
aging would continue to grow to the point where The Show 
would draw as many as 20,000 visitors in four days. 


To that little band of men who first recognized and brought 
forth this new influence on American business, the world owes 
a tribute on this 20th birthday of the Packaging Show. 


The Edilou- 





WOW wrwwar ADUITIONAL LABOR 


to 5 TIMES MORE 


e EMBOSSING 
e PAPER FINISHING 
e OFF-MACHINE CREPING 


With the NEW 


MASTER 
Hyaduauic 
EMBOSSING 


EMBOSSING MACHINE 


MASTER HYDRAULIC ; MAC K i] By e 
and 


UNIFORM PATTERN 


HIGH SPEED = ENGRAVED MATCHED HARDENED 
Low cost i: ee FORGED STEEL ROLLS 


The GREATEST Development in the History of Embossing 


The new high-speed method of embossing that 
will emboss or finish up to 1,000 feet per minute 
producing day after day, year after year, uniform 
high quality embossing not duplicated by any other 
method or machine. 

Reduces scrap, eliminates lost production due 
to fractures in paper filled backup rolls caused by 
splices and material variation; will likewise elimi- 
nate costly backup roll repairs and replacement. 
ENGRAVED MATCHED HARDENED FORGED STEEL ROLLS 

U. S. Patent Pending 


MODERN ENGRAVING & MACHINE CoO. 


1413 CHESTNUT AVE., HILLSIDE 5, NEW JERSEY 
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"It was love at first sight when she saw the Pablum baby.” 


“PICK-ME-UP” APPEAL stands out in this floor display of Pablum Oatmeal and 
Pablum Mixed Cereal. Extra traffic-stopping power is added by the box toppers 
highlighting the ‘‘easy-pouring™’ spout. Pablum Rice and Pablum Barley Cereal 
are two more featured products which satisfy baby’s changing taste. A giant set- 
up combination box display (not shown) of Pablum Oatmeal and Pablum Mixed 
Cereal completes Pablum’s in-store promotion. Merchandisers like these, created 
and produced by Forbes for the makers of Pablum, Mead Johnson & Co., in con- 
junction with their agency, C. J. LaRoche & Co., Inc.,keeps Pablum in the most 
profitable place — where the customer can’t miss it 





You, too, can get more merchandising impact for your money, 
thanks to the Facts from Forbes . . . facts gathered by long ex- 
perience and continuous studies of the effectiveness of printed 
merchandising in all fields. Unique facilities in lithography, 
letterpress, web gravure and die-stamping — all under one roof 
and one management control — combined with Forbes know- 
how can handle your job whether it be a 
long or short run, creation plus produc- 
tion or production only. To get the Facts 
from Forbes, call the Man from Forbes ! 


FORBES LITHOGRAPH CO. 


NEW YORK + Creverano » BOSTON + cHicaco+ Rocnester 


Lelwers Merchandsing Impact 
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Another new development using 


B. F. Goodrich Chemical Company raw materials 


HIS luminescent tape glows 

brightly all night long... an 
important safety factor wherever arti- 
ficial lighting is not possible. It re- 
news itself during daylight again and 
is good for many nights’ use. In the 
luminescent coating a Geon resin 
serves as the pigment binder. This 
in turn is protected by a transparent 
surface coating of Geon. 


Because water would damage the 
luminescence, Geon guards it against 
dampness and also protects it against 
scuffing, grease and oil. 


This luminescent tape is at present 
not available for civilian use. 


B. F. Goodrich Chemical Company does not make this tape. 
We supply raw materials for the coating only, 


Tape that says 
“HERE | AM” in the dark! 


It’s another example of Geon mate- 
rials’ versatility. For Geon is adapt- 
able to scores of uses where resistance 
to heat and cold, weather, aging and 
wear are important—often vital. And 
Geon materials have more advantages. 
They’re highly resistant to oil and 
grease, chemicals and other damag- 
ing elements. 


Geon materials come in many forms 
—including resin, latex and com- 
pounded plastics. They may be just 
what you need to improve or develop 
a product, or to convert to defense 
production. Right now demand ex- 
ceeds supply, but experimental quan- 


tities are available for development 
work. For information and helpful 
technical advice, please write Dept. 
GJ-2, B. F. Goodrich Chemical Com- 
pany, Rose Building, Cleveland 15, 
Ohio. Cable address: Goodchemco. 


This tape will be on display in our booth $232 at the National Packaging Exposition, April 17-20, Atlantic City. 


GEON RESINS e GOOD-RITE PLASTICIZERS ... the ideal team to make products easier, better and more saleable. 
GEON polyvinyl! materials e HYCAR American rubber e GOOD-RITE chemicals and plasticizers e HARMON organic colors 
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the BIGGER they are 
the MORE you save...with 


ALCOA TUBES 


Alcoa Aluminum tubes like this big Sterling 
Calking Compound tube cost Jess than tubes of 
other metals. But you get more than low cost— 


Alcoa Tubes take clear, sharp designs in any color. 
Their light weight cuts shipping costs. Their 
greater rigidity speeds handling—protects appearance 
all the way to the consumer. They are chemically 
pure, clean and grease-free and are the product 
of Alcoa, pioneer in aluminum tubes. 


Rearmament needs come first, and you may not be 
able to get all the Alcoa Tubes you want for 
consumer use. For information on availability and 
deliveries call your local Alcoa Sales Office listed 
under “aluminum” in your classified telephone 
directory, or write ALUMINUM COMPANY OF 
AMERICA, 1751D Gulf Bldg., Pittsburgh 19, Penna. 
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TRALON 


*Polyethylene is first choice for 
protective packaging. Meets packaging 


requirements for many government orders. 


Government orders with DO (defense order) rating will be given 
preferential treatment with respect to production and shipment. 
Such orders calling for the use of special laminated materials, cello- 
phane, glassine, tralon (polyethylene), pliofilm, acetate, aluminum 
foil, and paper board “loxtite” partitions will be filled regardless 
of any material allocation restrictions. Our several plants are ready 
to serve you in fulfilling package requirements as outlined above. 


Our experts are ready to help solve your packaging problems 
We welcome your inquiries — no obligation — write today 


Sales Offices in: 

Chicago, Denver, New York, 
Philadelphia, Pittsburgh, 
Cleveland, Kansas City, 

St. Louis, Dallas, Detroit, 


C6 &.?.6°R-. AT.) ae Oakland, San Antonio. 


366 WEST ONTARIO STREET, CHICAGO 10, ILLINOIS 


CONVERTERS AND PRINTERS OF CELLOPHANE, PLIOFILM, PLASTICS, ACETATES, FOIL AND GLASSINE 
9 
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*Harvard House, herb wine vinegars 
are packed by the 


Frederick Lawrence Company, Cambridge, Mass. 


J, 
Leong, 
cd 
by yy, 


Visit Crown in Booths 370-372 at the Nati 








Harvard House* Wine Vinegars are delicious on vegetables and in 
salads served with red meats, poultry, fish, etc. They are surprisingly 
inexpensive, too, Many housewives keep all five flavors on their 
pantry shelves... Chefs Bouquet, Tarrogan, Basil, Garlic, and 
Red Hot... each flavor just “right” fa¥ cértain types of food. 


And that’s the way it is with Crown Closures. There’s a closure 
and liner combination that’s “right” for specific types of products 
. .. like the Crown Screw Caps and special liners used by the 


Frederick Lawrence Co. on these Harvard House products. 


We'll be glad to suggest the correct closure and liner combina- 
tion for your products, too. Our entire laboratory facilities and 
years of experience are at your disposal without cost or obligation. 
Crown Cork & Seal Co., Baltimore 3, Md. World’s Largest 
Makers of Metal Closures, 





— Convention Hall in Atlantic City — April 17-20. 
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HERE’S THE ROTO FOR 
POLYETHYLENE BAGS 
WITH THE WORLD’S 


SMOOTHEST SEALS 


~~ 


i 
= 
— 
~*~. 





> 4 
Ld 


MODEL PO-2 


@ High Speed 
@ Automatic Stacking 
@ Consistent and Dependable 


Roto’s latest development 

in heat-seal bag making... handles 

both sheeting and tubing. Makes beau- 

tiful flat seals in wide range of thick- 

nesses. Production rates based on film 

gauge rather than bag size. Exception- AT THE SHOW—BOOTH 680 
ally high production rates on narrow 

width tubing by running 2 webs at 

once. Delivery system automatically 

stacks bags — completely eliminates 


S, f . 
a" May be adapted for (V) OQ aq MACHINE CORP. 


306 East 22nd Street, New York 10, N. Y. 
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HASTE MAKES WASTE 


It's the truth! If you want displays, labels and packagings 

that stop folks, make them buy—it will pay you to 

stop, look and listen a bit yourself before you rush into 

The renowned Anheuser-Busch Cham- production. Get out in the market... look .. . ask 
pion Clydesdale Horses are featured in 

questions . . . and listen! If you lack the time or the staff— 


pth gg i hae ery a al we're equipped to do it for you. In a very few days, our 


ees te Gemaneee an Marketing Division can determine your dealers’ likes and 


ee dislikes, diagnose the competitive situation and come up 
with suggestions, based on the facts, calculated to earn 
dealer—and consumer—preference for your product. 
You'll like the way our creative people translate such 


suggestions into displays, labels and packagings that are 


NATIONAL 
PACKAGING 
EXPOSITION 


new and different—sufficiently so to give your brand a 
clear-cut competitive advantage. If you're of a mind to 
make haste slowly on your next point of purchase project, 


why not call us in. Without obligation, of course. 


LONSOLIDATED Lithographing Corporation 


MEMBER OF THE POINT OF PURCHASE ADVERTISING INSTITUTE 
Main Office and Plant: 1013 Grand Street, Brooklyn 6, N. Y. 
Sales Offices in Philadelphia, Chicago, Louisville and Tampa. 


April 17th-20th 


ATLANTIC CITY, N. J. 
AUDITORIUM 


Visit us at Booth 336 
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ask the ATF 
KLINGROSE man 


ATF-KLINGROSE Rotogravure 
greater accessibility pays off 


Around the- Clock! 


—— a 





A fandamental in the construction of every piece 
of ATF-Klingrose equipment is easy accessibility of parts—a big 
time-saving factor in operation and maintenance. 

This is exemplified in the ATF-Klingrose LC Laminator, illus- 
trated. It’s designed for hot wax or cold adhesive mounting of foil 
to paper, cellophane to foil, paper to paper. It also provides for sur- 
face treatment of foil for subsequent rotogravure printing. The LC 
Laminator is made for standard web widths of 32, 42,56 and 62 inches. 

This Laminator is an example of the completeness of the ATF- 
Klingrose line, which covers every requirement for rotogravure 
production. So whatever the nature of the web you process, ATF- 
Klingrose can furnish a press exactly suited for the application. 

When a printer becomes a Klingrose user—and learns its around- 
the-clock dependability from personal experience—he continues to 
install more Klingrose equipment as his business grows. 


* Gen U find Elmer Stacy at Gooth 750 
Yational Packaging Exposttion 


ttlantic City April 17th to 2O th 
ABLE 


GEE THE MOST COMPLETE LINE OF ROTOGRAVURE EQUIPMENT AVAIL 


AMERICAN TYPE FOUNDERS 


Rlkingrose Gravure Diucscon +150 twentieth Street, Brooklyn 32, N. Y. 











MOISTURE - VAPORPROOF PROTECTION 


Engineered to 


MILITARY 
SPECIFICATIONS 


Methods IA and I JAN-P-117, JAN-B-121, 
JAN-P-131 .. . AN-C-67b and AN-E-1b. . . 
or the new MIL series . . . these are: 
just a few of the many specifications 

on which Vanant field specialists can 

offer you packaging assistance. 






CARTON 
BARRIER 
CARTON 


(APPLICATION 
Method IIb) 












Illustrating design as. used by 
Cooper and Cooper, Packaging 






Processors, Chicago, Ill. 





Call These YANANT Representatives on Your Packaging Problems 
cs ities Co. 


Products < Allied"Commod Allied Commodities Co. 
Avenue = *- SAgdrus Bldg. Bldg. Kansas City Merchandise Mart 
i Kansas City 8, Mo. 


William Diemer & Co., inc. 
274 Madison Avenve 431 E. Burleigh St. 
New York 16, N. Y. Milwaukee 12, Wisconsin 
Protective Packaging Co. Standard Parts & Equipment Co. 
542.S. Dearborn St. 904 N. Main - P.O. Box 4385 
Fort Worth, Texes 


Plant: Tomah, Wis. 

















Yew 50” 
ANTI-FRICTION CELLOPRINTER 


Increases Production 
at least 20% 


Semi-automatic web-splicing units plus 
speeds up to 500 ft per minute make 
this Kidder Press outstanding 


Combining the best features of time-tested Kidder 
Aniliner and Celloprinter presses with revolutionary 
new features, this entirely new machine promises you 
record-breaking production in high-quality, four- 
color Cellophane printing up to 32” web and printing 
width up to 30”. 


NEW WEB-SPLICING DEVICE 

Operating at speeds up to 500 feet a minute, this 
Kidder Anti-Friction Celloprinter allows you to make 
all-day runs at normal press speeds without stopping 
for roll changes. That’s because of new semi-automatic 
web-splicing units at both unwind and rewind ends. Any 
skilled press operator can learn to handle this web- 
splicing device in only a few hours. Think what this 
feature alone will mean to your production. A 10% 
increase is a conservative estimate. (These new web- 
splicing units are also available for Kidder 24” CONTROL OVER 
Celloprinter presses.) a 





PROPER 

OTHER PRODUCTION-BOOSTING FEATURES DISTRIBUTION OF 

@ A One-Man Press —a single hydraulic control valve -” 

allows operator to release all the plates from the web. ACCURACY OF THE 
; IMPRESSION 

@ Easy to register — handwheel adjustment of lateral 


and longitudinal register is 3/16” in either direction 
. . operable while press is in motion. 





@ Special drying system — not only dries the com- 
pletely printed web, but also provides for partial dry- KIDDER 
ing in-between colors. 

8 Manufacturer of “3 


Point” Presses — so- 
called because they 
fulfill the three ma- 
WRITE FOR SPECIFICATIONS AND COSTS = , jor requirements 

This new Kidder 30” Anti-Friction Celloprinter for perfect printing. 











Press is so outstanding that you'll want to read all 
about it. Write today. 











KIDDER PRESS COMPANY, INE: 


DOVER, NEW HAMPSHIRE 


‘A. E. MARCONETTI, INC. ' MACHINERY SERVICE COMPANY 
Empire State Bldg., New York 1, New York P. O. Box 33, Los Angeles 11, California 
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ony A PONY LABELRITE* 
GIVES YOU THIS FAULTLESS LABELING! 


The decision of hundreds of critical 
sales and production executives, backed by 
fulfillment of perfect performance 
justifies your comparison of what you get 
in labeling today, with what Labelrite 
advantages can do for you, in lowering 
costs while delivering better-looking 
products,—fast and faultlessly! 


Predominantly used on quality products 

packaged in glass, paper or wood, by 
manufacturers of food, drugs, cosmetics, 
hardware, books, papetries and cardboard boxes. 


Get FACTS,—and you'll get a LABELRITE! 


NEW JERSEY MACHINE 
Cortporation 


/ AUTOMATIC LABELING - PACKAGING PAPER BOX MACHINERY - MAKERS OF THE PONY LABELRITE 


*Reg. U.S. Pot. Of. SII 











FACTORY SALES AND SERVICE BRANCHES 
325 W. HURON ST., CHICAGO 10, lil. 
1701 CAREW TOWER, CINCINNATI 2, OHIO 
2500 W. 6™ ST. LOS ANGELES 5, CAL 


MAIN OFFICE & FACTORY 1510 WILLOW AVENUE, HOBOKEN, N. J 
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Manufactured Under Pat 
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ELMER E. MILLS CORPORATION'S 


Polyethylene 


Fe ALLL 


This is the bottle with consumer appeals so strong 
they actually help sell your product! 


It’s unbreakable—a powerful consumer selling 
point on safety and thriftiness. 


It's lightweight—takes up less space (and inci 
dentally cuts your shipping cost). 


It's a ‘squeeze bottle’’—can be readily adapted 
to use as a Stream—as a spray—as a sprinkler finish 

Our stock bottle is available in 1—2—4—8 ounce 
sizes. Throtgh a special printing process we can 
print your label or design right on the bottle 

In addition to the production of this stock bottle 
and stock closure, we also custom make other 
thermoplastic bottles, closures and atomizers. You 
can depend upon their being made with the same 
high standards of craftsmanship which keynote all 
Mills plastic products 

For more information on our custom molding 
service, or for a- free sample bottle, write us or our 
sales agent today 


ELMER E. MILLS CORPORATION 
2930 N. Ashland Ave., Chicago 13, Illinois 


Sales Agent: W. BRAUN & COMPANY 
Chicago, 400 N. Canal St New York, 595 Fifth Ave 





Finest Cartoning Performance 
in 104 years - with 


REDINGIONS 


All seams of the wax paper liner have a 
positive heat-seal, like this clean, square 
end — exceptional in cough drop 
packaging. 


REDINGTON Type 9 Automatic 


INE 
CARTONING Mae eck-Welghe! 


h Special Filler a* 


This built-in mechanism, 
REDINGT ON-developed, 
automatically kicks out any 
package containing less than 
required number of drops . . 
only full packages can reach 
cellophane wrapping stage. 
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SMITH BROTHERS’ PACKAGES 


have been familiar features of the American 
merchandising scene for 104 years. During 
this long span, the company has had, of course, 
a world of experience with all kinds of pack- 
ages and packaging equipment. 

The battery of twelve REDINGTON ma- 
chines installed at Smith Brothers’ plants in 
Poughkeepsie and Michigan City some time 


ago is giving the company the finest cartoning operation in their history. Production is at dou- 
ble former rates per machine. At the same time, special REDINGTON devices assure excep- 


tional packaging efficiency in every detail. 


Here in brief is the operation: 

Collapsed cartons are fed from a magazine, formed, 
closed at one end by tucking in the end flaps, and 
placed in a conveyor pocket. 

A sheet of the correct size is cut from a roll of waxed 
paper, formed into a liner (with all seams except 
one open end positively heat-sealed), and inserted 
into the carton as the conveyor carries it past the 
liner station. 

The cough drops are held in a hopper from which 
a special control arrangement delivers them to 
individual pockets in an ingeniously arranged series 
of metal bars. Dust and fragments are disposed of 
as the bars travel forward toward the cartons. The 
drops are then deposited two at a time in the open 
carton as it travels past in its conveyor pocket. This 
feature eliminates clogging, which permits high 
speed and efficiency of the operation as a whole. 
The top of the liner is next folded down and sealed, 
and the end flaps of the carton are tucked in. This 
finished package is discharged directly into a special 
check-weighing device which is an integrated part 
of the REDINGTON machine. Any package con- 
taining less than the proper number of pieces is 
automatically knocked out of line, and only the full- 
pack cartons can be discharged to the cellophane 
wrapping machine. 


At the last report Smith Brothers is operating 
these REDINGTON machines consistently at 
126 per minute, getting an average of 118 
finished packages at the end of the day— 
more than the machines’ guaranteed runnin 

rate of 110 per minute! This is 93% of maxt+ 
mum possibility. Allowing for normal sto 

to change paper or incident to the operatiog 
of other equipment in the production line, thé 
actual operating efficiency of the machine ig 
considerably higher. } 


The entire H npeonie is handled by one opera 
tor, with only occasional assistance in placing 
the big paper rolls on the spindles. 

Smith Brothers can count on getting this fine, 
efficient cartoning performance over a long 
period, with a minimum of maintenance or 
trouble of any character. Like all REDING- 
TON machines, these have such famous long- 
life construction features as one-piece cast-iron 
frame, self-aligning roller bearings, ground 
and polished shafting and numerous others. 


%& BRING US YOUR PROBLEM—simple or complex, routine or unique, large or small, (and whatever you may carton, 
from codfish to razor blades), our skilled engineers will be glad te give practical advice, estimates. Write today. 
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110-112 S. Sangamon Street, Chicago 7, Illinois 
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*LOXOL T. M. Reg. 


y coated “! 


. m 
ynifor Sera Pak is c controlled gauge, uniform coating of SARAN, 


7 hot-melted to kraft. The Loxol Process perfectly unites base stock and Saran 
See HPS materials . ’ 


B th 209 ° Packaging Show to retain all of Saran’s values: Low WVTR, inertness, pliability, resistance to 
Atlantic City e April 17-20 acids, alkalies, alcohols, salt solutions, corrosive liquids, etc. Sara Pak folds 


and creases without injury, and does not become brittle with age. Write for 
samples and complete data. Available on DO orders only. 


Sold only to Fabricators ... Names on request 


H.P. SMITH PAPER CO. 
Write HPS ‘ MANUFACTURERS 
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~ Original building of The Dobeckmun Compeny in 
Cleveland, where the first cellophane cigar pouch 
in America was produced. 


In the present Cleveland plant (upper picture) 
i ination develops protective, selling pack- 


. —— ages from films, foils and papers, in endless 
- . r combinations. The building below provides 





oo + eR = 


Gir Sedat, Cethanin, maadens iene tude te 1964, piteita Raster, per. Ce Naret eins end sterege pees, 
sonalized service for West Coast customers. 


DOBECKMUN PROGRESS DEMANDS NEW FACILITIES 


To diversify our operations, we recently pur- enable us, in normal times, to give broader 
chased Ben-Mont Papers, Inc., of Bennington, marketing service, as well as to make available 
Vermont and Adams Paper Company, at additional high-quality materials to aid our 
Wells River, Vermont. These properties will creative imaginations. 


Military barrier material and gift wraps are pro- 
duced at the Ben-Mont plant (left). Inks and 
papers are developed and tested in the Research 
Division (lower left). Additional Ben-Mont production 
for the future will be afforded by new buildings 
acquired in February, 1951 (below). 
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Printed Transparent Bags—make 
fast movers of textiles, food prod- 
ucts, practically everything 

that sells faster when it can 


be seen, 


oe Barrier Material— 
polyethylene-coated papers for 
grease- proof protection of metal or 
other products, of practically any 
size and type, made at Bennington. 


Matalam Ration Package 
—for dehydrated foods 
and beverages, drugs and 
other military or civilian 


Metalam® Barrier Material 
Sesituaiia tall teantiaée, tor 





complete protection against 
moisture, corrosion and other 
damaging elements. 


Metalam Surgical Package—for ready-to- 


t 


machine application. 


Printed Transparent Overwraps—for 


Steck Bags— for prepackaging 
fresh produce and thousands of 
other items. 


Famous Ben-Mont* 
Gift Wraps, widely 
distributed through 
all major variety 

ins, 


ii et 


Ar 
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use dressings, other surgical and medical ;~" 
necessities. b. 


In 23 years, we’ve learned that it 
takes more than a roll of cellophane, 
a can of ink and a printing press to 
make a successful package. In addi- 
tion to highly technical skills and 
mass production facilities, we have 
proved that the most important 
ingredient is imagination. 

We mean the intelligent thinking 
and creative ability that can study 
products and markets and then 
design distinctive, sales-producing 
packages to fit them. At Dobeckmun, 
we put no limits on such imagina- 
tions. We think that is why our sales 
have quadrupled since 1941, calling 


for expanded facilities in Cleveland, 
Berkeley, and more recently, in 
Bennington, Vermont. 

Aided by imagination, these facil- 
ities combine films, foils, papers and 
ink to develop record-making pack- 
ages for our big family of customers. 

At present materials are restricted. 
But imagination is free. You are 
invited to utilize it for your advance 
planning, so that you may profit 
from Dobeckmun packaging at the 
first possible moment. 


THE DOBECKMUN COMPANY 
Cleveland I, Ohio 


Quick-opening Zip-Tape* 
that says “thank you” to mil- 
lions of customers, every day. 


Light-weight Doplex* 
Brilliant—film and paper 
lamination, for outside 
decoration and protec- 
tion. Plasticolor* Cover 
—laminated film and 
cover stock—for inside 
partitions and brochure 
covers, 


ec Aun 


ALS 
arens oF FILMS ABP wi 


LUYe) 


CRERTIVE CONVE 


Branches at Atlanta, Boston, 
Chicago, Cincinnati, Detroit, Los 
Angeles, Milwaukee, New York, 
Philadelphia, Portland, St. Louis, 
St. Paul and Seattle. 

Representatives everywhere. 


Plants at Cleveland, Ohio; Berkeley, 
Calif. and Bennington, Vt. 
*Trade Mark 
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only stainless steel or resist- 
ant metals contact mate- 
rials being filled. 


automatic tube cleaning 
and cap tightening ...in 
a single station 





fills tubes, jars, small vials 
easily adjusts from Icc to 
180cc 











usable for water-thin 
fluids to heavy non-flow- 
ing compounds 


Arenco tube filler meets 


your production 


For greatest accuracy and high 
filling speed and efficiency, you 
can select no better tube filler for 
your product than an Arenco. 
The experience of hundreds of 
users in all parts of the world 
proves beyond a doubt that the 
Arenco Tube Filler outperforms 
all others—regardless of the 
product being filled. 


Size and material changeovers 
take only moments—not hours. 
And the Arenco will fill most 
products at speeds up to 55 tubes 
per minute. 


An automatic coding device is 
built into each Arenco. What’s 
more, this outstanding tube filler 


Representatives: 


R. P. Anderson Co. 
317 Texas Bank Bldg. 
Dallas 2, Texas 


See the Arenco Tube Filler 
Booth 278 
National Packaging Exposition 


requirements Beat 





lets you use either single, double 
or triple folded clipless closures. The Heart of the Arenco Tube Filler 
One of the big reasons for the 
Arenco’s superior performance is to 
be found in its single cylinder stain- 
less steel pump... . This pump both 
meters and fills. It’s precision ma- 
chined—there’s nothing that will 
destroy filling accuracy or contam- 
inate your products. 


If you’re filling collapsible 
tubes of any size, you need to 
know about the Arenco. Write 
the nearest office for full details. 


JAR FILLING 
ATTACHMENT 


Quickly converts your 
Arenco into an ac- 
curate high speed jar 
filling machine. 


Service 


The same organization which serv- 
ices 2,000 other Arenco machines in 
all parts of the country is available 
to service your Arenco Tube Filler. 
Competent mechanics. Complete 
stock of spare parts always on hand. 


ARENCO Machine Ca. 


INCORPORATED 
25 West 43rd Street, New York 18, N. Y. 








King & Anderson 
1355 Market St. 
San Francisco 3, Calif, 


Tom Mclay 
P.O. Box #14 
Port Deposit, Md. 


Packaging Equipment, Inc. 
2013 Olive St. 
St. Louis 3, Mo. 
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FINEST [_— =f 
MILK CHOC OSR Ts 


in " 


Xe re-design Milpninct 


helps build OH HENRY sales! 


Since 1920, Oh Henry and Milprint have gone together! 
Yes, Milprint has produced wrappers for this famous candy 


bar throughout its long and successful history. ‘ { 


Of course, this is but one of many success stories in which Milprint 
packaging has played a part. Over the years, Milprint has consist- 
ently set the pace with packages that just naturally turn eyeing to 
buying. This is tcue because of Milprint’s unequalled design.and 
merchandising facilities...because of Milprint’s experience over @ 
wide range of packing materials and printing methods. Always call 
your Milprint man first{ 


___ FIMeSt MILK CHOCOLA 


SEE MILPRINT FOR MILITARY PACKAGING 


Milprint’s tremendous production facilities and versatile opera- 
tions are being widely used by many branches of the services 
for Military Packaging. The strategic location of 14 plants and 
the technical “know-how” of the Milprint organization are at 
your disposal. Write, wire or call Milprint regarding your Mili- 
tary Packaging problems. 


General Offices: Milwaukee, Wisconsin + Sales Offices in Principal Cities 
This insert printed by Milprint, Inc. 


‘rated Cellophane, Pliofilm, —, Acetate, Glassine, Foils, Folding ~~ Lithographed Displays, Printed Promotional Material 





National Carbon’s dramatic advance in battery per, 
formance for industrial users — the No. 1050 Flas 
light Battery that gives more than DOUBLE the usak 
light — deserved inspired packaging, too! It recei 

it in a combination of reverse printed Lumarith* 
lulose acetate) laminated to Nashua’s Imac** he 
coated paper. Nashua does the reverse pring 

well as the lamination. 


An evergrowing number of railroads, high 
partments, public utilities, mines and key @p 

find this new battery superior in lighting 
elimination of sticking, jamming and sw offi 

dition this industrial battery's tough, plastic insulating 
jacket provides a non-absorbent surface, a smooth 
scuff proof label, film protected inks and no metal-to- 
metal contact. What's more, the package is color fast 


*Reg. U. S. Pat. Off. 
(Celanese Corp. of America) 


**Trade Mark 
Manufactured under patent 2,462,029 


Visit us at Booths 638, 640, 644 — National Packaging Exhibition, Atlantic City 


NASHUA, 


NEW HAMPSHIRE 


EVEREADY 


TRADE-MARK 


FLASHLIGHT BATTERY 
FOR INDUSTRIAL 
Thy 3s 


WILL NoT SWELL. 
OR JAM IN FLASH 


—with a high gloss and maximum eye appeal. If 
you're searching for printing and labeling ingenuity 
to keep pace with your own product development — 
we're good people to talk to! 


The term “Eveready” is a registered trade- 
mark of NATIONAL CARBON DIVISION, 
UNION CARBIDE AND CARBON CORP. 


npdhua 


MAKES PAPER MAKE 
MONEY FOR YOU 


Baltimore + Chicago + Detroit + Los Angeles + New York + Philadelphia + Son Francisco «+ Syracuse, N.Y. 
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BURNDY Finds A PLACE FOR EVERYTHING 
in This TRISTATE Rigid Plastic Box 


A busy fellow is the automobile mechanic. He can’t waste valuable 
time searching for the right connectors, insulation sleeves and tools 
when called upon to repair automobile ignition systems. 


The Burndy Engineering Company, Inc., a leading manufacturer of 
solderless electrical connectors, sought to solve this mechanics’ muddle. 
With the cooperation of our engineers, they created the “Burndy Con- 
nector Kit”, with all parts housed in a sturdy, crystal-clear, Tri-State 
rigid plastic container. Fixed compartments keep connectors where 
they belong, and the repair man can quickly locate the parts and tools 
he needs with no fuss, no muss, no cuss! 


Our stock box No. 
650 (6-1 2” x 9-3/4" 
x 2”) houses the 
“Burndy Connector 
Kit’... Whether you 
package engine 
parts, tobacco, con- 
fections, dairy products, food—class or mass 
items of any kind—there’s a Tri-State Rigid 
Plastic Box to fit your product, build your sales, 
simplify packaging operations. If we cannot fill 
your needs from our wide variety of stock sizes 
and shapes, we'll mold to your specifications. 


The Best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING COMPANY 


HENDERSON, KENTUCKY 


NEW YORK: 12 E. 41st St., Murray Hill3-6572 CHICAGO: 4225 W. Loke St., Van Buren 6-6637 
LOS ANGELES: 10583 Holman, Arizona 9-2672 


Visit us at the NATIONAL PACKAGING EXPOSITION BOOTH 281 

















for Packing Glass Containers 


Standard-Knapp equipment is high 
speed, precise and economical. Containers are under 
complete control throughout the operation. Load form- 
ing is automatically regulated to assure a full pack for 
every case. Damage to containers or cases is eliminated. 


Standard-Knapp Bottle Packers are more than equal to 
the challenge of higher production at lower costs. That 
is why they are the first choice with leading manufactur- 
ers and processors of food, beer, carbonated beverages, 
and chemicals. 


Only the best is 


PRODUCTS oe ASSOCIATES INCLUDE: 


S PLASTIC BOTTLES, RODS, RR \ PREMIUM QUALITY sf away HIGH SPEED ——. GLASS MAKING 


| TUBES, SPECIAL SHAPES STAMPING PRESSES 7 a AUTOMATIC PRESSES es at ey MACHINES 
— "4 THE V & O PRESS CO. “We HENRY & WRIGHT Ae GLASS DIVISION 


Division of Hartford-Empire Company .,. Division of Hartford-Empire Company Gra . Hartford-Empire Company 
“ HARTFORD S, CONNECTICUT 4 ) WARTFORD 2, CONNECTICUT 
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In the field 
of automatic 


packaging equipment 


oe 

or Automatic labelin 
SS 

glass and tin containers, it’s Standard-Knapp 

equipment for neat, clean and tight label appli- 

cation. In the food field, where high quality 

labeling is a must, Standard-Anapp Labelers 

are preferred. 


tor Glueing and Sealing 


for Packing Cartons 


into cases 
Standard-Knapp equipment is preferred for its high 
speed, safe handling and adaptability to varying 
load patterns. Standard-Knapp Carton Packers are 
used by foremost manufacturers of soaps, chemicals, 
cigarettes, pharmaceuticals and cosmetics. 


a cases, 
Standard-Knapp machines have set the standard of perform- 
ance for years. If you have heard of gluers and sealers, you 
have heard of Standard-Knapp. 


STANDARD-KNAPP 


DIVISION OF 
Joo Cnoug. HARTFORD-EMPIRE COMPANY 


FACT-PACKED CATALOGS 


Want to review Standard-Knapp 
eutomatic packaging machines 
in detail? Our catalogs will give 
you some eye-opening facts. 
Please write Dept. P, Standard- 
Knapp, Portland, Connecticut. 
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PRINTED BY STANDARD 


A “yum yum” package for a “yum yum” product — That’s what 
Standard gives you every time . . . a package design keyed to 
your product’s personality. 

And naturally, the snappy colors and crisp appearance of 


packages printed by Standard help sales along substantially. 


coi ar 


printing company 


PRINTERS OF CELLOPHANE, ACETATE and GLASSINE SINCE 1936 
COLUMBUS, GEORGIA 


Sales Offices: Dallas, Texas— Charlotte, W.C.—Jackson, Miss. 
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upt deliveries. 





eCV"D z, 
Cs \ Krowell Co: ne. 
Manufacturers of Fine Paper Boxes 

BATAVIA, N.Y. 
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Packaging’s 
Magic Carpet 


CLAREMONT Flock 


* A Jack and Master of All Trades! ” 


Claremont Flock brings rich color and new 
glamour to gift packages, cartons, greeting 
cards and spectaculars. As a product finish, it 


Unquestionably, Claremont Flock is ammuni- 
tion to industrial imagination. Even though its 
present uses run to volume tonnages, Flock’s 
untapped potentials still remain tremendous. 
Perhaps we, at Claremont, can help you fan a 
smoldering flock idea into a hot marketing 


opportunity. Your inquiry will be warmly wel- CLAREMONT FLOCK 
comed. in the Role of Product Finishing 


WRITE FOR SAMPLES Ice Cube Jug. Made of a 


resilient, molded-to-shape 
Upon request, we will be very material. For arresting 
glad to promptly furnish you appearance, insulative 
with an experimentally workable C LA w F Mi 0 | T advantages and color appeal, 
quantity of Claremont Flock the side walls and cover are 
... together with color cards, WASTE MFG. CO finished with a sprayed-on 
detailed information and prices. deep-pile surface of green-tinted 

CLAREMONT Claremont Flock 
NH 








CLAREMONT FEGEK.. . THE PLUSH: THAt setts: 


ES 
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PROTECTION 


SALES APPEAL 


Standard sizes from °4 x 114” to 
2 x 10”. A wide variety of styles 
and sizes can be engineered in Tin, 
Aluminum, Lead and Tin-coated 
Lead. 


Write today for your copy of our 
recently printed folder, “Wirz Col- 4 Ps - Sere 
x 


lapsible Metal Tubes.” It contains seh, ae 


useful tube standards and valuable 6 RR ok, 
ae 


design data. Bie 
se 


“ee 


et 


% 


oh, 


New York 17, N. Y. Chicago 4, lil. Memphis 2, Tenn. Los Angeles 48, Calif. Havane, Cubes 
50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. 435 S. La Cienega Bivd. Roberto Ortiz & Son 


Export Division—755 Drexel Bidg., Philadelphia 6, Pa. 


Collapsible Metal Tubes * Lacquer Linings * Wax Linings * Westite Closures * Soft. . 
Metal Tubing * Household Can Spouts * Applicator Pipes * Compression-Injection Molding 


Fourth & Cole Sts., Chester, Pa. 
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ou've put your finger 


There is a reason, of course, why the makers 
of so many of America’s leading products think 
instinctively of Gardner when they think of 
quality paperboard and folding cartons. 


The reason is stamped on the bottom of Gardner 
folding cartons. 


It is two words: ‘‘Engineered Progress.” 


And they mean just what they suggest: that the 
progress in precision methods, the refinements 
that have been achieved in Gardner craftsmanship 
have not just happened. They were engineered 
through careful research, deliberate plan and a 
determination to do a better and better job. 
Engineered Progress is a continuing project, here 
at Gardner. That's why you can be sure Gardner 
paperboard and folding cartons will continue 

to merit your increasing respect... perform better 
and better in your printing presses and in 

your filling machines. 


THE GARDNER BOARD 


Manufacturers of Folding Cartons and Boxboard, 408 Charles Street, Middletown, Ohio 
Sales Offices in Boston, Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 


CUTS COSTS... CUTS TIME 
on LCL ond LTL orders 
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the eyes of the world delight in special trademarks and 
i designs created for the greatest names in merchandising ! 


i 


by LACHMAN- NOVASEL 


america’s 
outstanding firm 
for this 


special kind 
of work! 


Write for free samples and 


details — no obligation! = om NOVASEL PAPER CORPORATION 109-111 Greene street 


New York, New York 
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of whiskied | 
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“Noep wae! 


Ws smartly groomed 


on PNEUMATIC 
MACHINES 


It’s Pneumatic machines that clean the KING whiskey bottle to 
“ready” it for filling. Its Pneumatic machines that screw on the 
cap to keep the contents safe and sound till time for serving. And 
it's Pneumatic machines that apply the attractive KING brand 
label to every bottle before it goes out of the Brown-Forman 
distillery. 


It's PNEUMATIC because Pneumatic’s smoother running, 
trouble free kind of performance does every one of these important 
jobs in money saving “‘lower cost per container” fashion. For fur- 
ther proof you’ve only to poll leading makers of other bottled 

ie 5 products. You'll find Pneumatic winning the popular vote 

a eo going away. It’s the one smart choice in bottling equipment. 

eo we sees + : 
- = © Meanie ee tee eteger yrs Pneumatic ScaLe Corp., Lrp., 82 Newport Ave., Quincy 71, 
lation recently photographed at Lowsville, hentucky. ‘a Mass. Branch Offices: New York; Chicago; San Francisco; Los Angeles; 
Seattle; Leeds, England. 


SEE OUR EXHIBIT - Booth 333, National Packaging Exposition, Atlantic City * April 17-20 





PACKAGING AND BOTTLING MACHINERY 
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**"SCREENING COFFEE’'— AN ORIGINAL LITHOGRAPH BY HENRY WINZENREID 








il 


“There’s an awful lot of coffee in Brazil” 


... but like hundreds of other good things, coffee needs the help of tailor-made 
protective papers to bring it roaster-fresh to your home. That's why millions 
of attractive and economical coffee bags are lined with a special type of 
Riegel Glassine. 


There's a Riegel Paper for almost any requirement you may have in protec- 
tive packaging . .. a paper you can depend on for economy and production 
efficiency. We feel sure we can serve you in the same effective manner we 
now serve the sales leaders in so many different fields. Write us today and 
tell us what you want. Riegel Paper Corporation * 342 Madison Ave., N. Y. 17. 


*Permission granted by Valiant Mus‘c Co., Inc., 


& 
_ Riegel TAILOR-MADE PAPERS FOR PROTECTIVE PACKAGING ——__. 
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BBD ANILINE INKS 


BBD has an INK for 
every package-printing need 


© 400 SERIES. ... the new premium-quality multi-purpose ink 
you use without any alteration for outstanding prints on every 
type of CELLOPHANE ... FOIL 
stocks. Features exceptionally strong adhesion... 
excellent printability. 


® EXCELLOPAKE. .. brilliant, opaque, 100% pigment 
ink for CELLOPHANE, GLASSINE, FOIL, other 


non-absorbent stocks. 


© TRANSLUSTRO ... | lustrous dyestuff ink for 
GLASSINE and PAPER stocks. Economical. .. fast 


drying ... excellent for over-printing pigment inks, 


© HYDROTONE.... for soft-finish effects on 
TISSUE, KRAFT, SULPHITE and 
NOISELESS POPCORN BAG stock. Used in 
both Aniline and Rotogravure processes... 
ideal for coating Kraft and Jute liner stock. 


e POLY-PAKE ... for good adhesion, strong 
colors on POLYETHYLENE film. 


© FOIL-BRITE ... for sharp, clean 
impressions on METALLIC FOILS. 
Flexible—doesn’t chip, crack 
or peel. 


Call on BED tor 
“shirt-sleeved” 
technical help 


4 


See the 
proot 


of BBD 
ANILINE INK 


performance 


= Bensing ‘Bros.and Deeney 


4. The BBD-man is an aniline ink World's Largest Makers of Aniline Ink 


specialist who can show you— PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 
on your own press —the way to Pacific Coast: A. M. BOJANOWER, Los Angeles 


— = better print quality. Export; McLAURIN-JONES CO., New York 
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There’s a Tupper Seal, air 
and liquid-tight flexible 
cover for Tupperware 2, 
5, 8 and 12% oz. 
Tumblers too, and these 
Tupper Seal, covers fit 
many other containers of 
metal, glass and crockery. 


. The Tupper Seal, air and 

TUPPER / Seals ff liquid-tight flexible Por 

> - s Top cover, specially de- 

; signed as a dispensing 
cover for specified diam- 
eters of containers hold- 


Tupper Seal, air and liq- 
vid tight flexible covers 
fit, and are included in 
the sets of all Tupper- 
ware Conisters. 








air and liquid-tight, flexible covers 
for Tupperware Tumblers, Canis- 
ters, Wonder Bowls, Cereal Bowls 
and many another container of 
glass, metal and pottery, the con- 
tents of which it is desired to keep 
fresh and wholesome. 


ing foods such as syrups, 





salad dressings, catsup. 


The Tupperware 50 oz. 
Canister is ‘standard 
equipped’’ with the 


Tupper Seal, air and liq- FORMAL NOTICE! 9th November, 1949 
vid-tight flexible Pour All 


‘ae fils Pies EXCLUSIVE! 


Seal, air and 


liquid-tight U.-S. Patent 42,487,400 


flexible Pour The cover of the Tupper 
atl saver te ware Bread Server which 
cond en every The Tupper Corporation has attained a position serves as a bread tray 
Tupperware 20 of leadership in this industry by incurring alee is designed to give 
oz. Canister. great expense and expending painstaking effort rag igen ble d tight 

in the development, design, manufacture and Flexible covers. Keeps 

exploitation of its many world-known products. contents fresh as no other 

such container. 

The Tupper Corporation further has anticipated 

the inevitable attacks to which leadership is 

subject and has taken measures provided by law 

to preserve the creative rights to its products, 

methods and design by patent protection both in 

the United States and abroad. 


Tupper Seals for Tupperware shown in this advere When equipped with Tup- 

me . per Seal, air and liquid- 

The Tupper Seal, air and tisement are just a few of the forms covered in fight, flexible covers, 
liquid-tight, Pour All cover as this manner and are specifically covered by U.S. Tupperware Cereal Bowls 


a cover for 46 oz. cans; Patent #2,487,400. serve many another pur- 
Tupperware Sauce Dishes pose. 
and other containers of metal, 


glass or pottery. Foods easily Only the Tupper Corporation, by U.S.Patent 

dispensed without removing #2,487,400 has the right to make, use and vend 

entire cover. container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


TUPPER CORPORATION The Tupper Seal, air and 
liquid-tight flexible cover 


The Tupperware Wonder made for Tupperware 8 


Bowls are usvally fitted with oz. Tumblers also fits and 
Tupper Seal, air and liquid- is sold with all Tupper- 


tight covers. UPPER CORPORATION ware Funnels as a base 
when funnels are used as 
PED storage containers. 


Manufacturers of — CONSUMER, INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 
FACTORIES: Farnumsville, Mass., and Cuero, Texas New York Show Rooms 225 Fifth Ave. 


ADDRESS ALL COMMUNICATIONS TO: Department A 


COPYRIGHT TUPPER CORPORATION 1950 
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THE BEMIS 
DELTASEAL BAG 


PLUS 


DELTASEAL 
PACKAGING 
EQUIPMENT 


“America’s No. 1 Bag Maker” 


Baltimore ¢ Boise « Boston © Brooklyn « Buffalo « Charlotte e Chicago « Cleveland « Denver 
Detroit e¢ Eost Pepperell « Houston « Indianapolis « Jacksonville, Fla. « Kansas City 
Los Angeles « Louisville e Memphis ¢ Minneapolis « Mobile e New Orleans « New York City 
Norfolk ¢ Oklahoma City « Omaha « Peoria @ Phoenix « Pittsburgh « St. Louis « Salina 
Salt Lake City ¢ San Francisco « Seattle e Vancouver, Wash. e Wichita « Wilmington, Calif. 


20th 
NATIONAL 
PACKAGING 
EXPOSITION 
t 


ATLANTIC CITY 
APRIL 17-20 1951 


See Our Exhibit 
Booth No. 733 


The most 
Economical, 
Efficient 
Package 
for Your 
Product 


Deltaseal® filling and closing is fast... mostly 
automatic...less handling. 


Deltaseal Bags have a neat, square, full-pack 
appearance... build easily into 
eye-catching displays. 


Crisp, brilliant Bemis printing on Deltaseals 
headlines your brand. 


Consumers like Deltaseal’s exclusive 
Pull-Cut-Pour Spout. 


Bemis Packaging Specialists help you get the 
smoothest, most economical service from 
your Deltaseal System. 


Ask the Bemis man for the complete 
Deltaseal story 


GEMS Bp.* 


e 
Bemis %2 
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The beauty and engineered quality 
of the IMCO Plastic Bottle has eye 
appeal and touch appeal, but most 
important, sales appeal. These are 
the factors that have helped form 
IMCO’s pattern of success for many 
progressive manufacturers whom 
we serve. 


LOOK FoR THis maRK [[k 


IMCO is the mark of one-stop serv- 
ice. It means the bottle comes to 
you complete, ready to fill, with 
closures and atomizers for either 
powder or liquid, plus your label 
printed on the bottle. 


Send for a sample and study the 
fine engineered quality of IMCO 
squeeze-type plastic bottles. Visual- 
ize the sales possibilities for your 
product and join Injection Molding 
Company's pattern of success. 





INJECTION MOLDING COMPANY 


3827 Independence Ave., Kansas City 1, Missouri 











ACM Cartons are the leaders in the folding carton 
field because each ACM Carton must meet rigid 
American Coating Mills specifications, covering 
both quality of the boxboard and true color repro- 
duction. Smart, colorful cartons are recognized as 
the greatest selling aid in today’s modern mer- 
chandising. 


for any. fell 


Beer * Candy * Drugs * Cosmetics * Bakery 
Hardware * Food * Beverages * Plastics * Tobacco 
Soap * Rubber * Medicinal 


AP TINGE 5. 


} GH CAMTDYS 


The facilities of ACM assure you a complete de- 
velopment and processing operation for your car 
ton problems, from the boxboard—made in our 
own mills in Indiana and Ohio — to the finished car- 
ton printed on our board on our modern high speed 
equipment. 


AMERICAN COATING MILLS 


ACM CARTONS 


Division of Owens-Illinois Glass Company 


BOXBOARD 


General Offices, Board of Trade Bidg., Chicago 4, Ilinois 


Offices in Principal Cities 





ntainers 


GLASS Co 


e A glass jar may contain anything 

from olives to antibiotics; a tin can 

may carry paint or sliced peaches; paper boxes 

of every type deliver foodstuffs, shoes, pharmaceuticals 
an endless parade of America’s everyday needs 

Millions of packages are required each week. 

And—on every package—a label or wrapper, 

securely held by a dependable adhesive, 

assures both identification and protection. 


Glass jars, metal cans, paper boxes—the miraculous 
machines that make or fill them— the labels, 
wrappers and adhesives . . . these combine to make 
Packaging a $7,000,000,000 industry. 


Packaging is one of a hundred industries in which Arabol 
is privileged to serve the leaders. Out of 65 years 

of pioneering, ten thousand adhesives formulas 

have been developed in our five laboratories. 

Arabol Adhesives are now supplied for 

more than a thousand end uses. 


Somewhere in your business, adhesives are required 
—in the making of your product, in its labeling, 
packaging and/or shipping cases. Somewhere near 
your business there is an Arabol plant or warehouse 
ready to serve you. 


We invite the opportunity to submit samples for 
you to test in your own plant—under your particular 
working conditions—for your specific requirements. 
That is the one kind of testing that assures you of 
satisfactory results. Your inquiry to Dept. 37 will 
bring a prompt response. 


Visit our Exhibit 
Booth 455 


tHe ARABOL manuracrurinG co. 
Executive offices: 110 East 42nd St., New York 17,N.Y. 


CHICAGO + LOS ANGELES + BOSTON « ST. LOUIS *« SAN FRANCISCO 
ATLANTA «+ PORTLAND, ORE. + PHILADELPHIA *« LONDON, ENGLAND 


Abbesives 0» RRABOL/ 
65 YEARS OF PIONEERING 
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“THE SHOW MUST GO ON” 


CLEVELAND CONTAINER 


with immense plant capacity and convenient 
production facilities is able to make prompt 
deliveries. 


Cleveland Containers are available with flexi- 
bility of design and construction . . . and are 
known for their strength and rigidity. 


Many types for spare parts packaging. 


See our Exhibit #524 at the 
AMA National Packaging Exposition 
April 17-20 at Atlantic City. 


@eCLEVELAND CONTAINERGF 


6201 BARBERTON AVE. CLEVELAND 2, OHIO 

@ All-Fibre Cans © Combination Metal and Paper Cans 
@ Spirally Wound Tubes and Cores for all Purposes 

- 

PLANTS AND SALES OFFICES: Civstant Detroit, tiene Plymouth, Wisc. 
Jamesburg, N. J, Ogdensburg, N.Y. © ABRASIVE DIVISION at Cleveland 
SALES OFFICES: Grand Central Termina! Bidg., New York City; Washington 
Gas Light Bidg., Washington, D.C; West Hartford, Conn.; Rochester, N.Y. 
Cleveland Container Canada, Ltd., Prescott, Ontario * Offices in Toronto and Montreal 
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PAISLEY PRODUC ; 
7 cbaponarty aig BULLETIN Wo. 21 
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LOWDOWN 


ht 


fine 


See ee 


If You Are Switching from Tin to Glass... 


You'll want to know all that is newest and best in Scientific Bottle 

Labeling Adhesives. Paisley’s skilled adhesive engineers have de- iat 

veloped a series of modern Glues, Pastes and Cements for all types _ PAISLEY 

of glass labeling. Learn how to get new economy..new speed and 

efficiency in your bottle labeling operations. Paisley’s Technical SHIPPING CASE SEALING 
Service Bulletins and Laboratory Reports are yours without cost reseenet ties 
or obligation. Write for them today. Make use of the convenient 


inquiry form below. 


For more specific information, send for: 
Bottle Labeling Bulletin No. 21 
Shipping Case Sealing Bulletin No. 22 
PASTE 
TEAR OU y, Cooler-Proof Bottle Label! Glue Bulletin No. 15 
ON LETTERHEAD 6-page General Adhesive Folder 


NT) MAIL TODAY! Adhesive Operation Data Sheet 


Laboratory reports on the following 


types of Adhesives 


rae) Us Eo INCORPORATED 
770 CANALPORT AVENUE, CHICAGO 16, ILL. PHONE CANAL 2219 
630 WEST 5Sist STREET, NEW YORK 19.N Y PHONE COLUMBUS 5-2860 


Yoniffri tote Y Glues. » Peaifer. ‘Kain Adltaie.- Cemtnie- and vlleded Chemical PriliueP- 
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bus Slerecl lids 


now available 


for glass containers 


open fast, close fast, reseal vapor-tight 


makes the perfect re-use container 


Here’s big news: In response to numerous requests, specially made 
glass containers, designed for sealing with Flexeel snap-on polyethy- 
lene plastic lids, are now available from leading suppliers. These 
plain or decorated glass jars and tumblers with their flexible Flexeel 
lids, make wonderful re-use containers that find universal favor. 


At your request, we'll tell you who can supply glass containers that 
can be sealed with Flexeel lids. Or send us the name of your glass 
supplier and we will work with them to furnish complete packages 
with Flexeel covers. 
Unique design gives liquid-tight double seal. 

A * Flexible lids can be removed or replaced in a jiffy. 


* Double seal re-establishes itself automatically when lid is re- 
placed. 


* Lids available plain or printed or with molded-in designs. 





. : * Complete protection for unused 
Note two-point self-locking sortions 
Flexeel all-plastic containers seal with dead air space I . 
available in three handy sizes between, * Covers grip to an even tighter fit 
Transparent light-weight polystyrene Flexee! containers when Flexeels are refrigerated. 
with Flexeel lids are molded in 4, 6 and 12 ounce capa- ° Flexeels need no special sealing 
cities. They keep your cheeses, jams, relishes, spreads : © 
and other ye agp on and any ge br of 

rience of countless users has proven that Flexeel lids oe 
coaian odors from being picked up or products from Packagers every where are switching 
drying out. No supplementary liners are needed. to Flexeels. Why don’t you write for 
samples and details today? 


machines or facilities. 


* Flexeel is a trade mark of Buckeye Molding Company. 
Container patents pending. 


BU CUE A Wolding Company 


Miamisburg (Dayton), Ohio 
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of Small Candies, Nuts, Crackers, Indi- 
vidual Pieces—Powdered or Granular 


Products. 


Stokeswrap offers you all the advantages of 
transparent packaging . . . visibility . . . protec- 
tion... buy appeal... at a lower cost than can 
be had for any other heat sealed packages. 
The Stokeswrap machine forms, fills and seals 
the package of Cellophane, Pliofilm, Poly- 
ethylene, heat sealing foil or other heat sealing 
films. It produces a tight package, yet one that 
is easy to open. See how appealing your own 
product looks in the Stokeswrap package. Send 
us a small quantity and we will gladly furnish 
samples together with approximate cost and 
other information. 





STOKE(fSQMITH © 


Gudusive West Const Bleidbuter: PACKAGING MACHINERY PAPER BOX MACHINERY 
Anderson-Barngrover Division of FMC Ine) Subsidiary of Food Machinery and Chemical Corporation 





lif. 
ee ee Frankford ¢ Philadelphia (24), U.S.A. 
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to details.. 


Right at the very beginning of a packaging venture is the time 

a to pay attention to details, 

Packaging < To consider every possible phase of construction, eye-appeal, 
that ATTRACTS ) practicality, copy —yes, all the details pertinent to good mer- 
& the a . ‘ ‘ ° ; 

- ¢ ome a s 6 é 
Packaging chandising—is to follow a course which is the cardinal rule at 
that SELLS Ace Carton Corporation. 

“ DETAILS — sound, wise, innumerable — carefully considered 
=—make for sensible development of Folding Paper Cartons, 
e We can be helpful to you! 


AC CARTON CORPORATION 


FOLDING PAPER BOXES e FOLDING DISPLAY CONTAINERS 


5800 WEST 5ist STREET, CHICAGO 38, ILL. @ TELEPHONE PORTSMOUTH 7-1111 
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"2 yy ESTLUMARITH 


TRANSPARENT FILM 


4, 4 
rns ecaThuiig una FOR PROCESSED MEATS 
—— 


iat ” a 


I. APPEARANCE: Lumarith packages remain tight . . . do not 


stretch or wrinkle . . . will not cloud or fog up. 


2. PROTECTION:Lumarith “breathing” qualities allow free inter- 
change of gases... cut down high humidity concentration in the pack 


thus retarding mold and sliming . . . reduces returns from the stores. 
5 


3. SALABILITY: Lumarith packs retain that freshly packaged 
look . . . remain crisp and crystal clear indefinitely ... never soften 


from grease, juices or continued refrigeration. 


Folding window box by 


‘ : : Interstate Folding Box Company 
Lumarith film—uncoated, odorless, tasteless,—meets B.A.T. 


requirements. Lumarith is easy to handle—manually or on high 

speed automatic machines. Available in cut rolls and sheets. cra 
Printed wraps, bags, and window boxes from leading converters. 

Celanese Corporation of America, Transparent Films Dept. & 


108-D, 180 Madison Avenue, New York 16, N. Y. In Canada, 
Canadian Cellulose Products Ltd., Montreal and Toronto. *Reg. U.S. Pat. Off, PLASTICS 
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o 
fective p® 


shock absorbent 


All JIFFY packing materials—and ONLY JIFFY packing 
materials—have double walls of tough, heavy kraft 
with each sheet treated on the inside to prevent moisture 
penetration. Within the kraft walls is packed thick, flexible 
“expansion” cushioning of macerated paper, sealed in 


at all margins for packaging protection and insulation. 


That is how JIFFY Pads, Blankets, Shipping Bags and 
Liners “snuggle” objects in transit and why they PROTECT 
against marring and breakage by absorbing shock, 


and GUARD against corrosion of metal parts. 


And this is how JIFFY Insulated Bags and Insulated Liners 
and Boxes PROTECT products from weather extremes with 
a “wall of insulation” which GUARDS all perishable 


food from spoiling and contamination. 


JIFFY PADS and BLANKETS 


for Furniture 
Lamps 
Ceramics 
Glass 





JIFFY INSULATED BAGS 





for Ice Cream 

Frozen Foods 

Candies 

Meats 

Beer and other Beverages 


JIFFY SHIPPING BAGS 





for Books 

Precision Instruments 
Semi-Fragile and 
Non-Fragile Items 


JIFFY INSULATED 
LINERS and BOXES 


for Shipping all 
Perishable Foods 


Also available: 


JIFFY FLOOR PADS 


for Produce 

Box Liners for 

Bananas, Flowers, 
Liquor Sleeves and Bags 


Jiffy Insulated Shopping Bags 





JIFFY MANUFACTURING 


HILLSIDE 
Yi 
See a full line of JIFFY PRODUCTS on display at the Packaging Show — Booth 351 
54 MODERN PACKAGING 
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NEW JERSEY 
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VEGETABLES PET FOODS MEATS BEER BABY FOODS 


| () for increasingly Popular 

e TAKE-HOME CARTONS 
Completely Automatic carton forming and sealing 
. . . master case loading, gluing, sealing by 


PACKOMATIC 


Take-home cartons—as popularized by the 
beverage industry—are becoming increasingly 
important in the marketing of many food products. 


Meats, milk, juices, vegetables, baby foods, pet 
foods and soups—all lend themselves to multiple 
packaging in take-home cartons—to the 
increased satisfaction and profit of both retailer 
and consumer. 


For the manufacturer, this automatic cartoning... ’ : 

automatic case loading eo automatic gluing PaGRRDAANE's, case lander matahias eee Welw 

and sealing the PACKOMATIC way, means faster, h 2a 
“ . : ome cartons and automatically packs them into ship 

better, less expensive packaging, plus increased ping containers, placed on loading head by operator. 

sales and greater profits. Loaded cases ore automatically discharged on take- 

If you are considering the many advantages of away conveyor to sealing machine. 

multiple-unit packaging, write for the fascinating 

“ATLAS STORY” developed out of practical 

experience at Chicago’s Atlas Brewing Company 

with automatic take-home cartoning by 

PACKOMATIC, or phone Joliet 6275 

No obligation, naturally. 


é 


At speeds of from 300 to 

450 per minute, PACKOMATIC 

cartoning unit above receives cans from 

filling or pasteurizing, forms, fills, cartons, glues 

and seals them, ready for loading into shipping cases 


—no mar, no scratch, no bump automatically. 


ee ee 
- : J. L. FERGUSON COMPANY Zax } 
Vi | 141 Republic Avenue, Joliet, \Ainois 
PACKOMA C DD Please send me “The Atlas Story". We are 
: interested in o automatic cartoning machinery 


machines for * 


PACKAGING MACHINERY son co. IET tuy shipping case loading [1] sealing L] imprinting 
RG 


JL. FE 





Company 
Chicago - New York - Boston - Baltimore - Cleveland - Denver By 
New Orleans + San Francisco + Los Angeles + Seattle - Portland - Tampa ee 


* Indicate product here 


cinta a ainda . Dscipuiicdsciaebenemamnaniatniniian 
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— Here's a “silent salesman” always 
a showing the product to advan- 
tage. Of crystal-clear plastic in 
appealing design, the Vichek 
package wins preferential 
dealer display space. 




















Despite its winsome appearance, 
this package is a “toughy.” 
Skillfully designed for 
strength. All plastic — 

even the hinges... 
nothing to break loose 

... thoroughly durable. 


4 -..FIT YOUR PRODUCT 


The Vichek package comes in both 
_ standards and specials to meet 
all needs. You can have any 
partition arrangement you 
want. Also—should you desire 
color—practically any color or 
color combination. 


Because of unique design, 548 partition arrangements 
are possible from eight standard sizes. This enables 
us to meet special needs with stock-box economy. 
Whether your requirements are small or large, you 
will find many economies in Vlchek plastic packages. 


“Geld on 


Lick o) Mae’ 


300) EAST 87th STREET. 


etVision 


MPANY 


CLEVELAND 4, OHI9 
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Swift's Adhesives 








help you... 


and your wife, too! 


A 4 
YS ~ 
&y + 
Ah) WYO 








She may not know it, but when your wife does 
her shopping, almost every item she buys is 
packaged with a different adhesive. 

Many are probably Swift's Adhesives. Among 
the hundreds made by Swift are special ones for 





packagers, canners and bottlers. Our years of 
experience, our wide range of raw materials can See us at 

help you find the adhesives that fit your require- Booth No. 625 
ments ... and lower your operating cost. N. P. E., Atlantic City 


Two of Swift's many special adhesives 
for packaging operations. 


£1262— Liquid adhesive for top and bottom 
sealing and titewrap work. A fast-setting, non- 











warp type adhesive that is clean machining. 
Textite—For quality setup box work. In con- 
venient cake form—it is a non-warp type, light 


colored for finest work. Economical because of 


( r ratte ( ; 
its better coverage resulting in lower final cost. ADHESIVES 
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Switt & Company 

Adhesive Products Department 

Chicago 9, Illinois 

Please send your 100 Ib. introductory trial 
shipment of 

C) Swift's #1262 Att 

: ; ) 

Cj Swift’s Textite S / t the quantity price 
These will be tested for use in our oper- 
ations. We understand, if not fully satis- 
factory, they may be returned for credit 
at your expense. 

Name 
Pare Nami 
Addre 


City & State 
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Honorable Mention— 
TB Christmas 








GIFT HEADQUARTERS 


OW GRAND-DAD OLD TAYLOR OL) CROW 
oP a a 











NG WITH LESS FUEL 


nOrmy 


E PAUL JONES. 


os a 


General Electric Circus premium 
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Honorable Mention— 
, Admiral Television 
0 L D TAY LO R See Your Favorite hes display 
“Ad gre ra 
TELEVISION 


OF TOPMOST CHOICE 


Grand Award—Bronze Plaque— 
Old Taylor display 


Sorry, fellas... 


Believe us, nobody was more surprised than we 
... when Einson-Freeman got the only Grand Prize, 
seven Awards, and three Honorable Mentions 
in the Point of Purchase classification in the 
L.N.A. First Annual Offset-Lithographic 
Competition held in New York last January. 

Plus an Award for the General Electric Circus 
(which we considered something very special as a 
premium; and we make a lot of premiums). 

Plus an Award for the Frederick J. Waugh 
seascape reproduction, Art Prints classification, 
where we never aspired to be Something Big. 

We just craved a normal amount of credit, and 
never intended to hog the whole show. Our 
competitors are good craftsmen, smart salesmen, 
nice people; the better we know them, the more 
we like and respect them. 

But since these Awards were given by a jury of 
distinguished art directors, advertising executives, 
and assorted experts... what could we do? 


’ 
- 
oe 


«| 
x 


We hope this explanation will remove the red 
from the ears of our self-conscious salesmen, and 
permit them to resume business as usual instead 
of peddling apologies. 

However, if you are interested in better-than- 
average displays, the profusion of Awards might 
just possibly suggest that an EF salesman may be 
worth listening to...as long as he talks business! 
EINSON-FREEMAN CO., Ine. 

S. hat barr d— Lithographers 
Starr & Borden Avenues, Long Island City, New York 
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Since last we met in 1950- 
UNIT PACKAGING SERVICE" 


has added 


ov New high speed, automatic packaging ma- 
chines which afford a productive capacity 
almost double that of 1949. 


y An additional plant of 50,000 square feet 


—all on one level where materials are han- 
dled by motor skid carrier and power 
stackers—production on long-line automat- 


ic conveyors. 


vA new annex to Factory No. 1 equipped 
exclusively for powder and cream packag- 
ing—increased air-conditioned areas and 


dust removal facilities. 


y/ Two new types of machines for high speed 
production of Unit Packages with regis- 
tered printing on both front and back of 
the package, and for Unit Packaging of 
delicate products of odd shape and char- 


acter such as hypodermic needles. 


This Is Your Packaging Department 
without the expenditure of one single 
cent for capital equipment 


NATIONAL 


PACKAGING EXPOSITION COG 


1. 79 “a : 
nace IVERS €4|[F> LEECO. 
you will find us at our suite in 4 
The Shelburne where we can 
discuss your problems privately 


and without interruption 


*Creators of a thousand and one different types of Unit Packages 
for tablets, capsules, triturates, powders, creams and unusual 
products—thirty-one years of specialized Packaging Service 
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We'll be there—come see us! 





AMERICAN MANAGEMENT ASSN. 


20th 
NATIONAL 
NG @XEINIC 
EXPOSITION 





ATLANTIC CITY 
APRIL 17-20 1951 








You can expect to see us at Booth 537 during 
the National Packaging Exposition. And we'll 
be expecting to see you! 

Here’s the perfect time and place to talk 
things over. There are so many new problems 
arising every day in packaging that an exchange 





1901-50 





of ideas will undoubtedly profit all of us. 
New conditions bring new problems and it 
may be that Canco’s “know-how” will be just 
the help you need today. But whether you have 
a problem or not, stop in and say “Hello.” 
We'll be looking forward to seeing you. 


RSARY- 





> 
AMERICAN CAN CO. 


New York + Chicago + San Francisco » Hamilton, Canada 





ATLANTIC CITY 
APRK 17-20 1951 


he can take it! 


The package can also take it, because it's sealed with 
Stein Hall adhesives. We make them, dry or liquid, to conform to rigid U.S. Government specifications, and 


they’re ready to protect your products the way they should be . . . ready to take the roughest handling. 


Stein Hall laboratories developed its superior adhesive products during the last two World Wars for use 
by our Armed Forces. Consult your nearest Stein Hall office for information on the proper 
adhesive for defense packaging. 


285 MADISON AVENUE NEW YORK 17, N.Y. 
Laboratories in Providence, New York, and Charlotte 


Branch offices in 16 cities in U.S. and Canada ESTABLISHED 1866 
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tow ot ae nationally We call it the “magical formula” . . . the way,our meta 


famous companies who artons increase both sales and Profits, Bubit'sre 
United Board & Carton allicfoil reflects more light, a 
foil boxes a 4 : 


 % ntion ! 
B. F. Goodrich 3 = 


os a: 
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James B. Beam Distilling Co. ? 
Dana Perfumes, Inc. 
The Toni Company 
Macy’s 
Brownell & Field Co. 
Muench-Kreuzer Candle Co., Inc. 
Kingston Cake 
Alfred Nichols Bakery 


Brown & Bigelow 


~<' 
LW nite BOARD & CARTON CORPORATION 





20th 
NATIONAL 
PACKAGING 
EXPOSITION 


ATLANTIC CITY 
APRIL 17-20 1951 
"Bes sure to 
visit us at 
BOOTH 546 


Zara 


Crystal cellophane 
dresses up candy canes 
for Xmas sales gains 





These Crystal cellophane tubes give your product an 

allure that people just can't resist during the heavy Xmas 
impulse-buying period. The sparkling clear, “eye and buy 
appeal” that surrounds your candy canes assures your product a 
“front row center’ position during the big-volume holiday season. 
These cellophane tubes may be had in these beautifully 
printed stock designs with your name and ingredients, or 
they may be had in plain, unprinted form, or with special 
designs. Available in all the popular sizes. Be sure to write for 
full information about these handsome cellophane items in the 


broad Crystal line of quality products. Why not call or write today? 


© GRYSTAL TUBE CORPORATION 538 SOUTH WELLS STREET, CHICAGO 7, ILLINOIS « 


Branch Offices in New York, Philadelphia, St. Louis, Minneapolis, Detroit, Louisville and Dallas 
Piain and printed CELLOPHANE BAGS, ENVELOPES, TUBES, POUCHES @ Printed ce LLOPHANE, FOIL ond GLASSINE RO 
ond SHEETS © Holiday BANDS © CELLOPHANE ond PLIOFILM Utility ROL © PLIOFILM and POLYETHY 
*® Rigid ACETATE CONTAINERS — 


is 
ENE BAG 











Shrafft Candies oj) 
“Deluxe” 
Miniatures 

(right) 























fllm with unlimited uses—tor militery and 





- plain or printed. Also avail- 
cble—lominated 5 to foil, paper, etc., for many 

















AGING og REQUIRES BAGS 


“yur PACK 
PLAN ON 


FOR BOTH MILITARY AND CIVILIAN USES 


Made from polyethylene plastic . 


.- cellophane and various papers— alone and in 


combination . . 


- providing protective properties of 


water-proofness, grease-proofness, moisture-proofness. 
Write—wire—or phone us concerning your protective 
package problem for commercial use or to meet 


government specifications. 


WATERPROOF CASE LINERS . . . to meet JAN- 
P-125 and Mil.-C-10547 military specifications. 
Types (CI1—C 2—M etc.). Pressure 
Seal Type with bee ae —— top (no 
les. 

to individual size onl ‘stock <paltheatons.. 





GREASEPROOF BAGS . . . Approved er 
JAN-B-121 specifications (Grade A—Grade ( Cc). 
Uniform tight seal 
—durable. Available in any bag sizes. wise 
range of materials. Sheet stock also available 
for wrapping applications, 











PAPER-FOIL BAG .. . Another militory package 
to meet JAN-P-117 . . . all types—grades and 
classes. Non-blocking—easy to handle—heaot 
sealable. Available in any size—any quantity. 


MEHL MFG. CO. 


A division of Sydney-Thomas Corp. 
Phone CHerry 6430 


2059 Reading Rd. Cincinnati 2, 0. 
NEW YORK OFFICE 


Empire State Building @ Room 6800 
WISCONSIN 7-4830 


CHICAGO OFFICE 
30 W. Washington Bivd. 
ANDOVER 3-2561 


Converters of Plastics, Cellophane, 
Foil and Other Flexible Materials 
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typical automobile, 1895 


42 years THEN... 98 years NOW 


When this “Hot Rod” first cruised the roads, Butterfield-Barry Co. 
had been serving the packaging industry for forty-two years. 

Through four major wars and the intervening years of peace, 
we have taken care of the requirements of boxmakers who want— 
“Quality Board for Quality Boxes.” 

Ask to see our Royal Satin, the premier set-up boxboard for the 
finest boxes, or our Tredonia-lined boards for moisture and grease- 
proof packaging. Our modern sheet lining plant is equipped to 


handle your needs for Book, News and Special Papers. 


Zz THE BUTTERFIELD-BARRY CO, INC. egy 


174-178 HUDSON STREET ° NEW YORK 13, NEW YORK 
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ACCURACY UNSURPASSED! 


ASSIGNMENT: 


Weigh and fill candy-coated 
penicillin lozenges into cans. 


PROBLEM: 


Penicillin is expensive. Over-weights could not be 


afforded. The highest degree of weighing 
accuracy was essential, therefore, 

yet the job had to be done 

at high speed with 

minimum cost. 


Photo 


SOLUTION: GY-TRALED weighing System 


HY-TRA-LEC is a method of weighing which is new in packaging machinery. 


An exclusive and patented development of 
Wright Machinery Company, the first HY- 
TRA-LEC weigher was marketed in 1946. 
Charms Candy Company was among the first 
of a growing number of leaders in its indus- 
try to use HY-TRA-LEC on its regular pro- 
duction line. 

Charms knew from experience that accuracy 
at high speed is possible with HY-TRA-LEC. 
When an assignment presented itself which 
called for superiority in this respect, Charms 
had the answer. Install a HY-TRA-LEC Model 
M-2. Charms did and the problem was solved. 


COMPANY SALES OFFICES IN DURHAM, JERSEY CITY AND BOSTON. 


HY-TRA-LEC high-speed accuracy saves you 
money, enables you to cope with rising prices 
and labor costs. Get full details now. A series 
of models are available in single and multiple 
weighing units for both semi-automatic and 
automatic packaging lines. Wright engineers 
will be glad to study your particular needs and 
make recommendations. 


@ Write or wire today. 


Courtesy Charms 


Company 


RIGHT company. 


EST. 1893 - 500 CALVIN ST., DURHAM, N. C. 
SUBSIDIARY OF THE SPERRY CORPORATION 


KING & ANDERSON, SAN FRANCISCO. 


SPERRY GYROSCOPE COMPANY, LTD., LONDON 


R. P. ANDERSON, DALLAS 


aa 
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Flavor-Saver! 


More important today than its sales 
appeal is the ability of Kaiser Alumi- 
num Foil to assure a vapor-tight and 
moisture-proof package that preserves 
food flavor, protects its freshness. 

The ability of Kaiser Aluminum Foil 
to protect goods is a big reason why it is 
vital to our preparedness program... 
not only to protect food, but also medi- 
cine, film, machine parts. 


© 


v7 


To help meet critical aluminum 
needs, Kaiser Aluminum has begun a 
vast expansion program which will 
greatly increase production of primary 
aluminum. When conditions permit, 
this additional supply will be shared by 
manufacturers and converters of alumi- 
num foil for civilian uses. 

Meanwhile, if you have any foil 
problems, call any office listed below. 


WSe 
/ i | ) we 
a & F 7 


Setting the pace... through quality and service 


SOLD BY KAISER ALUMINUM & CHEMICAL SALES, INC., KAISER BUILDING, OAKLAND 12, CALIFORNIA 
OFFICES IN: Atlanta * Boston * Chicago * Cincinnati * Cleveland * Dallas * Denver « Detroit 
Houston * Indianapolis * Kansas City * Los Angeles * Milwaukee * Minneapolis * New York 
Oakland * Philadelphia * Portland, Ore. * Rochester,N. Y. * Seattle * Spokane + St. Louis 
Wichita * EXPORT OFFICE, OAKLAND, CALIFORNIA * DISTRIBUTORS IN PRINCIPAL CITIES 
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EXPERIENCE MEANS QUALITY! Oper- 
ators with years of experience in the 
aluminum foil industry assure you 
that the most exacting standards will 
be met 


DEPENDABILITY! All of Kaiser Alu- 
minum’s facilities—from bauxite 
processing to finished foil —are com- 
pletely integrated. Your assurance of 
unsurpassed quality and service! 


FAST FOLLOW-THROUGH! Personal at- 
tention to your order cuts red tape 

. enables you to schedule more 
closely. 


INDIVIDUAL ATTENTION! Experts 
work directly with you to make sure 
that foil is tailored to your exact 
needs, Call us. 
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The RED CROSS 
NEEDS BLOOD 


Give to the Red Cross Blood Bank 
... help save lives both at home and abroad! 


PLASMA 
NEEDS 


PROTECTION 


> 
To help assure safe delivery for pre- 


cious plasma, processors use this sturdy, 
compartmented container . . . a typical 
example of Miller craftsmanship. These 
boxes proved so effective in World War 
II that their specifications have been 
retained without change. 

For dependable service in set-up 
boxes, whether for military or civilian 
items, call in your Miller representa- 





tive. He knows the problems you face 
today, and he’s prepared to help. 
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FOR BRIGHTER, CLEANER, BETTER 


PROTECTED LABELS 


Coat Them with VINYLITE Brand Resins! 


Coatings based on VINYLITE Brand 
Resins protect your labels, trade- 
marks, packages, long after your 
products leave your hands—at no 
extra cost to you! 

Besides protecting, they make 
printing brighter and cleaner, and 
virtually armor it against smudg- 
ing, scuffing, and abrasion. 

Paper, cardboard, foil — coated 
with VINYLITE Resins—takes om the 
qualities of these resins, including 
resistance to water, dampness, al- 
cohols, oils, greases, alkalies, and 


most strong acids. Available in a 
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host of colors, either transparent 
or translucent, they are readily 
heat-sealable. Highly flexible, they 
neither crack, chip, nor peel off. 
They increase the tensile, bursting, 
and tear strengths of label materi- 
als, and do not decrease the folding 
endurance. 

Easily applied withconventional 
roller-coat or spray equipment, 
these remarkable coatings may be 
force dried or baked. They pro- 
vide higher gloss and up to eight 
times the abrasion resistance of 


comparable high-grade lacquers. 


For technical data and a list of 
representative suppliers of coat- 
ings based on VINYLITE Brand 
Resins, write today to Dept.KE-55. 


Data courtesy Gates Engineering Company, 
P. O. Box 1711, Wilmington, Delaware 


inylite 


@Rano 


/B\ 
anve\ OO Jmann 
BAKELITE COMPANY 


A Division of 
Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 
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NATIONAL CANS 
Going Places -.. | 
































When teamwork counts... you'll be glad National Can 
is on your team. 
You know you can count on the consistent performance of 
a National can... it’s the leader for stabilized interior 
linings... it’s setting records for superior construction... it’s reaching 
new heights for clear, crisp, lithographic reproduction. 
You'll be on the right track if you let National Can help your 


product “go places!” 


NATIONAL CAN 


CORPORATION 


110 EAST 42nd STREET, NEW YORK 17, N.Y. 
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and A Shopping List Too! 





Another ! lazel-Atlas glass container extra, 
To shelf display value at the store and 

Point of Use Advertising in the home 
you add a’ isual shopping list. 

For on pantry shelf or in her refrigerator 
e 

Mrs. Consumer checks at a glance her (/) 

supply of your products. 


H-A Food Containers protect and promote, 








CFE Equitable 


FOR YOUR 
DEFENSE PACKAGING NEEDS 





Suppliers to defense contractors 
and government agencies 





As in World War Ii, Equitable Paper Bag Company is giving 
preferred attention to inquiries having defense order ratings. 


Equitable handles all types of special bag packaging to 
meet government specifications including: 





@ Waterproof Packing List Envelopes 
@ Multiwall Shipping Bags 

© Waterproof Case Liners 

@ Gas Resistance Bags 

@ Wet Strength Uniform Bags 

@ Ration Bags 

and other forms of flexible packaging. 





Equitable, with over thirty years of general and military 
packaging experience, has the latest equipment 

in its new Long Island City plant and Orange, 

Texas facilities for defense work. 


The Government Order Division, with 
extensive laboratory equipment, will work 
closely in developing your specific needs. 


——_——" 


45-50 Van Dam St, Long Island City 1, N. Y. 
PAPER BAG COMPANY = 
Paper Mills and Southern Bag Plant: Orange, Texas 
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SYLVANIA CELLOPHANE 


\ugle pays off in smaginative design! 


Hs Stimulating, sales-winning pack- strongly and instantaneously - It can be 

age design starts with economi- economically printed on fast rotary 

7 cal Sylvania Cellophane! That's because presses with lustrous color effects. 

this versatile transparent film meets SO Sylvania is always ready to help you 

many packaging requirements. Beauti- with your packaging problems. Discuss 
ful, truly transparent, it comes with con- them with your Sylvania representative 
trolled moisture protection—in different OF write us mentioning the specific ap- 
gauges. in hand-wrapping OF on high plication in which you are interested. Ad- 


speed automatic equipment it heat seals dress: Market Development, Dept.MP-4. 


SYLVAN 
IA DIV 
ISION 
AMERICAN 
VISCOSE CO 
RPORATION 


Manufacturers of cellophane and other cellulose products since 1929 
al y -Gericks gz. 
d ’ P 
General S les Office 1617 Penns Ivania Blv Philadel hia 3, Pa. Plant Fredericksburg Va 
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A: hundreds 

of thousands 

of buying spots 

EYE-O-MATIC sales 

appeal is climaxing the 

selling build-up with ACTION! 

From the perimeter of awakening 
product interest it stimulates and 
develops the NEEDS and WANTS 
and BUYING SELECTION that open 


millions of purses daily — at countless Points COUNTER DISPLAYS — silent salesmen - 


and finally persuasive packaging - 
of Purchase. LABELS, WRAPPERS, CARTONS, - 
BOOKLETS, FOLDERS, BROADSIDES, to identify, inform and invite the consumer to buy! 


fo arouse interest and create acceptance Th let om . : 
a: haus dhe end en . complete cycle pang at every step a stimulant to 
daily reminders BUYING ACTION, provided by advertising-packaging with 


High-impact OUTDOOR POSTERS — EYE-O-MATIC Sales Appeal; produced by the nationwide 


— pray eee buses= U-S organization. Write for samples of EYE-O-MATIC 


Traffic-stopping WINDOW DISPLAYS advertising and packaging applicable to your business. 


THE UNITED STATES PRINTING 


cami OFFICES: CINCINNATI 12, OHIO «+ Sales Offices in Principel ‘Cities 
4 














‘Advertising a 
everywhere. [ 


AND LIT 


PLANTS: Baltimore, Md. + Cinc 





COMPANY 


Y. © Redwood City, Cal. + St. Charles, IM. 


SIX MODERN PLANTS, sales 
offices in 24 principal cities; 
a nationwide sales, service 
and production organization, 
serving the leaders in every 
field of business. This is your 
assurance of understanding 
cooperation, dependable per- 
formance, unmatched facili- 
ties—to meet your require- 
ments for packaging and ad- 
vertising materials with 
EYE-O-MATIC Sales Appeal. 
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DODGE MILBOSSED 


standard design 


clean, attractive, colorful hardwood tops 
knurled edges for an easy, sure grip. Uniform, true 
to-grade cork shanks provide a perfect seal. Tops 


available with various standard designs 





DODGE TAPER CORKS 


all sizes to fit all standard bottles. Tight seal 
and reseal. A uniform quality cork that -is most 


economical to use and gives complete satisfaction 


Your specifications can be met from our stock. 


DODGE CORK CLOSURES are made in all styles— 
for beauty : each an efficient, depend- 
able, economical and tight sealing closure. 

Long experience in the making of cork closures 
guides every move at Dodge. You get the benefit 
of four generations of experience in a finer product, 
economically manufactured and sold. 

Protect what you make with Dodge cork closures 
—the combination that gives top to bottom cus- 


tomer satisfaction. Write for full information. 


DODGE CORK 
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YOUR CORK CLOSURES 
ROM THE COMPLETE DODGE LINE 


TOP CORKS 
special design 


sales power right at the top of your package 
Your own trade-mark or name on a bright hard 
wood top, designed for you. Cork shanks precisely 
cut and accurately. sized for tight seal and easy reseal 





DODGE SHELL CORKS 


the practical inner cork that is easily inserted 
—controls the flow of the contents. Made of uni 
form quality stock, precisely designed and made 
Available with or without metal orifice reducer 


DESIGNED TO GUARD THE INTEGRITY OF THE CONTENTS 


CORK CLOSURES 


INC. LANCASTER, PA. 
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Sunburst premium-packages will 
send your sales curve up! up! up! 


12-Oz. Tumblers 


—_—, 
See} 


13-Oz. Bowls 


Write for detatled plan 


tailored to your specific need — no obligation 


Just what the doctor ordered for sagging sales 
curves ... for more attractive presentation of 
your product . . . famous, anodized aluminum 
SUNBURST Tumblers and Bowls, comparable to 
those retailing for $1.00 each but available to 
you at far, far less. 

Ideal for foods, cosmetics, etc.—with proved 
record of sales increases as high as 200-300%. 
Not for your permanent package, but designed 
specifically for special promotions over a lim- 
ited period to jack up sales of old products or 
introduce new ones. 

Tell us about your product and problem and 
let us show you personally a SUNBURST plan 
tailored to your own special need. Production 
capacity open for limited time only. Write im- 
mediately—no obligation, of course. 


Ch J, Offices and Plant 
E/77Z,, INC. 1012 2ist St, indianapolis 2, Ind. 


Address all inquiries to P. O. Box 1151, Indianapolis 6 
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Superior in every way— 


SUNBURST Tumblers and Bowls 


@ Manufactured by NORBEN, pioneer maker of fine aluminum 


giftware in color—sold in leading department and gift stores. 


Made of finest anodized aluminum—with NORBEN's ex- 
clusive, laboratory-tested “Lustre-Bath” finish. 


Eight beautiful, iridescent colors—gold, silver, wine, chartreuse, 
emerald, blue, deep purple, Chinese red. 


Colors are certified pure food dyes, blended into the metal 
to last as long as the metal itself—will not weor off or stain. 
Absolutely odorless and tasteless to protect your product. 


SUNBURST specifications backed by liability policy written 
by leading insurance underwriter. 


Unbreakable—tumblers keep iced drinks sparkling cold. 
Bowls ideal for salads, cereals, desserts and snacks. 


SUNBURST trade mark stamped on the bottom—assurance 
of finest quality. 


Plastic polyethylene, snap-on lids — useful as coasters or 
water-tight closures for refrigerator lids — optional. Tumblers 
also take standard 72 MM aluminum foil closure, or alternates. 
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Package Colors Drifting? 
LetIPIStandards Anchor’ Em 


Take a good 
look at your 
pet package 
printing job. 
How do last 
week's colors 
compare with 
today’s run? Many factors 
cause package printing color 
drift. But IPI pins color down 
with accurate, permanent stan- 
dards and visual 
limits for control in the press- 
room. Ask the IPI man about 
setting up color standards for 
your package printing. Find 
out how IPI ink engineers help 
solve color problems 


cel 
¢ 


tolerance 


IPI ¢ DIVISION OF INTERCI 


“PICKLE GREEN” GETS 
PRINTER IN PICKLEMENT— 
IPLGETS HIM OUT 


“Hello IPI, I’m in a pickle 
over pickle green.’ That was a 
customer calling our New York 
service station last month. 
This chap had a label job for 
pickles, running it with inks 
ordered for a previous run. 
Somehow the first sheets turned 
out as sour as the pickles 
made him shudder to look at 
them especially before lunch. 
But IPI’s color matcher was on 
his He remembered the 
job and asked “‘What about the 
new stock, has it a yellow or 
cream cast?’’ Sure enough, the 
original stock had been white 
but the new batch was way off 
shade. With samples of the new 
stock, IPI quickly rematched 
the colors well that our 
own mouths watered at sight 
of the finished labels. 

Moral: Call your ink maker 
early, long before a job is ready 
for the press. Tell him all about 
it and give him samples of the 
actual stock for the job. 


toes. 


so 


FREE—IPI COLOR CUIDE 
FOR PACKAGE PRINTERS 
IN HANDY POCKET SIZE 


Colors in this guide were picked 
by experts as best suited for 
general package printing. 


IPI Color Guide for Boxboard shows 
forty colors on both clay coated 
(American Coating Mills) and pat- 
ent coated board. Pocket size makes 
it handy working and selling tool. 
Free to package printers. 


{EMICAL CORPORATION « 67 WEST 44th ST., 


No Need for Crystal Ball, 
IPI's the One You Call 


No matter 
what your 
package 
printing 
problem may 
be, IPI 
help 


solve it 


can 
you 

IPI has inks for all 
hard-to-print stocks —for plas- 
tics, foils, glass, cloth, rubber, 
special papers, boards. And you 
can get these inks formulated 
to meet the widest range of 
package specifications — from 
rub-resistance to freedom from 
odor. Call IPI today for inks 
that speed production of qual- 
ity packages of every type 


NEW YORK 18 * ADDRESS INQUIRIES DEPT. A 


WANT SPEED? BOXES PRINTED WITH VAPOSET 
INKS, CUT, STRIPPED, GLUED, OUT SAME DAY 


FAST SELLING LUCKY LINE OF CANDY CIGARETTES DEMANDS 
FAST, QUALITY PACKAGE PRINTING WITH IPI VAPOSET INKS 


When a product sells as fast as the Lucky Line of candy cigarettes 
(the kids love ‘em), you need package printing speed to keep up with 
consumer demand. Odor-free IPI Vaposet inks give you production 
speed plus quality results. They dry so fast in the presence of moisture 
that you can fabricate boxes a few hours after printing—pack and 
ship same day if need be. The versatility of Vaposet inks is remarkable. 
Comly-Gillam Carton Corporation prints the Lucky packages with 
Miller two-color, high speed presses on patent coated board. But Vaposet 
works just as well on breadwrapper, cup, novelty, label and a dozen other 
| stocks—even on moist, warm corrugated board. Heat-seal labe! printers 
| say Vaposet is a natural for their use. 





FERD’NAND 


Falling for Spring 


Comly-Gillam Carton Corp., 
Bets on Vaposet for Fast, 
Quality Candy Box Output 


So many children choose the 
Lucky Line of candy cigarettes 
that business is booming for 
Sylvan Sweets Company, 
Easton, Pa. And when candy 
sales boom, so does the demand 
for boxes and cartous to pack- 
age them. 
Comly-Gillam Carton Corpo- 
ration of Philadelphia solves 
the problem of fast, quality 
production of the Lucky Line 
packages with IPI Vaposet 
inks. These are the inks that 
dry fast —instantly with steam 
and fast enough with just 
natural moisture in the stock 
for fabrication a few hours after 
printing. Both individual and 
display cartons are often 
printed, cut, creased, stripped, 
glued and shipped the same 
day—to meet peak demands. 
Fast drying is not the only 
advantage of Vaposet inks for 
package printers. They are odor 
free—perfect for candy and 
other foods. Their stronger, 
cleaner colors (especially reds 
and blues), better finish and 
improved rub-resistance are 
welcomed by printer and pack- 
age user alike. 
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DO YOU KNOW 
THESE PACK AGES? SEE 
THEM AT THE SHOW 


Know these packages shown 
below? Each has a special pro- 
duction story which appeared 
in past issues of the “IPI Pack- 
age Post’’. All will be displayed 
in IPI’s booth at the Atlantic 
City Packaging Show. See 
them there. 


Special IPI gloss and metallic inks 
cut printing time in half for these 
crisp, colorful Magic-Foil boxes. 


Tough stock and severe specifica- 
tions for this Pontiac job were a 
cinch with IPI inks for packages. 


Colors on glass jars had to match 
those on glossy finished stock— 
with special IPI inks they did. 


Opacity problem was licked on | 
these Bespakt cellophanefish wraps | 


with new IPI Anilox inks. 


IPI Booth #510 to Exhibit 
Over 2000 Packages Printed 
by Every Major Process 


You are cordially invited to see 
all that’s new in inks for pack- 
age printing at IPI’s exhibit 
(booth #510) at the AMA 
Packaging Show— April 17-20, 
Atlantic City, N. J. There you 
will find over 2,000 packages of 
every type, printed by every 
major process. 

Of special interest to package 


Cornell College of Agriculture 
has been at its color control 


ured the color of apple leaves 
as a guide to soil conditions. 
Now they have measured the 
color of McIntosh apples them- 





selves as a guide to proper har- 
vesting time. 
Like the apple leaf research, 


VISIT IP] AT AMA PACKAGING SHOW—SEE ALL 
THAT'S NEW IN INKS FOR PACKAGE PRINTING 








| printers will be a new group of 


outstanding examples of hard- 
to-print surfaces such as foils, 
plastic films and laminated 
stocks of various types. 


Bring Your Ink Problems 
to IPI for Expert Help 


Bring your ink problems with 
you to IPI’s booth. Veteran 
ink men, specialists in package 
printing, will gladly help you. 
No matter what the process 

aniline, letterpress, offset or 


NOW! BETTER APPLES FOR THE TEACHER 
AND FOR YOU-THROUGH COLOR CONTROL 


this work was done by the 


| Colorimetry Lab of Interchem- 
work again. First they meas- | 


ical Corporation and the inks 
for the color control chart were 
specially formulated by IPI. 
We've been setting up color 
controls on packages for many 
of the leaders. Maybe we could 
help you keep better color uni- 
formity on your packages. 


IPI, Anilox and Vaposet are trademarks of Interchemical Corporation 


ATION 


Gaavune 
ins 


gravure, advisors will be on 
hand to talk things over. 


If package color control is your 
chief concern, you'll find plenty 
on that subject too—spectro- 
photometric curves, visual 
pressroom standards with light 
and dark toierance limits, pack- 
age families printed by different 
processes, and more. 


Tell your friends to meet you 
at the IPI exhibit, booth #510. 
You'll be glad you did. 


FREE GUIDES, BOOKLETS 
ON INKS FOR PACKAGE 
PRINTING—AT THE SHOW 


Want free guides and booklets 
on inks for package printing? 
Then visit IPI’s booth at the 
Packaging Show. This year IPI 
offers a brand new folder, “Inks 
for Packages”’, plus the ‘‘Color 
Guide for Boxboard”’, the pop- 
ular “Color for Package Print- 
ing’ and “IPI Package Post” 
booklets, and others—all full 
of valuable aids to better pack- 
age printing for every one. 


INKS tor PACKAGES 





into your packages 
ICATED LEATHER * 





UNI-MARK manufactures only FABRICATED 
LEATHER, not finished packages. These are 
only a few of the many packages that 
can be covered with FABRICATED LEATHER. 


UNI-MARK, INC. 


New York: 454 Fourth Avenue 
Boston, Mass.: 20 East Street 


*Registered Trade Mark. Composed of approximately 40% ground leather by volume, plus other ingredients. 
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ally here... the polyethylene film that 
tly promotes as it protects. 
ally treated VISQUEEN film gives 
y satisfactory ink adhesion. 
7 fear, bright, brilliant. Yet 
VISQUEEN film costs you no more 


RSELF. Feel it, examine 
s on easily, and it stays, 
N film on display 
a ging Exposition in Atlantic 
19 to 21, AT BOOTH $73..; 
exhibit, — 


noel. this special VISQUEEN 


tinues to provide the moistureproof 
ection it's famous for... plus all the 
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/ it at the Show! 


The Versatile C-10-CC Candy Filler which Packs 
all these types of candy without adjustment 


Candy manufacturers and distributors who pack- 
age a wide variety of hard, semisoft or easily 
marred candies will find the Model C-10-CC Volu- 
metric Filler ideal for their multiple requirements. 
It will handle all their products without adjust- 
ment when package size and volume are kept 
uniform. The Model C-10-CC automatically extracts 
the flat carton, opens it, tucks bottom flaps, cuts, 
forms and inserts liner into the carton and then 
volume fills the correct amount of candy. When 
desired, the liner may be omitted. Final operation 
on the C-10-CC folds the top of the liner closed 
and tucks and closes the top flaps of the carton. 
An automatic check weigher rejects any under- 
weight packages. Only one operator is required 
to supervise the machine, and speeds of 60 filled 
cartons per minute are available. 


SEE the C-10-CC 
at the U.S. Automatic display in BOOTH 424 
National Packaging Show 
Atlantic City New Jersey 
April 17-20 


ptf? | AUTOMATIC BOX MACHINERY piney Ton 


Owning and Operating NATIONAL PACKAGING MACHINERY CO. * CARTONING MACHINERY 








122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 
Branch Offices: New York *& Cleveland Chicago 
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AMDCO metal units 
make merchandise move 


@ for displaying 
@ dispensing 

@ demonstrating 
@ servicing 























Custom Designed 


Cabinets « Racks « Stands 





Indoor and Outdoor Signs 


PLUGS 


CORALOX 





as 


Write for 


Merchandisplay Book 
& 


ADVERTISING 
METAL DISPLAY CO. 


Chicago 50: 4620 West 19th Street 
New York 10: 2 East 23rd Street 
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It’s only natural for Ever Ready to be the one to bring 
a self-adhesive label that meets your needs best... that sticks 
to any non-porous surface — plastic, film, glass, metal, wood... that 
peels off instantly when you want it to...that can be machine 
fed for lightning-like application. 
Now Ever Ready will solve your pressure sensitive labeling 
problems, develop label designs, provide the mechanical 
help you need. You can’t go wrong if you use Ever Ready 
Red-E-Stik labels for fast, better looking labels at lower cost. 
Ask for the facts today. 


363 Cortlandt Street, Belleville 9, New Jersey 
New York Sales Office: 
137 East 25th Street, New York BP» 10 MILES FROM BELLEVILLE. 
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CROMWELL’S 
“PAPER ENGINEERING” | 
“ gives you the right paper 


for your job 


Some of Cromwell's Paper and Services: 


NIARTIN 
... non-abrasive 
Tare | 
non-stain 
paper 
KFERRO-PAK 
... paper that 
prevents corrosion 
of ferrous metals 
by a 


vapor action 


SININIONS 


. non-friction 
and 


non-scuff 


paper 


SCIENTIFIC LABORATORY ANALYSIS IS 

PART OF CROMWELL’S “PAPER ENGINEERING” 
SERVICE. Experience gained in many fields is 
applied to help determine the best 

paper and best design for your job. 

With Cromwell's ‘‘Paper Engineering” Service 

you reduce damage and damage claims. 

You do not get too much or too little packaging. 
Your product is protected against marring, 
scratching, moisture or vapor and your customer 
is satisfied. With Cromwell paper, use of additional 
protection or preservatives (oils, grease, etc.) is 
unnecessary in shipping or storage, 

and your production costs are cut. 


For full facts write Cromwell today. 


Ol O) Ee £2 De Poo EA CS 
... paper that 
prevents 
tarnishing of metals 
by smoke 


and sulphur gases 


CRONIPACYO 
«.. paper that is 
resistant to 
water, oils and 


grease 


‘® Government packaging 
® Specialty bags 
@ Multi-wall sacks 
® Industrial covers 
@ Case liners 


© Tympan 


Ask for Cromwell's “P. E.”’ Service 


CROMWELL 
2APER COMPANY 
4701 South Whipple Street 


Chicago 32, Illinois 
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The label shown here . . beautiful 
and dignified . . is a perfect 
complement to the fine imported 
linens sold by CARSON, PIRIE, 
SCOTT & COMPANY of Chicago. 


and ingenuity offer the best in 
embossed labels, seals and box- 
wraps . . . made of foil, paper 
or light-weight metal. 

For 35 years we've been leaders 
in our field and those who 
have quality merchandise to sell 


still look to FOXON for the 


unusual in labeling procedure. 


THE FOXON COMPANY 
235 West Park St., Providence 1, R.I. 


Offices in New York, Chicago, Los 
Angeles and other principal cities 


NO. 





PATTERN 





SIZE 





MADE 
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A “Help Stretch Cellophane” program 
in your plant 
can save film and dollars for you 











Many packagers are making their Cellophane supplies go further 
by getting everybody in the plant to “pitch in” on an economy 
effort. When everyone concerned with your packaging is conserva- 
tion-conscious, many day-to-day film-saving steps can be taken... 
new ways to stretch supplies may be found. The total result is a 
big stride toward making the most of your film supply. 


The reverse side of this page shows a poster that lists some sim- 
ple steps your employees can take to prevent waste, and help stretch 
your film supply. Copies of this poster are yours for the asking. 





TURN THIS PAGE 


Tack these posters around your wrapping room or on 
bulletin boards to spark a “‘Help Stretch Cellophane’’ pro- 
gram in your plant. For a supply of these posters, just 
write to E. I. du Pont de Nemours & Co. (Inc.), Film 
Dept., Room 9522, Wilmington 98, Del. 


DuPont Cellophane 


Shows what it protects... 
Protects what it shows 


REG. U.S. PAT. OFF 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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Heres how YOU can help to 
TRETCH THE CELLOPHANE SUPPLY 


and make your job easier, foo! 


CHECK YOUR MACHINE INSTRUCTIONS... 


Get smooth performance and prevent film waste, by following machine-man- 
ufacturer’s instruction manual. 


USE ALL STUB ROLLS... 


Finish using stub rolls ahead of new rolls—or after a production break wra 
them carefully, set them aside, and run them off promptly in groups. Sy 


SWATCH FOR SCORCHING AND STEAM... 


Steam from sealer-plates or scorched packages can mean wasted film. . . 
stop the machine and have temperature controls checked. 


MREPORT MACHINE WASTE PROMPTLY. a 


Rewraps due to “‘telescoping,”’ for example, can be stopped by adding cheek- 
plates to the roll mounting.Keep cheek-plates snug, but not too tight. 


SeWRAP ROLLS ON MACHINE AT CLOSING TIME<.. 


No need to remove the roll. Use tape to fasten wrap in place on roll-mount- 
ing shaft. Proper film care helps avoid waste. 


A CLEAN AND INSPECT MACHINE REGULARLY... 


You can clean sealer plates and make minor adjustments yourself. Ask to 
have machine thoroughly checked, cleaned, and lubricated regularly. 


WSTORE FILM PROPERLY... 


Make sure film is kept in top condition for your usé. . . well wrapped, and 
away from extreme heat or cold, according to supplier’s recommendations, 


Helping s 
Hel 


E. |. du Pont de Nemours & Co. (inc.), Film Department, Wilmington 98, Del. 
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During the past 50 years Heekin has grown... our customers are in all 
fields of business... food...drug...chemical... confections... baking... 
petroleum... hardware...automobile...and many others. In fifty years of 
competition, one learns a lot...keeps young and vigorous...alert and 


fit to serve...to keep customers satisfied and successful by proper pack- 





aging in cans...plain or lithographed. Heekin is not the largest can 


manufacturer— but one of the best. May we be of service? 


(1901 } {19517 


HEEKIN CANS 


THE HEEKIN CAN CO., CINCINNATI 2, OHIO 
PLANTS AT CINCINNATI AND NORWOOD, OHIO; CHESTNUT HILL, TENNESSEE AND SPRINGDALE, ARKANSAS 
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I; has to look good 
before it tastes good! 


Call it “package attraction”... but attractive colorful wrappers, 
neatly sealed are highly important in successful 
point of sale merchandising. Lynch WRAP-O-MATICS 
do a fast, accurate wrapping job even if 
your product ts irregular shaped or fragile, with or without boats 
or cards. See what they can do for your problem. 


WRAP-O-MATIC Cc °o R P °o R AT ! oO N ORPAC MORPAC GLASS FORMING 


soneant REFRIGERATION = CANDY & COOKIE PAPER PACKAGING BUTTER & OLEO 
COMPRESSORS = COMPRESSORS WRAPPING PACKAGING MACHINE DIVISION maces CARTONING MACHINGS 


MACHINES TOLEDO, OHIO MACHINES 
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Facts — No. 2 


Raise 
this 
to 
read 
the 


story 


Venest@ 


Foil 


Vv Lg 4g e STA Aluminium Foil 


VENESTA LIMITED arn 


VINTRY HOUSE, QUEEN STREET PLACE, LONDON, E.C.4 


= VENESTA) 
Telephone: CENtral 3060 s5e3s 
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l, has to look good 


before it tastes good! 


Call it ‘package attraction”... but attractive colorful wrappers, 
neatly sealed are highly important in successful 
point of sale merchandising. Lynch WRAP-O-MATICS 
do a fast, accurate wrapping job even if 
your product is irregular shaped or fragile, with or without boats 


or cards. See what they can do for your problem. 












PAR AIR eurmaeention waromnic CORPOR ATION MORPAC ettan «clue GLASS FORMING 
CANDY & COOKIE PAPER PACKAGING BUTTER & OLE 
COMPRESSORS =— COMPRESSORS WRAPPING PACKAGING MACHINE DIVISION MACHINGS CARTONING MACHINES 
MACHINES TOLEDO, OHIO MACHINES 
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f 
Wheible Quality in the Package can Reflect 
the Invisible Quality of the Product! 


SUPERIOR PRINTING SURFACE 

BRIGHT FAST AND SOIL RESISTANT COLOR 
HIGHER VARNISH GLOSS 

CUSTOM MADE FOR EVERY ORDER 


> LUSTROUS BRUSH FINISHES AND EMBOSSINGS 
Leading Manufacturers of Noe i ea 


Recognizing that Fact, BRIGHTER — SMOOTHER 
e CONTROLLED COLOR MATCHING 
Give Preference to... 


or 
MADE AT RIDGEFIELD, N. J. 
BY LOWE PAPER COMPANY 


Refivesen lackives 


H. B. Royce, Detroit 

Philip Rudolph & Sons, Inc., Philadelphia 
A. E. Kellog, St. Louis 

Norman A. Buist, Los Angeles 
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Famous G. Washington Coffee Now 
Dons a Military “Uniform” of 


Mason-Keller 

Finds This Dependable 
SCS Material Aids Smooth, 
Swift Unit-Packing 

for the QM Corps 


Mason-Keller Corporation of Roseland, New Jersey 
is one of many leading firms now unit-packaging military 
ration components in Flex-Foil materials. 

Affording a high degree of protection for fine G. Washington 
Coffee, the package illustrated is of non-laminated, heat-seal- 
coated, buff-colored aluminum Flex-Foil which meets exacting 
Quartermaster Corps specifications. 

Like all approved Flex-Foils, this one is accurately printed 
and slit. Rolls are evenly matched, of constant width. Edges 
are smooth and nick-free. Rolls include the minimum of 
precise, strongly made splices; these are properly flagged. 

Smooth and flat as they leave the roll, Flex-Foils are easily 
threaded through standard unit-packaging machines. Their 
perfection assures maximum production with a minimum of 
material breaks, machine down-time and rejects. 

Make one trial run with a sample roll and you, too, will 

FLEX-FOILS ARE QM QUALIFIED switch to Flex-Foil. Write today for complete information on 


for unit pockaging of ration components—soluble milk, types available—and delivery dates that may surprise you. 


coffee, tea, bouillon and others. 


argh sngotedie tino! en ama STANDARD CAP AND SEAL CORPORATION 


for anti-biotic drugs, such as penicillin; many other 
drug sundries and hygroscopic chemicals. Coaters and Laminators of papers, films and foils 
x * * to meet AN, JAN, Mil and QM specifications. 
For scmple rolls of any width SALES AND SERVICE OFFICES: 
FLEX-FOIL 7 _—"% — Jersey City Chicago Los Angeles 
And for trained technical assistance . .. contact your 629 Grove St. 333 N. Michigan Ave. 2820 East 12th St. 
nearby SCS Sales-Service office for prompt attention. Journal Square 2-3137 ANdover 3-2711 Angeles 7108 


APRIL 1951 

















a AND Geally 


a. 


Sonate A small antelope that races = 


| i and leaps across the African veldt 
} all (MG; “with almost incredible speed and grace. 
| ‘i 
(the 
nO | All | 
Sy fo {\D [| 
Lie a $= 
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RHINOCEROS —A hulking horned brute 
with the body of a tank, a temper like 
TNT, and a face like a nightmare. 


for the 
FOOD INDUSTRY 


When you spend so much time and care in processing quality into your 2 INDUSTRIES SERVED 


foodstuffs, it’s just good common sense to protect it until it reaches BAKING 
Bread — Cracker 
Cereal 


ness, the better your prospects for steady, repeat sales. MEAT 





consumers’ tables. The better you preserve food flavor and wholesome- 


KVP Papers, with their almost infinite number of applications, can = 


help keep your products clean and fresh for consumer satisfaction. DAIRY 


KVP artists and printers can add sales-stimulating designs that help ae wh sa ge 








keep your products selling at a more profitable pace. FISH * FRUIT * FROZEN FOODS 
POULTRY * SHORTENING * wma, 





Kalamazoo Yegetable Parchment Company 
PARCHMENT » MICHIGAN 


ASSOCIATED COMPANIES: H IN CANADA: 
KALAMAZOO VEGETABLE PARCHMENT CO., DEVON, PENNA, THE KVP COMPANY LIMITED, ESPANOLA, ONTARIO 
KVP COMPANY OF TEXAS, HOUSTON, TEXAS . APPLEFORD PAPER PRODUCTS LIMITED, 
HARVEY PAPER PRODUCTS CO., STURGIS, MICHIGAN HAMILTON, ONTARIO + MONTREAL, QUEBEC 
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GLORY 


SLEIGH 


PUPPIES 


these attractive containers. 
including many other distinctive 
designs, are made in popular sizes. 


samples and quantity prices 
submitted upon request... 


Quality OLIVE CAN COMPANY  Seruice 


MANUFACTURERS @ DESIGNERS 
OF PLAIN AND LITHOGRAPHED 
METAL CONTAINERS 
450 N. LEAVITT STREET, CHICAGO 12, ILLINOIS 
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‘Cera-fusing 
Permanenl « Clearly- Defined © Econonucal 


In the tropics .. . in the frozen north . . . Cera-fuse 
printing endures as long as the ampul . . . clearly, 
easily read . . . because the letters are fused to the 
glass or plastic. It’s the safe way to label these 
precious containers. Preferred, because by Cera-fusing 
you leave no margin for error. The cost: surprisingly 
modest on our exclusive high-speed equipment. 
Deliveries Now. Sizes handled: 25 mm to 150 mm 

in length . . . all shapes. 




















Inquiries are also invited about outright purchase 
of Cera-fuse Automatic High Speed Ampul Printing 
Equipment. Phone, wire or write today. 
*Cera-fuse—Reg.T.M. 


PASS COLOR LABELS ‘$8. Sctseeoee eee 


Ceragraphic gives you applied color 
labeling with maximum beauty, dura- 
bility and economy. 


Ceragraphic offers you the technical 
know-how acquired through years of 
specializing in ceramic and thermo- 
setting enamel printing on jars and 
bottles. 


Large production runs are our spe- 
cialty. Ample storage facilities ac- 
commodate direct shipments of jars 
from your glass suppliers. 

Send us a sample of your product, 
state quantity needed, and we will 


250 South St., Newark 5, N. J. © Mitchell 3-1800 rush cost estimate. 


New York Phone—Whitehall 3-4730 
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in Gaylord 
. Containers 


‘Talk about control! 


CORRUGATED AND SOLID FIBRE BOXES From the moment the seedling is planted by Gaylord foresters 
FOLDING CARTONS 


KRAFT BAGS AND SACKS . F . 2 ge 
KRAFT PAPER AND SPECIALTIES and manufacturing is supervised by Gaylord specialists. 


until the shipping container is delivered, every step in growing 


It’s this kind of experienced control that enables Gaylord 
to build boxes of unsurpassed quality for many of the 


country’s largest users. 


GAYLORD CONTAINER CORPORATION 
General Offices: ST. LOUIS 


"New -York * Chicago * Son Francisco + Atlanta * New Orleans * Jersey City * Seattle 
Indianapolis * Houston * Los Angeles * Oakland * Minneapolis * Detroit * Columbus 
Fort Worth * Tampa « Dallas « Cincinnati * Des Moines * Oklahoma City * Greenville 
Portland « St. Lovis * San Antonio * Memphis * Kansas City * Bogalusa * Milwaukee 
Chattanooga * Weslaco * New Haven « Appleton * Hickory * Greensboro * Sumter * Amarillo 
Jackson * Miami * Omaha « Mobile © Philadelphia « Little Rock * Charlotte « Cleveland 
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Gillette Shaves Packaging Costs! 


Automatic box sealing unit needs NO OPERATOR 


Six different sizes of boxes may be sealed automat- 
ically by this highspeed machine installed in the Gillette 
Safety Razor Co. plant in Boston. Designed by 3M 
engineers, the machine centers each box regardless of 
size and applies a neat strip of transparent “SCOTCH” 
Cellophane Tape. The machine handles 60 boxes a 


TRANSPARENT “SCOTCH” CELLOPHANE TAPE does a neat seal- 
ing job—does not cover up label or printed instructions, does not 
detract from box design. Provides a firm, positive seal that will 
not dry out or loosen, yet permits easy opening of box. Use 
“SCOTCH” Pressure-sensitive Tapes, too, for holding, protecting 
and splicing applications. 
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minute, runs quietly, has adjustable speeds and offers 
unusual accessibility. 

Why not let us go to work on any packaging prob- 
lem you may have? For a free consultation with our 
tape engineers, write today to Dept. MP3, Minnesota 
Mining & Mfg. Co., St. Paul 6, Minn. 


~ 


_ 7 at ee \ 


Pr ess 1 ape> 


| nee enna A — aN 


The term “SCOTCH” and the plaid design are registered trade marks for 
the more than 100 pressure-sensitive adhesive tapes made in U.S. A. by the 
MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., also makers of 
“Scotch” Sound Recording Tape, ‘“‘Underseal”” Rubberized Coating, “Scotch- 
lite’ Reflective Sheeting, “‘Safety-Walk’’ Non-Slip Surfacing, ““3M”"’ Abrasives, 
“3M” Adhesives. General Export: Durex Abrasives Corp., New Rochelle, 
N.Y. In Canada: Canadian Durex Abrasives Ltd., Brantford, Ontario, 
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POLYETHYLENE 
COATING MACHINE 


Using its invaluable field experience, Frank W. Egan 
Company has incorporated many design improve- 
ments in their Polyethylene Coater. The new 
machine also includes refinements of the coating 
head for easier and more effective control in pro- 
ducing consistently good bond and for non-stop, 
trouble-free operation. 


The Egan Polyethylene Coating Machine is ideal 
for a wide range of uses in the packaging field— 
moisture-proof bags...container linings... liquid 
containers. 


Send for pamphlets on coating, treating and laminating 
FRANK W. EGAN & COMPANY 
Bound Brook, New Jersey 


Designers and builders of: Treaters, Gummers, Laminators, 
Crepers, Air Dryers, Waxers, Coaters, Festooners, 
Saturators, Printers, Embossers, Winders and Special 
Machinery for Paper Converting. 


Cable Address: “EGANCO”—BOUNDBROOK, N. J. 
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TOP FLIGHT PACKAGING for TOP FLIGHT MERCHANDISERS 
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BEAUTY AND USEFULNESS join hands in the turned edge which eliminates grease absorp- 


tion where cookies touch the sides of this carton. This feature 
solved a "wicking" problem and added distinction to the carton's 
appearance. Carton and machine coordination worked out in our 
machine development department made it possible for Farm Crest 
Bakeries to effect profitable reductions in unit packaging cost. 
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The NEW mailing envelope 


& plys ¢ 
Kraft pape 


If protection for your mailings of flat 


for magazines : for ad mats printed matter or merchandise is what 


for booklets and reports: for 
flat packages of every sort 


you're after, Andrews Armor-Edge Mail- 


ers will do the trick . . . at a lower cost 





Sen sensed bank atin deen tay and with less handling than ordinary 
prevent us from serving you immediately. 
However all inquiries will be given atten- 
tion in order of their receipt. 


heavy protective wrapping entails. 











Extensive use by companies doing 
that 
entirely 


large volume mailings reveals 


Armor-Edge Mailers almost 





that gives proven 


protection 


d 
‘A es 


eliminate complaints about mail being 
received in damaged condition. 


Armor-Edge Mailers are not stock 
items. To give proper protection, sizes 
and flap styles must be designed to order. 
Why not ask for samples today. Then 
you'll be able to evaluate the merits of 
(Andrews Armor-Edge Mailers yourself. 








1328 Broadway 


* PATENT PENDING 


New York, N. Y. 


Manufacturers of a complete envelope line for over 30 years 
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Package These SPORT- 
ING GOODS Compo- 
nents in CLEARSITE: 


Lures * Spoons *¢ Flies 
@ Sinkers ¢ Hooks ¢ 
Artificial Bait. 


Endow your products with 
these sales advantages of 
CLEARSITE: 


@ Shatterproof 

@ Flexible or Rigid 

© Dimensionally Uniform 

@ Permanently Printed 

@ Featherlight (4 the weight 
of glass) 


Clear in 
= or Opaque 


@ Qdorless and Tasteless 
CLEARSITE definitely en- 
it looks 


hances product value; 
expensive but really isn’t. 


PLASTIC SELLING CONTAINERS 


In the Sporting Goods Field... 


TO PROJECT 
/ ME AND PROTECT 
Attract the Sportsman’s Eye with the Enduring 


Plastic Container that Protects Your Product on 
Display As It Will Protect It In Use. 


It’s definitely good business to present your product in the 
container in which it will always be kept. By using 
CLEARSITE Plastic Selling Containers you guarantee 
that your package will always remain with your customer, 
because eventually it will be utilized as a re-use container. 
Your name stays with your customer and assures you of 
repeat sales. 


Send us samples of your products. We’ll return each one 
in a CLEARSITE Container. Or, write for data-packed 
literature that details the uses and advantages of 
CLEARSITE Plastic Selling Containers. 


CLEARSITE is made only by 


CELLUPLASTIC 34 Avenue L, Newark 5, N. J. 


CORPORATION 


Milwaukee © Los Angeles * Detroit « New Haven ¢ Cleveland 

© Denver © Mi polis * Cincinnati * Atianta * Houston ¢ 

Chicago * Jacksonville * Ft. Worth © St. Louis © San Francisco 

© Phoenix © Seattle * Portland © Louisville * Jackson ¢ 
Richmond ¢ Montreal * Toronto 





AMERICA’S #1 SOURCE FOR PLASTIC CONTAINERS « ESTABLISHED 1919 


aa 
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PLIOLITE NR starts with the finest grade of 

pure pale crepe rubber, shipped from plantations 

in bales like those shown. It has been successful in paper coat- 

ings and a wide range of industrial applications. Details on request. 


Simple formulation—needs no extensive 
modification 


Oo“ the highest quality, low-protein-content 
rubber is used in the manufacture of 
Purouite NR, the only cyclized rubber resin avail- 
able commercially today. That means—in either 
coated kraft or glassine papers—you get all these 
advantages when you coat with PLioLite NR: 


Economical—low density means use of fewer 
pounds per ream 

Excellent stability — maintained over long 
periods 


Excellent resistance to WVT — compared Uses single solvent—simplifies manufacture 


with other well-known coatings 
Good crease resistance—even under multiple 


and solvent recovery 


creasings 
Good anchorage to various stocks—coatings 
will not strip 


Check all these advantages. Compare—point for 
point—with the coatings you’re using today. Then 
write for full details, technical assistance and 


Good heat seals—in range of 275° to 300° FE 

High gloss; freedom from “blocking,” good 
“slip” 

Low air permeability — excellent barrier to 
air and COQ, diffusion 


GOODFYEAR 


We think you'll like “THE GREATEST STORY EVER TOLD" —Every Sunday—ABC Network 


samples for your own evaluation to: 


GOODYEAR, CHEMICAL DIVISION 24S Pe 
AKRON 16, OHIO Products 


Pliolite—T. M. The Goodyear Tire & Rabber Company, Akron, Ohio 
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THE OTO=-PAK automatic 


BASIC PACKAGING UNIT 


Delivers bags open for immediate 
filling and sealing 


Requires only part-time supervision 


of a single operator 








Write today 
for complete details 


See the OTO-PAK in operation in Booth 558 





4500 Euclid Avenue °° Cleveland 3, Ohio 


Yhe PNR CORPORATION 
4500 Euclid Avenue, Cleveland 3, Ohio 


i sar * Rush all the facts about the amazing Oto-Pak Automatic 
Nations! Packaging Exposition * Packaging Machine and the money it can save us. 


Convention Hall, Atlantic City, N. J. 


PEED ey asd ccicascden eee ee ee 
. Company 
April 17th thru 20th, 1951 


Street . 


CF x00. 








MAGNIFY YOUR PRODUCTS VALUE WITH 


DESIGNERS AND MANUFACTURERS OF FINE FOLDING PAPER BOXES 
COUNTER AND WINDOW DISPLAYS + PRINTED AND DIE-CUT SPECIALTIES 
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Packaging for industry 


SUPPLIERS ARE BEGINNING TO REALIZE THAT CONVENIENCE AND ECONOMY 


ARE AS IMPORTANT TO THE ASSEMBLY LINE AS TO THE CONSUMER 


olumes have been written about 
V packages designed for the cm- 
venience of the average consumer. 
Not so much has been said about the 
wonderful packages designed for use 
in industry which the average con- 
sumer never sees—packages which 
carry raw materials and supplies from 
the original manufacturer or processor 
to the production line for further 
processing or end use. 

Such packages, it is now realized, 
may have the same basic values of 
protection, convenience and economy 
as consumer packages; fundamen- 
tally, they differ only in that they are 
never purchased on impulse or on eye 
appeal alone. 

This kind of packaging may be a 
different world from that for foods, 
drugs, toiletries and hardware sold 
over the nation’s retail counters, yet 
it is a major concern of a great many 
packagers. Today not only the firms 
which supply industry exclusively, 
but many others as well, produce 
either specialized products or by- 
products for industrial, commercial or 
institutional use in addition to the 
consumer products they market in 
small retail units. 

Such strides have been made dur- 
ing the past decade in this phase of 
packaging that it deserves special 
study to reveal the many time- and 
labor-saving functions it can perform 
and its potentials for avoiding thous- 
ands of dollars of waste. At present, 
when the country is being geared to 
military mobilization, industrial pack- 
aging has even greater significance. 


APRIL 1951 


PHOTO COURTESY GERING PRODUCTS, INC, 


A MISCIBLE PACKAGE that disappears in the mix is used universally for 
GR-I synthetic rubber. Product is placed in corrugated shipping containers 
lined with flat sheets of polyethylene film. Operator merely opens 
box, lifts out liner containing the rubber and dumps the whole thing in- 
to a Banbury. The rubber is thus completely protected from contamination. 


Believing that a review of this sub- 
ject would be timely and helpful to 
many readers seeking to improve the 
acceptance of their products by in- 
dustry, Mopern Packacinc has se- 
lected a number of successful exam- 
ples for description. 


Not all of these industrial packages 
are new, but each has certain fea- 
tures which, we believe, are worthy 
of wider application. Often the suc- 
cessful use of a packaging device in 
one industry can be applied equally 
effectively to a totally different one, 
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REFILL UNITS in sealed rolls or 
tubes save endless time in loading disc- 
shaped objects into magazine of ma- 
chine. All Anchor caps are packaged in 
this manner. The operator simply puts 
the roll in the magazine and slips off 
the paper. Same principle can be 
adapted to many industrial applications. 


when its advantages are fully under- 
stood. 

The bandling of working materials 
is the problem of every industry, 
whether it is processing synthetic 
rubber to make inner tubes, automa 
tically securing thousands of metal 
discs to cylindrical metal parts, trans 
porting chemicals from one part of a 
plant to another, or placing nylon 
yarn cones on a spindle to knit ho- 
siery at high speed. 

No matter what the material or 
supply, or its purpose, almost every 
item must be packaged to get it to 
the user. The more convenient the 
package is to use, the greater is the 
acceptance of the product in the 
hands of the user. 

Obviously, materials and supplies 
used on the assembly line, like all 
other articles of commerce, can be 
grouped into certain broad classifica- 
tions by their physical forms. They 
are liquids, powders, solids, sheets, 
rolls, slabs, blocks, lengths such as 
rope, yarn on wire, or thousands of 
small pieces, like bottle caps, machine 
parts, nuts and bolts, which must be 
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organized by packaging for conven- 
ient production handling. 


Pre-measured quantities 

One of the biggest advances is the 
trend toward packaging units of pre- 
determined quantities to meet the re- 
quirements of the industry or indus- 
tries in which the products are to be 
used. Firms which supply basic ma- 
terials to industry are studying their 
markets as carefully today as manu- 
facturers in consumer-goods fields ob 
serve housewives preferences to see 
that they are supplying efficient pack- 
age units. Suppliers to the laundry 
trade, for instance, often put up 
chemicals in containers holding just 
the right amount for the mix in a 
standard-sized tank used in this in- 
dustry, like Pennsylvania Salt Co.’s 
Perchloron for a bleach in a 34-lb 
one-time-use can—exactly the quan 
tity required for a 30-gal. bleach for- 
mula. Suppliers to the bakery and 
confectionery industries use container 
sizes which meet batch requirements 
of these industries, not only for pre- 
pared mixes, such as cake and pie 


filling, but for such items as chocolate 
syrups, shortenings, flavorings, etc. 

Much progress has been made in 
packaging hard-to-handle powdery 
and granular substances which are 
now being put into what is known as 
the “batch package,” usually a bag 
containing just the sufficient quantity 
for the batch from which contents 
may be dumped right into hoppers or 
vats without further measuring. The 
multiwall-valve bag, clean and easy 
to pour, has been a decided advan 
tage in this field 


Miscible packages 


Perhaps the most dramatic devel- 


opment in batch packaging is the use 
of the miscible film bag, such as that 
adopted by Godfrey L. Cabot, Inc., 
for carbon black.' In this case, the 
carbon black is placed in a transpat 
ent S-polymer film bag that can be 
put unopened into Banbury mixers 
and completely dissolves in the mix. 
For easy handling and shipping, the 
miscible film bag is placed in a heavy 


See “Disappearing Package,” 


1 Se MopERN 
PACKAGING, Aug., 1949, p. 81. 
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kraft multiwall bag. All the user has 
to do is open the bag and slip the car- 
bon-black package inte the mixer and 
that’s the end of it. The bag com- 
pletely disappears in the mix. This 
film material is restricted in supply, of 
course, but it is also being used today 
for certain highly active chemicals. 
Another different 
structure, but similar in principle, is 


application — of 


the use of polyethylene film liners in 
shipping cases for GR-I synthetic rub- 
ber. Here, too, the liner goes right 
into the Banbury mixer and dissolves 
in the batch. The operator merely 
opens the case and lifts out the liner 
containing the rubber and puts the 
whole mixer. This 
method of packaging butyl rubber 


thing in the 


was adopted last October and, ac- 
cording to the RFC Office of Rubber 
Reserve, is now being used for all 
GR-I rubber, because of its efficient 
protection to the product. GR-I rub- 
ber is tacky and must be protected 
from contamination by any foreign 
particles right to the time it goes into 
the mixer. Such particles, if allowed 
to find their way into the end-use 
product, may tend to weaken it and 
eventually cause leaks in inner tubes. 

So far the rubber is being hand 
packed in the polyethylene film lin- 
ers, but equipment 
have been asked to devise a mechan- 
ical solution for the operation. Flat 


manufacturers 


sheets of the film are placed in a re- 


inforced solid-fibre shipping case be 
fore the rubber is loaded into it. The 
film is then folded over so that the 
operator can lift out the entire con- 
tents wrapped in the film 

In some food-processing industries, 
the edible gelatin capsule? serves as 
a miscible container. Predetermined 
quantities of flavorings or coloring 
matter in a gelatin container can be 
dropped right into the confectioner’s 
or baker’s batch, eliminating entirely 
the measuring process—with the gel 


atin disappearing in the mixture. 


Liquid-holding containers 

While most liquids are necessarily 
packaged for industrial use in tradi 
tional cans, metal drums and carboys, 
much progress has been made in the 
development of more convenient 
pouring spouts and resealable clos 
ures when contents are not com 
pletely us.d in a single application 
and must be reclosed for storage 
Progressive industrial packagers hav: 
also been alert to the development of 
coatings and liner materials which 
give better protection to both metal 
and fibre containers.* Chemical man 
ufacturers were also first to see the 
advantages of the chemically inert, 
unbreakable polyethylene bottle, one 
of the first applications being an in- 
dustrial one for hydrofluoric acid, 


> “Single Shots,” p. 148, this issue 
»e “Liquids in Film-Lined Fibre,” 


Co.’s sales increased 50% in a few months as a es, 
age convenience. New Bedford Cordage Co. is displaying the dispenser | 
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PHOTO COURTESY GAYLORO CONTAINER CORP. 


CORRUGATED SPOOL serves as 
compact, sturdy shipping unit for 
Silverstitch wire. Wire is ready 
to use when the cover is removed 


and the spool is put on coil holder. 


which previously could only be pack 
aged satisfactorily in wax containers 
because of its corrosiveness. 

Another package for liquids that is 
winning its way in industrial use is the 
aerosol container. Many firms are now 
supplying industrial spraying solutions 
in this type of package, which is a 
definite time saver, as it supplies the 
product in the package ready for use 
without transfer to s ~parate sprayel 

Packaging of roll and sheet stocks 
of paper, films and foils is still done 
mostly in the conventional way. Big- 
gest advance here is the use of pal- 
lets to expedite handling. Manufac- 





turers of transpurent films, however, 


have done a very good job of using 
package barriers to prevent moisture 
loss and users are cautioned to store 
the films in the original containers. 


Corrugated conveniences 

Notable improvements are being 
made in corrugated cartons to pro- 
vide constructions that will give 


TEXTILE INDUSTRIES find 
packaging a great aid in main- 
taining proper moisture content 
in yarns. This sealed polyethylene 
package is the container for nylon 
cones supplied to hosiery mills. 


PHOTOS THIS PACE COURTESY PLAX CORP. 


greater cony enience. 
device used by 


One _ ingenious 
Consolidated Cork 
Co., Brooklyn, for crown caps is a 
dual-purpose bellows closure made so 
that when the box is opened, a pour- 
ing spout is formed by the flaps. Con- 
tents may be poured right from the 
carton into the hopper of the capping 
machine.* 

This same type of construction is 
applicable to any number of small 
items which are fed directly into ma 
chine hoppers. 

Another clever carton construction 
is that which has been used for years 
for vacuum tubes. The boxes are so 
made that the tube, which is secured 
and protected inside the package, 
does not have to be removed for test- 
ing. The operator merely opens the 
bottom flap to make contact with the 
tube through a die-cut opening in the 
inner flaps. 

The packaging 


glass-container 


method which 


manufacturers have 
adopted provides great convenience 
and savings to the packager. By put- 
ting the empty glass containers in 
perfectly engineered nested  cor- 
rugated cartons—often preprinted with 
the user’s trademark—they are sup- 
plying shipping cases which can be 
unloaded onto conveyors in users’ 
plants and be used again as shippers 
for the completed glass packages 
when they come off the line filled 


+ See Design Histories, MopeRN PACKAGING, 
Oct., 1949, p. 109 


DIRT AND MOISTURE are the arch enemies of precision parts. These 
polyethylene wraps are reported to insure a laboratory-clean, efficient 
bearing up to the moment when it is ready for installation in machine. 
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at the other end. This is now virtually 
standard practice for any large user. 

A virtual revolution in the pack- 
aging of rope and cordage—used in 
shipping rooms of almost every indus- 
try, for construction work and marine 
applications—has been started by a 
self-dispensing corrugated package 
introduced by American Cordage & 
Paper Corp. and New Bedford Cord- 
age Co. Previously cordage from +16 
to % in. in diameter had always been 
sold on wooden reels, wrapped either 
with waterproof paper or burlap. As 
cordage is sold by weight, this 
not only added greatly to the tare 
weight of the units, but required that 
the user have some sort of a spindle 
or other device rigged up for using 
the cordage conveniently. The new 
package offered such a convenient 
new way to use rope that it increased 
sales, according to one of these com 
panies, almost 50% in a few months. 

The new package is extremely sim- 
ple in principle. It is an octagonal- 
sided container with a tightly stapled 
telescoping cover. In the cover is a 
die-cut slot. The user simply rips off 
a tape covering the opening or tears 
a perforated disc to make the open- 
ing and pulls out the desired length 
of wound cordage. New Bedford 
Cordage Co. adds another conven- 
ience by marking the rope at 10-ft. 
intervals to eliminate measuring. The 
box serves as a dispenser until is is 
empty. The octagonal-sided con- 
tainer is practical in that it will rest 
securely either standing up or on any 
of its eight sides, so that it may be 
placed straight up on a table or side- 
wise on a shelf. The new packaging 
is reported to cost more than the for- 
mer wooden reel and burlap or wa- 
terproofed-paper wrapping, but this 
cost is well worth the price, accord- 
ing to the users, in building wider 
acceptance for rope so packaged. 
And because the units are more com- 
pact, they actually encourage the 
sale of more poundage, it is reported. 

Similar progress is being made in 
the industrial packaging of wire. 
Acme Steel Co. is packaging its Sil- 
verstitch wire in a combination solid- 
fibre container, part of which serves 
as a spool on which the wire is 
while the 
makes the package a shipping unit. 
The wire is machine wound around 
the spool, which is made of five 
pieces of solid fibre. The core, which 
is scored and tabbed, is bent into a 
circle and a flat disc slipped over the 


wound, outer structure 
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The tabs are 
folded outward from the circumfer- 
ence of the core, like short spokes of 
a wheel, and a printed disc slightly 
smaller than the outside circumfer- 
ence is then placed in position over 
the tabs and the entire assembly 
stitched together with wire stitches. 
The cover is placed around the cir- 


tabs on each side. 


cumference of the spool and is just 
like the core part except that the 
scored tabs are folded in from the cir- 
cumference. These tabs are slipped 
in between the two discs forming the 
sides of the spool. A single band of 
steel strapping is placed around the 
cover and the spool of wire is com- 
pletely packaged, ready for ship- 
ment, protected from weather, dust 
and other damage. Users like the 
package because it is quickly opened 
and easily installed on coil holders. 
The 50 Ibs. of wire it carries elimi- 
nates frequent stoppages necessitated 
when smaller spools are used. 

Packaging has become of inestima- 
ble value to textile industries in fa- 
cilitating the handling of yarns, par- 
ticularly the synthetics such as nylon 
and other fibres, where proper mois- 
ture content is a definite considera- 
tion in textile manufacture. Various 
types of packaging films have found 
wide usage in this field. 

Sauquoit Silk Co., Scranton, Pa., pri- 
marily a supplier to the hosiery in- 
dustry, is shipping its nylon yarns to 
customers in sealed polyethylene film 
which, it claims, has the very low 
water-vapor-transmission rate to pre- 
serve the yarn in the best condition 
for handling. The polyethylene film 
is supplied to the yarn firm in the 
form of flat tubing. The cones of yarn 
are inserted between the walls of this 
material. The tube is then cut to 
length and the open ends heat 
sealed. Sauquoit uses various widths 
of the tubing, depending on the size 
of the cone. 


Magazine refills 


One of the most efficient methods 
of packaging small disc-shaped or 
cylindrical objects, such as are used 
on hundreds of production lines, is 
that of putting the objects in a sealed 
roll of paper or a fibre tube which 
can be inserted as a refill unit in the 
magazine of the machine where the 
objects are used in the assembly. As 
glass packers know, such packaging is 
being used most successfully for the 
shipping and handling of jar closures. 


The paper-wrapped rolls of caps are 


SAMPLING KITS often present a problem to industrial packagers because 
of the number and sizes of the items that must be included. This com- 
pact package is a complete trial unit which is used for demonstrating 
a new Harris-Seybold process for “‘deep-etch” lithographic platemaking. 


shipped in upright stacks in a corru- 
gated shipping container. All an op 
erator has to do to load the magazine 
of a capping machine is to pick up 
one of the rolls from the box, insert 
it in the machine and slip off the pa- 
per. There is no other handling. 
The principle been 
adopted for the tiniest objects such as 


same has 
gun primers, which are loaded into 
tubes no thicker than a soda straw, 
but each “straw” is a refill for the 
magazine of the machine on which 
the gun parts are being assembled. 


Today, with military production 


again the center of interest, there is 
a revival of interest in parts packag- 
ing for the This 
method of packaging, using small 
bags containing just the right number 
of parts, nuts or bolts to perform a 
specific operation, was highly devel- 
oped during World War II and for 
many operations has been found to 


assembly _ line. 


be a very efficient method of protect- 
ing the parts, assuring inventory con- 
trol and making sure that the worker 
meets no delays for lack of a bolt or 
washer. Accurate count also helps to 
prevent inadvertent skipping of oper? 


PARTS HANDLING is again a vital concern of defense production. Pre- 
counted nuts, bolts and screws packaged in convenient transparent en- 
velopes, delivered daily to work stations, were found to be one of the most 
efficient methods of maintaining inventory control during World War II. 


PHOTO COURTESY THE DOBECKMUN CO. 





PHOTO COURTESY DU PONT. 


SLIP COVERS for barrels and drums, made of neoprene-coated paper and 
used for storing and shipping chemicals from one area in a plant to an- 
other, are a packaging idea that has been estimated to save $100,000 
a year in replacing damaged barrel and drum covers in one plant alone. 


the worker knows that 
there should be no parts left over. 
The bags may be made of any ma- 
terials which will give the proper pro- 
tection, but the transparent bag has 
the advantage that contents are al- 
visible. The 


ations, for 


ways bags may be 


PHOTO COURTESY BAKELITE CO 
’ _ 


TOOL CASES that are sturdy, 
compact and protective are an im- 
portant factor in packaging for 
industry. Henry L. Hanson Co.'s 
39-piece tap and die set is housed 
in flexible molded polyethylene 
case resistant to abrasion, mois- 
ture, grease and most chemi- 
cals; is 5 lbs. lighter and 50% 
smaller than conventional con- 
tainer. A table is molded in cover. 
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printed and marked to assure correct 
identification and count. Many firms 
purchase prefabricated bags for this 
purpose and have machines for filling 
and sealing them on the premises. 
Others purchase parts from subcon- 
tractors already completely packaged 
in premeasured quantities. 


Tool kits and sampling 


Efficient cases for precision tools 


and instruments are also an important 
factor in industrial packaging. Such 
items must be placed in durable cases 


that can be used and re-used for 
years. They must be arranged for 
convenient use, with a_ specialized 
fitted place for each item. Molded 
plastics are figuring prominently in 
this field today and many excellent 
specialized 
signed. 

One of particular interest is a 
molded polyethylene case which has 
the feel of leather, the flexibility of 
rubber and does not scratch or dam- 
age delicate instruments and_ tools. 
There are also many molded trans- 
parent tote boxes for tools, conven- 
iently partitioned for specific pur- 
poses and, of course, permitting visi- 
bility of contents while protecting 
from dust and damage. 

Suppliers of industrial products are 
often required to produce trial or 
sample packages of their products, 
just like the makers of cereals, cos- 
metics and baby foods, but the prob- 
lem is often more complicated. 

Harris-Seybold Co., a year or so 
ago, had to bring order out of a be- 


cases have been de- 


wildering array of chemicals and sup- 
plies used by lithographic platemak- 
ers to provide potential customers 
with a complete unit of chemicals for 
making “deep etch” lithographic 
plates. A lithographic platemaker de- 
ciding to try the relatively new deep- 
etch process ordinarily would have 
had to purchase the necessary chemi- 
cals in fairly large containers 

Harris-Seybold decided to supply 
smaller quantities in a low-price trial 
kit—the regular process in miniature. 
Twelve different solution containers, 
plus special plate swabs, cheesecloth 
and cellulose towels had to be incor 
porated in a single package. The 
package had to be easy for a sales 
man to carry into a lithograph plant 
for demonstration, yet sturdy enough 
to ship without bottle breakage and 
for re-use on the premises. 
Practically every bottle or can of so 
lution was of a different size, but 
each had to be placed in the kit in 
the order in which it was to be used. 
The package thus had to be a single- 
tray affair, with numbered labels in- 
dicating the order in which each 
chemical was used in the platemak- 
ing process. This would enable the 
platemaker to work directly from the 
kit instead of placing its contents on 
a shelf. 

All elements were finally arranged 
in a flat, rectangular box, pleasing in 
appearance with bright red printing 
on yellow board. Adequate protection 
was provided by partitions of double- 
thickness corrugated board. The en- 
tire kit is shipped in a double-walled 
outer container. Shipping weight is 
about 40 Ibs. 

There is no end to the ideas that 
can be devised for improving indus- 
trial packaging. 


user’s 


An announcement appeared re- 
cently in DuPont's Neoprene Note- 
book about slip covers for barrels and 
drums used in storing and shipping 
dry and paste chemicals from one 
area of a plant to another. 

The idea came from a plant fore- 
man, who had watched his wife cover 
the bowls she put in her refrigerator. 

The slip covers for barrels were se 
lected as a work-simplification project 
in the plant. A survey revealed that 
the wooden heads and metal lids on 
barrels were costly items, amounting 
to well over $170,000 a year spent 
for replacing damaged covers, plus 
the cost of labor to put them on, take 
them off and wash them. It was ob- 
(This article continued on page 264) 
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REVOLUTIONARY NEW EVEREADY LEAKPROOF ‘INSIDE-OUT CELL 
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DOUBLED LIFE of new battery construction called for a corresponding 


improvement in label appearance. 


Glossy 


acetate-surfaced new label— 


applied by high-speed thermoplastic labeler—is found to be scuffproof, 


non-absorbent and insulating. Reverse 


7 hen National Carbon Co., divi- 
sion of Union Carbide & Car- 
bon Corp., recently made a revolu 
tionary improvement in the construc- 
tion of their famous Eveready flash- 
light batteries, they were determined 
that the appearance of the label must 
reflect the outstanding performance 
of the battery. The new battery de- 
livers more than double the usable, 
brilliant white light of any other flash 
light battery. 

After months of developmental 
work with a leading supplier of heat 
seal labels, the label for this new 
industrial flashlight battery was con- 
ceived, tested and put into produc 
tion. It is believed to be the first of 
its type ever used on a battery. 


The exposed surface of the plastic 
label is a 0.001-in. cellulose acetate 
film, reverse printed in the red, blue 


and gray Eveready colors with a 
white show-through patch. The inner 
label ply consists of a supercalen- 
dered paper coated with a special 
thermoplastic adhesive designed for 
instant hot bonding to the battery 
jacket and to the acetate on the over- 
lap. Advantages of this construction 
are: a non-absorbent surface, a 
smooth, scuffproof label, a tough 
plastic insulating jacket, ink protec- 
tion by rubproof film, permanent brand 
identity due to high-low tempera- 
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printing is in red, blue and gray. 


ture and humidity-resistant thermo- 
adhesive, high gloss appearance. 
These values not only give the 
new Eveready battery 
standing display appeal, but comple 
ment the functional values of the bat- 
tery cell. The battery is of completely 
new and different design. The con- 
tainer, formerly made of zinc, 


really out- 


is now 
made of carbon, with a zinc power 
vane as the center element. The old 
construction consisted of a zinc can as 
a container and a carbon rod center 
electrode. 

Unlike the zinc container of con- 
ventional cells, carbon is inert to elec 
trolytic action and hence will never 
perforate, it is claimed, 
of battery age or degree of dis 
charge. The new cell is leakproof be- 


irrespective 


cause it has no metal can to leak or 
corrode. It will not swell, stick or jam 
in the flashlight. 

Acclaimed as the first major im- 
provement in flashlight batteries in 
50 years, the new Eveready No. 1050 
industrial battery is an illustration of 
thorough product and package plan- 
ning. 

About a year before the new “in- 
side-out” battery was announced, 
National Carbon Co. recognized the 
need for a complete departure from 
conventional labeling ideas. Perform- 


ance specifications were prepared 


HAS ACETATE-SURFACED HEAT-SEAL LABEL THAT’S FUNCTIONAL 


and presented to the label supplier. 
Plastic films, coatings, laminating and 
bonding adhesives were discussed 
and examined. When the ideal com 
bination of plastics and adhesives had 
been determined, a manufacturer of 
labeling machines was called in and 
problem of ap- 
plastic label at 
speeds far in excess of any then 
known to the flashlight-battery indus- 


try. 


presented with the 
plying this new 


The solution, as unique and rev- 


olutionary as the construction of the 
new battery cell itself, 
cial adaptation to this purpose of a 


high-speed, fully 


was the spe- 
automatic thermo- 
plastic labeling machine which is al- 
ready well established in the bottle- 
labeling field. 

Laboratory samples were then pre- 
pared and measured against tenta- 
tive label-performance specifications. 
4 pilot production run followed, with 
the labels being applied under am 
interim method of activation and ap- 
plication worked out by National Car 
bon. Several thermo-adhesives were 
examined and compared for their 
processing characteristics as well as 
aging properties. Material and per- 
specifications were then 
drawn up, covering quality control, 


formance 


color of inks, design tolerances, put- 
up and packaging. The new battery 
with its wrap-around plastic label and 
cap was thoroughly field tested un 
der actual conditions of climate and 
service abuse to support the manu- 
facturer’s claims for its outstanding 
performance. 

The new battery is completely in- 
terchangeable with all standard flash- 
light-size batteries so that no change 
need be made in lamps or cases. 


Crepits: Heat-seal label supplied by 
Nashua Gummed & Coated Paper Co., 
Nashua, N. H., using acetate (Lumarith) 
supplied by Celanese Corp. of America, 
New York. Special thermoplastic labeling 
machines designed and built by New Jer- * 


sey Machine Corp., Hoboken, N. J. 
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CONSTANT DISPLAY of Willsonite brand is assured by slots molded 
into each package which fits into channels of display unit, 
making it impossible for the dealer to display sun glasses of other 
makes in this merchandising fixture. The unit is also pilferproof. 


Switch-proof display 


A SIMPLE PLASTIC PACKAGE PROVIDES CONVENIENT CARRYING CASE AND 


LEADS TO A BRAND-PROTECTED MERCHANDING SYSTEM FOR SUN GLASSES 


troublesome merchandising prob- 
lem to makers of such items as 
sun glasses, pens, pencils, cigarette 
lighters, etc., is that of planning 
counter-display cases that assure con- 
stant display of their own brand but 
cannot be restocked with competitive 
goods alongside the original brand. 
Many types of otherwise powerful 
selling tools have lost their effective- 
ness because of failure to achieve the 
latter safeguard. 
Willson Products, Inc., of Reading, 
Pa., has found what appears to be an 


almost foolproof solution by the use 
of a newly designed polystyrene plas- 
tic package and tamperproof display 
unit for its Willsonite gun glasses. The 
company calls the new method the 
Safe-T-System. 

The impulse came from manage- 
ment’s query about a year ago: “Why 
can’t we get a larger share of the 
sun-glass industry's estimated annual 
volume of more than $80,000,000?” 
The question was aimed at the mar- 
keting director of the lithographing 
firm whose marketing services were 


being used in the company’s sales 
planning. 

A merchandising study disclosed 
that eac year the manufacturers of 
sun glasses supplied retailers with 
numerous counter showcase display 
deals, but when retailers ordered 
mid-season, fill-in stock from _ their 
jobbers, they frequently put competi- 
tive goods into the same units along 
with the original brand. Many retail- 
ers were found to several 
brands in the same case originally 
designed for one brand. It was also 


have 


SAME MOLD is used for transparent top and opaque bottom by 
reversing shells so that clasp and hinge lugs interlock alternately. 
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found that a reason for the tendency 
of sun glasses to trade down to small- 
profit levels was the lack of protec- 
tion in open display to high-priced 
goods offered to the dealer. 

Two major objectives were appar- 
ent: (1) a store display fixture that 
could not be shared by competitors; 
2) a means of inducing retailers to 
trade up into higher-priced brackets. 

The design of the Willsonite pack- 
age has permitted a number of ideas 
to be crowded into a simple plastic 
form. Shaped to slip easily into 
pocket or purse, the package by ac- 
tual measurement is no larger or 
bulkier than a conventional leather 
pouch for carrying sun glasses. To 
gain access to counter locations that 
assure better trading-up opportuni- 
ties, the package has been planned 
for pilferproof display. This was ac- 
complished by providing slots molded 
in each end of the package which fit 
into channels on each side of a 
chrome-plated steel shaft, mounted 
on a chrome base to form the display 
to catch the eye and serve the cus- 
tomer for try-on. The fixture, holding 
eight packages, permits the dealer to 
remove packages easily from the 
rear, but makes it difficult for the 
sneak-thief to get one out from the 
front. The merchandise is thus pro- 
tected for display in a variety of loca- 
tions heretofore closed to high-priced 
sun glasses. 

In the sporting-goods and automo- 
tive fields, the development of the 
new package led to an idea which 
proved to have important significance 
in these markets. A small metal clip 
was designed to hold the package se- 
curely to the user’s belt or to clamp 
it onto the sun visor of a car. This 
not only turned out to be a conven- 
ience for a sportsman and motorist, 
but developed into another display 
idea for the sun glasses. A number of 
the metal clips, each holding a pack- 
age, can be fastened together, chain 
fashion, to make a display suitable 
for hanging on a gasoline pump. 

Mold and molding costs came in 
for considerable study in designing 
and developing the package most 
economically. After experimentation 
it was found that the clear transpar- 
ent polystyrene top of the container 
could be made identical in every way 
to the opaque polystyrene bottom— 
despite the requirements of a strong, 
snap-action clasp lock and two inter- 
locking hinges with opening radius 
limited to 90 deg.—thereby permit- 
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BY ACTUAL 
surement, the plastic 


meas- 


case is no larger or 
bulkier than conven- 
tional leather pouch 
for carrying glasses. 


ting the use of the same mold for 
both and greatly accelerating the 
mold cycle. 

This was accomplished by revers- 
ing the position of the clear transpar- 
ent and opaque shells forming the 
top and bottom of the container so 
that the clasp and hinge lugs inter- 
lock alternately. 

A severe undercut could not be 
avoided in providing a clasp of suffi- 
cient strength. The hinges and clasp 
were designed as inserts in the force 
side of the mold. The undercut formed 
an angle of the clasp, past which 
the piece had to move coming out 
of the mold. By arranging the knock- 
out pins to achieve a maximum of 
spring effect and providing a_par- 


allel clearance angle near the under- 
cut, it was found possible to move the 
piece slightly sidewise as the knock- 
out pins forced it out, thus fully 
clearing the undercut. The expense 
of cam action was thus saved. Two 
hinge pins complete the assembly of 
the package. 

These developments, according to 
the company, reduced the mold cost 
by nearly half and favorably affected 
the piece cost. 


Crepits: Designer and inventor of Safe- 
T-Slide and Safe-T-Pak, James Jacobson, 
Jacobson Associates, New York. Molding 
and assembly, Majestic Molded Products, 
Inc., New York. Polystyrene, Monsanto 
Chemical Co., Plastics Div., Springfield, 
Mass 


SMALL METAL CLIPS designed to hold 
package to the user’s belt or attach to 
a car sun visor can be fastened together 
chain fashion to make hanging displays. 
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1. GHANGING from a conventional, unprinted, moistureproof film bag 
with saddle label to the new saran-coated cellophane (right), Sunsweet 
took advantage of designers’ suggestions that a broader, flatter struc- 
ture would give better display to new film’s excellent printing qualities. 


ver a generation ago the Califor- 
O nia Prune & Apricot Growers 
Assn. brought out the first consumer 
package for dried prunes and mar- 
keted it under the Sunsweet brand. 
That moment in packaging history 
marked the end of an era in which 
the bulk container was undisputed 
ruler of the domain. 

It is said that the cash-and-carry 
stores which came into prominence at 
that time were the prime movers be- 
hind the shift from the cracker barrel 
to the unit package, but, be that as 
it may, the fact remains that by now 
the shift is almost complete. 

The unit package which started out 
as a plain chipboard carton has in the 
meantime developed into a thing of 


® Chief Chemist, California Prune & Apricot 
Growers Assn., San Jose, Calif. 
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functional beauty. A liner is a univer- 
sal attribute of the dried-fruit pack- 
age. The carton shell is not merely a 
structural member, but often has bar- 
rier properties and, in the case of 
Sunsweet, is made of odorless virgin 
pulp stock. Wrappers have reached 
the near ultimate in product protec- 
tion by the use of aluminum foil. This 
type of package bespeaks the high 
standards in packaging which have 
been established in the dried-fruit 
industry. 

Small wonder, then, that this in- 
dustry has never regarded the visible 
package as a potential pretender to 
pre-eminence. The first challenge 
from this direction over 20 
years ago when cellophane changed 
from a luxury film to a utility film, At 
that time there arose a clamor from 


came 
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the trade to package dried fruits in 
cellophane. This 
tially satisfied by putting up fancy 


demand was _par- 
faced” dried fruits for the Christmas 
trade. 

These packs enjoyed great popu- 
larity during the holiday season in the 
30s, but their shelf life could not be 
prolonged much beyond New Year’s. 
Moistureproof cellophane was a little 
better, but not good enough for year- 
around distribution. Nevertheless, the 
advantages of visibility were so at- 
tractive to some retail organizations, 
notably the self-service stores, that 
they proceeded to repackage bulk 
dried fruits in transparent bags. These 
bags were usually just stapled to- 
gether at the top and carried a mini- 
mum of product information on the 
attached paper label. 

Visibly displayed dried fruits, par- 
ticularly when they were shown near 
the vegetable and fruit departments 
of retail stores, produced phenome- 
nal sales increases. In view of such 
stellar performance of the visible 
pack, it became inevitable that sooner 
or later the dried-fruit packer would 
have to supply the trade with visibly 
packaged dried fruit. 

This trend caused a great deal of 
apprehension among the basic pro- 
ducers, who knew all too well from 
past experience that a shelf life of a 
few weeks, which is perfectly ade- 
quate when the packaging is done at 
the point of sale, would be quite in- 
sufficient when the product must 
move through the normal—and often- 
time slow—channels_ of national 
distribution. 

Knowing full well that moisture- 
proof cellophane would not carry 
processed dried prunes without “sug- 
aring,” the industry refused to go 
along with the noble experiment. 

Just before World War II, a new 
transparent film derived from rubber 
came along and aroused great hopes. 
The hopes died abruptly when this 


film became the first war casualty as 
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HOW DRIED FRUIT PACKER’S SEARCH FOR A HIGHLY PROTECTIVE 


FILM WITH GOOD HANDLING PROPERTIES CULMINATED IN A NEW 


SARAN-COATED CELLOPHANE. 


far as its civilian use was concerned. 
There was a tremendous resurgence 
of interest in the newer thermoplas- 
tic transparent films after the country 
returned to normalcy and, as a result, 
the retail trade practically demanded 
dried fruit packaged in these films. 

The solid resistance front of the 
packers was breached by a few in- 
dependents and then one by one the 
major packers yielded as a matter of 
self-preservation. 

Those were the days when every- 
body scouted everybody else to learn 
of the latest tricks in handling ther- 
moplastics. The package-machinery 
industry was caught flatfooted and 
could not furnish equipment suitable 
for handling these films on a produc- 
tion-line basis. Each step in setting 
up a thermoplastic packaging line was 
a special deal which had to be solved 
by local ingenuity. Improvisations be- 
came the rule and hand labor, which 
had been reduced to the barest mini- 
mum on the latest packaging lines, 
came back into its own. It was not 
unusual to see a small army of women 
turning out a bare trickl< of packages. 

As experience with thermoplastic 
films accumulated, it became clea 
that rubber-derived film would in the 
majority of cases carry dried fruits 
safely to the consumer and that it 
would have an accelerated turnover 
in the trade—but it also became evi 
dent that these advantages were 
bought at a price too high in rela- 





This is the first report on a new 
material which may in the future 
be of considerable significance. As 
the author himself points out, K-202 
cellophane—like all cellophane— 
has been on allocation for the last 
year and there is at the moment 
little chance for any expansion of 
its use. Time will determine its 
eventual place in packaging. 
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tion to product value. Not only was 
material cost and direct labor high for 
dried fruit, but there were some dis- 
couraging failures along the line. 

In one particular instance a large 
shipment of dried fruit had been ex- 
posed to abnormally low tempera- 
tures and as a result the packaging 
material failed by shattering. A recur- 
rence of this was prevented by modi- 
fication of the film composition 
through higher plasticizing. Water- 
vapor permeability of the new film 
was substantially higher, but at least 
it was safe. This innovation also im 
proved the aging characteristics of 
the film, which prior to the change 
had tended to embrittle too fast with 
age. All in all, as 1948 rolled around 
the visible pack appeared to be 
through the launching stage and was 
sailing along on a fairly even keel. 

The packers had learned to adjust 
their expectations downward. They 
cast about for other materials. For a 
while it appeared that polyvinylidene 
chloride film should be given an im 
mediate try, but at that time the pack- 
age-machinery question had not been 
answered satisfactorily. 

It was at this critical juncture that 
Du Pont brought out its new “K” film, 
snecifically designed for the dried-fruit 
industry. K film, now identified as K- 
202 cellophane, is cellophane with 
a coating of modified vinylidene 
(saran) polymer and, as such, it has 
all the desirable handling properties 
of coated cellophane and much more 
in the way of protection. It can be 
converted on high-speed equipment 
and all the machinery available for 
handling moistureproof cellophane— 
machinery which has been developed 
and perfected over several decades 
—becomes instantly available to the 
prospective user. All that need be 
said about its printing qualities is that 
it prints as readily as cellophane. 

This is a potent argument for K-type 
cellophane, which is underscored by 
the statement of one converter who re- 


By T. A. Schwarz® 


2. PREWEIGH CONTAINERS 
devised for bag are fabricated of 
1/16-in. acrylic sheet, are found 
to give excellent performance. 


ported that he could produce printed 
K-film bags at the same cost as other 
thermoplastic bags unprinted. This 
may be a little over-enthusiastic, but 
nevertheless highlights the potential 
economy of K film. 

From the standpoint of the dried- 
fruit packer, speculations on economic 
aspects are quite secondary to the 
protective aspect of a new material. 
Package failures often can be far 
more costly than any minor economies 
that can be made in the packaging 
procedure. The unit cost of our prod- 
ucts is high and these products are 
semi-perishable. 

For those of our readers not fa- 
miliar with the storage hazards for 
dried fruits, a few words of explana- 
tion might be in order at this point. 

Dried fruits, generally speaking, 
are packaged at such moisture con- 
tent that the relative vapor pressure 
which they exert is of the order of 
75-80%. In the majority of market- 
ing areas the relative humidity is be- 
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low this figure and hence the prod- 
ucts tend to dry out and lose weight. 
The rate of drying out depends, of 
course, upon the vapor-pressure dif- 
ference between the inside and the 
outside of the package and the bar- 
rier efficiency of the packaging 
material. 

Past experience seems to indicate 
that in the case of dried prunes the 
rate of moisture migration through 
the package walls is related to the 
sugaring tendency: of the prunes. 
(Sugaring is crystallization of sugar 
hydrates on the surfaces of the fruit, 
which gives the fruit an objection- 
able appearance because it can be 
mistaken for mold growth.) 

Using the ASTM scale of express- 
ing water-vapor permeability of pack- 
ages, it would appear as a rough ap- 
proximation that the sugaring tend- 
ency becomes pronounced when WVP 
is higher than about 50 gr. per 
1-Ib. package per 30 days of test. We 
say about 50 gr. because the phe- 
nomenon of sugaring is very difficult 
to induce experimentally. A great 
many other factors play a role and 
our observations are based upon 
rough indications from the trade on 
the sugaring tendency of prunes 
packaged in different packages, the 
water-vapor permeability of which has 
been established. 

There is another factor which de- 
termines the required barrier effi- 
ciency and that is the reverse mois- 
ture exchange which occurs when 
prunes are stored in humid climates. 
Prunes are usually packed at a mois- 
ture content 2 to 3% below the criti- 
cal moisture content at which molds 
sporulate and propagate. This means 
that the barrier must be good enough 
to restrict the water-vapor influx dur- 
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3. CONTAINERS are filled gradually as they move on con- 


veyor under the filling slot which is controlled by an operator. 


124 


ing storage to 2% or less of the pack 
age weight. 
A permissible gain of 2% looks like 
a ready-made definition of the pack- 
aging problem and invites specula- 
tions in packaging mathematics. Sup- 
pose we limit the storage period to 
six months and suppose further that 
the extreme of storage conditions is 
90 deg. F. 
\ 1-lb. package of the flat-bag type, 
wide and 7% in. fillable 
height, has an exposed area of nearly 
100 sq. in. and the permissible weight 
loss is 9 gr. The dried fruit within the 


and 90% relative humidity 


64 in. 


package has an equilibrium humidity 
of 78%, which is independent of tem- 
perature within the indicated tem- 
perature range, and practically un- 
changed by a 2% moisture increase. 
Since the storage atmosphere is 9OF 
R.H., the vapor-pressure gradient 
acting across the membrane is 90-78, 
or 12% of the vapor pressure of water 
at 90 deg. F. or 0.12 x 36.1=4.3 mm. 

Assuming further that the WVTR 
is proportional to the vapor-pressure 
gradient and knowing that the grad- 
ient on film testing by the TAPPI 
method is 44 mm. + 5 mm. we can 
now set up an equation in which T 
stands for the unknown WVTR of the 
barrier in bag form: 


100 4.3 


T x 180 x ; equals 9 gr. 


T equals 0.5 

To orient the reader in regard to 
the class of barrier material which 
corresponds to this value, we are giv- 
ing in Table I the T values for seven 
containers. These values were ob- 
tained from numerous package-stor- 
age tests of our own and independent 
laboratories. T represents weight losses 
or gains on packages reflected back 
to WVTR of the packaging material 


per se. The values are related to 
WVTR of the barrier and are natu 
rally higher because of creasing and 
sealing and all other factors incident 
to the conversion of the film material] 
into a finished package and filling and 


closing it. 


TABLE I—TABLE OF T VALUES 
Type of package r 


300 MSAT cellophane 
monofilm bag 

300 MSAT cellophane 
duplex bag 

Polyethylene 2-mil bag 

Pliofilm 140 N, bag 

450 K-202 cellophane bag 

Saran 100-gauge bag 

Foilrapt carton 


According to this table only saran 
has a low enough value to fill the bill. 
In the case of either Pliofilm or 
K-202 cellophane, the life expectancy 
of the package up to the point of fail- 
ure of the fruit due to molding would 
be three months under prescribed test 
conditions. 

This statement implies that K-202 
from a WVTR standpoint is on a par 
with rubber hydrochloride and hence 
can be used interchangeably. This 
fact, added to the potential economic 
advantages which have been men- 
tioned earlier, cinched the argument 
in favor of K-202 as far as our or 
ganization is concerned and conse 
quently it was decided in the spring 
of 1950 to create a new line of visi- 
bly packaged dried fruits using No. 
450 K-202 exclusively. 

In the course of laying plans for 
the new pack we re-examined every 
aspect of our prior package and 
methods of production and as a re- 
sult it was decided that it would be 


4. BAG IS SLIPPED over preweigh container as it 


stands upright on belt. Operators can do 25 a minute. 
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easier to start from scratch than to 
modify prior practices. 

Our old-style package (Fig. 1, left) 
was a narrow and tall gusseted bag 
which contained a compressed block 
of fruit. The top was closed by a sad- 
dle label. 

The artists who were charged with 
designing a printed bag were quick 
to point out that a shorter and wider 
bag could be more effectively deco- 
rated provided, of course, that such a 
bag would be feasible from a produc- 
tion-line standpoint. There was no 
disputing that the artists were right 
and the production department had 
to find ways and means to handle this 
type of bag and find a solution 
quickly, lest the whole project be 
stalled. With some foresight and 
more luck, production played a hunch 
that a new scheme of filling, weigh- 
ing and handling would work and 
okayed the change in package style 
forthwith. 

By then the month of April had 
drawn to a close and the decisions 
made came none too soon, consider- 
ing that the K-202 package material 
was already then on allocation for all 
intents and purposes and had to be 
ordered months ahead and in its cor- 
rect ultimate web width. Printing cyl- 
inders for three different commodities 
of three different-sized designations 
had to be ordered so that the con- 
verters could start printing not later 
than June 15. 

In the meantime, four production 
lines were started in our shops and 
one of them rushed ahead to be 
ready for a pilot run which might 
either kick all prior theories and time- 
motion studies into a cocked hat, or 
plague its originators with some new, 
unforseeable difficulty. Fortunately, 


5. BAG IS INVERTED and filling container is extracted. Empty 


containers receive a water spray on way back to filling line. 
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neither thing happened. The first line 
started up and within a week of train- 
ing, production climbed steadily to 
the 40-package-per-minute rate and 
even exceeded that rate, which we 
had set as our goal. At this rate the 
manhour requirements per output ot 
the new line are exactly half the old. 

How it is done can be shown bet- 
ter with a few pictures than with 
words. 

The heart of the new line is the 
preweigh container, which was de- 
signed to facilitate the filling and 
weighing operations for all types of 
fruit and also to permit slipping over 
of the empty bags with ease. Fig. 2 
illustrates this container, which we 
fabricated ourselves from 
acrylic. This material had one draw- 
back. When it came to adjusting the 


14¢-in. 


tare on our preweigh containers, all 
of which had been made from the 
same e-in. material, we discovered 
that their weights varied all the way 
from 88 to 144 gr. This, we found, 
was due to variations in the material 
from the stated gauge. 

Everything else that must be said 
about the acrylic preweigh contain- 
ers is on the credit side, which over- 
balances the debit side by a consid- 
erable margin. Among the conspicu 
ous virtues, we should mention di- 
mensional stability. They cannot be 
dented like metal forms and hence 
the container walls are always as 
smooth as glass; in short, their fric- 
tion coefficient is constant. Plastic 
forms feel nice, stay clean and the 
operators like them, which may have 
a bearing upon attitudes. Breakage is 
surprisingly small and when it occurs 
the forms can be easily mended with 
solvent-type cement. Their relatively 
low impact and crushing strength is 


actually an advantage; if a jam oc- 
curs on the line the plastic containers 
absorb the punishment, whereas 
metal forms might damage the ma- 
chinery. The clatter and bang of 
metal forms is eliminated. At the time 
of this writing, 300 of these forms had 
made about 7,000 round trips each 
and they will probably still be going 
strong at 10,000 trips. By that time 
the original cost, plus maintenance 
and replacement, will be down to a 
tolerable minimum. 

Fig. 3 illustrates the theory of the 
forms being filled with fruit through 
i filling slot over and above the con 
veyor belt and parallel to it. The 
slender form allows close gauging of 
the volume of fruit. A good filler op- 
erator can regulate the fill so closely 
at the full line speed that the weigh- 
ers can adjust the net weight by add- 
ing only one or two pieces of fruit to 
bring it up to 1-lb. net. 

Fig. 4 shows how the bag is slipped 
over the filled preweigh containers. 
This operation looked rather formid- 
able in the planning stage. We 
thought that one girl might place 
somewhere around 15 bags per min 
ute if she were to do it according to 
a man’s plan. But when we let the 
girls do it their own peculiar way, 
they easily did 25 per minute. 

Fig. 5 shows the stripping opera- 
tion. One girl grasps the tops of the 
forms, which have been inverted in a 
prior motion and with a quick jerk 
extracts the preweigh containers. The 
extracted and now empty containers 
are returned to the filling line and on 
the way receive a fine spray of wa- 
ter to keep their inner surfaces 
lubricated. 

The bags themselves continue on 
This article continued on page 278) 


6. FINAL STEP is passing filled bags between 
rollers (left) to extract air, then through top sealer. 





Packaging Hall of ides 


OhHenry/ 


> 


ry he nickel candy bar—a typically 

American institution—dramatically 
highlights the importance of packag- 
ing in today’s busy world. This may 
be the age of atom bombs, jet air- 
craft and television; but it is just as 
distinctly the era of the five-minute 
rest period, the between-meal en- 
ergy pick-up and the “pocket lunch” 
that makes the sporting event or 
movie more enjoyable. All of which 
explains why the 5-cent candy bar— 
plus a smaller number of bars retail- 
ing at 10 cents—is sold by the mil- 
lions daily. 

According to the National Confec- 
tioners’ Assn., there are some 325 
U.S. firms turning out approximately 
1,000 brands of candy bars to satisfy 
America’s sweet tooth. One statisti- 
cally minded writer, outlining the 
huge proportions of this business, de- 
clared that “every minute of the day 
and night, 24 hours around the clock, 
365 days a year, Americans drop 45,- 
662 nickels on candy-bar counters 
and in 300,000 vending machines, 
making a yearly total of $1,200,000,- 
000.” The same author stated that 
per capita consumption ran 144 bars 
annually and that in a recent year, 
vending machines alone dispensed 
2,184,000,000 bars. 

The candy bar as we know it to- 
day—mass produced, uniform in qual- 
ity and machine wrapped at high 
speed for maximum protection and 
effective merchandising—is a relatively 
modern phenomenon. However, candy 
in one form or another was familiar at 
least as far back as the Romans, who 
munched a concoction of figs, nuts, 
fruits, honey and flour paste while 
watching gladiators vie in the arena. 
They have their 1951 counterpart in 
the man, woman or child who sits 
watching television while enjoying a 
wholesome confection which costs only 
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a nickel or dime and comes to him with 
its full quota of flavor sealed in by 
means of an attractive wrapper. This 
is indeed a far cry from those days, 
around the turn of the century, when 
salesmen wearing white coats, chef's 
hats and immaculate white gloves 
stood outside theaters with large trays 
of Turkish toffee, from which they 


chopped nickel chunks with specially 
made miniature hatchets. 

Although the Hershey bar, intro 
1900. 
was probably America’s first nation- 
ally known chocolate bar, the candy 
bar industry didn’t really get going 
until around World War I, when 
Bunte Bros. brought out the still- 


duced in Lancaster, Pa., in 
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popular Tango bar. Soldiers found 
this type of confection much to their 
liking: it was something they could 
afford and sufficiently compact to be 

ied in knapsack or uniform 
pocket. During World War II, of 
course, American candy bars traveled 
all over the globe and were a po- 
tent factor in feeding our armed 
forces, as well as in nourishing hun- 
gry civilians in war-torn areas. 

In I a new candy bar which 
was destined to make merchandis- 
ing and packaging history made its 
appearance in Chicago. Bearing the 
rather curious name “Oh Henry!” 
this bar soon became the most pop- 
ular on the market. Pioneer of the 
nut-roll-type bars, Oh Henry! was 
also the first to advertise on a na- 


tional basis. It became a leader in 
building brand consciousness in this 

mparatively new field, engaging in 
a vigorous and successful defense of 
those elements which made its trade 
name unique and remem- 
bered. Further justifying its nomina- 
tion for Packaging’s Hall of Fame— 
as the outstanding representative of 


easily 


the candy-bar field from a packaging 
standpoint—is the fact that its manu- 
facturer, the Williamson Candy Co., 
played a key role in the develop- 
ment of high-speed candy-wrapping 
machinery and in adopting such ad- 
vanced techniques as X-ray inspec 
tion of the finished bars, after wrap- 
ping and boxing, as a final assurance 
of quality and full count. 
According to trade authorities, Oh 


HISTORIC SEQUENCE of Oh Henry! packages ranges downward from the 


first 1920 “Aunty May’s 


wrap, shown at top on opposite page, through 


various design changes and shift to dark wrapper. Glassine has always 
been used. Changing times forced changes in size of the bar in order to 
hold the nickel price. Today’s Oh Henry! (below) is one of the few things 


you car still for a nickel. It 


double glassine wrapped on a 


board base and shipped in an economical in-fold box, 24 bars to the box. 


Henry! is today—as it has been in 
most of the years since it began 
America’s largest-selling candy bar 
(distinct from the plain-chocolate 
bars) and is reported to have sales 
of between 250 and 300 million bars 
annually. The Williamson company is 
unique among the big candy-bar pro 
ducers in that it presently makes only 
the one brand. Although one or two 
competitors have larger over-all com- 
pany sales, no one has a single brand 
as big as Oh Henry! 

The foundation of the business was 
laid in 1918 when George H. Wil- 
liamson, a Chicago newspaper man, 
decided to leave the Fourth Estate 
and enter the candy field. Starting 
out with a single kitchen and candy 
shop, his venture rapidly expanded to 
include a thriving chain of several 
stores. An important contribution to 
the success of the undertaking was 
one of Williamson’s own confection- 
chocolate-covered 
nut roll with a fudge and caramel 


ery inventions—a 


filling. This delicacy became so pop- 
ular, in fact, that dozens of other 
candy retailers in and about Chicago 
began demanding the nut roll for 
sale in their own shops. Soon Wil- 
liamson decided to manufacture the 
nut roll exclusively under a copy- 
righted trade name. 


There really was a Henry 


Among the employes in the orig 
inal Williamson candy shop were sev 


eral young women who had cap- 


tured the eye of a neighborhood lad 
named Henry. A constant patron of 
the shop, the youth lost no oppor 
tunity to lend assistance whenever 
one of the young salesladies was con 
fronted with a task taxing her deli 
cate strength. In time, they came to 
depend increasingly on his willing 
help and more and more frequently 
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PACKAGING LINES are among the most highly developed in the candy 
industry. Each bar conveyor from the chilling tunnels feeds three 100- 
a-minute wrappers (two are shown in left foreground of this picture). 
Two operators work on each machine, one placing bars on infeed conveyor, 
the other placing wrapped bars in box bases fed to her by upper conveyor. 
Filled boxes move by lower conveyor to inspection and closing stations. 


the call “Oh Henry!” rang out across 
the candy shop when one of them 
was in need of a lift on a heavy 
candy box or a lengthy order. 

When he came to decide on a 
brand name for the new bar, Mr. 
Williamson chose the call for help 
that so frequently met his ears in 
his own store. To him it represented 
a call for extra energy—the kind of 
energy abundantly present in good 
candy. Thus came into existence Oh 
Henry!—forerunner of a multitude of 
chocolate-covered bars and today’s top 
seller in that field. 

When originally introduced to the 
market, “Aunty May’s Oh Henry,” as 
it was then called, sold at 10 cents. 
In 1921 the product first became the 
top-selling candy bar on the market, 
total sales in that year reaching $1,- 
420,000. Jobbers scrambled to obtain 
shipments of Oh Henry! 

Growth of the company was rapid. 
In 1922 a secondary plant was 
opened in which all peanuts were oil 
roasted and the fudge cores which 
form the heart of the bar were made 
and cut. This material was_trans- 
ferred by truck or horse-drawn vehi- 
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cle to the No. 1 plant on Grand Ave. 
Other expansion activities included 
the opening of an additional plant 
in Brooklyn, N.Y. 

By 1922 Oh Henry! was being ad- 
vertised in magazines, newspapers, 
on billboards, in street cars and by 
a special merchandising crew. Ad- 
vertising expenditures for the year 
amounted to $230,000, while total 
sales climbed to $3,388,000. 

At about this time the company 
carried on extensive litigation through 
which it eventually obtained clear title 
to the excessive use in the candy-bar 
field of the prefix “Oh” before any com- 
mon name. 

In December, 1923, Williamson 
acquired the site of its present plant, 
which was expressly built for candy 
production. 


Package progress 


Although the Oh Henry! logotype 
has remained essentially unchanged 
through the years, package design 
has undergone progressive modifica- 
tion to meet changing merchandising 
conditions. In the early wrappers, 
which were of glassine and were ap- 


plied by hand, the display panel was 
bordered by a rectangular frame. In 
addition te “he product name, these 
wrappers included a small line draw- 
ing of “Aunty May” in her kitchen 
(suggesting the home-made quality 
of the bar). Later this illustration was 
dropped and the Oh Henry! name 
greatly enlarged, for better impact. 

A wrapper adopted later, as illus- 
trated in an accompanying photo- 
graph of representative wraps, made 
even bolder use of the trade name 
against a light background, with the 
name repeated on the ends of the 
wrapper against a gingham-checked 
background. Succeeding designs 
showed a trend to greater simplifi- 
cation, with the trade name again 
enclosed within a rectangular frame. 
Temporarily, a switch was made from 
an all-glassine wrap to a composite 
wrap in which glassine side walls 
were combined with a clear cello 
phane window. When first adopted, 
this wrapper was used without a 
liner, allowing the actual bar to be 
seen; later a liner of chocolate-col- 
ored glassine was added, giving the 
package greater stamina and more 
uniform appearance. With the adop- 
tion of machine wrapping around 
1940, an all-glassine wrapper was 
again specified and has been used 
ever since. 

In recent years changes in wrap- 
per design have been minor, retain- 
ing the basic brown, red and yellow 
color combination which has long been 
identified with the Oh Henry! bar. As 
pointed out by Charles F. Scully, presi- 
dent of Williamson Candy Co. (who 
succeeded George Williamson in this 
post when the latter became chairman 
of the board in 1949), volume of sales 
has always been a motivating factor in 
determining successive design modifi- 
cations, with the actual designing 
handled as a cooperative project be- 
tween the wrapper supplier and com- 
pany executives. 

“By and large,” reports Mr. Scully, 
“most of the design changes have 
been brought about by unsatisfac- 
tory sales and in an endeavor to pep 
up sales results. The wrapper is a very 
important identification and if sales 
are right, no one in this company has 
any desire to change the wrapper to 
any appreciable extent.” 


Machine development 


At the time that the Oh Henry! 
bar came upon the market and for 
some years afterward, there was no 
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wrapping machine available which 
could properly handle it. As a re- 
sult, all wrapping was done by hand 
and workers performing this operation 
developed considerable speed and effi- 
ciency. Packaging-minded George Wil- 
liamson realized, however, that auto- 
matic wrapping equipment would 
greatly improve over-all plant  effi- 
ciency. In his continuing effort to at- 
tain this objective, the plant became 
interested in an early, packaging- 
machine company which was attempt- 
ing to solve the problem of automatic- 
ally wrapping just such irregular 
products as candy bars of this type. 

Considerable time was spent by 
the Williamson organization in at- 
tempts to refine the first model pro- 
duced. The basic feature of the ma 
chine thus developed was a system 
whereby the candy bar was  sup- 
ported on a platform or base of 
paperboard which formed the actual 
foundation for the wrapping opera- 
tion and sealing of the wrapper 
Modem Equipment Corp., a wholly 
owned subsidiary of the Lynch 
Corp., purchased the experimental 
machine and the equipment of the 
original company and a contract was 
drawn up specifying that the mak- 
ers of Oh Henry! would receive the 
first machines resulting from further 
development by Lynch. With ex- 
tremely close cooperation from Wil- 
liamson, the machine was refined to 
the point where practical high-speed 
wrapping of irregularly shaped bars 
such as the Oh Henry! became pos- 
sible for the first time. It developed 
a speed of 100 bars a minute. In 


1939 the first 14 machines were tfur- 
nished to Williamson for wrapping 
the Oh Henry! bar. Later installa 
tions greatly increased the number 
of wrapping machines in use. Hand 
wrapping of the bars was discontin 
ued altogether in 1940. 

“The advent of the wrapping ma- 
chine made it possible for one girl 
to do the work of five,” Mr. Scully 
points out. “There was no saving of 
space, as the machines effectively 
used the space formerly allotted to 
the operators. However, in the need 
for people in 1942 and during the 
war, the fact that we had machines 
released hands to work at other jobs. 
As far as our own company is con 
cerned, no one was discharged as 
a result of this mechanical improve 
ment. There was some cost saving 
involved in the change from hand 
wrapping to machine wrapping; how 
ever, the cost of the cardboard and 
the necessity for constant care by 
trained mechanics did not provide 
the margin of saving implied by the 
one-to-five labor ratio. The element 
of depreciation was also to be con 
sidered.” 

With the adoption of wrapping ma- 
chines, the Oh Henry! wrappers, which 
had previously been supplied in 
sheeted form, were changed over to 
continuous rolls. Proper registration 
of the printed matter was obtained 
by means of an electric-eve attach 
ment which regulated the cutters and 
feed mechanism of the wrapping ma- 
chine, the wrap having a black rec- 
tangle printed along its margin be- 
tween the individual wrappers. As the 


continuous web of paper is fed through 
the cutters at constant speed, the 
electric-eye control automatically ad- 
justs the rate of paper feed in order to 
put the w rapper in proper register with 
the cutter. 

The combination of roll stock and ef- 
ficient electronic controls was reported 
by Williamson in 1940 to have cut 
wrapper costs approximately 35%.° 

Since the installation of the orig 
inal Oh Henry! wrapping machines, 
improved electric-eye and parer 
feed drive units and other refine 
ments, many of which were worked 
out on this installation, have been 
incorporated as standard equipment 
by the machinery manufacturer. 


Today’s packaging lines 


The present Oh Henry! wrapping 
department includes multiple pack- 
aging lines, with three of the orig 
inal-type wrapping machines on each 
line. Upon emerging from cooling 
tunnels in which the chocolate cov- 
ering is hardened, the finished bars 
are delivered to each battery of 
wrapping machines on a supply belt 
at a rate of approximately 300 bars 
rer minute. 

Two operators were utilized for 
each machine, one feeding the bars 
from the enrober belt to the machine 
intake and the other placing the 
wrapped bars in 24- or 72-bar car- 
tons. Operators exchange places pe- 
riodically for greater efficiency. In 
addition to the printed outer wrap- 
per, a plain white sulphite opaque 


®See “Irregular Product Automatically Wrapped,” 
Movern Packacine, Oct., 1940, p. 90. 


TYPICAL PROMOTION pieces are these posters with cartoon-like characters exuding health and emphasizing the catchy slo- 


gan: “Public Energy Number One,” which has a sly connotation for the product's 
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radio show, True Detective Mysteries. 


“PUBUC ENERGY 


NUMBER ON 





inner liner wrap, delivered from a 
separate roll, is employed to provide 
a cleaner appearance and give the 
package additional body. 

A double-decked belt conveyor lo- 
cated directly above each enrober 
belt brings a continuous supply of 
cartons to the wrapping machines 
and carries the filled boxes to a 
central area where covers are placed 
on the 24-bar cartons and the 72- 
count boxes, of corrugated construc- 
tion, are sealed with gummed tape. 
The larger boxes are sold primarily to 
vending-machine operators, while the 
24-bar cartons go to drug stores, res- 
taurants and numerous other types of 
retail outlets. 

For a number of years, William- 
son Candy Co. procured the 24-bar 
telescoping-style box in the form of 
flat blanks, setting up the bodies 
and covers with its own box-forming 
and gluing equipment. Shortly after 
World War II this equipment was dis- 
carded and the company adopted 
infold-style bodies and covers which 
eliminated the former setting-up op- 
erations and resulted in important 
space saving. 

Bodies and covers of the 24-bar 
boxes, as well as the 72-bar corru- 
gated cartons, are dispatched to the 
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OVER-ALL VIEW of packaging department shows how box covers are chuted 
down (foreground) from balcony to operators who apply them to packed 
boxes of Oh Henry! bars as they are conveyed from the wrapping machines. 
Completed packages are moved up the conveyor shown at right to balcony. 


packaging department from a balcony 
just above the packaging lines, inclined 
chutes carrying them directly to the 
proper conveyor belts. The 72-bar 
boxes are end stitched before being 
routed to the wrapping machines. 

Another of Williamson’s claims to 
fame is that he was the first manu- 
facturer to use X-ray fluoroscope 
equipment for the examination of bar 
candy. 

After being inspected and closed, 
the packed boxes move via another 
conveyor system to one of four X-ray 
machines on another balcony, where 
they are given the final inspection 
before passing on to the shipping 
department. The original machines in- 
stalled in the Oh Henry! plant were 
an adaptation of the units used for 
fitting shoes, produced by the Adrian 
X-Ray Equipment Co. of Milwaukee. 
In the candy-plant installation the X- 
ray tube had to be of much greater 
power than the small foot-size ma- 
chine; in addition, the device required 
guaranteed protection for the operator 
against any leakage of the X-ray. The 
present units used in the Oh Henry! 
plant are an off-shoot and development 
of the original machines, but are much 
more powerful and give a sharper 
picture. 
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Seated on the darkened balcony, 
the machine operators view each box 
of bars as it is conveyed through the 
inspection equipment. Under normal 
conditions, the operator sees a con- 
tinuous outline of the bars within the 
boxes. Any variation that is encoun- 
tered causes that box to be imme 
diately rejected for later examination. 
Any foreign matter present creates a 
dark spot in the viewing screen that 
is clearly visible to the operator. 

An eye to the future 

Despite its pioneering leadership 
in automatic wrapping and inspec- 
tion of candy bars, the Williamson 
Candy Co. is continuing its efforts to 
improve upon present methods. At the 
present time, the possibility of machine 
wrapping without the need for the 
paperboard base is being investigated; 
it is pointed out that elimination of this 
package component would permit the 
addition of two or three more peanuts 
to each Oh Henry! bar. 

One wrapping machine of a type 
which successfully handles the irreg- 
ularly shaped Oh Henry! bar without 
a paperboard base has been under- 
going tests in the Williamson plant 
for approximately a year. Originally 
a standard model, it has been pro- 
gressively adjusted, changed and re- 
modeled in cooperation with the 
equipment manufacturer to adapt it 
to the Oh Henry! bar. Operating at 
speeds of 120 or more bars per minute, 
this machine laminates the liner to the 
printed outer wrap and literally forms 
a tube around each bar as it moves 
through the equipment without inter- 
ruption. Glue is applied inside the 
crimped ends to give the bar a com- 
plete seal after the wrapping and the 
ends are glued down. 


Other products 


During its three-decade history the 
Williamson organization has turned 
out numerous other candy bars in 
addition to Oh Henry! but all have 
passed into oblivion and the only other 
confection now being produced by the 
company is the Oh Henry! Party Pak, 
which contains the same ingredients as 
the regular bar candy and is in the 
form of milk-chocolate-coated portions 
averaging about 50 pieces to the 
pound. But in the company history 
compiled by Mr. Scully, there are such 
once-familiar bar names as Oh Mabel! 
Walnut Fluff, Big Hearted Al, Air Pi- 
lot, Big Alarm, Guess What and Amos 
‘n Andy, which at one time brought 
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X-RAY INSPECTION is applied to every box of candy bars 
before it is released from the plant. It spots any foreign 
object that may be present and also insures a full count. 


handsome royalties to the famous ra 
dio team for whom it was named. 

During World War II, when sugar 
was rationed, the company used all 
the sugar then available to it for the 
manufacture of Oh Henry! In the 1946- 
48 period, an expansion program was 
carried out which increased the num- 
ber of machines producing this bar 
and effectively used up all vacant 
space in the plant, converting all the 
space previously used for other bars. 
Even with these increased facilities, 
the plant continues to operate day and 
night shifts. 

Oh Henry! Party Pak utilizes a re- 
verse-tuck folding carton with a large 
acetate window in the top, extend 
ing over into the front panel. It con- 
tains 12 oz. of the candy. The prod 
uct is delivered to the packaging de 
partment on the enrober belt, at the 
end of which is a hopper through 
which it is filled directly into the 
open-end cartons as they pass be- 
neath it. 
set up and one end tucked in be- 
fore they move in a continuous pro- 


Cartons are automatically 


cession past the hopper. Filled boxes 
are manually check-weighed and ad- 
justed to correct weight if necessary 
before the end flap is manually closed. 
These boxes, which are printed in the 
characteristic Oh Henry! red, choco- 
late brown and yellow, have a wide 
red bow which divides the acetate 
window and provides added support. 
They are packed two dozen to the cor- 
rugated shipper, with alternate layers 
at right angles to distribute the load 
uniformly and prevent possible dam- 
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age to the window. A vertical cor- 
rugated separator in the shipping 
container provides additional reinforce- 
ment. 


The price-size question 

History has a way of repeating it- 
self in the candy business. As every 
consumer knows, 
acutely responsive to changing busi 
ness conditions, shrinking and grow 


candy bars are 


ing as the economic outlook shifts. 
In a period of inflation, like the pres- 
ent, candy bars contract to their 
smallest proportions and manufactur 
ers of 5-cent bars, in particular, are 
torn between the desire to maintain 
their price structure and the alter- 
native of raising prices. Frequently 
the result of this squeeze is a shift 
to a 10-cent bar of larger size. 

When originally placed on the mar- 
ket, the Oh Henry! bar sold for 
10 cents. At that time there was 
virtually no competition for the prod- 
uct. By 1926, however, when sales 
of Oh Henry! amounted to $2,200,- 
000, strong competition had devel- 
oped from a number of 5-cent bars 
launched by other manufacturers. In 
order to meet this growing threat, 
the Williamson organization brought 
out a 5-cent bar called Copy and a 
5-cent version of the Oh Henry! bar, 


which rapidly built up an excellent 
sales record. From 1926 until 1950, 
and even during the World War II 
period, Oh Henry! has always been 
priced to sell at 5 cents in the stores. 

In January the Oh Henry! bar 
was one of a dozen familiar objects 


OUTPUT OF PLANT is estimated at 250-300 million 
bars per year. Sixteen 24-count boxes are packed in cor- 
rugated and check weighed for full count before shipment. 


chosen by the New York Herald Trib 
une in a wry story pointing out that 
there are still some things you can buy 
for a nickel. 

Recently, however, with food prices 
and the costs of raw materials climb- 
ing, Williamson introduced a 10-cent 
Oh Henry! to supplement the 5-cent 
product although the latter still con- 
stitutes by far the major volume. The 
10-cent bar, with wrapper identical to 
that of the smaller bar except for the 
price notation, is used in many vend- 


This article continued on page 274) 


COMPANION PRODUCT of bar 
—the company’s only other prod- 
uct—is the Oh Henry! Party 
Pak, an assortment of small 
pieces otherwise identical to the 
bar. Printed in same brown, red 
and yellow as the bar wrapper, 
tuck-end box has large acetate 
window reinforced by die-cut 
cross strip in a ribbon design. 
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meas DESIGN: 


High visual impact is essential to packaged beer 


The continuing trend from draught to packaged beer 
convinced the Hamm Brewing Co., St. Paul, of the 





importance of integrating the design of its entire line 
to make the company logotype the central element of 
all visual media. The new design was worked out so 
it would be equally effective either in aluminum foil, 
as desired, or on paper if shortages so required. Another 
requirement—the design had to lend itself to effective 
reproduction on all visual media used by Hamm, and 
this meant a motif suitable for large or small space, 
as well as a variety of shapes. Labels are printed on 
foil for higher brilliancy. The name Hamm’s is red, 
set on a white panel, with a crest in the upper left 
corner of the panel. 

Crepits: Design, Lippincott & Margulies. Inc., New York. Can 


American Can Co., New York. Bottle caps, Crown Cork & Seal 
Co., Baltimore. Labels, Reynolds Metals Co., Louisville 


Suspension principle gives superior protection 


The circular shape of the Robbins & Myers Breeze- 
All floor fan posed a problem of adequate protection 
for shipment. Special design for easy packing and safe 
shipment turned the fan’s unusual shape into a definite 
shipping advantage. To protect the fan’s distinctive 
circular grill, six-ply pads are glued to the scored liner. 
When the liner is steel strapped around the fan, the 
corrugations of the pads are pressed into the grill work. 
As a result, the fan is held suspended in the shipping 
carton. The grillwork is protected and the fan is held 
securely in proper shipping position. A die-cut corru- 
gated disc is placed on top of the fan. A picture of 
the fan, together with identifying number and speci- 
fications are printed on the box. This complete identi- 
fication simplifies warehousing, shipping-room handling 
and merchandising. 


Crepir: Carton and liner, The Hinde & Dauch Paper Co., 
Sandusky, Ohio. 
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HISTORIES. 


Luxury case with a setting of timeless beauty 


A jeweled case of acrylic plastic with turquoise satin 
and velvet lining has been specially designed for the 
presentation of Gruen ladies’ diamond watches. The 
case, one in a series of redesigned luxury packages 
for Gruen’s line of watches, is now being shown in 
jewelry stores throughout the country. Acrylic was 
chosen for this particular case because the watches call 
for exceptionally smart display; also, because the com- 
pany felt that acrylic had a subtle relation to the crystal 
beauty of diamonds, which are the dominating theme 
of the watches themselves. The case lends itself hand- 
somely to the beguiling display required for luxury 





items. It is also highly practical as a re-use container 
for protecting the watch when it is not being worn, 
for the case is sturdy and durable and is constructed 
so dust cannot get into the box when it is closed. 


Crepits: Case, Braun-Crystal Mfg. Co., Inc., New York, using 
acrylic supplied by Du Pont and Rohm & Haas. 


Functional construction provides combination display and 


A window carton with flaps that fold forward to close 
the package and back to form an easel-mounted dis- 
play gives appropriate novelty effect to Wendover 
Specialty Co.'s miniature-sized silent butler. The car- 
ton, despite its ingenuity, is simply constructed. A 
die-cut, two-level platform holds the Mini-Butler in 
position for effective display and prevents it from slid- 
ing around in the carton during shipment. The plat- 
form is inserted in the carton and end flaps are tucked 
in. The cover flaps are held closed by tongue and 
slot construction. The classic design is printed in gold- 
colored ink on white-coated stock. The fret motif is 
intended to suggest fine craftsmanship. Copy on the 
back of the carton suggests use of the Mini-Butler as 
a purse or bridge-table ash tray, shelf knicknack, 
bridge prize, salt cellar, pin tray, pill box, etc. 
Crepits: Design, John Stengren, Forest Hills, N. Y. Carton, 
Wilkata Folding Box Co., Kearny, N. J. 
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Calendar display box for calendar-watch presentation 


Calendar-type watches have become increasingly pop- 
ular in recent years and are now selling in volume. 
However, the calendar feature of a watch is not readily 
brought to the shopper’s attention by the watch itself, 
unless examined closely. The display case for the Ben- 
rus calendar watch is, therefore, designed to emphasize 
the calendar feature and add sales interest to the pack- 
age. 

This is done by incorporating an actual calendar 
as an element of the design in such a way that it is 
visible whether the box is open or closed. The calendar 
is etched in polished brass to help provide a display in 
keeping with the quality of the watch itself. The box 
lid is covered with ostrich-grained leatherette. If not 
used for encasing the watch, the case becomes a hand- 
some container for desk use in the study. 


Crepit: Display box, Farrington Mfg. Co., Boston, Mass 


Six-can carrier quickens sales 


“Take-um home a 6-pack” reads the copy on the breezy 
paperboard can carrier adopted by the Iroquois Bever- 
age Co. New customers and old like the convenience of 
the simply constructed can-toters. Iroquois reports sales 
have increased 48%, in large part attributable to the 
new packaging feature. The increase represents the 
difference between 1949 and 1950 sales. The new car- 
rier, called the “snap-on-six,” was adopted June 1, 1950. 
The carriers are easy for shoppers to handle, easy for 
dealers to stack for display and easy for the brewing 
company to pack. They are speedily attached to the ‘ 
cans, two packs at a time, by means of an inexpensive 
aluminum jig. Because the carriers use a minimum of 
paperboard, they are inexpensive. They also allow 
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collars against the caps of the cans. Copy ringing the 
outer edge of the carrier suggests purchase for hunting, 
fishing, television parties, etc. 


Crepit: Cartons designed and manufactured by American 
Coating Mills, Chicago, Div. of Owens-Illinois Glass Co. 





HISTORIES 


Novelty combination offer 


“Through the looking glass” is the theme of a new 
DuBarry package of face powder and foundation lo- 
tion. The carton is shaped in the form of a miniature 
dressing table, with the backdrop framing the powder 
box as though it were the mirror. The jar of lotion fits 
snugly in a die-cut slot between the simulated drawers. 
The miniature-dressing-table theme prompted surface 
decoration suggestive of the design of 18th century 
French furniture. The color of the package is a pinkish- 
white. Design figures are blue, accented with black 
lines. The package not only attracts because of novelty, 
but provides excellent counter display for the DuBarry 
products. “Through the looking glass” packages retail 
for $1, plus federal tax, and are available in three pop- 
ular shades of face powder. 





Crepits: Design, Rosalind Welcher, New York. Carton, The 
Lord Baltimore Press, Baltimore, Md. 


New no-drip nozzle 


A convenience feature that any user of pour-type cans 
will appreciate is a nozzle that prevents dripping. Most 
liquids packaged in such cans—oils, paints, chemicals, 
etc.—are specially troublesome when drops are spilled 
on furniture, tablecloths, hands or clothing. Dripping 
also stains the tops and sides of cans so that they be- 
come messy to handle and store. A new nozzle designed 
to end dripping has been adopted on the pint-size Her- 
cules turpentine can. The length of the nozzle and the 
lip construction, it is reported, prevent the liquid from 
dripping or running over the sides as with conventional 
nozzles. 

This type of construction is said to facilitate pouring, 
prevent drying and to help keep the can clean, accord- 
ing to the company. 

It is said this no-drip nozzle is finding rapid accept- 
ance among manufacturers of a wide variety of liquids 
in the food, drug and chemical fields. A press-type re- 
seal closure is used on the cans. 


Creprts: Nozzle and closure, Upressit Products Corp., Neu 
York. Can, American Can Co., New York. 











Happy homemaker can’t possibly mistake the special use of this cleanser. 


OQ: a few months ago, the Cameo 
Corp., Chicago, launched its new 
Cameo Copper Cleaner, developed 
expressly for copper and copper-clad 
kitchenware and other metal prod- 
ucts. A particularly effective packag- 
ing job, supported by aggressive in- 
troductory merchandising, is given 
much credit for the prompt sales suc- 
cess of the product. 

Two fundamental features are the 
familiar Cameo name and trademark, 
which have become synonymous with 
a quality product, and a_ copper- 
colored foil label which immediately 
suggests the specific use of the cleaner. 
The product is packed in a fibreboard 
composite can with a white enameled 
metal bottom and a shaker top having 
punch-in openings. The white top and 
bottom greatly enhance the appear- 
ance of the package and also minimize 
the possibility of leaving rust rings on 
kitchen surfaces. 

Printed by rotogravure process on 
aluminum foil, the distinctive paper- 
backed label utilizes a modern, eye- 
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catching design and an all-over back- 
ground of copper, in combination 
with black and white. The cameo 
trademark near the top of the dis- 
play panel is the same as that used 
on the regular Cameo Cleanser label, 
which employs a light blue back- 
ground. 

The same cameo design, in molded 
plastic, also appears on the Cameo 
dispenser, which was designed for 
use with the regular cleanser. The 
composite can for the latter product 
is supplied with a rip-cord opener by 
means of which the entire top is re- 
moved if the can is to be placed in 
the dispenser. 

On the label for the new cleaner, 
the Cameo name receives adequate 
prominence, but the word “Copper,” 
printed in copper-colored ink against 
a white background panel, is the 
dominant lettering, making it vir- 
tually impossible for the buyer to 
confuse the two types of cleaners. 
The gleaming coppery background of 
the label relates it immediately to 


the special application for which the 
product was developed, since it has 
virtually the same appearance as burn- 
ished copper utensils. The cleaner is 
also recommended for use on brass, 
bronze, nickel, aluminum, stainless 
steel and other metal surfaces. 
Although the selection of alumi- 
num foil as the label material was 
based primarily on its obvious ap- 
pearance possibilities, a second im 
portant was the fact 
that the foil provides an effective 
moisture barrier. 


consideration 


This functional as- 
pect may help the company to main 
tain its supply of labels if end-use 
limitations are applied to foil. 

The back panel of the label fea- 
tures an illustration of a shiny up 
turned copper-bottom frying pan, 
with a white panel carrying product 
and use information. Present plans 
are to retain this direction panel un- 
til customers have become thoroughly 
familiar with the product, then to 
make it identical with the front panel 
for greater display versatility. 

The labeled cans are filled on 
equipment developed by Cameo 
Corp. Then the metal bottoms are 
applied and cans are packed one 
dozen to a corrugated shipping car 
ton, printed in black and simulated 
copper. 

Placed in each container is a sup- 
ply of illustrated folders telling the 
consumer how to use the cleaner for 
best results. 

These folders, also printed on foil in 
colors matching the can label, are 
printed simultaneously with the la- 
bels, eliminating the need for an ex- 
tra press operation. They are distrib- 
uted to consumers through various 
types of sales outlets which handle 
the copper cleaner, including kitch- 
enware and utensil departments of 
department stores. 

Hardware stores, which rarely stock 
such items as regular kitchen cleansers, 
have also proved to be an important 
sales outlet for the new product. 

An eye-catching counter display 
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card which holds one can of cleaner 
is also packed with each shipment 
that is made. 

When set up, this piece effectively 
creates the illusion that the product 
is actually pouring from the top of an 
opened can onto an upturned cop- 
per-bottom utensil. The twin easels 
of the display are cut at the top so 
that they support the can facing 
slightly outward, heightening the ap- 
pearance of actual use. This display 
is silk screened in black, green, gray, 
copper and a brilliant “fluorescent” 
red with unusual attention-getting 
power. Widely used in independent 





grocery stores, the counter display 
unit has proved to be an excellent sale ; 
stimulator. 

In introducing the new product, 
Cameo Corp. sent the first 1,000 cans 


to customers who had written to in- ee a 
. 2 => - “a ieee Me 

DISTINGUISHED from regular Cameo Cleanser (background) both by 
color and design, the new product achieves a family link through the 
far r cameo trademark. Regular cleanser has blue label; the new one, 


copper foil with black and white. Rust-preventive white-enameled metal 


quire about using the company’s 
regular cleanser on copper utensils. 
Other samples went to home eco- 
nomics editors of leading newspapers 
and magazines, along with a letter hav- 
ing a shiny new l-cent piece adhered 
to the top of the letterhead. The let 
ter explained that use of the new 


tops aad bottoms of fibre cans are popular features of both packages. 


EFFECTIVE DISPLAY, with slot for actual can of cleanser, creates 
illusion of pouring. Use folder accompanying each can is printed on same 
paper-backed foil material as can label, in same printing operation. Dis- 


cleaner would keep copper and cop- 
per-clad utensils equally bright and 
attractive, and invited comments. Re- 


ees J play is silk screened in green, copper, gray, black and fluorescent red. 
sponse to these initial samplings was 


very enthusiastic, according to the 
company. 

Distribution of the copper cleaner 

is now nationwide and officials of 
Cameo Corp. feel that even if re- 
strictions on use of aluminum foil 
should later necessitate a switch to 
regular label stock, the appearance 
of the original label can be closely 
simulated on paper through careful 
selection of printing inks. Meanwhile, 
it is pointed out, the foil label has 
played a leading role in building up 
rapid acceptance of the product by 
the customer. 
Crepris: Label design, Charles E. Akers 
and William S. Johnson, Chicago. Labels 
John R. Scherer Co., Inc., Chicago. Cans, 
Sefton Fibre Can Co., St. Louis, Mo. 








PART OF THE CROWD OF 19,000 AWAITING THE OPENING 


OF LAST YEAR’S EXPOSITION 


IN CHICAGO 


Thee Shurw i idly 


264 EXHIBITS AND THOUSANDS OF VISITORS WILL PACK ATLANTIC CITY HALL 


FOR 20TH NATIONAL PACKAGING EXPOSITION; THREE-DAY CONFERENCE ARRANGED 


hey've done it again. Each year 
since its inception the AMA’s Na- 
tional Packaging Exposition and Con- 
ference has attracted an ever longer 
list of exhibitors. The original 33 of 
1931 had by 1946 grown to 147 ex- 
hibitors; by 1947 to 177; by 1948 to 
182; by 1949 to 208, and last year to 
232. This year there will be 264 ex- 
hibitors, filling every nook and cranny 
of Atlantic City’s huge Auditorium— 
the world’s largest industrial exhibit 
hall—when The Show opens there on 
Tuesday, April 17. 
There were many misgivings when 
the exhibit management signed this 


138 


hall for the first Atlantic City show 
back in 1946. Would the number of 
exhibitors be lost in that four-acre ex- 
panse? Would packaging people from 
all parts of the country drop their 
work and come to the seashore for a 
week devoted solely to packaging? 
All fears were dispelled when 147 
exhibitors and 9,000 visitors showed 
up; but this record was left far be- 
hind by the 208 exhibitors and 11,- 
000 visitors of the second Atlantic 
City show in 1949. 

Now the 1951 show is certain to 
break all records not only for Atlan- 
tic City but elsewhere, with its 264 


exhibitors filling booth space of 80,- 
000 sq. ft. Attendance is expected to 
fall somewhere between the 11,000 
of 1949 and the record 19,000 
achieved at Chicago last year. 

The Conference program arranged 
for the first three days also appears 
to hit a new high in interest and time- 
liness. Six sessions have been ar- 
ranged— morning and _ afternoon 
each of the first two days and two 
concurrent sessions on the morning 
of Thursday, the 19th. With a 
wealth of well-informed speakers, the 
Conference will concentrate on the 
urgent problems of packaging in a 
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A guide to exhibits at the world’s 


Exhibitor 
A-B-C Pkg. Mach’y 
Acme Steel ....... 
Algene Marking Equip. 
Aluminum Co. America 
American Bag & Paper . 
American Can ..... 
American Coating Mills 
American Excelsior . . 
American Marking 
American Partition 
American Specialty 
American Type Founders 
Amsco Pkg. Mach’y ...... 
Arabol Mfg. ..... 


Arcon Leather Products Mfg. 


Arenco Machine 

Arkell & Smiths . 
Arvey Corp. .. 
Askania Regul ator . . 
Atlantic Gummed Paper 
Automatic Web Control 
Avery Adhesive Label 


Bakelite 
Bareco Oil 


Barry -Wehmiller Mach. Co. 


Bartelt Engineering .... 
Battle Creek Bread Wrap. 
Beck, Chas., Machine 
Bellamy, J. B. .. 

Bemis Bro. Bag .. 
Bensing Bros. & Deeney 
Betner, Benj. C. . 

Better Packages 
Biner-Ellison 

Boler Petroleum 
Bonnell Publications 
Borden Co. ......- 
Brown Bag Filling 
Burlington Mills 

Burt, F. N., Co. 

Burt Machine .... 


Cameron Machine 
Cargo Packers . 
Celanese Corp. 
CG 2 bs ees 
Chaffee, Ralph, & Co. 
Chain Belt Co. .... 
Champlain Co. 

Chase Bag Co. 

Chase Equip. Corp. 
Chaspec Mfg. .....--- 


Chippewa Paper Products : 


Chisholm-Ryder ...... 
Cleveland Container 
Clybourn Machine 
Codes, Hae. ....... 
Colton, Arthur, Co. . 
Consolidated Litho. 
Consolidated Pkg. Mach’y 
Container Corp. .....-- 
Container Equip. Corp. 
Continental Can 
Counsel Machine ..... 
Crescent Ink & Color . 


ol 


Crown Cork & Seal ...... 
Crown Cork Specialty 
Crystal Tube Corp. . 
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Daniels, Geo. H. 
Derby Sealers, Inc. 
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Dilts Machine Works 
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Dominion Foils . 
Doughboy Industries 
Dover Glass Co. . 
Dow Chemical 
Dumatic Industries 
Du Pont Film 

Du Pont Chemical 
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Eastman Kodak 
Economic Machinery 
Einson-Freeman 
Electronic Mchn. Parts 
Elgin Mfg. . 
Envelope Mfrs. Assn. 
Exact Weight Scale 


Felins Tying Mchn. 
Ferguson, J. L. . 
Fibre Drum Mfrs. 
Findley, F.G. . 
Fischbein, Dave 
Flexible Pkg. Co. 
Food Engineering 


Gair, Robert . . 

Gaylord Container 

General Box . 

Gering Products 

Glass Container & Cap .. 


Glassine & Greaseproof Mfrs. 


Globe Products Heat Seal . 
Glo-Brite Products 
Goodrich, B. F. . 
Goodyear Tire & Rubber 
Gordon Cartons 

Gottscho, Adolph 

Greer, J. W. . 

Gump, B. F. . 


Hankins Container 
Hayssen Mfg. .. 
Heinrich, H. H. 
Hewson, John . 

High Production Mchn. 
Hilker Products ....... 
Hinde & Dauch Paper 
Hol-Bag, Inc. 

Horix Mfg. 

Hy-Sil Mfg. 
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Industrial Tape ....... 
Inland Steel Container 
Int'l. Paper Box Mchn. 
International Ptg. Ink 
Island Equip. . 
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J. E. Sales Co. . 

Jiffy Mfg. 

Jones, R. A. 
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Karstrom, Paul L. . 
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Kliklok Corp 


Krause, Frederick A 


Lakso Co 
Lassiter Press 
Leeds Sales Co 
Link, I 

Lynch Corp. 


MRM Co. 
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Manhattan Paste 
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Mark’ Andy, Inc 
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Marsh Stencil 
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Packaging Industries 
Packaging Institute 
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Reynolds Metals 
Riegel Paper 

River Raisin 

Ross & Roberts Sales 
Rossotti Lithograph 
Roto Bag Machine 


Sanford, Wm. B. 
Sav-Way Sara Seal 
Scandia Mfg. .. 
Schaeffer Machine 
Schroeder Machines 
Seal-Spout Corp. 
Shaw-Randall ..... 
Shellmar Products . 
Shelton Mfg. ........ 
Sherman Paper Products 
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THURSDAY MORNING 


( Concurrent Session—Room 21 


PACKAGING MANAGEMENT PROBLEMS TODAY 


Chairman, Joun A. Warren, Packaging Consultant, American Home Products Corp 
9:15 


10:15 


, New York. 
4 New Approach to Training Packaging Personnel—Co . S$. W. McILwaiy, Commanding Of- 
ficer, The Rossford Ordnance Depot, Toledo, Ohio 


Seagram ©& 


11:15 


Maximum Use of Packaging Equipment With Proper Maintenance—E. |. Capsrack, Packag 
ing Engineer, Joseph E Sons, Inc., Louisville, Ky 

Organizing for Packaging Material and Equipment Shortages—STaNLey W. Burnuam, Pack 
aging Engineer and Purchasing 


Agent, Warner-Hudnut Corp., New York 


THURSDAY MORNING 


Concurrent Session 
IMPORTANT 


Room 20 
DEVELOPMENTS IN PACKAGING MATERIALS AND TECHNIQUES 
Chairman, W. R. Hume, Methods and Results Supervisor, Western Electric Co 
9:15 


10:15 


Kearny, N. J. 
New Packaging Materials—Characteristics and Use—Rosert pe $. Coucn, Head, Packaging 
Research, General Foods Corp., Hoboken, N. J 


tric Co., West Lynn, Mass 


Reducing Product Damage Through Better Shipping Protection—A. M. UNpreRHuL, Packag- 
ing Engineer and Superintendent of Shipping, Meter and Instrument Division, General Elec- 


Significant Advances in Packaging Printing—Dnr. A. C. ZerrLemoyer, Research Director, Na- 
tional Printing Ink Research Institute 


Lehigh University, Bethlehem, Pa. 





mobilization economy, covering the 
effect of military packaging on civil- 
ian supply, lessons from the last war, 
case histories of solutions of current 
packaging problems, packaging man- 
agement problems and the newer 


developments in packaging materials 
and techniques. Chairman of the 
Conference Planning Council is P. O. 
Vogt of the General Electric Co., 
AMA’s vice president for the Pack- 
aging Division. The complete pro- 


gram appears on the attached insert 
folder. 

The Conference will be the first 
event to get under way, opening at 
10 am. Tuesday, April 17, with a 
welcoming address by Lawrence A. 
Appley, president of the AMA. The 
Exposition doors will swing open at 
noon the same day, with hours from 
12 to 6 on Tuesday, 12 to 10 on 
Wednesday, 12 to 6 on Thursday 
and 12 to 3 on Friday, the final day. 
Conference meeting rooms are easily 
accessible by ramp from the Exposi- 
tion level. There is no admission 
charge for the Exposition, which is 
open to all, although registration is 
required. The Conference is open to 
both members and non-members of 
the AMA, with nominal fees for a 
single session, full day or entire 
conference. 

Several other packaging organiza- 
tions will meet at Atlantic City dur- 
ing what has become known as Pack- 
aging Week. The Packaging Institute 
will have its joint luncheon and meet- 
ing of the Technical Committees at 
the Ritz-Carlton Hotel on April 19. 
The Packaging Machinery Mfrs. In- 
stitute will make its headquarters at 
the Hotel Dennis, with an informal 
get-together for members at 6 p.m. 
on April 15, the all-day semi-annual 
business meeting on April 16 and a 
dinner at 7:30 p.m. the same day. 
The American Society for Testing 
Materials’ Committee D-10 on Ship- 
ping Containers will meet April 16 
and 17 at the Claridge Hotel. 

“The National Packaging Exposi- 
tion,” Mr. Vogt points out, “is the only 
place where all new developments in 
packaging, packing and shipping ma- 
terials, machinery, services and de- 
sign are gathered together under one 
roof. New materials, new methods, 
new machinery, new ideas: are the 
rule rather than the exception; thus 
the importance of taking this annual 
look at all the new developments 
cannot be over-emphasized.” 

A glance at the thumbnail listing of 
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exhibits, which is appended to this 
story, will reveal that the Show this 
year is packed with new develop- 
ments and with alternate methods 
and materials designed to help meet 
the current shortage situation. 

It is interesting to note how the 
Exposition is growing not only in 
numbers but in the broadening of the 
field on which it draws, as more and 
more companies discover that they 
have something to offer to the $7- 
billion packaging market. An analysis 
of this year’s roster of exhibitors 
shows no less than 60 companies who 
did not participate in last year’s show 
—42 of whom had never exhibited in 
any Packaging Show. Of the 42 new 
names, 20 are machinery suppliers, 
nine offer materials, five are convert- 
ers and container manufacturers, and 
eight in the miscellaneous category. 
There is one Canadian exhibitor, for 
the first time. 

As evidenced by the large num- 
ber of new machinery exhibitors, the 
trend in the Exposition is toward the 
more practical aspects of packaging— 
in contrast to the first Exposition 20 
years ago, which dealt almost en- 
tirely with the superficial aspects. In 
the last five years there has been a 
marked increase in the number of 
exhibitors of printing equipment— 
firms who previously did not often 
make a direct approach to the pack- 
aging field. 

For those coming from overnight 
points, access to Atlantic City this 
year will be more convenient than 
ever before. As the result of a post- 
card poll conducted through the Jan- 
uary issue of MODERN PACKAGING, 
showing a definite demand for such 
service, the Pennsylvania Railroad 
has scheduled through sleeping-car 
service from six Midwestern cities on 
the night of April 16, and from Wash- 
ington and Boston in the early hours 
of April 17, for arrival before the 
opening of the Show. Places and 
times of departure for this special 
service (all times shown local time) 
are as follows: 

April 16 
Ly. St. Louis 9:00 a.m. 
Lv. Chicago 12:30 p.m. 

. Detroit 5:40 p.m. 
Lv. Cleveland 8:30 p.m. 
Lv. Buffalo 9:00 p.m. 
Lv. Pittsburgh 11:25 p.m. 

April 17 
Lv. Washington 1:30 a.m. 
Lv. Boston 12:05 a.m. 
The AMA predicts an attendance 


of 15,000 this year and says that the 
visitors will include representatives of 
about 30 foreign countries, including 
several hundred from Canada. 

In addition to the attached com- 
plete guide to the Show and Con- 
ference, the alphabetical list follow- 
ing—including all exhibitors who an- 
swered MopERN PACKAGING’s ques- 
tionnaire before deadline—gives de- 
tails of exhibits, names of key person- 
nel and hotel headquarters: 


ACME STEEL CO., Booth 614. Demon- 
stration of wire-stitching machines for 
bags and solid-fibre and corrugated ship- 
ping containers Personnel: F. R. Grove, 


A. G. Denne, J. Fiore, C. E. Klinck 


ALUMINUM CO. OF AMERICA, Booth 
156. Foil used for national defense. Per- 
sonnel: K. B. Baker, D. B. Strohm, W. W. 
Wentz, T. M. Hill, A. C. Bakken, J. D. 
Edwards, P. C. Althen, S. G. Malby, T. A. 
Torrence, V. N. Mooney, H. L. Dodge, A. 
R. Gneiser, R. W. Simmons, R. R. Hill, W. 
Turbeville, R. A. Sweet, J. M. Schultz, W. 
W. Johnstone, C. V. McMains, H. E. 
Richards, D. F. Miller, T. R. McNally, J. 
M. Sharp, J. B. O'Donnell, W. L. 
McCague, N. O. Kraft, N. Olsen, L. H. 
Russell, H. J. Endean, J. E. Hileman, C. 
Sands, W. L. Reed, J. J. Flannery, K. R. 
Grimm, R. V. Elliott, H. W. Terwilliger, 
J. S. Cooke. Hotel: Shelburne. 


AMERICAN BAG & PAPER CORP., 
Booth 770. Display of products packaged 
in Kard-O-Pak, the flexible container that 
gives vacuum-pack protection. Personnel: 
E. S. Kardon, M. E. Pavitt, J. W. Gehrkin. 
Hotel: Ambassador. 


AMERICAN CAN CO., Booth 537. Dis- 
play of metal and fibre containers. Sales 
and research service for packaging prob- 
lems. Personnel: L. W. Graaskamp, J. A. 
Stewart, T. E. Alwyn, E. K. Walsh, G. W. 
Reese, R. M. Roberts, T. F. Brennan, G. 
U. Baylies, R. K. Pottle, D. G. Magill. 
Hotel: Claridge. 


AMERICAN COATING MILLS (DIV., 
OWENS-ILLINOIS GLASS CO.) Booths 
739, 741. Display of folding cartons for 
nearly every type of product; new carton 
designs and special type of boxboard and 
clay-coated cartons. Personnel: W. W. 
Finn, W. E. Terry, J. C. Hendricks, F. J. 
Leahy, J. R. Earl, R. L. Lindquist. Hotel: 
Chalfonte-Haddon Hall. 


AMERICAN PARTITION CORP., Booth 
129. Display of pre-assembled interlocking 
partitions; booklet on defense specifica- 
tions and rail and truck shipping regula- 
tions. Personnel: C. N. Nooy, M. Chernin, 
S. Friedlander. Hotel: Claridge. 


AMERICAN TYPE FOUNDERS, Booth 
(This listing continued on page 284) 
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Cracker-filling achievement 





NEW SYSTEM OF WEIGHING MECHANIZES THE LAST MANUAL STEP 


IN THE 


PACKAGING OF THIS DELICATE, BIG-VOLUME PRODUCT 





A new-type weighing system has 

supplied the previously missing 
link in the packaging line at Me- 
gowen-Educator Food Co., Lowell, 
Mass., and thereby enabled the man- 
ufacturer of Crax All Purpose Crack- 
ers to achieve a completely automatic 
operation. 

The system consists of two separate 
weighers utilizing the principle of 
“positive displacement” and departing 
radically from conventional beam or 
spring-scale weighers. No fulcrum 
point, weight beam, dash pot, linkage 
or spring is used. Similar equipment 
has recently been installed in several 
plants of one of the nation’s largest 
cracker bakers. 

Success of the system ended a 15- 
year search by Megowen-Educator for 
the satisfactory mechanization of its 
weighing-filling process. In that period 
other types of weighing equipment 
had been tried, but for various rea- 
sons did not meet the desired specifi- 
cations, Megowen-Educator _ officials 
report. 

Megowen-Educator summarizes its 
report on the new system, which did 
meet their entire specifications, in the 
following manner: 

(1) Labor costs are noticeably re- 
duced. 

(2) The filling operation is accom- 
plished with a gentle handling of the 
product so that breakage is not a 
problem. 

(3) Reliability of the weighing de- 
vices is most satisfactory. 

“We have had enough experience 
with the equipment thus far,” the 
company says, “to know that our 
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weights are more accurate than they 
would be if the human element were 
involved.” 

Megowen-Educator began investi- 
gating the possibility of automatic 
weighing-filling in 1935. One year 
earlier the firm had introduced a thin, 
round cracker which was sprayed with 
vegetable oil and slightly salted. It was, 
according to the company, the first of 
a number of crackers of this type which 
are called all-purpose crackers. It was 
given the name Crax, a term commonly 
used in biscuit plants as an abbrevia- 
tion for crackers. 

Consumer demand for this new 
type of cracker was great and soon 
exceeded production capacity, neces- 
sitating the installation of a new bak- 
ery in Lowell, Mass., where modern 
band ovens could operate at a maxi- 
mum efficiency. 

Packaging equipment was __ in- 
stalled, but the weighing-filling proc- 
ess appeared to defy complete mech- 
anization on a production line. 

Requirements were rigid. Accuracy 
was essential. The product was frag- 
ile and needed gentle handling. At 
the same time, economy demanded 
that the weighing-filling operation be 
done at high speed to keep pace with 
other units on the packaging line and 
with the quantity output of giant 
ovens. Nor could Megowen-Educator 
afford a breakdown anywhere along 
the packaging line because, in that 
event, the entire production would be 
interrupted. 

Megowen-Educator continued to 
weigh and fill manually until the new 
system provided the solution. Now, no 


human hand touches the finished prod- 
uct. After Crax are baked, the entire 
procedure is automatic. 

Here is a description of the pack- 
aging line and of the weighing-filling 
system in particular: 

The packaging cycle begins with a 
double package maker, the latest 
model of which has been installed re- 
cently. This machine feeds waxed 
paper from a continuous roll, cuts it 
to proper length, then forms and glue- 
seals the cut sheet over one of eight 
mandrels. Thus the inner liner is 
made. The same machine also pulls 
from a magazine the pre-cut blank of 
paperboard which is glued, folded 
and sealed around the liner on the 
mandrel to become the body of the 
carton. As would be expected of any 
one machine performing these two 
functions automatically, intricate and 
highly efficient operation is required. 

Flow of cartons from the double 
package maker is automatically di- 
vided into two lines for conveying to 
the two weighing-filling systems, each 
of which consists of one weigher for 
pre-filling and another weigher for 
finish-filling. 

Meantime, upon leaving the oven, 
the crackers are sprayed lightly with 
vegetable oils, cooled and fed to 
the weighers by overhead convey- 
ors. Feed troughs uniformly divide 
the flow of crackers into the proper 
proportion between the pre-fill and 
finish weighers. 

The primary function of the first 
weigher is to fill the 1-lb. cartons to 
approximately 98% of net weight. In 
the weigher unit, the vibrator re- 
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AFTER 15 YEARS of weighing 
and filling by hand, popular Crax, 
given guaranteed freshness protec- 
tion by triplex package, are now 
packaged on fully automatic line 
with 99% accuracy, no breakage. 


ceives the crackers and delivers them 
uniformly and at the desired rate 
into a receiving bucket which rests on 
the weighing While _ this 
bucket receives crackers from the vi- 
brator feed, a second bucket is gently 
depositing its weighed charge into a 
chute which leads to the empty car- 


element. 


ton waiting beneath on the packag- 
ing-line conveyor. When in position 
and before the charge enters the 
carton, a combination 


spout and liner opener moves into and 


telescoping 


holds open the upper portion of the 
liner and carton to facilitate filling. 
After the carton has received the 
pre-fill charge, the liner opener is 
withdrawn and the carton released 
to travel down the conveyor to the 
finish weigher. The purpose of the 
latter machine is to finish-fill at a 
cracker-by-cracker,  single-file rate, 
thereby obtaining 99 to 100% accuracy 
at the Crax packaging-line speed. 
When the pre-filled cartons reach 


the finish weigher they are automati- 
cally placed upon the weighing ele- 
ment, where they receive from an es- 
pecially designed vibrator feed the 
last few crackers to make the desired 
net weight. As a safety factor, an 
empty-carton ejector on the finish 


weigher automatically rejects any 
carton which for any reason may be 
substantially under weight. 

When the weight _ is 


reached, the filled carton is moved 


desired 


from the final weighing station and 
conveyed to the top-closure station. 
Here another highly efficient machine 
performs the dual function of closing 
both the waxed paper liner and the 
carton. The liner is folded and tucked 
in below the box-top level. Next, the 
carton flaps are folded and tucked 
To complete the package, which 
has an excellent moisture barrier as 
well as highly attractive eye appeal, 
the sealed carton is entirely over 
wrapped and sealed with a waxed 


PHOTOS COURTESY WRIGHT MACHINERY CO. 


FINAL LINK in mechanization is the weighing-filling system shown here in duplicate lines. Overhead conveyors feed crack- 
ers direct from ovens and divide them in correct proportion to pre-fill weighers in background and finish-fill weighers in 
foreground. Positive-displacement, hydraulic-electric weighing principle handles crackers with great accuracy and delicacy. 
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FIRST in Crax packaging line is performed by double- 
machine. Here waxed-paper inner liner is formed 
and 3; then carton is glued, folded and sealed over 


CRACKERS FROM 
COOKER 


PRE-FILLER 
FINISH-FILLER 


LINER ROLL 


VIBRATORS gently move Crax into pre-fill weigher, which 
fills to within 98% of finish weight. Note that part of 
the flow of the crackers is diverted to the smaller chute 
shown at the right, which supplies the finish-filler unit. 
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FROM THE OVEN, Crax move on belt through machine 


that sprays vegetable-oil coating and onto cooling con- 
veyor (foreground) leading to weighing-filling machines. 


— CARTON - BUNDLING 


FINISHED BUNOLES 
READY FOR 
SHIPPING 


a 


FINISH FILL to within 99 to 100% of the desired net 
weight is accomplished on the second weigher, shown here. 
The carton rests on the weighing element. When weight 
is reached, the single-file flow of crackers ceases and 
the carton is then passed on to the closing station. 
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OVERWRAPPED with printed wax paper by the machine in the back- 
ground, filled packages move up incline conveyor to bundling machine. 
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AUTOMATIC BUNDLING, six cartons to a bundle, is accomplished 
by a machine that glues a side label on each bundle. This step 
completes the automatic packaging operation for Crax crackers. 


printed paper. The protective factor 
permits Megowen-Educator to guar- 
antee freshness of their crackers. 

The final step in the packaging cy- 
cle is performed by an automatic 
bundling machine which overwraps 
six Crax cartons with kraft paper and 
glues the side labels on each bundle. 

The Megowen-Educator report will 
increase the already considerable in- 
terest of packaging experts in this 
new method of weighing. A patented 
deyelopment of one of the nation’s 
oldest designers and builders of pack 
aging machinery, the first “positive 
displacement” weigher was a semi 
automatic machine introduced in 
1946 for handling potato chips.° 
Since then other models have been 
introduced and are reported in use in 
more than 400 food, candy, bakery 
and pharmaceutical plants in North 
America and England. 

The cracker-weighing system, like 
other equipment in the line, uses a 
hydraulic-electric weighing element 
with a high frequency of oscillation, 
providing a measurement of accuracy. 
This governs flow of product to the 
weighing element, retards or stops this 
flow in the desired time or amount, and 
controls cycling of the dumping mech- 
anism. The weighing bucket is mounted 
on a flotation unit which is free to move 
up and down within limits. A special 
fluid, which is said to retain its viscos- 
ity despite variations in temperature, 
exerts an upward force on the floats 
and therefore on the weighing 
bucket. This upward buoyant force is 
minutely adjustable. It is pre-set to 
correspond with the desired net 
weight of the product which is to be 
weighed. 

As demonstrated on the Crax line, 
the outstanding feature of _ this 
method of weighing is the prompt 
ness with which the flotation system 
responds to a unit change in weight. 
There is no need to overcome the in- 
ertia of a mass equal to the final net 
weight as in conventional weighing 
systems. The resulting accuracy, it is 
said, is beyond that previously believed 
attainable at production speeds. 


Crepits: Weighing and filling machinery 
(Hy-Tra-Lec Models CE and E), Wright 
Machinery Co., Durham, N. C. Double 
package maker, top closure and overwrap 
machinery, Pneumatic Scale Corp., Ltd., 
Quincy, Mass. Bundling machinery, Pack- 
age Machinery Co., East Longmeadow, 
Mass 


*See “The Chips Don’t Chip,” Mopean 
PACKAGING, May, 1946, p. 116. 








Burnished etal contrasted with rich suede-cloth 
achieves distinctive character for this new gift box pre- 
senting Jacques Kreisler men’s jewelry. The suede cloth 
covers the body of the box and the front piece is metal. Box, 


Arrow Mfg. Co., West New York, N. J. 


Samuel Eppy & Co. uses a window carton to reveal its 

new loliipop feature—colorful plastic safety handles 
with miniature household-garden tool tops in place of the 
conventional paper or wood handles. Five styles of novelty 
handles are made for the five different flavors of pops mer- 
chandised, One window is acetate lined to protect the candy ; 
the other is open to reveal the toy tops. Ten assorted pops 
are set in a grooved separator and 24 boxes are packed to a 
shipping carton. Box, Standard Folding Trays Corp., 
Brooklyn, 


For easy 


bon & Carbon Mfg. Co. typewriter ribbons in 


a newly designed family of cartons. Each of five types of rib- 


bons is packed in a different-colored carton, each carton havy- 
ing a different design. Cartons fit the ribbon spools snugly 
and hold them securely. A blank white space on the rear 
panel is for imprint of the exact ribbon style. Previously, one 
style of carton in a dark color was used for all five types of 
ribbon. Carton, Robert Gair Co., Inc., New York. 


English designers have devised a pleasing combination 
display and gift package for the Miles-Martin Pen Co.’s 


new combination ‘ odate” pen holder and perpetual calen- 


car. The carton is printed in chartreuse with red lettering, 
thus contrasting effectively with the black, gray or mottled 
colors of the cellulose acetate pen stands. Each box has its 
own expendable showeard. Design, W. M. & Veronica de 
Majo and L. Bramberg, London. Carton, Richard Pye & Co., 
Ltd., London, 


Attractiveness and utility are aptly combined in the new 
4-oz. glass jars for Primrose House Hi-Sheen Cream 
Shampoo. The label is permanently lithographed on metal 
caps. The decorated jar surface helps resist slipping when the 
jar is held in wet hands. The squat shape makes it easy for 
fingers to reach the bottom of the container. Jar, Armstrong 
Lancaster, Pa. Cap, Bernardin Bottle Cap Co., 
nsville, Ind. 


A colorful die-cut butterfly card holds a regular-sized 

lipstick, a 4-oz. bottle of nail lacquer and a '-oz. snap- 
eap vial of “Fluid Cloudsilk,” for the latest Chen Yu com- 
bination package promotion, called “Bright Flight.” Card, 
Lord Baltimore Press, Baltimore, Md. 


The Southwest Cracker Co.’s new heat-sealed duplex 

bag for cookies has an inner ply of thermoplastic-coated 
glassine and an outer one of acetate plastic. This combina- 
tion provides moisture protection and high dimensienal sta- 
bility to prevent unsightly wrinkling. The thermoplastic- 
coated glassine furnishes heat-sealing properties for bonding 
back seams, top and bottom closures. Likewise, it seals the 
inner ply to the outer one. Bags, Packaging Products, Inc., 
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Kansas City, Mo., using Rhinelander Paper Co.’s ““Kleerview” 
glassine and Celanese Corp’s “Lumarith” acetate film. 


A distinctive “champagne” appearance is achieved by 

a special bottle and label design for “Champale” beer, 
product of Metropolis Brewery. The label was awarded first 
prize as the best beer label in 1950 by the National Lithog- 
raphers Assn. Label design, Lippincott & Margulies, Inc., 
New York. Label, Imperial Lithographing Co., Milwaukee, 
Wis. Neck band, Allegheny Label Co., Cheswick, Pa. Cap 
Bond Crown & Cork Co., Div. of Continental Can Co., Wil- 
ington, Del. Bottle, Owens-Illinois Glass Co., Toledo, Ohio. 


New packages for Kay Formula 301 and sulphur soap 

are planned to combine the design requirements of me- 
dicinal preparations and cosmetics. The result is a label that 
indicates the skin-corrective purpose of the product, yet 
provides a package sufficiently attractive in design and color 
to be kept on the cosmetic shelf. The label surface is divided 
horizontally. The larger, upper area is a deep salmon tone. 
The lower area is black with reverse printing. The border 
gold printed. Design, Henry Stahlhut, New York. 


10 special shipping container designed for Murray Ohio 
Mfg. Co. speeds assembly-line packaging of Mercury 
bicycles. Cutaway view illustrates detail of interior construc 

tion. ‘Closed” view shows convenient hand holds that are die 
cut on the side of the shipping container. Container, River 
Raisin Paper Co., Monroe, Mich. 


(, darnypal 























Another new idea in re-use conta s for cottage 

cheese is the ovenware bowl for Golden State cottage 
cheese. Its design is 18th century English. Wanda Hendrix, 
movie star in Allied Artists’ “The Highwayman,” is shown 
holding the Golden State container. Promotional tie-up is 
accented by the 18th century costume worn in the movie. 
Bowl, Anchor Hocking Glass Corp., Laneaster, Ohio. Metal 
cap, Sterling Seal Co., Erie, Pa. 


1? Emphasizing the purpose of Herbex products—‘For 
correct hair hygiene’ —is the dominant theme carried 
on the new package, A color combination of light and dark 
blue with white was chosen to create a feeling of cleanliness 
and high quality. Seventy years of Herbex packaging is 
show the illustration. Seen, left to right, is the original 
ornate package sold in the °80s; two folding boxes used in 
1900; a cellophane-wrapped bottle dated 1935 and the 1951 
folding carton with functional design treatment of text and 
color. Box, Na nal Folding Box Co., Inc., New Haven, Conn. 


13 Simplification and heightened appetite appeal are the 


package redesign “tools” chosen by J. S. Ivins’ Son, 


Inc., to help expand distribution to a nation-wide scale. 
Shown at left is the former dark brown package; at right is 
the new box with cypress green base and white top. Only 
three cookies are reproduced on the disp ce of the new 
package, but they are shown in full size and color. The basic 
pattern is the same for three kinds of cookies: a solid-color 
base, on which the illust n of the product is thrown up 
in relief, and a white top carrying company and product 
name, Variation is achieved by use of different colors for 











vins den 
mellow Tal 


BUTTER 


F 


So 


4 Ss 
Bo-sut ani eee 


13 si 





the different products. Lettering is in vermilion. On the back 
panel are suggestions for use and illustrations in full color. 
Design, Jim Nash, New York. Box, Empire Box Co., Garfield, 
N. J. 


14 The American Sugar Refining Co. has adopted a new 
tuck-in flap on 1-lb. cartons of Domino specialty 
sugars to eliminate tearing of the inner liner. Finger-tip 
pressure on the flap discloses an easily-rolled-back wax- 
paper liner, Users simply roll open the heavy moistureproof 
paper; then roll it back to close and keep the sugar fresh and 
clean. Carton, Carton Div., Brooklyn Cooperage Co., 
Versailles, Conn. 


1) Strong product identification was the aim of Tully 
Bakery in introducing a new all-purpose paperboard 
tray carton for cookies printed in brown and white and over- 
wrapped with cellophane. The new container will be used for 
five different kinds of cookies. Product name and price will 
be slugged on the package. Family identity is maintained and 
costs are lowered because mass production of cartons is per- 
mitted. Carton, United Board & Carton Corp., Syracuse, N. Y. 


16 A re-usable tumbler makes an attractive glass package 
for maraschino cherries packed by the Bonoil Packing 
Corp. The label is incorporated on the closure. Maraschinos 
have seldom been packed in re-use containers—packers pre- 
ferring artistic jars and failing to capitalize on the merits of 
a container combining “looks” and additional utility. Tum- 
bler, Owens-Illinois Glass Co., Toledo, Ohio. Closure, White 
Cap Co., Chicago. 
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17™ design for the Barricini Candy Co.’s new French 
chocolates box depicts a pictorial story of France. 
Backed with advertising featuring the lovely French actress, 
Denise Darcel, the package was responsible for more than 
35.000 counter sales reported in New York during a three- 
week introductory period, Design, Creators Art Service, New 
York. Wrapper, R. R. Heywood Co., New York. Box, Shoup- 
Owens, Inc., Hoboken, N. J. 


18: ith accent on cellophane conservation, Prince 
Macaroni Mfg. Co, is using an opaque envelope for 
samples in place of the visibility package used formerly. Box 
design of the regular package is reproduced on the sample— 
to make up in package recognition what may be lost in 
eliminating visibility of sample. Envelope, Boston Envelope 
Co., Dedham, Mass. 


19 4 combination wrapper of cellophane and opaque 
bond paper is helping Bay State Produce Co. practice 
conservation of critical transparent film in the packaging of 
pascal celery. Visibility and brand recognition are effectively 
combined. “Revelation” wrapper, Milprint, Inc., Milwaukee. 


?() Better point-of-sale display and greater consumer ac- 
ceptance are advantages Kelling Nut Co. seeks in car- 
toning vacuum-fresh cans of salted mixed nuts. The new 
folding carton, with reverse tuck lock bottom, is three-color 
letterpress printed and uses white undercoating to give the 
effect of four colors. Design, Dickens, Inc., Chicago. Carton, 
American Coating Mills, Chicago, Div. of Owens-Illinois 
Glass Co. Can, American Can Co., New York. 
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MANY SHAPES AND SIZES can be produced in the rotary die process by 


which capsules are automatically 


formed from two separate sheets of 


colored gelatin and simultaneously filled with many types of products. 


Ithough the principal volume out- 
let for gelatin capsules is as con- 
tainers for vitamins and various other 
pharmaceutical with 
which the capsules themselves are 


preparations 


also consumed,° this versatile pack- 
aging medium has recently made im- 
portant strides in other fields of ap- 
plication, In many of these uses the 
capsules make possible the controlled 


* See “Edible Containers,” Mopern Pack 
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dispensing of measured amounts of 
liquids, creams or other materials, 
ranging from margarine colors and 
food flavors to cosmetics, lubricating 
oil and adhesives. 

Also important in the selection of 
gelatin 
ized packaging jobs is the fact that 
they are available in a variety of 


capsules for these special 


shapes and sizes, are highly resistant 
to chemical attack and may be made 


in many attractive colors. As a unit 


MM 


package, the gelatin capsule also has 
filtering out light 
harmful to the 
addition to 


convemence and 


the advantage of 
rays which might be 
product contained. It 
their 


protection 


features of 
these containers are basi: 
ally economical and are capable ot 
being produced and filled at high 
production rates. One rotary die ma 
chine, which produces the capsules 
from two sheets of gelatin and fills 
them simultaneously, can make more 
than a million capsules in three 8-hi 
shifts. 

During the record cold waves ex 
perienced this winter, many motor- 
ists found their problem of starting 
frigid automobile engines solved by 
procedure involving the in 
jection of a highly volatile ethy] 
ether fluid directly into the intake 
manifold. Produced by California Oil 
Co., the called 


Starting Fluid, comes in gelatin cap 


a new 


product, Chevron 
sules which are inserted into a special 
priming system. Here the gelatin cap 
sules are opened automatically by 
pushing a plunger on the puncturing 
tool, after which the primer is pumpe d 
and the engine started in the conven 
tional manner 

This 


meet 


product was developed to 
low-temperature-starting re 
quirements of engines stationed in 
the dead of Alaskan 


temperatures ranging from 30 to 79 
zero F. Use of the sys- 


winters, with 
deg. below 
tem and the capsule-packed fluid is 
of special interest to operators of 
trucks, tractors and heavy equipment 
that must be left exposed to low 
eliminates 


temperatures, since it 


time-consuming and costly towing, 
extra equipment such as flame throw 
ers, air heaters, extra batteries and 
special work crews. 

Gelatin capsules proved to be an 
ideal container for the highly vola- 
tile starting fluid since they hold the 
product successfully, provide a safe, 
easily transported package and assure 
of the fluid to be 


placed directly into the priming sys 


a uniform “dose” 
tem. 
The capsules are packed in friction- 


top metal cans holding 12 and 24 
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CONVENIENCE-APPEAL OF PROTECTED SINGLE-USE QUANTITIES 


IS PUTTING MORE AND MORE LIQUID PRODUCTS INTO GELATIN CAPSULES 


capsules. The need for proper pack 
aging of the product may be recog 
nized from the fact that it is highly 
flammable and flows freely at 70 deg 
below zero F. 


The A. C 
turer of 


Gilbert Co 


American Flyer toy trains, 


manufac 


uses the same tvpe of container for 
its “smoke capsule s” which produce a 
realistic smoke trail for many of its 
Gilbert 


points out that gelatin capsules were 


newest miniature trains. 
selected for this assignment because 
they offered the cleanest and easiest 
way they could find to package the 
fluid product and also because they 
serve as funnels, making it easy to 
apply the fluid to the smoke unit. 
Low in price and not easily dam 


aged, the capsules can be readily 


emptied into cither the smoke stack 


or the tender of the locomotive, de 
pending on the location of the smoke 
unit. When the smoke from his train 
diminishes, the young  railroader 
merely snips off the end of another 
capsule nozzle and squeezes the liq- 
uid directly into the smoke unit 
From toy trains to toy boats proved 
an easy step for gelatin capsules. 
When the Schafer Baking Co. of De 
troit introduced a model of its prize 
winning speedboat, “Such Crust,” it 


VOLATILE FLUID ethyl ether used in 
engine starting system is contained in gelatin capsules. 


They offer safety as well as convenience to the consumer. 


new cold-weather 


Was necessary to devise a harmless 
agent that 


liquid 


would propel the craft through the 


water-dispersing 


water. The “jet juice,” in a grease 
base, is capsulated in a gelatin con 
tainer which seals in just the right 
amount of material to power this 
bathtub toy. The 


capsule keeps the material from con 


unique gelatin 
tacting human skin and protects it 
indefinitely until ready for use 

International Harvester Co. is util 
izing gelatin capsules to contain 
measured quantities of condenser-fan 
motor lubricant. Ten of the cap- 
sules, of elongated shape with a 
pointed nozzle for greater accuracy 
of application, are packed in a small 
set-up box with dividers. Users are 
instructed to lubricate the fan motor 
with the contents of one capsule once 
a vear. 

A somewhat parallel application in 
which the gelatin capsule affords un 
usual convenience to the user is in 
the “one-shot” containers of cigarette 
lighter fluid, each capsule holding 
just the proper amount of liquid for 
one filling. 

Another interesting capsule pack 
age is a “one-shot” container of ad 
hesive. Many small household items 


auto accessories, ete. are now 


SMOKE for toy 


contained in these single-refill 


packed with one of these capsules 
which is easily opened by the pur 
chaser so that the adhesive may be 
used to fasten the item to wall or 
windshield. Use of this system is par 
ticularly desirable for small bathroom 
fixtures, since it makes it unnecessary 
for holes to be drilled in the tile or 
other wall surface. By thus supplying 
the correct amount of fresh adhesive 
right with his product, the manu 
facturer can be certain that the 


proper type of fastening will be ob 


I 


THE DOG, TOO, has his bubble 
bath. Right measure of mange- 
killing dog’s 
bath is assured by packaging in 


preparation for 


individual-unit gelatin capsules. 


trains is realistically produced by liquid 


capsules. User nips the 


end of the capsule and squeezes liquid into smoke chamber. 
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FINGERNAIL CREAM is applied directly from capsule which can be re- 


sealed with metal pin provided. Two capsules and two pins come in a molded 
plastic vial. Effective counter-card display shows the actual packages. 


tained, thus avoiding possible disap 
pointments and ill will. 

The cosmetics field has witnessed 
a rapid growth recently in the use of 
gelatin capsules. In applications of 
this type, the capsules are particu 


larly useful for single-application use 


and their small size is a valuable as 
set; they may easily be slipped in 
pocket or until 
Bright colors in which the 
capsules can be obtained lend addi 
tional merchandising sparkle. 


purse and carried 


needed. 


Included in products of this cate 
gory are several attractive, popular 
bubble-bath and bath-oil capsules 
now on the market. As one manufac 
turer of these products observed, 
“Bubble-bath capsules, when first in 
troduced, were widely considered a 
passing novelty—but six million cap 
sules a year is no fad. The ‘bubbles 


PROPER LUBRICATION, always a problem for manufactur- 
ers of electric motors, is solved by encapsulating just the 
right amount of lubricant needed for a once-a-year oiling. 


ih capsules’ have become established 
as a popular cosmetic item because 
they present genuine advantages. On 
the counter they have sales appeal 
for the sparkling, attractively colored 
little bulbs are sure-fire eye catchers. 
In the home they have many advan 
tages. They eliminate the danger of 
broken glass always hazard when 
glass bottles are used in the bath- 
room; they end the bother, muss and 
lack of uniformity of measuring out a 
quantity of liquid from a_ large 
container.” 

Sun-tan oils have also been pack 
aged in gelatin capsules, each cap 
sule holding sufficient oil for one ap 
plication. In order to use this type of 
product, the sun bather merely nips 
off the protruding nozzle and applies 
the sun-tan-oil preparation directly 


from the capsule. In this instance the 


tin capsules in 


the cosmetics 


use of the unit-container capsule does 
away with the need for carrying a 
larger-sized container which might get 
spilled, broken or full of sand when 
used at the beach 

Wright & Lawrence Laboratories 
Chicago, are now marketing a nail 
cream which is packed in gelatin 
capsules for convenience and ease ot 
handling. Known as Cuticaps, the 
capsules hold a sufficient amount of 
the preparation for a number of ap 
plications. They are made with a 
small nipple which can be severed 
so that the product may be squeezed 
out directly 


Small metal pins are provided for r¢ 


upon the fingernails 


closure. When the preparation is to 
be applied to the nails, the metal 
pin is easily removed; between ap 
plications, it provides a leakproof ck 
casules 


sure. Two of the globular 


come Pp ick d in a molded plastic vial 
with threaded plastic closure 
Another relative newcomer in the 
cosmetics line is Sheen, a soaple SS 
liquid shampoo sealed in gelatin cap 
sules packed a dozen to an attractive 
set-up box with die-cut platform 
Each of the capsules holds sufficient 
liquid for one shampoo. To use the 
stem of the 


nipped off or opened with a pin. This 


product, the capsule is 
item is of interest to travelers because 
one or two of the capsules may be 
conveniently carried for use as de 
sired, without fear of 
leakage. 


Southern Entomological Co., 


breakage or 


West 
Palm Beach, Fla., has found gelatin 
capsules an ideal container for two 
of its products a special larvicide 


This article continued on page 266 


BATH AND SHAMPOO preparations are big users of gela- 


field. 


Convenience of 


having accurately measured quantities appeals to consumers. 











Convertible tube bander 


CIGAR-BANDING 


MACHINE IS ADAPTED TO HANDLE 


BOTH GLASS 


AND ACETATE 


TOOTH-BRUSH TUBES AT SPEEDS UP TO 60 PER MINUTE 


‘Poth brushes and cigars may be 

far apart product-wise, but when 
it comes to packaging there are some 
interesting similarities. Enough so that 
Autograf Brush & Plastics Co., Wa 
tervliet, N.Y., found an important clu 
as to how it could put band labels on 
both flexible acetate and rigid glass 
tooth-brush tubes with the same au 
tomatic machine 

his, of course, is a good exampl 
of a lesson that is constantly being re 

For although 
amorphous fie Id 


peated in packaging 
packaging is a loose, 
embracing at least 200 distinct lines 
of business, there are common prob 
As a result 
what may appear to be a new prob 


lems existing throughout 


lem for one packager may have been 
solved long before in the similar pack 
aging of some other quite different 
product. 
Thus it is that Autograf, a divi 
sion of Johnson & Johnson and maker 
of “Tek” brushes, is now successfully 
banding both glass and acetate oval 
shaped tooth-brush tubes on a modi 
fied cigar bander at spe eds up to 60a 
minute. 
distribute its 
tooth brushes in glass for the de luxe 


Autograf wanted to 
brush and in acetate for the medium 
priced and junior-sized brushes. Each 
tube was to have a band around it 
the 
name, the tubes then to be placed in 


prominently featuring brand 
open-face display cartons. 

Several labeling machines on the 
market might have been converted 
they found, but results could not be 
guaranteed and the price for such at 
tempted conversion would, it ap 
peared, have been prohibitive. Some 
semi-automatic machines could not ac- 
commodate the varied tolerances of 
the glass tubes and others could not 
apply bands to acetate tubes at all be- 
cause of their flexibility. 

Fortunately, the company’s label 
supplier was experienced in the man 
ufacture of cigar bands and a subsid 
iary of the company produced a 
banding machine widely used in the 


PHOTOS COURTESY AUTOGRAF BRUSH & PLASTICS Co 


cigar industry. It was suggested that 
the delicacy of touch required in ap 
plying a full wrap around band to a 
cigar, to avoid disastrous crushing of 
the 


parable to what Autograf needed on 


tobacco-leaf wrapper, was com 


its acetate tube. It would be an easy 
matter to adapt such a machine so 
that it would also handle the rigid 
glass tubes at high spec d 

There 


howe ver 


ditfer 
that re juired sol 


was one important 
ence, 
engineering attention before the ma 
adapted 
band 


object is to adhere the band 


be successfully 
to tooth-brush tubes 


ing, the 


chine could 


In cigar 


at no point except the overlap; it 
must not adhere to the cigar. In the 
of the tooth-brush tubes, on the 
contrary, it 


Case 
was necessary to adhere 
the tube to 
avoid slipping off, with resulting com 


the band securely to 


plete loss of brand identity. 

On the glass tubes, this was only a 
matter of applying a suitable glue to 
the bands, extending it far enough to 
contact the glass tube itself. On the 
there the 
that glue will not permanently ad 


acetate tubes, was factor 


1 


here to tubes 
have a tendency to shrink, making it 
that the 
band be secured directly to the tubc 


acetate icetate 


more important than ever 


An attachment was deve lope d and 
automatically 


large drop of solvent to the underside 


installed to appls 


of each band, at a position where the 
direct 
Here it dissolved 


solvent would come in 
tact with the tube 
the acetate tube’s surface just enough 
for the band to adhere to it 

The banding machine is coupled 
with a 


and banded 


transferred to it automatic 


con 


] mg conveyor 
tubes are 


ally 


along the conveyor line to perform 


Various operators are stationed 
the final packaging operations. Cellu 


lose shrink-on closures with tear 
strings are applied to the open ends 
of the glass tubes; plastic friction-grip 
boots close the acetate tubes. 

The shrink-on cap with the red tear 
string is bound to make a hit zip and 


the pac kage is ope ned 


Banding machine, International 
Banding Machine Co., subsidiary of Con- 
solidated Lithographing Corp. Brooklyn 


Bands, Consolidated Lithographing Corp 


CREDITS 


WITH ALL THE CARE accorded a fine cigar, to avoid crushing, rigid 
or flexible tubes packaging tooth brushes are banded interchangeably on 
this converted cigar machine one a second. Glue is used for banding 


glass tube; solvent seals band on acetate tube for lower-priced brush. 


GLASS PLASTIC 

















Carton set-up machine with conveyor loader 


A new carton set-up machine is being added to the Tuck-O 
Mat line of packaging equipment by Machinery Manufactur 
ing Co., Inc. This new addition (Convey-O-Mat Model 54) 
incorporates all the versatility of a prior unit (Model 50 plus 
a conveyor-chute loading feature. 

With this feature, a pick-up places the carton in an upright 
position and propels it along a conveyor chute ip to 10 ft. in 
length. 

Both products and inserts may be loaded while the cartons 
are in the chute, or cartons may be fed onto a belt convevor 
and carried to any part of the plant for loading. 

The packers at the end of the line, in one operation, close 
the top of the carton and place it in the shipping case 

The new machine, like the earlier model, is mounted on 
rubber wheels and may be readily moved from job to job as 
required The change-over time is said to be only 10 to 20 
minutes 

Adjustable speed control, according to the manufacturer, 
permits cartons to run at 30 to 60 a minute, compared with 30 
to 75 a minute on the Model 50 

Simple construction and the use throughout of permanently 
lubricated ball bearings on moving parts are designed to assure 
dependable operation and long life, plus low maintenanc« 
cost. 

Machines in the Tuck-O-Mat line are distributed exclu 
sively by the New Jersey Machine Corp. 


NEW MACHINERY 


Heat-seal overwrapper for soft plastic films 


A carton and tray wrapping machine 
to handle the soft plastic films has 
been long needed and long awaited 
in the packaging field. 

Certain to create widespread inter 
est is the all-purpose film heat-sealing 
attachment developed by Package 
Machinery Co. for use on the com 
pany’s FA and FA-2 models with a 
continuous transport chain. The all 
purpose heat sealer is the result of 
several years of intensive work. 

The sealer, it is claimed, can be 
used to produce an over-all seal on 
films of the true themoplastic variety, 
such as polyethylene, Pliofilm and 
saran. It also seals films such as MST 
cellophane and acetate. 

First models of the all-purpose 
wrapper-sealer are now in use, but as 
yet full capacity has not been ex- 
plored. It is expected the machine 
will prove specifically adaptable for 
use with other special films. 


152 


will do the heat sealing at speeds mum, 2% in. minimum; width—5% 


and feeding conditions. 


Preliminary tests show that the unit modated are: length—10 in. maxi- 


oy 1 


In. 
91 


ranging up to 75 packages a minute, maximum, 2% in. minimum; height 


depending on the package involved 34 in. maximum, *% in. minimum. These 


limitations can be modified slightly de 


dimensions of rec pending on package size and shape and 


cartons that can be accom- material used. 








Improved new tablet-counting and filling machine 


High speed, exact count, flexibility 
and economy in handling a variety of 
products are advantages claimed for 
the new tablet 
Model L-400) 
Popper & Sons, Inc, 


counter and_ filler 


manufactured — by 


Hourly production at speeds up to 
1,500 bottles containing 100 tablets is 
The range of products that 
handled 


two-plece 


reporte d 
can he includes ( ipsules 


gelatin round or oval), 
pellets, perles, lozenges and various 
poultry products. Discs are provided 
thickness with the 


proper amount of holes so as to com 


Im any desired 
ply with the various packaging re 
quirements, Simple design is said to 
provide for easy changing of discs for 
product switchover or for cleaning of 
the machine. 

Spec d settings of the dises are ad 
justable from four and a half to nine 
revolutions a minute. In addition, the 
table top holding the disc may be 
swung through an angle of several de 


grees for proper angular positioning 


A ring with four different sizes of con 
ical holes, each of which may be pi 
voted into position under the funnel 
of the machine, facilitates entrance ot 
the tablets into the 


containers 


different SIZ d 


Ihe machine has a fully adjustable 
different-sized 


bottles vials 


shelf to accommodate 
containers, including 
jars or cans, both round or rectangu 
lar. Containers are fed along the shelf 
in front of a seated attendant to per 
mit steady, uninterrupted 
ance. Should one hole of the dis 
remain empty on rare occasions the 
tablet into the 
bottle being filled without stopping the 


perform 


operator can drop 


machine 

The counter is mounted on casters 
for mobility. Construction consists 
mainly of stainless steel and includes 
a storage cabinet for safekeeping ex 
tra discs. More than a dozen counting 
discs can be accommodated. The 
hopper is designed to hold between 


20,000 and 30,000 tablets 


AT THE SHOW 


Plastic cylinder maker and beader 


Equipment for making cylindrical 
plastic containers is offered by the 
Plastic Machine Div., Taber Instru- 
ment Corp. The equipment consists 
of a cylinder fabricator (Model 138) 
and a dual-head 
Model 135). 


one operator and perform the entire 


cylinder beader 


The devices require 


operation of converting a sheet of 
plastic to a beaded cylinder within a 
few seconds. 

The fabricating machine has an ex 
panding mandrel to size the diameter 
accurately and eliminate crooked 
seams and misfitting bodies. The ex- 
panding mandrel and sealing bar are 
operated by foot treadle and are 
timed to size the cylinder before 
weld takes place. Mandrel expansion 
hig in. 

Toggle action connecting the seal 
ing bar to the foot treadle is said to 


is 


provide powerful pressure on the ce- 
mented joint so that the weld is al 
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most instantaneous. The sealing bar 
is 10 in. long and % in. wide. It is 
electrically heated with a resistance 
heater. Temperature is controlled by 
a variable transformer 

The cvlinder beader is completely 
merely 


automatic. The operator 


the chute 
where it automatically rolls into po 


places the cylinder into 


sition and is beaded. An unloading 
arm lifts it out and ejects it, Beading 
grooves can be cut on one or both 
sides of the die blank and for either 


inside or outside beads. 





Continuous-roll address labeler 


Packagers who distribute products periodically by mail o1 
send out frequent mailings of samples to large existing mail 
ing lists will be interested in the potential savings offered 
by New Jersey Machine Corp.’s new address labeler. 

The machine is intended for the handling of thermoplastic 
labels, but can be furnished for glue labels. However, it is 
pointed out that thermoplastic labeling is probably the proper 
technique to use, since it is easier, cleaner and more con 
venient. Many users, such as pharmaceutical plants, employ 
IBM equipment, which is likely to be operated by office 
workers rather than factory workers. 

The machine, reportedly, applies 60 labels a minute auto 
matically to any type of rigid or semi-rigid container, whether 
it be a metal-edge box, a small corrugated carton, a firm fold 
ing box, ete. 

In any large mailing operation, the important thing is to be 
able to type up the address labels automatically, either from 
punched cards, stenciled plates or some such master device 
When these addresses are all typed up automatically on a 
continuous form they need not be chopped into individual 
labels, losing control and sequence. Instead, they can bi 
used in the continuous form, the labeling machine doing 
label cutting as well as label applying at final point of use 

According to the maker, the machine demonstrates that 
labels can be taken from a roll and applied to any kind of 
package, saving as much as 15 to 20 cents per 1,000 labels 


MACHINERY 


Tablet counter for small lots 


If your tablet production involves short runs and frequent 
change-over, you'll be interested in the new tablet counter 
(Model 34) produced by The Lakso Co., Inc. In some in 
stances, the counter can be used in line production to effect 
considerable saving in equipment investment. With suitable 
attachments, the machine is adaptable to special applica- 
tions, one instance being a six-tablet fill at a speed of 160 
bottles a minute. There are no limits to the counts obtainable 

\ccording to the maker, a new principle is used to present 
a predetermined number of tablets or capsules, one side of 
which is in full view of the operator. The correct count is 
readily visible and is not released to the bottles until a foot 
switch is depré ssed. 

Chips or half tablets which may be in the hopper are auto 
matically eliminated, it is said, before entering the counting 
area and some of the dust also falls into the reject chute 

Change parts and adjustments are at a minimum. A com 
plete change-over of product and container, plus a thorough 
cleaning can be effected in 5 to 10 minutes by an unskilled 
operator without the use of tools of any sort, it is said. 

Over-all dimensions of the machine are 15 in. wide, 24 in 
deep and 27 in. high. Weight is 85 Ibs. complete with 34 
h.p. motor. Hopper capacity is equivalent to 35,000 five-grain 
tablets, refillable while operating. 





Butter and margarine overwrapper 


\ new overwrap machine is being added to the line of print 
forming and wrapping machinery produced by the Packaging 
Machine Div. of Lynch Corp. To be known as the Morpac 
Model “O,” the machine is designed to synchronize with the 
Morpac Model “T” combined print-former and wrapper. 
It will be interchangeable with the Model “K” cartoner 

The first lot of the machines is being produced for over 
wrapping the 1-lb. solid Elgin-style print, which has been 
previously foil or parchment wrapped, as well as for over 
wrapping a 1-lb. Elgin-style carton. This same model can be 
uranged for stacking two on top of two and overwrapping 
four previously wrapped Elgin-style quarters, 

Another group of machines is being engineered for over 
wrapping two 4-lb. prints to produce a %-lb. package. This 
model will be followed by one for overwrapping the Western- 
style prints. In all, there will be an overwrapping machine to 
duplicate any pac kages now produc ed by the Model “Kk.” 

One of the advantages claimed for the new overwrap ma 
chine is the fact that it can be synchronized with the com 
bined print-forming and wrapping mac hine to eliminate addi 
tional handling and assure continuous flow of the package. 
rhe units can be equipped with a motor drive that will allow 
use of the overwrapping unit separately. 

\ synchronized unit for stamping a code or date on each 
package is in production. The device will impregnate through 
the wax to prevent any smearing of the code 


AT THE SHOW 


Improved automatic ampoule and tube sealer 


An automatic tip-removal mechanism 
for the removal of ampoules with 
bell-shaped tops makes the new 
Kahlenberg ampoule and_tube-seal 
ing machine, manufactured by Kahlen 
berg Laboratories, fully automati 
Available separately as an attach 
ment for the ampoule and tube-seal 
ing machine, the mechanism handles 
impoule sizes of 1 to 20 ml. When 
the removal mechanism is attached, 
the operator merely places the am 
poules in the carrier. The tops are 
drawn off and the ampoules ejected 
vutomatically. 

An operator can seal ampoules, 
which have been previously filled, at 
rates up to 2,000 per hour, it is 





claimed. It is also possible for the op- 
erator to handle both the filling op- 
eration and the placing of ampoules 
in the carrier. This can be done, the 
manufacturer claims, at rates up to 
1,500 ampoules per hour. 
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Unit-sealing machine for pills 


A portable machine for heat sealing pills or other small ob 
jects in individual airtight pockets on a continuous strip has 
been introduced by Globe Products-Heat Seal Corp. The ma 
chine has a slotted feed groove extending across the machine 
under the sealing head. Twin rolls of cellophane or other 
suitable heat-sealing material feed from the left side of the 
machine through the groove. A foot lever lowers the sealing 
head, which has a built-in thermostatic control, into sealing 
position. 

The operator, seated in front of the machine, drops a pill to 
be sealed into a self-aligning slot at the left of the feeding 
groove. The double strip of sealing material is pulled by 
hand through the feed groove to an inscribed mark. This auto 
matically moves the object to be sealed into position under 
the sealing head and between the two strips of heat-sealing 
material, The foot lever is pressed and the sealing head is 
lowered, sealing the object in the center of an airtight pocket 
The cycle is repeated, forming a continuous strip of sealed 
objects. 

The thermostatic control can be easily adjusted for any 
suitable material—cellophane, Pliofilm, foils, ete.—and will ac 
curately maintain proper temperature without attention. 

Size of the individual sealed pockets can be varied up to a 
maximum of 1% in. square or 1% in. in diameter, either on a 
single or double row, depending upon the requirements of the 


user of the equipment. 


NEW MACHINERY 


Lining machine for larger cartons 


A new machine to line larger-type ready for the filling operation. The 


able for this lining operation. Speeds 
machine will take 


cartons, especially those of the one- 
piece hinged-cover style such as are 
used for tea bags, crackers, cookies, 
macaroni, etc., has been introduced 
by United States Automatic Box Ma- 
chinery Co., Inc. 

Known as the Model LB lining ma 
chine, it receives the formed box or 
carton by conveyor and automatically 
cuts off a length of lining material 
from a roll. The machine applies glue, 
forms and inserts the liner and dis- 
charges the lined carton ready for the 
filling operation. If desired, the ma- 
chine can be equipped for heat seal- 
ing the liner rather than 
sealing. 


for glue 
The machine was actually de- 
signed to operate with the manufac 
turer’s Brightwood box and carton- 
forming machine, taking the boxes as 
they emerge from the Brightwood, 
and lining and 


discharging them 
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lining cartons 
emerging from another make of car- 
ton-forming machine, provided the 


cartons are square and of a type suit- 


up to 60 a minute are claimed for the 
A model 
of the machine is now in operation 


new carton-lining machine 


lining various sizes of tea-bag boxes 





Automatic case-opener 


Model 
introduced by 


A new case-opening machine 
500) is being 
Schroeder Machines Corp. The ma- 
chine takes cases from a stack, selects 
them individually and delivers them 
to an operator or an automatic packer 
in the open position. 

rhe case opener Is built to size and 
is not adjustable. It is said to be of 
sturdy, all-welded construction; it has 
pneumatic drive, automatic lubrica 
tion, air filter and speed control 
Speed up to 15 cases a minute is 
claimed 

The machine’s compact design per- 
mits its use in crowded areas. Floor 
space required for a model handling 
the average-sized case is approxi 
mately 8 ft. long and 20 in. wide, plus 
the case rack itself. 

Fast and smooth in operation, the 
machine is said to be a labor saver. 
It is designed to sell under $2,000, 
according to the manufacturer. 

The case opener is also available as 


part of a complete unit to open, pack 








and seal cases. The opener selects 
cases from a stack, feeds them auto 
matically and delivers them open 
before a packing station, where pack 
ages are pushed into the case auto- 
matically. When the case is filled, it 
moves forward through gluers and 


into a compression unit. The sealed 


AT THE SHOW 


Four-side shipping-case imprinter 


A new machine that automatically 
prints complete display designs on all 
four sides of corrugated, fibre and 
wood shipping cases at the point of 
packing has been introduced by 
Adolph Gottscho, Inc. The machine 
(Markocoder Model 3M-18-4E) is in- 
tended for companies with varied 
product lines and permits printing of 
cases as used to avoid maintaining 
large inventories of preprinted cases 
for each different product or size. 
The machine, it is claimed, prints 
large display copy—including trade- 
marks and all-over designs—with 
sharp, uniform, printing-press quality. 
In operation, it automatically receives 
loaded cases; separates them for reg- 
istration; prints from one to four side 
panels (and top, too); discharges 
them to the next operation—all in a 
single pass. Production rates are up 
to 2,000 cases an hour. The printer 
handles unsealed cases and this per- 


mits installation at several points in 
the packaging line. 

The printing is accomplished with 
deep-cut rubber dies mounted on ro- 
tary die wheels. Rotation of the die 
wheels is synchronized with package 
travel through the machine to assure 
accurate register. A control mecha- 
nism compensates for dimensional and 
surface variation between cases. 


case emerges ready for storage or ship 
ment, without the operator-inspector 
handling either packages or cases 
Designed particularly for the end 
open case, where the packages are 
one-tier high in the case, the machine 
is intended to meet a need that has 


been felt for some time. 


rhe printers are built to the indi 
vidual user’s special requirements to 
provide adjustability for handling 
cases of various sizes. A typical ma 
chine has a range of case sizes from 
3 by 6% by 6% in. minimum, to 10 by 
15 by 18 in. maximum. Floor space 
required is 92 by 63 in. Change-over 
for case size or for copy is said to be 


quick and easy. 





SHORTAGE CONDITIONS CAN BE ALLEVIATED BY CONSERVATION PRACTICES 


AND AN UNDERSTANDING OF ALTERNATIVE MATERIALS. 


By A. B. Crowell, Jr., and Morrison M. Bump® 


I" the midst of perhaps the great- 
est boom the packaging field 
ever has experienced, many types of 
adhesives find 
with papers, coatings, inks, etc., as 
get.” What can be done 


themselves lined up 


“hard to 
about it? 

It is our belief that a better un- 
derstanding of the whole adhesives 
picture will be of great benefit to us 
suggesting the 


ers by means by 


which various types of adhesives may 


be improved in their efficiency, con- 
served in their handling and supple- 
the more readily avail- 
Understanding on the 


mented by 
able types. 
part of the users will help the manu 
facturers of adhesives in their efforts 
to keep the pipelines filled. 

We should like to emphasize at 
the outset that the vast technical re- 
sources of the adhesive industry will 
keep pace with the packaging field, 
shortages or no shortages, to the end 
that both civilian and military pack- 
aging may go forward togethe 2 

Of the six basic types of adhesives 
with which the packaging field is con 
cerned, only one—resin-emulsion ad 
sives—is currently in very short sup 
ply. 

It is anticipated that this type of 
adhesive will again be available in 
satisfactory quantities for normal pro 
duction needs within a few months. 
There is no question but what the 
interim period will involve hardships 
in many cases. These hardships will 
occur primarily, however, in the 
plants of those converters where ade- 
quate steps have not been taken to 
conserve and stretch their available 
adhesive to the 
resin-emulsion adhesives are 
used in the comparatively few opera- 


utmost, or where 


being 
tions for which there are no satisfac- 


tory alternates. Specific advice along 


® Mr. Crowell is vice president and technical 
director; Mr. Bump, sales manager, Union Paste 
Co., Hyde Park, Mass. 
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these lines will be offered later in this 
article. 

Lacquer adhesives, which are bas 
ically solutions of various resins in sol- 
vent, are somewhat tight from the 
standpoint of availability, but do not 
appear in any sense to be in critical 
shape. These lacquer adhesives are 
primarily used for bag fabrication in 
volving cellulose films and foils in var- 
ious combinations, as well as for win- 
dow work both in the bag and fold 
ing-carton fields where cellulose films 
must be adhered to paper or paper 
board. These were the basic adhe- 
sives used for these operations before 
satisfactory resin emulsions were 
developed. 

Those adhesives requiring animal 
glue as a base continue to be avail- 
able in apparently satisfactory vol- 
ume, largely due to current inven- 
tories. Raw materials, particularly the 
animal glues themselves and _plasti- 
cizers, have increased considerably in 
price over a period of the last few 
months and a shortage situation is al- 
ready would 


apparent. It appear, 


however, that satisfactory amounts 
will very likely be available for the 
particularly 


since one of the largest causes of pre 


adhesive manufacturers 
vious shortages—namely, the use of 
animal glue as a base material in de 
tergents—no longer exists in any for- 
midable way. Principal products of 
the adhesive manufacturers from this 
type of raw material are, of course, 
the non-warp and flexible glues used 
by the set-up-box industry. 
Vegetable adhesives, made princi 
pally from corn, starches and dex 
trines supplemented by similar adhe 
sives manufactured from the starches 
and dextrines of potato and tapioca, 
account for approximately 60% of 
the adhesive industry’s production. 
Packaging is currently consuming 
these adhesives in unprecedented 
quantities and suppliers have been 


able to obtain satisfactory raw mate 
rials for this expansion. Recent impo 
sition of price controls may have som« 
effect on further availability because 
of the highly complicated economical 
factors that 
frozen on finished products of any 


result when prices are 
commodity whose raw-material origin 


is the farm. Dextrine and _ starch 
plants are currently operating at ca- 
pacity and appear to be oversold 
Any slowing up of the rate of flow of 
corn from the farm to these proces 
sors will have an immediate effect on 
the availability of starches and dex 
trines, and therefore upon the avail- 
ability of adhesives in which they are 
involved. A prediction for the fu 
ture under such complicated condi 
tions is impossible. 

Pastes are largely manufactured 
from wheat, corn and tapioca, flour 
and starches. There is no indication 
as yet that pastes will be in short sup 
ply. The only exception to this rather 
broad statement would be those 
pastes which require the addition of 
solvents of various types in order to 
cut varnished or coated surfaces. The 
availability of these pastes will de 
pend more on the availability of sol- 
vents than on the basic farm 
products. 

Solvent cements, used primarily in 
conjunction with the heat-seal coat 
ings on cellulose films, are in very 
short supply at the present time. It is 
not known what the future may hold, 
since it is generally believed that at 
least part of this shortage is due to 
factors which definitely will be over- 
come in time, although current de- 
mand is extremely high, thus accen 
tuating the short picture. The avail- 
ability of these chemicals has always 
depended upon basic ingredients 
such as coal, petroleum, etc. Strikes 
in these basic industries, or excessive 
demands upon them, have therefore 
had their effect in the availability of 
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these solvents from time to time. Vast 
increases in production capacity are 
contemplated in many cases. 


What can users do? 


Perhaps the most important single 
thing that the manager of a packag 
ing or package-converting plant can 
do to 
situation in his plant is to make sure 


improve the adhesive-supply 


that the entire problem of purchas 
ing, handling and storage, and use of 
adhesives is in proper, responsible 
hands that will help his plant con- 
serve adhesives. 

While conservation is the main ob- 
ject of the seven specific suggestions 
that follow, it will also be possible to 
save money on the adhesive bill and 
to minimize inconveniences that may 
be caused by temporary or perma- 
nent shortages of adhesives calling 
for substitutions. It is strongly sug- 
gested—at least in the larger plants 
where these matters are definite fac- 
tors to be considered—that the results 
currently being obtained along these 
lines be carefully catalogued and the 
results from following the suggestions 
be checked from time to time in or- 
der to determine the improvements 
obtained. 

1. See that all 
equipment is in 


adhesive-using 
good mechanical 
shape. This is particularly true with 
regard to 
Many 


needed 


glue-applicator controls. 
double the 
adhesive for 


concerns apply 
amount of 
This 


wastes adhesive, slows drying times 


yroper bond. costs money, 
proy 


ind frequently causes unsightly 


squeeze-out and messes up machines. 


Keep scraper blades ground down to 
a true edge at all times. This pre- 
vents heavy application in some spots, 
light in others. 

Insist that all adhesive-applying 
equipment be cleaned daily. Water 
usually cleans wet adhesives, while 
steam, solvents, a cold chisel and el- 
needed once 
Dirty 
glue pots may contaminate fresh ad 


bow grease are often 
that same adhesive hardens. 
hesive being added. Hard particles of 
dried glue that break off have fre- 
quently done permanent damage to 
rolls, scraper blades, etc. Paper dust 
and other foreign matter often ad- 
versely affect an adhesive. In the 
case of hot glues, a build-up of old 
glue on the walls of the pot will act 
as an insulator to prevent proper heat 
controls. It frequently takes much 
more expensive time to get a machine 
started up and rolling efficiently in 
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the morning if adhesive has hardened 
on rolls, blades, ete., than a quick 
clean-up of the equipment would re 
quire at night 

3. Control adhesive inventories in 
two ways: (a) Use the oldest adhe 
sive of each given grade first; this 


prevents any spoilage from over-age. 


PHOTOS COURTESY UNION PASTE CO 


drums of adhesives 


Hundreds of 


vearly must be dumped because of 


Most 


adhesive supplic rs put lot numbers or 


indifference to this one point 


batch numbers on all containers to as 
sist you in this b) Use an automat 
ic replacement policy in making pur 


chases. Adhesive suppliers will need 


BARE SPOTS on right side of transfer roll indicate a worn bearing or 
an uneven roll. Mechanical defects such as these can cause the over- 


loading of an applicator, with up to as much as 50% waste of adhesive. 


EVEN SPREAD of the adhesive over the entire transfer roll indicates 
that the machinery is in good condition, with the scraper blades evenly 


ground. This applicator will result in the use of a minimum of adhesive. 
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RIGHT 


PROPER HEAT CONTROL of this hot flexible glue maintains it at 60 
deg. C. for the application of a minimum amount of film for maximum tack, 
good mileage and excellent machinability. Note the absence of foam here. 


WRONG ue 
POOR HEAT CONTROL with dirty glue pot leads to over-dilution of 


adhesive to get proper viscosity and thus causes warp and poor tack and 
machining. Note in this photograph foam caused by 48-deg. temperature. 


extra time to fill your order in peri- 
ods of short supply. Many concerns 
use a time basis for re-ordering, such 
as keeping one month’s supply ahead 
at all times. Even easier is the unit 
basis; if three drums are bought at a 
time (and if a drum lasts several 
weeks), automatically order three ev- 
ery time the third drum is opened 
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Don’t wait till the third drum is 
three-quarters empty before ordering 
a new supply. 

4. Do not over-buy on adhesives. 
Aside from patriotic reasons, there 
are some compelling “good-business” 
ones. Don’t forget that adhesives are 
perishable. An average drum of emul- 


sion that spoils represents a loss of 


$125. You'll have to translate that 
drum into the units of your manutac 
ture to see what loss might be in 
volved if the 


replaced. 


drum cannot be 

5. Store adhesives in a_ sensible 
place. Spoilage for any reason is pure 
waste. Excessive heat can perma 
nently damage many types of adhe 
sives; freezing most certainly is dam 
aging. Even beyond this, it is a 
known fact that most adhesives do 


cold, 
Store 


not operate efficiently when 
even il they have not frozen 
adhesives away from outside walls 
and away from radiators—in a rea 
sonably warm room. If this is not pos 
sible, at least make sure that adhe 
sives are brought into a warm room 
24 to 48 hrs. before use so that they 
will be at room temperature when 
run 

6. Cooperate free ly with your ad- 
hesive supplier. Assist your supplier 
over the rough spots—help him to 
help you. There are alternates avail 
able now for adhesives that may well 
be tight at a later date. These alter- 
nates will have to bond the surfaces 
you are working with and run on 
your machines. There may be com- 
paratively minor reasons why you 
prefer your present adhesive to the 
alternate, but if you work tests into 
your production schedules now, you 
have an opportunity thoroughly to 
evaluate the alternate at your lei 
sure. There is nothing quite so fright 
ening as waiting to see the results 
from the use of a new, untried adhe- 
sive on a package shipped before 
proper evaluation could be made. 

7. Extend to your adhesive sup 
plier all priority ratings, “DO” ratings 
and details on Government contracts 
or subcontracts that will assist him to 
obtain or replace raw materials. This 
is a must. “DO” orders are already 
the only basis upon which we can ob 
Other 


chemical suppliers give preference to 


tain certain raw materials. 
Government business of other types 
after they have allocated against the 
“DO” orders they have on hand. Re 
member that you can only extend 
“DO's” for that portion of your order 
which will be used on the contract 
We want this, however, no matter 
how small. 


What about alternates? 


The specific, very short answer to 
the question of what can be done 
with alternates is “a very great deal.” 


The details largely depend upon the 
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user of adhesives contacting his own 
adhesive suppliers and going into the 
matter thoroughly. A full description 
of all operations involving an adhe- 
sive should be provided the supplier, 
with the request that he offer alter- 
nate suggestions. 

In this regard, it should be pointed 
out that the adhesive user who is se- 
riously considering this problem will 
take these steps well in advance of 
need. The reasons for this are obvi- 
ous. 

If an until 
he runs out of an adhesive in short 


adhesive user waits 
supply and then contacts his supplier 
for an alternate, he is under such 
pressure from his own sales depart- 
ment and production department to 
keep the wheels rolling that he is not 
in a position to give thorough consid- 
eration to any alternate suggestions 
offered. Under these conditions, snap 
judgment on the acceptability of al- 
ternate adhesives may result in fail- 
ures involving vast quantities of scarce 
raw materials in the form of paper. 
cellophane, etc.—as well as damaging 
the good will existing between the 
user of the adhesive and his own 
customer. 

If alternate adhesive suggestions 
are examined in advance of need, 
not only can knowledge be built up. 
from the standpoint of how the alter- 
nate adhesive will machine and stand 
up in the drums over a period of 
time, but a leisurely check can be 
made as to the aging qualities of the 
adhesive bond, with the result that 
when alternates are turned to, they 
are turned to with full confidence on 
the part of the adhesive user that they 
will be satisfactory for his particular 
application. 

The following information is of- 
fered as a guide only to assist those 
concerns interested in examining al- 
ternate adhesives. It must be remem- 
bered that all details relative to this 
type of work are a matter of negotia- 
tion between the adhesive user and 
the adhesive supplier. 

The history of resin-emulsion ad- 
hesives as a type is very short. These 
adhesives offer two things which have 
resulted in an ever-increasing popu- 
larity for the type: (1) the ability to 
operate in machines at extremely 
high speeds, while retaining good 
machining qualities; (2) the ability to 
handle a much wider variety of sur- 
faces than any other single type of 
adhesive. 

With regard to the machining as- 
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pect of the problem, it should be 
pointed out that there are relatively 
few machines on the market today 
that were not in general use prior to 
the popularization of resin-emulsion 
adhesives. 
While the 
have permitted the increased speeds 


resin emulsions may 


of those machines, other adhesives 
were available prior to the develop- 
ment of resin emulsions and new ones 
have been developed since in other 
types than resin emulsions that should 
give a good account of themselves as 
alternate selections in order to keep 
the wheels of packaging going. 

As far as the inherent ability of 
resin emulsions to handle a wide vari- 
ety of surfaces is concerned, there is 
every indication that perhaps two or 
three alternate materials would be 
required to cover the variety of sur- 
faces currently being handled by one 
resin-emulsion adhesive in a packag- 
ing plant. 

This is, of course, troublesome to 
the adhesive buyer, as well as to the 
production man called upon to use 
these adhesives. Beyond the matter of 
inconvenience, however, the number 
of surfaces that can be adhered with 
resin-emulsion adhesives that cannot 
be equally well handled with other 
different types of adhesives is rela- 
tively few. 

Cellulose films in bag work, win- 
dow work and lamination can be han- 
dled satisfactorily by lacquer-type 
adhesive. High-speed folding-carton 
and bag operations, involving papers 
and paperboard, can be handled by 
the newest types of low-viscosity, 
high-solids dextrine adhesives. Even 
problems involving wax coatings of 
paper or paperboard can be handled 
by animal-glue adhesives containing 
solvents, although it would appear 
that some slight loss in efficiency 
would be _ involved 
particular switch. 

The one single area where the 
resin-emulsion adhesive is dominant 
and in which no other type of adhe- 
sive offers satisfactory performance is 
the area where water resistance is 
required. 


in making this 


Should there have to be a whole- 
sale switch from resin-emulsion adhe- 
sives to alternate types on other jobs, 
however, there is little question but 
what more than enough resin-emul- 
sion adhesive would be available to 
handle those specific jobs where wa- 
ter resistance is required. 

The only alternate for lacquer ad- 


hesives that we know of is the resin- 
emulsion type. Currently the resin 
emulsion, of course, is the tighter in 
supply of the two. But it should be 
pointed out for the record that resin 
emulsions have already largely re- 
placed lacquer adhesives in almost all 
common types of adhesive operations 
and should the current supply _pic- 
ture be reversed, resin emulsions 
would be the logical alternate to call 
upon, 

The flexible and 
used by the set-up-box industry were 


tight during World War 
II. Many box manufacturers found 


non-warp glues 
extremely 


that they could satisfactorily substi- 
tute dextrine adhesives for animal- 
glue base materials during periods of 
short supply. An over-all switch was 
not possible without definite sacrifice 
of quality. This is primarily true since 
the non-warp and flexible glues are 
employed because of their specific 
machineability on the  set-up-box 
tight-wrapping machines and because 
when properly formulated—they of- 
fer non-warp qualities that have as 
yet not been equalled with dextrine 
adhesives. 

Should supplies of animal glue be- 
come extremely tight, however, it ap- 
pears probable that there will still be 
considerable quantities of flexible and 
non-warp glues of the animal-base 
variety to offer the set-up-box indus- 
try, and the sensible approach will 
be to augment such supplies with dex- 
trine adhesives. By confining the use 
of dextrine adhesives to those boxes 
utilizing heavier-than-average board 
and those boxes having small dimen- 
sions, with a maximum of height as 
compared to width, it is believed 
that vast quantities of set-up boxes 
can be manufactured that will not 
warp badly using dextrine adhesives 
and that such use will free the avail- 
able supply of flexible glues for those 
jobs where warping is more of a prob- 
lem. 

There are, in addition, some few 
specialty requirements for the ani- 
mal-type adhesives where varnishes, 
laminations, etc., are employed for 
box wraps and for these jobs we do 
not visualize satisfactory alternates in 
the dextrine-type adhesive. 

There are no known alternates for 
dextrine and starch adhesives that 
would compare satisfactorily so far 
as cost is concerned. 

Bearing in mind the very large per- 
centage of the total adhesive produc- 
tion involved in this type, it is also 
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PROPER STORAGE of adhesives supplies in heated buijding insures 
maximum efficiency; palletizing saves space. Storing adhesives where 
they may freeze in winter or overheat in summer frequently causes waste. 


alter- 
nates would be available in sufficient 
volume to take up the gap were dex- 
trine become critical 
from a supply standpoint. The adhe 
sive user would have to depend here 
primarily upon full utilization of con 
techniques — in 
stretch his supply, rather than call 


doubted that any successful 


adhesives to 


servation order to 
on alternates. 

This situation is particularly true 
where such adhesives are used for 
the sealing of corrugated cases and 
folding cartons and in other packag 
ing and wrapping problems. From 
the standpoint of the package manu- 
facturer, such as the folding-carton 
manufacturer, 
are available in 


however, alternates 
animal-glue and 
resin-emulsion types. The selection 
of such alternates would, of course, 
depend upon the supply of those al 
ternates and their acceptability in the 
operations involved. 

The same advice would apply to 
pastes as for dextrine adhesives. Be- 
cause of their very physical charac 
teristics, involving a combination of 
very high body and non-tackiness, a 
duplication of paste adhesives by any 
alternate type would be extremely 
difficult. 

In this situation, however, the adhe- 
sive manufacturer himself can be of 
tremendous assistance in working 
with alternates. There are many 
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types of raw materials that can be 
employed to produce _ satisfactory 
pastes and by juggling these, accord- 
ing to the availability of each, it does 
not appear that the paste users will 
suffer for lack of supply. 

Solvent cements, which are noth- 
ing more nor less than blends of vari- 
ous solvents to provide desirable 
bonds under exacting timing condi- 
tions, cannot in most *cases be re 
placed by any other type of adhe 
sive. 

As used on problems involving 
cellulose films, lacquer adhesives can 
replace some solvent cements where 
hand operations are involved. Most 
mechanical operations, however, call 
for the feeding of glue wheels by 
what is known as a “wick,” and any 
solids in an adhesive will not go 
through the wick in a proper manner. 

Here again, the ingenuity of the 
adhesive manufacturer must be 
called upon. It is suggested that ad 
hesive manufacturers be permitted a 
maximum latitude in a_ selection of 
solvent blends. It may be that the 
users of solvent cements may have to 
accept blends that will cause more 
film cockle or blushing, or it is even 
possible that the blends offered will 
not have the same setting speeds, in 
which case production lines might 
have to be either slowed down or 
speeded up. 


On top of the unprecede nted civil 
ian-packaging boom, we = are all 
aware of the tremendous importance 
attached to packaging and 


packing of war materiel. The adhe 


correct 


sives industry is indispensable to this 
program just as it is to the civilian 
The key to our 
ability to take on this additional load 
will be the willingness of 


packaging economy 


Gove m 
ment agencies to provide us with suf 
ficiently high ratings so that raw ma 
terials which we need may be avail 


able to us. 
Adhesives at war 
Most of the adhesives involved in 
such a program must provide water 
proofness, greaseproofness or resist 
ance to high and low temperatures in 
direct ratio to that performance ex 
pected from the package itself. For 
this reason, the vast majority of ad 
marketed for the 


hesives military- 


packaging program are of a resinous 


nature—either emulsions or lacquers. 

As the Government’s vast purchas 
ing program gets into high gear, it is 
quite possible that there will be dis- 
locations in adhesive supply because 
of the necessity, recognized by all cit- 
izens, that our war-preparedness pro 
gram must come first. Water-resistant 
adhesives are used for sealing of V 
board cases, the manufacture and 
sealing of waterproof case liners, the 
attaching and overcoating of labels to 
all types of exterior containers, the 
manufacture of V-board and in a hun- 
dred and one other highly intricate 
operations involving special contain 
ers or packages of one type or 
another 

Because of our inability to predict 
the demands that will be 
upon our industry by the “guns anc 
should like te 
conclude by calling the attention of 
all adhesive users once more to the 


placed 


butter economy,” we 


basic idea that the more they learn 
about adhesives—with particular re- 
gard to the different types that are 
available that will do their work—the 
less they are likely to be incapaci 
tated or damaged by the lack of any 
particular type of adhesive that may 
be called upon to go to war 

If adhesives are bought by the use 
intelligently, stored under good con 
ditions and used under the best possi- 
ble housekeeping conditions, we think 
it possible that the available supply 
can be stretched much further. The 
adhesive user must share the load 
with the adhesive manufacturer. 
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Multiple merchandiser 


CIGAR DISTRIBUTORS’ EXPERIENCE WITH 5-PACKS INDICATES THAT COOPERATION, 


NOT COMPETITION, MAY BE THE KEY TO COUNTER SALES IMPACT 


pP ackage merchandising techniques 
at the retail counter provide one 
good point of attack when sales need 
a shot in the arm. More and more, 
distributors of packaged merchandise 


fields 


are finding that cooperative counter 


in standardized, competitive 
displays offering the shopper a free 
several brands tend to 
boost sales for all brands. And the 


“5-pack” carton for cigars is a proven 


choice of 


multiple-sales tool now used by 
nearly all leading brands 

These three factors added up to 
a decision by the National Assn. of 
Tobacco Distributors, Inc., to sponsor 
and promote a simple, folding, fibre 
board counter merchandiser in which 
the 5-pack cartons of a half-dozen 
different cigar brands could be dis 
plaved side by side, ready for a 
quick pick-up by the impulse pum 
chaser. They felt that, for the bene 
fit alike of manufacturer, distributo 
and retailer of cigars, it was the best 
means of getting large numbers of 
cigars out from under the counter 
where customers could see them. 

As evolved, the merchandiser is a 
simple fibreboard rack with a header 
piece reminding the shopper that 
“You save when vou buy ’em by the 
5-pack!” Directly below this banner 
is a changeable strip giving, directly 


stacked 


five deep in the merchandiser), the 


over each different brand 


name of the brand and the price 
On the low front panel of the rack 


is the urge to “Enjoy a cigar 


now!” 

\ typical selection of brands, such 
as the one illustrated herewith, cov 
ers a price range from 38 cents for 
the Yankee 5-pack to 58 cents for 
R. G. Dun. The 


made in two sizes, holding either six 


merchandiser is 


brands, as shown, or four. The larger 
size takes counter space of only 8 
by 21 and the smaller, 8 by 9 in. 

The merchandisers are supplied to 
retailers by the cigar distributors. Al- 
though the cigar distributors’ associa- 
tion is behind the idea, it is up to 
each individual distributor whether 
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he uses the merchandisers. If he 


wants them, he buys them direct 
from the manufacturer at a cost of 
$75 per hundred for the small size, 
$100 for the 
500 or more 


Made of fibreboard, the 
light-weight but sturdy display unit 


large, in quantities of 
heavy 


ships flat and sets up in one easy 
motion by opening the collapsible 
tray and locking it in position with 
two tabs that insert into the back 
panel of the display. The headpiece 
is of fold-over construction. The dis- 
play is held erect by an easel mount- 
ing on the back. 

A recent four-month field test of 
the merchandiser by one distributor 
serving 200 retail outlets showed a 
jump in the sale of 5-packs—of all 
brands—from 6,400 a month to 27, 
700 a month, it is reported. 

During the 
riod, the 


sales decreased by 24%, but his over- 


four-month trial pe 


distributor's regular box 


all cigar business showed a gain of 


11% due to increased sale of 5-packs 
Indications are that the merchan 


diser will open up new outlets in 


bowling alleys hens restaurants and 
similar establishments that have min 
imum space for merchandise and 
where the sales person or cashier has 
little time to handle stock 

In practice the distributor's sales 
man sets up the counter display and 
keeps it serviced on a weekly basis 
Salesmen re port the \ now place sey 
eral brands with the same amount 
of effort formerly required to place 
one brand 

The more rapid turnover afforded 
by the merchandiser would seem to 
make protective packaging require 
ments less exacting. However, some 
5-packs are cellophane wrapped, 
both for protection against dust and 
loss of moisture and for more attrac 


tive appearance 


Crepir: Merchandiser, National Litho 


Window Advertising Co., Neu 


graph 


York 


TRIPLE SALES of all brands represented resulted from a four-month 


test which was made of this multi-brand display unit on cigar counters. 


AURIEL ss owe 
ead VAN DYCK 





ELASTIC-TOP BAGS of 2-mil poly- 
ethylene, colorfully brand printed by 
recently improved process, provide a 
striking contrast with yesterday’s plain 
kraft bags. Bag shown at lower left 
is a stock design which is suitable 
for use by any grower or retailer. 


Visible spuds TRANSPARENT BAGS FOR 10-LB. QUANTITIES MARK 


FINAL STEP IN MEETING DEMAND FOR PRE-PACKAGING OF LOWLY POTATOES 


he potato, says the encyclopedia, 
igs a tuberous plant, indigenous to 
North America, from whence it was in- 
troduced into Europe by early explor- 
ers of this continent—notably Sir 
Walter Raleigh. At that time, we're 
told, the popular spelling was 
“batata”—which is still a popular pro- 
nunciation in some places. 

Spell it or pronounce it as you will, 
the fact is that the humble potato has 
become a staple in the diet of much 
of the world’s population; in some 
European countries it is the principal 
food of large segments of all of the 
people. 

It is rather curious that, in view of 
its widespread popularity, the potato 
should not have commanded more at- 
tention than it has from the packag- 
ing experts. Perhaps the reason lies 
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in the fact that within the memories 
of even fairly recent migrants to our 
metropolitan areas, the family’s win- 
ter supply of potatoes was laid in dur- 
ing the early fall, stored in root cellar 
or basement bin, and used as needed. 
Perhaps potatoes were delivered by 
the grower himself, with no packaging 
whatsoever. Or, they may have come 
in bushel baskets, burlap bags or bar- 
rels. 

But, like many another food prod- 
uct, the potato eventually came to 
the point where packaging had to en- 
ter the picture. And, like so many 
other foods that were originally sold 
in bulk, the smaller-unit package orig- 
inated in the 
then, the packages used were the 
product of expediency. In the words 
of the popular song, “potatoes were 


grocery store. Even 





cheaper” and the common unit of 
sale was a peck—around 15 Ibs. Prac 
tically anyone could afford a peck of 
potatoes—and it didn’t pay the grocer 
to weigh out and package a smaller 
quantity. 

But the inevitable happened. The 
trend toward smaller family units, liv- 
ing in constricted quarters, with lit 
tle or no storage space, brought an 
insistent demand for still smaller 
packages. People bought potatoes in 
5-lb. and 10-lb. lots. Then came the 
swift change-over to self-service food 
merchandising, and __pre-packaging 
became a “must” for potatoes as for 
many other foods. 

The initial answer to this new de- 
mand was, essentially, a continuance 
of the previous practice of packaging 
in consumer units at the store level, 
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the only change being that the units 
10 Ibs 


rhe package almost invariably 


now were of 5 or instead of 
pecks 
was a bag of kraft paper and, in pass 
ing, it is worth noting that the retail 
didn’t 


prope I 


store operators 
kraft of the 


strength, so that burst bags and dis 


always use 


weight and 


mayed shoppers were not unusual. 
Again following a familiar pattern, 
this particular angle of the pre-pack- 
aging problem landed in the laps of 
the growers and shippers. Fortunately 
it met there with a sympathetic and 
progressive line of thinking. Backed in 
instances by state 


some aggressive 


agricultural organizations, the po 
tato growers readily accepted the de 
mand of the self-service stores for 
a pre-packaged product. Kraft bags 
were again the choice, and very 
soon potatoes in sturdy bags, embla 
zoned with state seals or with private 
brands, appeared in self-service mat 
kets all over the country. 

The establishment of U.S. Depart 
ment of Agriculture grade standards 
added still further 


practice of pre-packaging at or near 


impetus to the 


the point of origin, so that pre-pack- 
aged potatoes became the accepted 
standard for retail merchandising. 
Units were pecks, half-pecks and 10 
Ibs., with 


with “handle” devices for the larger 


double-wall bags, some 
sizes. 

But the American housewife is a 
critical shopper and she likes to see 
what she is buying. In considerable 
numbers, she refused to accept po- 
tatoes pre-packaged in opaque bags. 
Traffic problems in self-serve retail 
produce departments were only par 
tially solved. 

Net, or 


into the picture on a large scale at 


mesh, fabric bags came 
this point and to a considerable de- 
gree provided the answer to the de- 
mand of the housewife that she be 
allowed to see her potatoes before 
buying them. Other problems still re- 
mained. Even when the potatoes 
were carefully washed before pack- 
aging, some of the soil in which they 
were grown clung to them—and sifted 
through the mesh bags onto the floors 
in stores, onto the shoppers’ clothes 
and into the storage bins provided by 
most manufacturers of home refrig 
erators. Besides, although potatoes are 
frequently referred to as “hardware” 
produce, the name is a misnomer. 
Potatoes are thin-skinned and _ bruise 
easily. The bruises accelerate spoil- 


age and waste. 
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The newest entries into the potato 
pre-packaging field are bags of trans 
lucent or transparent film. Both Plio 


film and polyethylene have been used 


successfully, although it became evi- 


dent very early in the original ex 
periments that the film bags would 
have to be perforated to provide 
propel ventilation and to allow evap 
oration of excess moisture 

During the 1949-50 season several 
million 10-Ib. units of potatoes in film 
bags were packed and sold. Much 
of the tonnage originated on the West 
Coast, parti ularly in California, the 
early potato crop of which finds a 
ready market in the East during the 
late winter and early spring months 

In California and Oregon much of 
the pre-packaging was done at the 
Midwest the 


s to concentrate pre-pack 


growth level; in the 
tendency 
aging in the hands of shippers. In 
either case, the operation has been 
put on a production-line basis. 
Potatoes arriving in truck or car 
loads are handled by automatic con 
veyor 
which 


systems into storage bins 


are carefully controlled for 


proper temperature and humidity. 
From the storage bins the potatoes 
again travel by automatic conveyors 
to huge washing and drying ma- 
chines. From these they pass through 
machines which sort them according 
to size. Proceeding again to belt con- 
veyors, the “spuds” are graded, with 
damaged or sub-standard ones _re- 
moved before packaging. 

The final packaging operation is 
similar in many respects to that de 


VISIBILITY and cleanliness are 


veloped for apples and oranges 
Equipment used varies in detail, but 
essentially consists of conveyors de 
livering ‘the product to “gates” or 


filler heads” 


tatoes flow 


stations where the po 
into bags which are po 
sitioned manually by filler operators 


Most of 


equipped to handle bags of various 


these packaging lines are 


types such as paper, mesh or film, 
with appropriate means of effecting 
closures on each type. 

\ type of bag that has met with con 
siderable acceptance recently among 
potato packers is made of 2-mil poly- 
ethylene. This is a “square” or gus- 
seted bag, with a heat-sealed bottom 
and a_pre-se wed elastic top closure 
The top opening expands to the full 
face width of the bag 
tates filling on practically all types 


which facili 


of filler heads or troughs. The elastic 
top also simplifies placing and keep 
ing the bag in position on the filling 
mechanism and eliminates the need 
for any closure operation after the 
bag is filled 

The bags are perforated in a reg 
ular pattern with as many as 15 quar- 
through 
front, side and back walls. These pro- 


ter-inch holes extending 
vide adequate ventilation, especially 
in conjunction with the elastic top 
which is not completely closed at any 
time. 

Another reason for the popularity 
of the polyethylene bag is the de- 
velopment of a satisfactory method of 
printing on polyethylene. This proc- 
ess has now reached a stage of per- 


This article continued on page 270) 
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demanded even for potatoes in this 


day of transparent packaging. Displays like this one are big sales boosters. 


These are plain polyethylene bags with inside paper labels and tied tops. 
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FOR SILKEN-SMOOTH SKIN 


Two tester units permit the customer to sample Rexall Drug Co.’s Helen 
Cornell face-powder shades and Silque beauty lotion at the counter. 
The simulated lipsticks are colored to the exact shades for selection 
with actual samples of the powder in the vials. A small pumpette en- 
ables the shopper to sample the lotion. Base structures are molded of a 
composition material. Displays, Kolograph Co., Ine. Los Angeles. 


Bie Divs 


SERVE MORRELL HA 








The flavor voull remember 
in the ham you cant forget 





A new version of the popular shadow-box window display features John 
Morrell & Co. hams. Displays were introduced for Easter ham promo- 
tion, but are designed for non-seasonal use as well. The display can be 
used as an easel back or, by means of an ingenious sticker-hanger, may 
be attached to walls and glass surfaces. Display, Ketterlinus Litho. Mfg. 
Co., Philadelphia, Pa. 


National Distillers’ “Chuck Wagon” floor 

stand serves as a container for two cases 

of Sunny Brook and is a silent salesman 

as well for 12 bottles displayed on the 

open shelf at the top of the chuck wagon. Fit 
An award of merit was given this floor : es el 
stand in a competition held by the Lithog- gadhy a a= : fy 
raphers National Assn. Display, Einson- < WOO Ds a <a oat ome 
Freeman Co., Inc., Long Island City, N. Y. ‘ vit by hie 


«<., 
e 


Cooperative counter units like this, tying in 
with Life ads, are part of the $1,000,000 cam- 
paign sponsored by McKesson & Robbins and 
26 drug manufacturers aimed at “reselling” 
the drug store as the place to buy drugs. 
Products change every two weeks. Display, 
Rode & Brand Div., Stecher-Traung Litho- 
graph Corp., Rochester, N, Y. 





Waterman's 


The Dearborn Stove Co. is using a combination point-of- A display that defies brand switching is the new glass- 


sale piece and self-dispenser carton to attract interest and front wood case for nine Waterman’s points. The molded 
stimulate impulse purchases of its Glo-brite radiant burners. pulp tray is shaped to hold only the nine Waterman pens 
Each of the display cartons contains six smaller two-radiant and may be removed for easy selection of the correct nib 
take-home packages. Each package is designed so that one by actual tryout. Back bins hold extra stock and provide 
radiant will not fall out when the other is removed. Cartons, 


Fort Worth, 


inventory check. Display unit, Display Corp., Milwaukee, 


Container Corp. of America, Tex., branch. Wis. Tray, The Chaspee Mfg. Co., Greenwich, Conn. 


pees MINUTE MALD 


PR &? 


5°53 


pao S 
| ae 


The newest. fastest-acting 
most effective medication for 


CORNS ond CALLUSES 


Eight different Minute Maid juice concentrates are High-pressure presentation for window display em- 


merchandised by this display structure atop an il- 
luminated freezer cabinet. Six interchangeable pic- 
torials printed on vinyl sheet are brilliantly back 
lighted. Superstructure is sheet metal faced with 
acrylic. Display, Wm. Melish Harris, New York, 
using Plasticolor-Pix. 


A clear acetate cylinder display container presents Su- 
preme Ribbon Corp.’s “Rib-N-Tie” gift-tying ribbon in a 
manner that makes for easy selection and cleanliness. 
Compactness also saves counter space. Sales, reportedly, 
jumped 300% when the acetate container was introduced. 
Container, J. E. Sales Corp., New York, using Monsanto 
Chemical Co.’s Vuepak acetate. 
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phasizes a complete line of Blue Jay medications 
for corns and callouses. The easel-mounted cards 
are lithographed in full color and the words “New 


wonder drug” are highlighted in fluorescent- 


colored ink. The cards may be used separately or 


together. Display, Zipprodt, Inc., Chicago, Ill. 





atin sds machines 
for all types of products 





Hehe: output, greater efficiency, more attractive 

packaging, lower unit cost—these are some of the advantages you get 
when you machine-wrap your product in PLIOFILM. 

Shown here are just a few of the wide variety of machines now 
available for PLioF1iLM packaging. Whatever your product, 

it will pay you to investigate these time- and money-saving devices. 
For further information, for names and addresses of machinery 


manufacturers, write: Goodyear, Pliofilm Dept., Akron 16, Ohio. 


o 


\ . 
GOOD*YEAR 
PACKAGING 
FILM 


Bw 


Good things 
are better in 


3-way protection against air, moisture, liquids 


rochloride—T. M. The Goodyear Tire & Rabber Company, Akron, 0 
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DRIED MILK, COFFEE AND 


POWDERED PRODUCTS 
STOKESW RAP (below) 
and TRANSW RAP ma- 


chines easily utilize 
strong, motsture- 
proof PLIOFILM in 
forming, filling and 
sealing packages of 
coffee, dried milk and 
other powdered or 
liquid products. 


DRIED FRUITS 


This SIMPLEX machine is just 


one of many such bagmaking 


machines producing PLIOFILM 


bags for dried fruit, nuts, prod- 


uce and many other bagged 
items. 


MEATS 

This versatile MOLDART 
machine uses PLIOFILM’s 
strength and adaptability to 
wrap a variety of odd- 
shaped meat items in at- 
tractive pick-up consumer 
packages. 


NATURAL CHEESE 


Overwrap your prob- 
lem? This HAYSSEN 
machine and many 
others quickly produce 
low-cost, attractive 
Piioritm packages of 
natural cheese, fruit- 
cake,meat,fishand 
other products. 


We think you'll like “THE GREATEST STORY EVER TOLD" — Every Sunday — ABC Network 
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COSMETICS 


Combined shipper-display has 
impact and masculine appeal. 


SOAPS 


Excellent brand identification in this 
quality 


three-color varnished carton. 


Folding-box winners 


ta a oa 


FOODS 


Striking realism of five-color printing 
in a protective, easy-open folding carton. 


BEST EXAMPLES OF 1950 PRODUCTION ARE SELECTED 


FROM RECORD TOTAL OF 1,378 ENTRIES IN TRADE GROUP’S ANNUAL CONTEST 


A“ of 1,378 entries—represent- 
ing an increase of 160% over 
last year’s event—made the 1951 Cai 
ton Competition sponsored by the 
Folding Paper Box Assn. of America 
the largest ever held in this field. 
Winning cartons were displayed and 
awards made during the annual 
meeting of the association, held at the 
Drake Hotel, Chicago, March 27 to 
.30, 

All cartons submitted for the 1951 
Competition were required by the 
rules to have been produced for the 
first time since Jan. 1, 1950, so that 
the entries actually represent a sum- 
of folding-box makers’ best 
work during the vear 1950. To facili- 


mary 


tate classification for judging, entries 


were separated into five major 
groups: 


cording to end use, with awards of- 


1) general superiority ac- 


fered in each of 16 product groups; 
(2) best examples of new use repre 
senting potential new volume for 
paperboard; (3) technical superiority 
of printing; (4) technical superiority 
of construction, including two groups 
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ingenuity of construction and con- 
struction for display; (5) best design 
from an artistic standpoint. 

A departure from the practice fol- 
lowed in previous FPBAA carton com- 
petitions was the use of separate pan- 
els of judges for various competitive 
categories. Under this arrangement, 
printing and 
evaluated by 


construction 
different 
groups of three judges each, all of 


design, 
were three 
them chosen because of their special 
qualifications in the respective fields 
represented. Awards made in the 
end-use and new-use categories of 
the competition were determined by 
another group of five judges repre- 
senting the editorial, sales and mer- 
chandising fields. 

In the end-use classification, Group 
1 (Medicinal), first award went the 
dual-purpose Air-E-Lamp carton, used 
by Kemcol, Inc., to package its Air 
E-Lamp dispenser and a bottle of 
Air-E-Fill refill for wick-type deodor- 
izers. Made of 0.020-in. full-bending 
chipboard, the carton is laminated 
with white 


embossed paper and 


printed in one color, providing both 
product protection and visibility in 
merchandising a dual unit. It was pro- 
duced by the Andre Paper Box Co., 
San Leandro, Calif. Honorable men 
tion in Group 1 went to the “Teen 
Age” Modess carton manufactured by 
Lord Baltimore Press, Baltimore, Md 

for Personal Products Corp. 

A display carton for Chap ans, a 
hand cream for men, received first 
award in Group 2 (Cosmetics). This 
carton, manufactured by Guilford 
Folding Box Co., Baltimore, Md., for 
Morton Mfg. Co., is of white clay- 
coated newsboard, printed in four col 
ors, varnished. It provides a practical 
shipping container and increases me! 
chandising appeal at the point of sale 
through a design slanted to the mas 
culine point of view. Honorable men 
tion in Group 2 included a window 
carton for buttons made by Ace Car 
ton Corp., Chicago, for Lansing Co., 
Inc.; the “Where’s the Fire?” nail pol- 
ish and lipstick carton made by Lord 
Baltimore Press for Revlon Products 
Corp. and a dispensing-type carton 
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adaptation to end use 





CONFECTIONS HARDWARE MEDICINALS 


Simple, strong, black and white poster Dramatic touch is achieved by use of a blade Dual unit displays product and 
design achieves a unique display value. holder to demonstrate function of the food saw. dispenser in combined offer. 


TEXTILES RETAIL BOXES BEVERAGE CARRIERS 


Utmost visibility in gift package, with color Maey’s wins with smart tracery de- Four thicknesses of wet-strength kepft 
and appeal lent by products themselves. sign on red paper for two-piece box. make this one-dozen carrier practiéal. 


SS Jones B 


BEVERAGES TOYS PAPER GOODS MISCELLANEOUS 


Seven colors with var- Three-window carton safely Clever combined bank Size, shape and artwork of carton are de- 
nish impart realism. delivers toy ready to display. and educational book. signed for utmost appeal to lawnmaker. 
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New use 


FIRST PRIZE to the ingenious 
sleeve with simple locking flaps, 
now being used to merchandise 
millions of cans of beer and ale. 


for end-curl papers made by Chas 
J. Schmitt Co., San Francisco, Calif., 
for Willat Production Co. 

First award winner in the Soap 
classification (Group 3) went to the 
Prell Shampoo cartons made by 
Crowell Carton Co., Marshall, Mich., 
for Procter & Gamble. These cartons 
are of clay-coated newsback in 
three colors, with varnish, and ob- 
tain increased merchandising appeal 
through distinctive color and design 
enhancing the product name. There 
were no honorable mentions in this 
category. 

There were no awards made this 


| Multicolor printing 


FIRST PRIZE for beautiful re- 
production of end-product with 
over-all color combination giving 
strong feminine appeal. This 
clay-coated newsback carton is 
printed in five colors with varnish. 


2 


year in Group 4 (Fresh Fruits and 
Vegetables). 

In Group 5 (Food), first place went 
to a family of cartons used by Ar- 
mour & Co. for its line of fresh frosted 
meat items. These cartons, made by 
Michigan Carton Co., Battle Creek, 
Mich., consist of 0.016-in. solid sul- 
phite board printed in five colors—a 
stock suitable for the preservation of 
meats. The cartons are designed for 
easy opening to permit product ex- 
amination by the customer and fea- 
ture immediate family identity cou- 
pled with appetizing illustrations of 
the various products ready to serve. 

There were four honorable-men- 
tion awards in the food group, as fol- 
lows: Red Owl Tea cartons made by 
Cornell Wood Products Co., Hummel 
& Downing Div., Milwaukee, for Red 
Owl Stores, Inc., printed in three col- 
ors on 0.020 clay-coated newsback 
(see MODERN PACKAGING, Aug., 1949, 
p- 88); Dromedary Cup Cake Mix car- 
ton, manufactured by Lord Baltimore 
Press for Hills Bros. Co. and printed 
in five colors, with varnish overprint, 
on 0.022 


“Domino 


clay-coated — newsback; 
Dots” carton 
made by Brooklyn Cooperage Co., 


sugar-cube 


Versailles, Conn., for American Sugar 
Refining Co., consisting of single Ma- 
nila-lined board in two colors with 
transparent window to display prod- 
uct; the new Minute Tapioca carton 
made by U. S. Printing & Lithograph 
Co., Cincinnati, for General Foods 
Corp. (see MODERN PACKAGING, Jan., 
1950, p. 82). 

The Wrigley 18-stick pack display 
(see MODERN PACKAGING, March, 1949, 
p- 91, and Oct., 1950, p. 109), made 
for Wm. Wrigley, Jr., Co., by Cornell 
Wood Hummel & 
Downing Div., received first award in 


Products Co., 


Group 6 (Confections). The carton is 
unusual in its use of gray, black and 
white, causing it to stand out against 
multicolor packages, and is also nota- 
ble for its simplicity of construction. 
Sharing honorable-mention awards in 
this group were the Nickel Naks car 
ton and display, using transparent 
windows on the individual cartons, 
made by F. N. Burt Co., Inc., Buffalo, 
N.Y., for Chase Candy Co.; the Hop- 
along Cassidy Saddle Bag for candy, 
made by Container Corp. of Amer- 
ica, Chicago, for Topps Chewing 
Gum; the Pecanche window carton 
made by Fleishhacker Paper Box Co., 
San Francisco, Calif., for Miss Say- 
lor’s Chocolates, Inc. 

In the absence of a first award in 


Group 7 (Tobacco and Related Prod- 
ucts), honorable mentions were 
shared by two cigarette holiday gift 
cartons—Lucky Strike and Old Gold. 
The former carton, made for Amer- 
ican Tobacco Co. by U. S. Printing & 
Lithograph Co., consists of 0.016 
white clay-coated newsback printed 
in seven colors with varnish. The Old 
Gold holiday sleeve. made of Foiline 
and printed in four colors, features an 
embossed design simulating ham 
mered brass, while the green ribbon 
effect, also embossed, looks and feels 
like an actual grosgrain ribbon. This 
carton was made for P. Lorillard Co. 
by Robert Gair Co., Inc., New York. 

First award in Group § (Hardware) 
went to the Craftsman Food Saw win 
dow carton, produced by Bradley & 
Gilbert Co., Inc., Louisville, Ky., for 
American Saw & Tool Co. and met 
chandised by Sears, Roebuck & Co 
The carton combines large area visi 
bility with protection; included in its 
construction is an insert which serves 
the dual purpose of protecting the 
blade and illustrating its usefulness. 
Sharing honorable mention in the 
hardware group were the Winchester 
Flashlight carton, permitting inspec 
tion of the light without removal from 
the carton and made for Olin Indus 
tries, Inc., by National Folding Box 
Co., Ine., New Haven, Conn.; the 
Steerhead Town and Country chef 
set container made by Container 
Corp. of America, Chicago, for Ekco 
Products Co., printed in tan and 
varnished; the Sharp-N-All 
carton made by Federal Carton Corp., 
North Bergen, N.J., for the Norton 
Pike Co. 


A carton holding four guest tow 


brown, 


els, in combination with Prince 
Matchabelli 


award in Group 9 (Textiles). 


received _ first 
Made 
America for 


S¢ ap, 


by Container Corp. of 
Fieldcrest Mills, the carton is printed 
in two colors, varnished, on 0.025 
Concora Tex board and offers utmost 
visibility. Honorable mentions in the 
textile classification went to the oc- 
tagonal Dobbs Hat carton made of 
Tufboard by Robert Gair Co., Inc., 
for the Hat Corp. of America; the 
Warrens Infant's Wear display car- 
ton made of white clay-coated news 
board in four colors with varnish, by 
Federal Carton Corp., North Bergen, 
N.J., for the Warren Featherbone Co.; 
the family of Culver Cubs cartons for 
infant footwear, printed in three col- 
ors on bleached Manila bend chip, 
lined on news side with gloss plate 
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envelope paper, made for Culver 
Mtg. Co., Inc., by Paper Pac kage Co., 
Indianapolis, Ind. 

In Group 10 (Retail Boxes), first 
honors were accorded a folding two 
piece apparel box made for Macy’s 
by Andre Paper Box Co The box 
saves storage space, yet prov ides an 
outstanding carton for many different 
articles sold by this store. It is made 
of No j 


laminated with special papers 


white patent-coated news 
There 
were no honorable mentions in this 
classification 

A carrier made by Atlanta Paper 
Co., Atlanta, Ga., for the Coca-Cola 
Co. received top honors in Group I] 
Beverage Carriers The new 12 
bottle carrier makes an attractive dis 
play and encourages a larger unit 
sale. Utilizing four thicknesses of wet 
strength natural kraft board at the 
handle, the carton is built to with- 
stand repeated trips. A paperboard 
carrier for six 12-0z. bottles of beer, 
made for Erie Brewing Co. by Con- 
tainer Corp. of America, won honor- 
able mention in this classification. 

In the Beverage classification (No. 
12), the Paul Jones gift cartons for 
fifths and pints received first award. 
These cartons, made by Lord Balti- 
more Press for Paul Jones & Co., Inc., 
feature a simulated wicker surface 
design having strong masculine ap- 
peal. They consist of clay-coated 
newsback printed in seven colors with 
varnish overprint. An automatic shut- 


Construction features 


FOR INGENUITY of construction, first prize to Purolator carton (left) 


that incorporates a carrying handle in its special one-piece construction 
to sell four oil-filter refills at a time. FOR DISPLAY construction, first 
prize to Borden combination which safely locks two items, yet leaves 


them open to the customer’s view for 


ter lock on the bottom of the “fifth” 
carton greatly facilitates setting up. 
Honorable mentions in this category 
were divided among three whiskey 
gift cartons used by Lord Calvert, 
Hunter and Four Roses. The Hunter 
cartons are made for the Hunter Wil- 
son Distilling Co. by United States 
Printing & Lithograph Co. The Lord 
Calvert carton, of folding chip flocked 
with rayon velour, has distinctive gold- 


Best design 


Pes eee ST ae 


STRONG FAMILY LINK and effective use of the simple keyhole trade- 
mark—carried over from the previous design of these old established 
cartons—won the A. B. Dick family first award in the design classification. 
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strong merchandising appeal. 


leaf-stamped lettering and is pro- 
duced by F. N. Burt Co., Inc., for 
The Calvert Distilling Co. The Four 
Roses cartons (see MopERN PACKAG- 
ING, Nov., 1950, p. 84) are made for 
Frankfort Distillers by Balti- 
more Press. 


Lord 


Top honors in the Toys classifica- 
tion (No. 13) went to a show-case- 
style carton plus sleeve made by 
Continental Folding Paper Box Co., 
Inc., Ridgefield, N.J., for B. H. Sha- 
piro & Co.'s Musical Merry-Go- 
Round. The carton is of 0.026 
bleached Manila in two colors with 
varnish. The carton and sleeve were 
designed to merchandise the plastic 
musical toy from three sides and to 
deliver the merchandise safely and 
intact without further assembly at the 
point of sale. Sharing honorable men- 
tion in the toy group were the Humpty 
Dumpty Circus Set carton, manufac- 
tured for Schoenhut Humpty Dumpty 
Toys by United Board & Carton 
Corp., New York, and the Zoo-ogra- 
phy carton for an animal puzzle toy, 
made for Playmaker Toys, Inc., by 
Bradley & Gilbert Co. 

There was no first award this year 
in the Floral classification (No. 14). 
Honorable mention was given to the 
Temple Gold acacia window carton 
made by Andre Paper Box Co. for the 
Star Dust Co, This is a one-piece ta- 
pered tray laminated with metallized 
pyroxylin, having a large window. 

In Group 15 (Paper Goods other 
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than Folding Cartons), first award 
went to the Story of Money combina- 
tion educational book and bank man- 
ufactured by F. N. Burt Co., Inc., for 
Morrison-Gatewood. The book carries 
an interesting history of money, while 
in the back is a savings bank with 
a transparent window. 

A group of cartons for Cross Coun 
try Grass Seed, made by Forsberg 
Paper Box Co., Madison, Wis., for 
Sears, Roebuck & Co. won the top 
award in Group 16 (Miscellaneous) 
These cartons, made of clay-coated 
board and printed in four colors with 
varnish, feature an attractive home 


Best 


Four top winners and 11 honorable 
mentions were chosen among the 250 
entries in the 15th annual packaging 
competition sponsored by Variety Mer 
chandiser, business magazine of the 
five-and-tens. 

The competition is designed to stim- 


and lawn illustration attracting the 
eye and having strong sales appeal 
The shape, size and artwork were de 
signed to stimulate sales volume and 
maintain trademark identity. Sharing 
honorable mention in this category 
Hi-Jacs carton 
made by Bruce Carton Co., Mem- 
phis, Tenn., for the Killinger Co., and 


were the Coaster 


the Alumode salad-ring-mold carton, 
made by American Coating Mills, 
Elkhart, Ind., for Aluminum Specialty 
Co. 

In the New-Use classification of 
the 1951 


went to a one trip sleeve type carton 


Competition, first award 


packages in the variety 


ulate better packaging of merchan- 
dise sold over dime-store counters. 
This year’s entries showed how variety 
suppliers, faced with the highest man- 
ufacturing costs and shipping rates in 
history, are meeting the challenge to 


produce packages with strong sales ap- 


FIRST AWARDS: De Luxe Gem Featherweight Razor Set for effective 


display and convenience. Tip-Top Curler card for excellence in the pres- 


entation of “how-to-use” 
Driver Set for sturdy arrangement 


information, Six-Piece Interchangeable Screw 
a display box. Metaltone toy 


silverware and chest combination for good styling and realistic effect. 
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made for P. Ballantine & Sons by Con 
tainer Corp of America on_ the 
grounds that it represents a new big 
volume market for pap rboard. An in 
genious locking device on the carton 
which is used by several other brew 
ers, firmly holds three cans of beer. A 
window-style carton for Styleraft Lin 
gerie, made by Container Corp. of 
America for A. H. Schreiber & Co 
and designed for variety-store use as 
a low-cost gift item, received honor 
able mention in this category 

In the 


awards 


Printing classification, no 


were made for one-color 


This article continued on page 269 


stores 


peal, sturdy to withstand the constant 
shopper handling in open display and 
light in weight and bulk. 

Judges were three buying execu- 
tives: A. L. Becker, Mcé rory Stores 
Corp.; Harry Herman, H. L. Green 
Co., Inc.; E. L. Kemper, McLellan 
Stores Co., and Martin Ullman, pack- 
aging consultant. Award winners were 

Toiletries: First award—the De-Luxe 
Gem Featherweight Razor Set, made 
by American Safety Razor Corp. Hon 
orable mention—Cutex Gift Set pack 
age of the Northam Warren Corp. and 
the Wildroot Lotion bottle of Superior 
Products Co. 

Notions: First award—Tip-Top But- 
ton Curlers of the Tip-Top Products 
Co. Honorable mentions—Boys Cow- 
boy Suspenders manufactured by 
Sturm & Scheinberg, Inc. (see “De 
sign Histories,” MODERN PACKAGING, 
March, 1951, p. 87); “Pin Safe,” manu 
factured by the Alfa Mfg. Co. 

Household and Housewares: First 
award — Six-piece _ Interchangeable 
Screw Driver Kit made by the Oxwall 
Tool Co., Ltd. Honorable mentions— 
The entire “Quick Clamp” line and the 
Improy-A-Lite Lamp Wiring Kit made 
by Monowatt, Inc. Honorable mentions 
—Swinging Extension Curtain Rod of 
Western Newell Mfg. Co.; Kesco Roll 
Cutter made by the Kesco Co. 

Toys and stationery: First award— 
Metaltone Tableware and Chest of toy 
silverware made by Banner Plastics 
Corp. Honorable mentions—Bugs Bun- 
ny Squeeze-Me Toy made by the Oak 
Rubber Co.; Koo Zoo Blocks made by 
the Kusan Co.; Playland Train made 
by Nosco Plastics. ] 
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Spillproof nail polish 





WITH A SIMPLE POLYETHYLENE-PLUG VALVE 


WwW looks like the first really 
spillproot bottle of nail polish is 
made possible by a molded polyethy 
lene insert in the neck which serves 
the double purpose of (1) preventing 
any outpouring of polish should the 
bottle be tipped over and (2) meter- 
ing the polish to the brush to avoid 
excess application. 

The new bottle is being introduced 
by Northam Warren Corp. on its Cu- 
tex brand. An examination discloses 
a polyethylene plug which is friction 
fit over the lip of the bottle and ex 
down into the 


tends, cone shaped 


neck, ending in a_ pliable, slotted 
opening. It can be readily demon 
strated that the bottle can be 
knocked over flat on its side while 
completely filled and no polish will 
In fact the bottle must be 
held upside down and shaken hard in 


fic mw out 


order to get a drop of polish to drip 
out. 

On the other hand, ‘n use the appli- 
ator brush slips easily down through 
the slot and, on withdrawal, the flex 
ible plastic acts like a 
squeezing off the excess of 
right 


two-sided 
squec gee, 
polish and allowing just the 
amount to remain on the brush to 
coat one nail properly, thereby elim 
inating untidy bottle tops due to over 
full brushes. 

The 15-cent Spillpruf” 
announced to beauty edi 
March, scheduled to 


national distribution in drug 


Cutex 
package S 
tors in were 
reach 
and variety stores by April 15. Quick 
consumel acce ptance of the new 
package feature, one of the first sig- 
nificant functional improvements in 
nail-polish packaging in 35 years, bids 
fair to starting another revolution in 
this highly competitive, popular-price 
field that should be even more far- 
reaching than that started by the 
vogue for long-plume applicator 
brushes a few years back. 

When the bottle is tipped over, 
the relatively small opening in the in- 
sert, the high viscosity of the product 
and the relatively low pressure of the 
small amount of fluid in the bottle 
combine to prevent the fluid from 
running out. For all ordinary purposes 


there is ample time to right the bottle 
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betore any polish can drip out to spoil 
clothing or furniture 

This construction is suitable only 
for viscous products in small quanti 
ties. The principle will not work for 
more fluid or watery products, as the 
efficiency of the package cde pe nds on 
the relativity of the viscosity to the 
size of the opening and the capacity 
of the bottle. Polvethylenc proved to 
be the ideal material because of its 
fexibility and iner 
rod of the 
also of unbreakable polvethylene 


ness to nail polish 
ingredients. The brush is 
The new Cutex package is being 
marketed after more than a year of 
Northam Warren claims 


exclusive rights to the patented de 


experiment 


vice in the field of popular-priced 


PRINCIPLE of the package centers around the 
polyethylene device which prevents a high-viscosity 
product from flowing through a relatively small 


THE PROBLEM IS ANSWERED 


IN NECK OF CUTEX BOTTLE 


nail polishes All 16 shades of Cutex 
nail polish are appearing in the new 
package and the spillproot feature is 
being called to the attention of the 
shopper by a spec ial paperboard col 
lar which fits over the neck of the 
bottle Also new is the bottle shape 
and redesigned label giving greater 
prominence to trade name and polish 
color. An illuminated 
1 


sional display which shows a giant 


third-dimen- 


bottle of Cutex in the act of toppling 
without spilling was used to demon 


strate the package to the trade 


Crepirs: “Lac-P-Loc” insert licensed on 
patents held by Le L. Kellett, Kansas 
City, Mo. Bottle, Owens-Illinois Glass Co 
Toledo, Ohio. Cap and applicator brush 
U.S. Brush Co., Omaha, Neb 


“es 


opening when used in a relatively small bottle. 


Flexibility of polyethylene and slits 


in insert 
allow only correct amount of polish to remain on 


gy 


brush. Polish cannot drip out when bottle is tipped. 





1. ROLLS OF WAXED PAPER, formerly shipped in wood, 
now travel in new method of unit packaging using corru- 
gated. They arrive undamaged, without getting out of round. 


2. FOLDING CARTONS, formerly tied in bundles, are now 
unit palletized and can be loaded easily in 10 minutes 
under new system by an experienced fork-truck operator. 


THE POWER PACK 


ITS DEMONSTRATED ECONOMIES IN BOTH CONTAINERBOARD AND MANHOURS 


GIVE IT IMPORTANCE IN A SHORTAGE ECONOMY. 


hortages of container board 

shortages of manpower . . . short- 
ages of freight cars. Now come the 
enormous military requirements, on 
top of a bulging civilian economy, to 
strain the facilities of the container- 
board and container industries. 

One answer to the situation is now 
receiving serious consideration from 
the armed forces as well as from in- 
dustry in general—namely, the all-cor- 
rugated, 1-ton “power pack,” as it has 
been called. This is a package which 
uses less container material per unit 
of contents and which can literally 
cut freight-car loading and unload- 
ing time from hours to minutes. 

The expression “l-ton” may not 
sound like a description of a package 
and the question arises, “How big can 
a package be?”—especially that type 
of package which is illustrated by the 
corrugated shipping container. 

Normally we think of a corrugated 


® Director, Products Development 


Dept., 
Robert Gair Co., Inc., New York. 
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box as something that can be picked 
up and carried by one man. This was 
true for many years, but we are now 
witnessing a very decided movement 
towards remarkable increases in the 
size and weight of corrugated pack- 
ages. For many years the railroads 
had a requirement in Rule 41 of the 
Consolidated Freight Classification 
that fibreboard containers could only 
be used for gross weights up to 90 
lbs. Then with the development of 
stronger kraft liners and _high-test 
double-wall board, this figure was in- 
creased to 120 lbs. and still later to 
160 Ibs. In addition, during recent 
years many special containers have 
been developed for specific commod- 
ities and these are given a number 
and described in the back of the 
Freight Classification book, For exam- 
ple, package No. 824 is a corrugated 
container made of 450-test board 
which can be used for the shipment 
of electric refrigerators without any 
restrictions as to gross weight except 


By J. D. Malcolmson® 


that wooden skids are required if the 
weight exceeds 260 Ibs. Some of 
these units weigh as much as 700 Ibs. 
This familiar package is today being 


almost universally used for the ship- 
ment of refrigerators and, incident- 
ally, with very few claims for loss and 


damage. 
unbreakable com- 
modities such as dry goods are ac 


A great many 


cepted by the railroads without any 
limit as to size and weight. These 
come in corrugated containers, metal 
strapped, and are classified as 
“bales” or “bundles.” Since many of 
these weigh 500 Ibs., they far ex- 
ceed the “one-man size” as far as 
carrying the package is concerned, al 
though one man can still handle it 
with a two-wheel truck. 

The next and most recent develop- 
ment in this progression is the “pal- 
letized power package” which might 
be referred to as the “large economy- 
size package” and which has been 
designed to carry loads up to, say, 
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1.000 Ibs. Indeed a survey of such 
viait packages shows that last year 
alone more than 300,000 of these, 
made of corrugated and _ fibreboard 
materials, were used and successfully 
loaded and shipped with a tremen 
dous sav ing to the companies originat 
ing and receiving them. A cross-sec 
tion study of these packages indicates 
that the goods moving in them are ar 
riving with practically no damage. 

The reason for this lack of damage 
is probably due to the gentler han- 
dling experience. A man will usually 
carry a 50-lb. box with reasonable 
care, but when he encounters a 200-lb. 
box, he may be tempted to drop it 
off the tailboard of a truck. This 
temptation 1S certainly not present 
when the unit weighs 2,000 Ibs. be- 
cause this palletized power pack can 
be handled only with a gas or elec 
tric fork truck or a_transporter—in 
other words, with a power unit. 
These machines need to lift the load 
only a few inches from the floor so 
that this increase in weight really re- 
sults in much easier handling. Impact 
meters placed in some loads have 
proved the accuracy of this state- 
ment. These packages are really over- 
sized corrugated containers, often 
fitted with standard interior packing 
such as partitions, and have as an in- 
tegral part of the unit, expendable 
corrugated posts which form an ele 
vated platform or pallet to permit ac- 
cess of the lift-truck forks. 

In most cases these packages have 
been designed as a multiple unit of 
the common carrier which is to be 
used and the maximum width or 
length dimensions in the case of car- 


loads are usually 48 by 40 in. Thus, 
two of these in the 48-in. direction 
will generally fit into a freight car 
while the 40-in. dimension permits 
efficient stowage in a highway truck 
or trailer. Variations of the dimensions 
are quite possible and have been en 
countered at a great many points 
but the average over-all size of this 
“large economy-size package” is usu 
ally a 4-ft. cube. 

Sometimes the “power pack” is 


made up of a series of stacked trays 


while in other instances the length 
dimension is split vertically into 
halves and thirds. The interior con- 
tents of pads and partitions form a 
powerful yet light-weight skeleton for 
carrying and protecting the contents. 

In some instances this interior pack 
ing has been arranged to permit col 
lapsing into the bottom tray covered 
with the power-pack lid. The result 
is a relatively dense item which can 
be returned to the shipper for re-use 
Density is quite important because 
the railroads do not give preferred 
freight rates on empty pallets. By this 
means, a shipper of rayon or bobbins, 
for example, has been able to get as 
many as 14 trips without any replace 
ments of parts. In another instanc< 
automobile air cleaner pallets yielded 
six to eight trips between the East 
Coast and the Detroit area. From the 
standpoint of economy, this results 
either in a very attractive packaging 
cost per trip or, if the entire cost is 
charged to the first trip, the other 
ones are free. 

So far we have been talking about 
packaging rather than materials han 
dling. Due to the use of the fork 


3. ROLLER BEARINGS, one of the heaviest loads ever placed on 
corrugated pallets—nearly 4,000 Ibs. Enormous savings in time, as well 
as labor savings, have been achieved by this simplified method of packing. 
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4. SUCCESSIVE STEPS in as- 
sembling power pack to carry 
2,000 Ibs. of metal stampings. 
Formerly, these stampings were 
shipped in bulk and had to be 
shoveled up at destination. To- 
day, palletized load is whisked out 
of freight car in a matter of min- 
utes. Wooden boards are used to 
prevent bulging during packing, 
but they are removed before the 
final horizontal strap is applied. 





truck 
feel that this new system of shipping 


materi. 1;-handling engineers 
belongs in. their field and as a re 


sult an interesting little argument 
seems to have arisen. Patrols have 
been advanced from each side with 
the ultimate 


air. 


decision still up in the 
In the in’erest o peace, we sug 
gest that no possible line of demarka 
tion cn be drawn between materiais 
handling and packaging. We certainly 
can see that this corrugated unit load 
is a package designed and built by 
packagir g men. At the same time wi 
must agree, however, that the cor 
rugated unit load could not po sibly 
be handled without the equipment 
exper.ence and efficiency which has 
been contributed by the materials 
handling men. 





5. AUTO WHEELS re- 
quire no elaborate pack- 
ing with the new simpli- 
fied power pack. Posts 
rest on the ground with- 
out any runners beneath. 


Packaging men are _ particularly 
pleased to find that instead of han 
dling individual pieces as much as 
‘ight times in customary. transfers 
such movement can now be made in 
l-ton units with speed and dispatch, 
resulting in tremendous reduction in 
the overhead cost of shipping, distri 
bution and warehousing. Also pleas 
ing is the fact that corrugated pack 
ages can now be designed for com 
modities which seldom in the past 
have required the services of a pack 
aging engineer. This statement is em- 
phasized by the accompanying pho 
tographs which cover materials that 
were not previously packed in cor 
rugated, 

Photograph 1 shows a carload of 
wax paper in rolls. Due to suscepti 
bility 


to edge damage, these rolls 





6. MAGAZINE SIGNATURES are shipped from printer to binder on units 
weighing 3,700 lbs. per corrugated pallet. In a two-year period, nearly 
600 carloads of these shipments were made in very satisfactory condition. 
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used to be shipped in wood boxes 
The shipper says that the new 
method of unit packaging has made 
everyone concerned much happier 
because the rolls are arriving without 
damage and even without getting 
out of round. 

Photograph 2 illustrates a shipment 
of folding-carton shells (flat blanks 
which used to travel in paper bundles 
tied with a string. One can imagine 
how long it took to load a truck by 
carrving these bundles one at a time 
Under the new system and with an 
experienced fork-truck operator, this 
loading was completed in 10 minutes 
a speed which was duplicated at des 
tination. 

Photograph 3} shows one of the heavy 
iest loads ever placed on a corrugated 
pallet—nearly 4,000 Ibs. The product 
is roller bearings and the method of 
shipping has been adopted as stand 
ard by this particular company. Not 
only are the time savings enormous, 
but the bearings are arriving in better 
condition than ever before 

Photograph 4 shows the successive 
steps in building up a power package 
to carry metal stampings. Previously 
these stampings were shipped in bulk 
and had to be shoveled up at des 
tination with metal forks. Today this 
palletized load is being whisked right 
out of the freight car in a matter of 
minutes. 

Photograph 5 shows a new, simpli 
fied method of shipping automobile 
wheels. Elaborate packaging is not 
necessary, but the unit load still vields 
the same 


packages. Note in this case that the 


posts are resting on the ground with 


savings as In other powel 


out any runners beneath 

Photograph 6 reveals a new method 
of shipping magazine signatures from 
the printer to the binder. This particu 
lar movement is for one of the leading 
weekly magazines and travels 2,000 
miles. The weight is 3,700 Ibs. pel 
pallet and contents are arriving in ex 
cellent shape. Over a two-year period, 
nearly 600 carloads of these loads 
have been delivered in satisfactory 
condition. 

The advertising man who thought 
up the expression “large economy-size 
package” probably never dreamed that 
it would apply to the giant packages 
illustrated here, but our hat is cer- 
tainly off to him for his contribution. 


In the present emergency, this power 
package offers savings in critical mate- 
rials, savings in manpower and savings 
in idle freight-car time. 
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Buy your Boxes from Burt 


F. N. Burt Company Inc. * Manufacturers of Small Set-up Boxes, Folding Cartons and Transparent 
Containers * 500-540 Seneca Street, Buffalo 4, New York + Offices in Principal Cities Or Write 
Direct * Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 





The American public goes for candy bars in 
a big way—and no wonder, for they cer- 
tainly offer a BIG MONEY’S WORTH in 
delicious candy. You might well ask “How 
do the manufacturers do it?”’ The answer is 
found in highly mechanized operations of 
extreme efficiency. 

Here, as in so many other fields, you will 
find a “PACKAGE” machine meeting the 
need. 

Our Model DF-1, equipped with an auto- 
matic bar feed, enables one operator to 
wrap up to 140 bars per minute. Cards on 
which the bars are placed are cut by its 
card-feed from material in roll form. This 
unit scores the card before it is cut, giving 
light 14-point board the rigidity of heavier 
22-point stock, thereby saving thousands of 


dollars annually. The wrapping material is 
also in economical roll form, and is cut and 
registered accurately on the bar by an elec- 


tric-eye mechanism. 
HOW TO CUT YOUR COSTS 


Candy bars are but one group in a multi- 
tude of products that have benefited by 
We'll 
gladly make a survey of your present meth- 


lower costs through our machines. 


ods with a view to finding new economies 
for you. Our equipment today embraces not 
only wrapping machinery, but the most 
modern carton forming machines as well 


Get in touch with our nearest office. 


Our leaflet “Packages that Sell” 


will be mailed on request. 


PACKAGE MACHINERY COMPANY * Springfield, Massachusetts 
BOSTON 
SAN FRANCISCO 


CLEVELAN 
SEATTLE 


NEW YORK 
DENVER 


CHICAGO 
LOS ANGELES 


ATLANTA 
TORONTO 


DALLAS 
MEXICO, D.F, 


See us at the Packaging Show—Booth 315, Atlantic City Auditorium, April 17-20 


PACKAGE MACHINERY COMPANY 


Over a Half Billion Packages per day are wrapped on our Machines 
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TECHNICAL 


ENGINEERING ec METHODS e 
Charles 


TESTING 


A. Southwick Jr. © Technical Editor 


COMPONENTS of FPEB (fibre-plastic envelope- 
boot) drum are steel lid and locking ring, metal- 
bottomed fibre drum, polyethylene top disc, full- 
round sponge rubber gasket, polyethylene liner 
in form of an envelope and X-Crepe paper boot. 


PUNISHMENT the package will withstand under shipping conditions 
in commercial use is indicated by this typical delivery shot show- 
ing a 400-lb. drum of liquid chemical being dropped from the end 
of a delivering truck 44 in. below the truck floor to a rubber tire. 
Despite severe deformation of the top chime, the drum did not leak. 


Liquids in film-lined fibre 


BOOTED POLYETHYLENE LINER CONSTRUCTION MAKES FIBRE 


CONTAINER FOR 400-LB. LOADS OF LIQUID CHEMICALS. 


‘hipment of liquids in fibre drums 

of more than 5-gal. capacity has 
challenged industrial packaging and 
shipping authorities for many years. 
involv- 
ing the use of a fibre drum has become 


Recently a suitable container 


available and is serving satisfactorily in 
the daily shipment of non-flammable, 
non-corrosive liquids in 400-Ib. quan 
tities. 

This container was developed and 
is being used by the Rohm & Haas 
Co. at its Philadelphia and Bristol, Pa., 
plants. It is covered by U. S. Patent 


® Materials Control Supervisor, Rohm & Haas 
Co., Bristol, Pa. 
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No. 2,511,481, under which the com- 
pany is granting licenses to respon 
sible parties for a nominal fee. Use 
of the container at present requires 
shipping permits from one of the four 
railroad classification committees for 
rail shipments and from the National 
Classification Board for truck ship 
ments. 

It is the purpose of this article to 
describe the history of this develop- 
ment, report on the testing which de- 
termined the suitability of this drum 
package and indicate its probable 
usefulness to industry. 


It should be emphasized that the 


DRUM SUCCESSFUL 


By E. S. Schneider® 


Rohm & Haas Co. does not make or 
sell any of the component parts of the 
FPEB 


drum package and is not in a position 


(fibre-plastic _envelope-boot) 
to furnish samples its requirements 
are pr cured from the suppli rs men 
tioned later in this article 


Basic considerations 


Everyone closely associated with 
the handling and shipping of contain- 
ers adapted for the shipment of large 
quantities of granular materials knows 
the virtues of fibre drums. Undenia 
bly, the quality and performance of 
this 


of container has improved 


type | 
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' 


ENVELOPE, carefully 


started, is floated over smaller 


drum 


‘Siete 


used as a mandrel. held with 


markedly since World War II, until 
today it is possible to procure a va- 
riety of specially laminated, lined and 
coated fibre drums which will hold 
some liquids for an indefinite period 
without leaking, if not unduly dis- 
torted or abused, even though stored 
outside in all kinds of weather. 

However, before the practicability 
of a container in actual service can be 
establish _ its 
ability to withstand the normal han- 
dling abuse to which it is subjected 
from the time it is filled until the cus- 
tomer opens it. In other words, static 
testing may prove a package entirely 
satisfactory, yet test shipments may 
result in leakage or other failure. 

A liquid-filled container is sub- 
jected to stresses and forces much 
more variable and severe than are 
experienced by one filled with granu- 
lar materials, whether wet or dry. 
Packaged liquid products are seldom 
at rest. In storage they endeavor to 
escape confinement by 


determined, one must 


seeking a 
weakness in the container; in transit 
or during handling, their continual 
movement sets up a hydrodynamic 
impact or action. Maximum 
stresses leading to failure exist when 
the position of a container is changed 
suddenly, as 


ram 


when dropped or 
pushed over from an upright position. 
Packaged granular products, on the 


other hand, may be considered as ac- 
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AFTER POSITIONING, the ears of 
the envelope are folded over and are 
pressure-sensitive 


in the assembly 


~ 


tape. from those 


their much 


more contentedly; even when the 


cepting environment 
container is punctured or ruptured, 
the amount which escapes is limited 
to its particular angle of repose. 

After several years of development 
work, many types of liquids may now 
be shipped satisfactorily in the FPEB 
drum. 

Approximately 3,000 of these drums, 
each carrying 400 Ibs. of non-flam- 
mable, non-corrosive chemical prod- 
ucts, have been shipped monthly by 
Rohm & Haas for the past several 
months from the East Coast, by rail 
or truck, to virtually every section of 
the United States 
points in Canada. 


and to. several 


Construction of package 


The FPEB drum, tare weight of 
which is 25 lbs.—or 50 to 75% less 
than that of alternate shipping con- 
tainers—consists of the following com- 
ponents: (1) a 55-gal. Leverpak drum 
of special construction, inside dimen- 
sions 21% in. diameter by 35 in. high; 
(2) a separate plastic envelope; (3) a 
“boot” of flexible material; (4) a sep 
arate plastic disc. The steel head of 
the drum has a full-round sponge- 
rubber gasket cemented to it in a 
groove on the under side. It may 
prove surprising that both the envel- 
ope and the boot have a bottom con- 
struction which is flat, not formed. 


PAPER BOOT is 
so ears fold back 90 deg. 
of envelope. 


and closing 


aod 
Pret < et 


EARS OF BOOT are folded 
held in 


place with adhesive tape. 


placed 


toward center, 


The envelope and the disc are 
made of polyethylene film. The en 
velope, made from 34%-in. flat width 
tubing of 44-mils thickness, is 50 in 
long and has a heat seal at one end. 
The disc is 27 in. in diameter and is 
4-mil film. The boot (flat 


size 20 by 37% in.) is made of a spe 


made from 


cial grade of X-Crepe paper, the bot 
tom of which is a flat fold; hence only 
the sides (20-in. dimension) are sealed. 

Why 
place, the less polyethylene is han 
dled the 


pecially for liquid service. Secondly, 


flat construction? In the first 


better the end result, es 
this type of construction is cheaper 
Another significant point is procure 
ment—the number of converters who 


today can produce a really good 
formed-bottom construction envelope 
is very limited. 

Why the boot? Its function is to 
protect the envelope from pinching, 
undue stretching or other damage in 
the bottom and lower portion of the 
drum. 

The sponge-rubber gasket presses 
the disc against that portion of the 
envelope which overlays the top 
metal chime of the drum, effecting a 
liquid-tight seal yet allowing it to be 
opened and closed many times with 
full protection of the contents. 

The FPEB drum is assembled by 
mandreling; actually, the best man- 
drel is a fibre drum having outside 
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drum-package 


of polyethylene-lined 


Paes 
— - 


on 


DRUM IS POSITIONED, 


with the protecting portions 


DRUM IS SLIPPED 


over boot-envelope as- 


ASSEMBLY UP-ENDED, open end of 


the envelope is turned back over top 


DRUM FILLED, envelope 
is pulled out 1 in. and 
chime of drum and mandrel withdrawn. film dise put over top. 


of boot “broken over” gently. sembly, then lowered. 


dimensions of 20 in. diameter and 37 
in. height. The technique is shown by 
a series of photographs above. 

While still lying on a flat surface, 
the end of the envelope is opened 
slightly. Then it is picked up by the 
sealed end with one hand and held 
lengthwise as the other hand guides 
it over the mandrel (open end facing 
the floor). When it is certain that all 
sides of the envelope have started to 
slide over the mandrel, the hands 
grasp the two corners of the heat- 
sealed end and “float” the envelope 
all the way down the mandrel. After 
minor adjustment of the relation of 
the envelope to the mandrel, the 
“ears” are carefully folded over the 
head of the and held in 
place with pressure-sensitive tape. 
The boot is then placed over the 
mandrel so that its ears are 90 deg. 
from those of the envelope. Each 
side of the open end of the boot is 
grasped, opened and carefully placed 
over the mandrel as one would put a 
festive paper cap on his head at a 
party. The ears are likewise folded 
into the center and held in place with 
pressure-sensitive tape. The portions 
of the boot which project beyond the 
cylindrical shape of the mandrel are 
then “broken gently, after 
which the fibre drum is slid over and 
down until it bottoms. 


mandrel 


over” 


The entire assembly is then up- 
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ended and, after the open end of the 
envelope is folded over the top 
chime of the drum, the mandrel is 
withdrawn. Before the steel lid is se- 
cured so that the drum can be trans- 
ported to the department where it is 
filled, the open end of the envelope 
is pushed down inside the drum so 
that only about 1 to 1% in. of it over- 
lays the top chime. This is very im- 
portant sufficient 
material to be pulled out in the pro- 
duction and shipping departments so 
that closure is never made more than 


because it allows 


once on the same area before the 
shipment reaches the customer. 
After filling to 400 Ibs. net weight, 
the envelope is pulled out another 
inch or so, the disc placed over the 
open end of the drum and the lid se- 
cured with a metal locking ring. A 
percentage of drums is inspected be- 
fore shipment and in each instance 
the envelope again is pulled out an- 
other inch and a new disc is used. 
At this point it should be empha- 
sized that the materials used in and 
the construction of the fibre drum, 
the plastic envelope, the disc and the 
boot are all important to the success- 
ful performance of the completed 
package. In order to perform well, 
for example, it was found that the 
boot must possess stretchability of 25 
to 35% uniformly in all directions. 
Also, the conversion of plastic tubing 


or sheeting into envelopes and discs 
of the highest quality has entailed 
much development work and the ex 
ercise of skills of no small magnitude 
Heat-sealing techniques which pro 
duce a satisfactory envelope for liq 
uid service differ significantly from 
those generally employed for other 
end uses. 

Careful control must be exercised 
over the composition, molecular 
weight, thickness variation, handling 
and packaging of the film. For in- 
stance, polyethylene whose thickness 
exceeds 0.0045 in. to any consider- 
able extent tends to lose the desired 
flexibility and fails to conform readily 
to the curvature of the drum; ob- 
viously, localized stresses and pinching 
may ensue. The proper packaging of 
fin'shed envelopes has been found to 
be very important. 

While the 
package is due to the combination of 
the component parts or elements, its 


success of the drum 


widespread use might be considered 
to be limited by the ability of the en- 
velope to resist permeation or pene- 
tration by its contents. Viscosity and 
surface tension of liquids to be pack- 
aged, as well as the rate of their liq- 
uid or vapor transmission through the 
film, are important early considera- 
tions, so it is advisable to test each 
specific product rather than to de- 


pend on someone else’s success with 
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PROPER LOCATION and taping of folded-over ears of both plastic en- 
velope and paper boot are important. Note wooden crossbars in mandrel 
to help locate folds of the two components at right angles to each other. 


a supposedly similar type of product. 

Polyethylene was chosen because 
it does not need a plasticizer or any 
modifying agent; it is light in weight 
yet tough, stable, non-toxic, odor- 
less, tasteless, chemically inert; to 
discuss its properties further would 
be only repeating what has already 
been written or said about this rela- 
tively new synthetic resin. After com- 
paring and testing film of various 
manufacturers Visqueen polyethy- 
lene was selected. 

After World War II attempts to 
find a lacquer-lined steel drum that 
would provide adequate protection for 
certain types of liquid products were 
unsuccessful for the most part and it 
was thought that the newly available 
polyethvlene, applied as a coating, 
might be an excellent lining for steel 
drums. Six months of diligent follow- 
up made it apparent that no early 
success could be expected. Accord- 
ingly, it was decided to equip a drum 
w.th a separate liner or envelope, us 
ing fibre drums if possible because 
they were then more readily avail- 
able than steel. 

At an early stage in this develop- 
ment, and prior to the advent of the 
boot, two fibre drums equipped with 
a separate envelope were shipped 15 
miles by truck and returned a few 
days later; one was leaking slightly, 
the other was in perfect condition. 
This encouraging result led to contin- 
uance of the experimental work. 
Test-shipping permits were obtained 
and water was shipped in fibre drums 
of varied construction, each contain- 
ing a separate envelope, to nearby 
destinations. Results varied from suc- 
cess to complete failure, but in each 
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instance of failure the cause was de- 
termined in order that corrective 
measures could be taken. 

Ultimately, two drum packages in- 
corporating the then latest revisions 
were shipped to Chicago. Returned 
to the plant, they were transported 
for another month on a yard truck; 
several times daily they were rolled 
on their bottom chimes off the truck 
and back again. Occasionally the flat 
steel nose of a two-wheel hand truck 
was pushed into the fibre side wall 
to a depth as much as three or four 
inches. Neither drum leaked during 
all this testing. Yet, despite this re- 
sult, it was felt that the drums might 
not withstand normal handling abuse; 
considerable thought was _ given, 
therefore, to developing the type of 
testing which would best determine 
the ability of such containers to with- 
stand rigors of handling and transit. 

The best guide appeared to be 
Rule 41 of the Consolidated Freight 
Classification concerning fibre drums 
for liquids not exceeding 5-gal. ca- 
pacity. Note 3, under the section “Fi- 
bre Drums for Liquids,” reads: “Inte- 
rior of drum must be lined or so 
treated as to prevent penetration by 
the material with which the drum is 
filled for shipping.” The drum _pack- 
age under test seemed to comply with 
this specification. 

Note 4 states: “Drum must be able 
to withstand two drops from a height 
of 2 ft., one on chime at bottom and 
one flat on top on a solid concrete 
floor: Drums so tested must stand for 
24 hrs. on each end without leakage. 
These tests must be made with both 
lightest and heaviest weights of ma- 
terials to be shipped.” Certainly the 


bottom section of the drum package 
should meet this specification but, 
whereas a small 40- to 50-lb. con- 
tainer can be tossed around quite 
readily during shipment, a 425-lb. 
container could not be so_ treated; 
hence, it did not seem necessary to 
require the larger package to take a 
severe drop on the lid, though it cer 
tainly had to be liquid-tight if pushed 
over on its side from an upright posi- 
tion. Since heavy containers are usu 
ally handled and transported on their 
bottoms, it was thought that suitabil- 
ity could be determined positively by 
requiring that they do not fail when 
subjected to two drops of 2 ft. each 
on the bottom section—the second 
drop to be 90 to 180 deg. from the 
first. 

Drop tests on a 45-deg. angle from 
a 2-ft. height were then attempted 
with drums containing 400 Ibs. of 
water. One or two came through 
without leaking, although the bottom 
sections 


became definitely egg 


shaped. The other leaked in varying 


degrees on the first drop. From a 
height of 1 ft., most drums would 
stand as many as three drops before 
failing. In one instance, the bottom 
chime of a drum pulled away from 
the fibre side wall, exposing a large 
area of the plastic envelope which 
had developed only minor leakage 
from a_ slight pinch. During these 
drop tests, recognized shipping con- 
tainers—wooden barrels and _ steel 
drums—were compared under identi- 
cal conditions. 

In the 


months, several ideas were tried to 


course of the ensuing 
protect the envelope from pinching 
or other damage when filled contain- 
ers were subjected to this test. Im 
provements were noted, to be sure, 
but it was clear that the drum pack 
age would not stand up satisfactorily 
under this sort of testing which, it 
was felt, best represented actual han 
dling abuse. 

The answer to the problem and ac- 
tually the basic step which led to the 
present state of success, proved to be 
a relatively simple, though unusual, 
idea. The thought was that as a blow 
out boot in a damaged tire protected 
the inner tube, why wouldn't a boot 
of some extensible material produce 
a similar result in this application? 

An envelope of duplex X-Crepe 
paper was made up, 20 in. deep and 
sealed only on the sides. With this 
improvised boot placed between the 
polyethylene envelope and the lower 
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section of the drum, another test was 
conducted. The very first drum pack- 
age so equipped not only resisted the 
first 2-ft. drop, but also withstood a 
second at a point 180 deg. from the 
first. No leakage 


after several days following the test. 


developed even 

When additional drop tests with 
other drums vielded similar results, 
arrangements were made for the va 
rious carrier regulatory bodies to ob 
serve comparative tests involving the 
new drum package at first hand. It 
should be noted that 


this development these organizations 


throughout 


were kept fully informed on progress 
and the results of test shipments. 
Since 


ered the shipment of several prod- 


test-shipping permits cov- 
ucts, the next step was to plan a lim 
ited test-shipping program starting 
with customers nearby and, depend- 
ing on success, increasing the radius 
gradually to about 1,000 miles. Each 
shipment was closely followed up and 
delivery observed. 

It soon became apparent that the 
handling abuse to which shipments 
were actually subjected in customers’ 
plants had not been overestimated. 
In one plant, for example, drums 
were normally pushed on their sides 
off the tailgate of the delivering truck 
onto an old tire placed on a platform 
about 30 in. below the truck floor. 
Several of the FPEB drums in the 
shipment were unloaded in this man- 
ner; when showed any evi- 
additional drums 


none 
dence of leaking, 
were unloaded experimentally — by 
edging them off the truck so that 
they landed on the concrete platform 
directly on 
When. this, 


“leakers,” a still more severe test was 


their bottom chimes. 


too, failed to produce 


attempted. 

The trailer was pulled away from 
the platform and the tire, which had 
not been used in the previous test, 
was placed on the macadam road un- 
der the tailgate. Two drums, which 
had been transported in the nose of 
the trailer on the second tier, were 
pushed over from an upright posi- 
tion, rolled to the rear of the trailer 
on their sides over the uneven heads 
of 55-gal. wooden barrels which 
formed part of the floor load, pushed 
off the barrels onto a tire on the trailer 
floor and then pushed off the tailgate 
onto the tire in the road. The head of 
the first drum was severely distorted 
by this final drop, but leaked only 
slightly at a point between the top 
chime and the head. A smaller tire 


APRIL 1951 


was placed on top of the first and the 
second drum was dropped without de 
veloping even head distortion. There 
was no failure of any kind. 

As the 


creased, the next step was to ship to 


shipping distances in 
warehouses which reshipped, in turn, 
to customers. A_ trailer load was 
shipped to the Chicago warehouse 
lots of from one to 10 


or 12 drums were shipped to custom- 


and, from there 


ers as distant as 
Not only did the 


order, but 


upper Wisconsin 
PI 


drums arrive in 


good customer response 


was most enthusiastic. As a_ result, 


shipping distances were increased 


and the number of products so pack- 


aged was expanded. 

At this point it became physically 
impossible for a plant representative 
to accompany each shipment and ob- 
tain customer comment. The sales de 
partment, however, took on the mon- 
umental task of getting a story on 
each shipment. 

Shipments by 
tirely different 


rail presented en 
problems than did 
those forwarded by truck. Special 
carloading and bracing techniques 
had to be worked out. Briefly, it was 
determined that an 
wooden brace or 


intermediate 
fence had to be 
constructed in each end of the car 
and anchored to the floor and studs 
in the side wall, thus dividing each 
end into two compartments. The cen- 
ter or doorway bracings had to be 
made of relatively heavy, good-qual- 
ity lumber, secured not only to the 
side wall of the car, but also cross- 
supported to each other for increased 
strength against impact when the car 
is “humped.” 

It is particularly important that the 
bracing be in contact only with the 
top and bottom metal chimes of the 
drums and under no circumstances 
pressing against any part of the fibre 
side wall. Hold-down bracing must 
be used to keep drums in the ends 
of the cars from jumping up when 
humped. 

Drums can be positioned across the 
width of the car in either a 4-3-4 or 
4-4-4 pattern, the latter being pre- 
ferred because it uses floor space 
more efficiently and distributes more 
equally the forces that exist during 
transport. It is also the “natural” pat- 
tern that drums seek as they are dis- 
lodged from their original positions in 
the car. 

Some experimental work has been 
done with so-called “floating loads,” 
but there is nothing conclusive to re- 


port at this time. It should be stated, 
however, that this method of carload- 


ing looks promising 


Conclusions 


While the current volume of ship 


FPEB drum 


considered In an ad- 


ments is significant, the 
mav still be 
vanced stage of de velopment It is 
issume also that this 
] 


yackage whil 
I 


reasonable to 
drum 


be only the 


unique, may 

forerunne! ot much 

improved containers involving fibre 
: 

drums which may be 

the future. It is not 


that further technological 


developed in 
inconceivable 
advance 
ments will result in issuance of per 
mits for shipping a certain range of 
flammable liquid products in drums 
of this general type 

At present the container is not sat- 
isfactory for products that are refrig- 
erated, although considerable devel- 
opment work with products of this 
type has been done and the results 


appear promising 
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tensive shipping tests did not 
result in the FPEB drum leaking. 





Eeonomies of container design 


PRINCIPLES OF CALCULUS APPLIED TO PROPORTIONING OF CONTAINERS 


CAN EFFECT SUBSTANTIAL SAVINGS 


we the point in mind that pack- 
aging costs may be the largest 
controllable expense in manufactur- 
ing operations this report is pre 
sented to inform management of one 
method to reduce the cost of its 
containers. 

The selection of containers to re 
tail or transfer the various marketed 
products is often done by sales or 
manufacturing 


neglect to 


personnel who may 
consider the economic 
shape of these containers. A survey 
of containers within your company 
following procedures described in this 
report may reveal possible savings as 
high as 5 to 6% of the cost of the 
containers. 

It is the intent of this report to 
point out applications of basic calcu- 
lus maxima-minima principles to the 
selection of the proportions — of 
containers. 

The principle functions of a pack- 
age are, of course, to protect the 
product it contains, to facilitate han- 
dling and/or to increase its sales ap- 
peal. The great bulk of products are 

*Adapted from a thesis entitled “The Eco 
nomic Design of Containers’ submitted by Mr 
Carr in partial fulfillment of the requirements 
of the degree of Master of Science in the Depart 
ment of Industrial Engineering, Columbia Uni 
versity, ew or r. Carr is now Superin- 
tendent of Tea at Standard Brands, Inc., 
Hoboken, N. J. 

1In an address before the Llth Annual Forum 
of the Packaging Institute, Executive Director 
L. V. Burton stated: “Packaging costs can run 
from 15% to as high as 40 or 50% otf the total 


manufacturing cost; they are the largest con- 
trollable expense 


packaged in either glass, steel, cello 
phane or chipboard, while almost all 
are packed in shipping cases of cor 
rugated board. While the selection of 
the material from which to manufac 
ture the container is sometimes diffi 
cult, the factors which affect its shape 
are extremely complex and have 
highly arbitrary weight. 

Generally, the shape of the result- 
ing container is a compromise of the 
following factors which complicate its 
selection: (a) tradition, (b) conven- 
ience of filling, handling and using, 
(c) product characteristics and (d) 
sample containers submitted by con- 
tainer manufacturers. 

Often, it is most profitable to pack- 
age products in the shapes consumers 
expect them to be. A good example 
of the strength of tradition in this re- 
spect is pointed out by Frey* in con- 
nection with the experience of Life 
Savers, Inc., in the packaging of its 
cough drops. The Life Saver roll 
would seem to have tremendous ad 
vertising appeal and yet when cough 
drops were packed in this form they 
did not sell well. People simply 
weren't accustomed to buying cough 
drops in any but the conventional 
cough-drop package. A change to the 
orthodox package by this company 
proved most profitable. 

The shape of containers sometimes 


“2Albert Wesely Frey, ““Manufacturers’ Product 
and Price Policies,” Ronald Press Co., 1940 


FIG. 1 DIMENSIONS OF SHIPPING CASE 





























IN MATERIALS. 


By Charles F. Carr° 


determines — the ease t fil g the 
package the ease of displaving or the 


dislikes 


packages in such shapes that are un 


ease of using. The dealer 
economical to store and difficult to 
handle, or packages that are likely to 
tip over easily. It is also sound mer 
chandising practice to pack goods in 
cases which contain the number of 
units that is suited to the average 
dealer's rate of stock turnover. A gro 
cer may be unwilling to carry a slow- 
selling brand if it is packed 48 units 
to the case, but he will stock it if a 
case contains only 12 units. 

Likewise, the consumer 
packages shaped to fit 


preters 
the places 
where they are kept in the home— 
shelf, 


kitchen cabinet or bureau drawer. A 


laundry medicine cabinet, 
shape easy to grasp is desirable, such 
as the bottles with concave sides con 
taining alcoholic liquors or shampoos. 

In many cases the shape of the 
product itself indicates within nar- 
row limits what the shape of the 
package should be—such as a pack 
age for a tooth brush or pipe. How- 
ever, even if the shape of the indivi 
dual container is obvious, the propor- 
tions of the shipping case should be 
selected for ease of handling, storing 
and economy. 

Frequently, a company will request 
sample cans from the can manufac- 
turer for a new product, or one new 
to the particular company. The can 
manufacturer submits several samples 
which it is already manufacturing for 
other customers. This is obviously the 
easiest solution for the can manufac 
turer and, for small-lot sizes, the 
cheapest. In the long run, however, 
if economical proportions of the can 
are disregarded, many thousands of 
dollars a year may be wasted. 

The principles of “economically 
proportioning” packages may be illus- 
trated by discussing two common 
containers—the cylindrical can and the 
rectangular shipping container. 

With the cylindrical can, the prob- 
lem is to proportion a can which is to 
be made of uniform material so that 
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the 


volume. The top and bottom will be 


area is a minimum tor a given 
considered as squares instead of cit 
the 


the stamping operation 


cles, since in manufacture of 


small cans 
leaves the corners as scrap. To sim- 
plity the problem further, no allow- 
ance will be made for the curl of the 
can, clearances between multiple 
stampings, etc. 

Let “D” be the diameter, 
height, “V” 
surface 


make the 


“H” the 
the vclume and “S” the 
metal required to 


Cherefore 


area of 


can 


1\ 
D.—. +2) 

Now, by taking the first derivative, 
setting it equal to zero and solving 
for the unknown, a minimum area for 
each of the functions (diameter and 


height) may be determined 
dS 1\ 
dD D 


1\ 
D 


t4D 


Now substituting in, 
DH 


+\ 4\ +\ 


N= p=sV : 


The ratio of the diameter to the 
height of a can requiring a minimum 
area of metal for a given volume will 
then be: 


D yis 
4 
Vi3 


" 


To devise a formula for determin- 
ing the diameter and height of the 
most economic can when the volume 
is known, substitute D = 0.7854H for 
D in, 


nl? 


; 


sReterence may be made tor discussion of the 
maxima-minima theory to any elementary calcu- 
lus text. 
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FIG. 2 POSSIBLE SAVINGS IN AREA 
BY REDESIGNING CYLINDRICAL CONTAINERS 
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PER CENT SAVINGS OF AREA POSSIBLE 








a 4 


a 
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0.6 0.8 


1 2 © 
1.0 1.2 1.4 


RATIO OF DIAMETER TO HEIGHT 


H 0.7854 


After 
found by substituting the value of H 


determining H, D may be 


D=0.7854 


With the shipping case, the prob- 


lem is to proportion a corrugated 
shipping case (regular slotted) so that 
the area of corrugated board used 
in its manufacture is a minimum for 
a given volume. 

Let “S” be 


quired, “V” 


the area of board re- 
the volume of the case 
and the dimensions of the case are as 
indicated in the sketch in Fig. 1. 


Now, 


++) w+ 


S=2 (W+ID (W+4I1 


2 (W?4+HW4LW 
LHW +2LW 


+L 


S=2W +2LH 


HWL, from which L 


: \ 
Since \ HW 
. vw 


¢ Mi 
"- HW 


2W + TW 


+2HW 


> ” ” \ » \ 
2W?+2HW +2 Wt w 

Again employing the maxima-min- 
ima theory, but since three variables 
are present, one must use the tech- 
nique of partial derivatives. Hence, 
6S 2\ 6S 2V 
aH 2w i and zw =4W +211 W 


Setting these two derivatives si- 


multaneously equal to zero, we have, 


therefore, W 


P 2Hé 
+2H \ 
+21BN 

Hey 


9 
2He 





since H cannot be negative 


From this we get, 


W ii 





























FIG. 3 TWO WAYS TO PACK 4-DOZ. DESSERTS 
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the most economically proportione d 
shipping case, one would employ the 


formulas dev eloped: 


H= V2 


L 
and W — 


These proportions are ideal ones, 
since the finished goods packed in 
corrugated shipping cases have been 
frequently pre-packaged or are of 
such a shape as to limit the various 
possible shapes the shipping case 
may assume. One may ask then, why 
go to the trouble to compute the 
ideal proportions if the contents gen 
erally prohibit employing the ideal 
shape? It is simply to know what the 
ideal is and then to approximate it 
Build a box-shaped pile using the con 
blocks 


close as possible a “half cube.” 


tents as to approximate as 
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some people have the erroneous 
opinion that a case proportioned as a 
cube—or, taking into consideration 
the inner flaps, one proportioned very 
close to a cube—uses the least area of 
board. Let’s test that opinion with a 
case proportioned as an ideal one 
computed by using the formulas d 
ve loped. 

4 case 18 in. on a side has a vol 
ume of 5,832 cu. in. and has a surface 
area of corrugated board of 2,592 sq. 
in. The ideally proportioned case has 


dimensions, 


3 
V 11,664 = 22.68 in 
2? 68 
> 
This case also has a volume of 
5,832 cu. 


only 2,315 sq. in. This is a saving in 


in., but the surface area is 


TABLE I—PER CENT SAVINGS POSSIBLE IN REDESIGNING CANS 
(A coffee can volume of 71.177 cu. in. is used as an example ) 


Ratio Dia Height 
dia./ht (in.) in 


0.1 2.086 
0.2 2.628 
0.3 3.009 
0.4 3.311 
0.5 3.567 
0.6 3.790 
0.7 3.990 
°0.7854 4.145 
0.8 4. 5.214 
0.9 .338 4.820 
1.0 

B2 

& 

3s 


20.857 
13.140 
10.030 
8.277 
7.133 
6.318 
5.700 


5.277 


eo 


l. 

1.4 
1. 
2.0 


*Dimensions of ideal can. 
*°Dimensions of standard coffee « 
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If redesigned to ideal 
Possible 
Sat ing 


Gross area Saving 


sq. tm Sq.tn 


137.53 34.45 

122.30 19.22 

112.92 9.84 

108.02 4.94 

105.38 2.30 

103.80 0.72 

103.31 0.23 

103.08 - 

103.12 0.04 

103.32 0.24 0.23 
103.79 0.71 0.69 
104.50 1.42 1.36 
105.34 2.26 2.14 
106.21 3.13 2.95 
106.94 3.86 3.61 
107.27 4.19 3.90 
108.32 5.24 4.83 
114.47 11.39 9.95 


area of board of more 


than 10%. 


corrugated 


For a practical application of “eco- 
nomical proportioning,” let us con 
sider the coffee can. 

The present 1-lb. vacuum-packed 
coffee cans are 5 in. in diameter and 
in height \ 
can 3% in. high and 5 in. in diameter 
is equivalent to 71.177 cu. in. in vol 


arv from 3% to 3% in 


ume. Its gross surfac irea is com 


puted as follows 


S =7DH+2D? 
7.9. 3.625 
56.94 +50 


106.94 sq. in 


lo determine the dimensions of 

can of the same volume, but propor 
tioned so as to require a minimum ot 
metal to make the can, one may sim 
pls nploy the formula developed 


above for cylindrical cans 


3 3 
VV _V71-177 _ 4.1444 
0.7854 ~ 0.7854 0.7854 
H =5.277" 
Since D =0.7854 H 
D =0.7854 . 5.277 
D =4.145" 


The surface area of this can would 
then be, 
Ss w . 4.145 . 5.277 
68.717 +34.362 
= 103.08 sq. in, 


+2(4.145 . 4.145 


This is a saving of 


106.94 103.08 
To 3.61°%. 

Table I shows computed areas of 
metal required to make cans equiva 
lent in volume to a coffee can for the 
various ratios of diameter to height. 
Also shown are the possible savings 
in metal in redesigning the can to the 
ideal proportions and the per cent 
saving which can be effected. From 
this chart, the curve given as Fig. 2 
has been plotted to show graphically 
the per cent savings of material pos- 
sible by redesigning any given cylin 
drical container made of uniform ma- 
terial to the ideally proportioned one 

To picture the savings possible on 
the coffee can, one must convert the 
per cent savings of metal to annual 
savings in dollars. The large coffee 
roasting and packaging firms each use 
over 100 million cans a year at $50 
per thousand, or a total cost of $5,- 
000,000. The metal in manufacturing 
these cans is estimated at 60% of the 
cost of manufacture. A 3.6% reduc 


(This article continued on page 272) 
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wide adaptability 


high speed wrapping 


Model FW -35 Battle Creek Wrap- 


ping Machine, with Standard De- 
livery Section for handling wax 
paper 


You get unusual savings in wrap- 

ping costs from the Battle Creek Model 

FW-35 through quicker changeovers for different 

package sizes and high speed operation. Consider how your wrap- 

ping costs will be reduced by a machine which will wrap more 

than 100 packages per minute, especially since no operator is 

required, for the machine is automatic in operation. The Model 

FW-35 has electronic controls for registering printed designs 

accurately on your package. The machine will handle a variety of 

packages, boats, trays or cartons. The change of roll paper has Model FW-35 Battle Creek Wrapping Machine, from 


va H she. . . - . . sasanes intake side of machine, showing belt intake, con- 
been simplified so that valuable man hours can be saved every day suis cok dios dealan at Ge Gee 
of its use. 


CAN BE FED FROM A PREVIOUS CONVEYOR—A variable 
stream of cartons can be fed from a previous packing conveyor 
without the actual need of an operator for feeding purposes, other 
than the occasional services of an attendant to supervise the opera- 
tion of the packing line, and replace the roll of paper when 
needed. Automatic timing and paper feed controls will regulate 
the flow of packages through the wrapping machine. This means 
further labor savings through the use of the Model FW-35. 


HIGHER SPEED- Compare this speed of more than 100 packages 

per minute with the slower and older hand-fed models operating 

only at 30 to 60 packages per minute. Consider the automatic 

“iS. Y ; . Ss ; ; Te x : “ae Model FW-35 Battle Creek Wrapping Machine 

features and rugged construction and you will agree that the price with Busended Ohdlivers and Goole fomian to: 

of the Model FW-35 is surprisingly low. You will find, as many use with waxed paper at high speed (not standard 
: 7 ° - equipment, but can be equipped when requested) 

others have found, that the savings in labor plus the sales stimu- 

lating packages produced by the machine will repay your invest- 

ment in a surprisingly short time. 


at OREry 
5 é 


% ‘ PACKAGING 


¢ 
4 v 
4Ging ge 


BATTLE CREEK BREAD WRAPPING MACHINE COMPANY Model FW-35 Battle Creek Wrapping Machine 
BATTLE CREEK, MICHIGAN showing discharge section (without belts) as sup- 


plied for use with self-sealing cellophane 


APRIL 1951 189 





iS wy 


asad iS 


This consultation service on packaging subjects is at your com 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answe 


Cigarettes for the tropics 


QUESTION: We are interested in 
shipping cigarettes into the tropics 
without using a metal container of 
any kind. We have seen reference to 
various types of aluminum-foil pack 
ages and we wonder if any of these 
would be satisfactory for tropical ex 
posure 


ANSWER: There is no reason why 
one of many combinations of materi- 
als, properly used, would not make a 
satisfactory package for cigarettes in 
the tropics. However, there are two 
ways of approaching the problem. 
One is to protect the carton carrving 
10 individual packages and to have 
the individual packages of the stand 
ard domestic type. The other method 
is to modify the materials and con 
struction of the individual pack so that 
it will have full moisture resistance to 
undergo tropical storage and han 
dling. The first method is the most 
economical and if the volume is not 
too large, this could be done by semi 
automatic means; but it is probably 
less satisfactory, except under special 
conditions, than the moistureproof- 
ing of the individual pack. Carton 
overwraps can be laminated — or 
heavy-weight waxed paper in one or 
many plies with all seals made with 


heat, or a foil laminated to a paper 
overwrap with heat-sealed coating so 


that the seals can be made in this 
manner. It must be remembered, 
however, aluminum foil is now on the 
critical list of materials. In the first 
case, it would be necessary to apply 
a label or other identification, par- 
ticularly if an opaque overwrap is 
used. Probably the most successful 
method of moistureproofing the  in- 
dividual package is along the lines 
described in the article “Metal-Clad 
Cigarettes,” MopeRN PACKAGING, 
March, 1948, p. 95. This article 
describes a completely _ sealed, 
printed, heavy-gauge aluminum-foil 
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wrapper which is applied by special 
modification of existing machinery 
doubt — that 


this package should protect cigarettes 


There should be no 
satisfactorily even undcr tropical con 


ditions 


Plastic coatings for food products 


QUESTION: We have seen men- 
tioned from time to time plastic ma- 
terials which when heated can be 
used to cover items such as metal 
parts. This material is very hard when 
dry and protects metal against atmos- 
pheric conditions. We would like to 
have more details of such materials 
and would also like to know whether 
or not the y could be used for the 
coating of meat, fish, etc. 


ANSWER: There are two basic types 
of coatings which have been used to 
protect metal parts. 

One type of coating is based upon 
formulations of certain resins in high 
melting wax. This mixture is heated 
to make it liquid. The metal part is 
dipped and allowed to cool. The re- 
sulting coating is a tough film which 
prevents the surface from corrosion. 

The other type of coating is based 
upon a solution or dispersion of cer- 
tain resins in a volatile liquid. The 
part is dipped in this mixture and 
then passed through a drying oven 
which removes the solvent and fuses 
the resin into a continuous strong and 
tough film. There are many manu- 
facturers, as well as formulations and 
equipment for the application of both 
these types of formulations and they 
were very successfully used during 
the last war for the long-term preser- 
vation of certain kinds of metal parts. 
However, neither of these formula- 
tions can be used in direct contact 
with most foods, since one must be 
high temperatures 
and the other carries solvents which 
would be absorbed into the food. 
However, different types of wax-resin 


applied at very 


mixtures have been developed for 
direct application to certain foods or 
for application to filled cartons. Such 
formul tions depend upon low-melting 
these have 


Wax-resin mixtures and 


been successfully used for coating 


cheese as well as many food cartons 


Protective cap liner 
QUESTION: We. are 
heavy, greasy paste containing a high 


packaging a 


percentage of isopropyl alcohol. This 
material is packaged in a large, wide 
mouth jar with a metal cap and a 
liner consisting of a pulp board with 
a vinyl resin coating. We find that 
there is a considerable loss of liquid 
after about six months’ storage. This 
CAUSES 


excessive thickening of ou 


product. We would like your sug 
gestions as to improved liners that 
will enable us to increase the shelf 


life of our product 
ANSWER 
liquid is due to transmission of iso 


through — the 


vinyl film of the cap linet 


The excessive loss ol 
propyl-alcohol — vapors 
The an 
swer is to use a cap liner which has 
a lower permeability to these vapors 
and also will allow a good mechani 
cal seal to the glass finish. 

The most impervious liner would 
be a_ plastic-coated aluminum foil 
which, when used with the proper 
backing material, should show prac 
tically no loss of alcohol even with 
extended shelf life. 

There are, however, other plastic 
resins which are available as cap lin 
ers and which should be evaluated 
for your use. In this case, you should 
try samples of vinylidene chloride 
(saran-coated paper) and other sim 
ilar compositions suggested by your 
cap supplier. A variety of samples 
can be made up, examined from time 
to time and after the jars are stored 
at 100 deg. F. This will accelerate 
the time required to show which liner 
is most suitable for your use. 
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We doubled our sales with this 
prestige package 


@! sealed with 
Ceol-OSeal 


EG. U.S tr. O 





says Mr. A. J. Masi, Vice Pres. 
Rotella Beverages, Inc., Newark, N. Je 


“Several years ago we designed a one-style bottle 
for all our beverage flavors,” Mr. Masi reports, 
“Then we added ‘Cel-O-Seal’—and got tuo big 
advantages. First, bright ‘Cel-O-Seal’ bands give 
our packages an added touch of prestige and dis« 
tinction—make them real attention-getters at the 
point of sale. 

“In addition, colorful ‘Cel-O-Seal’ bands read- 
ily identify the different flavors for the customers 

both as they buy and while they use thems 
Since we've been using this package sealed with 
*Cel-O-Seal,’ our sales have doubled!” 

Perhaps you can use distinctive “Cel-O-Seal”™ 
bands to improve your package or solve a special 
problem, cut costs and give your product extra 
sales-appeal. You can choose from over 20 colors 


and countless color combinations for extra smart¢ 

ness... get prominent display of your insignia, 

advertising themes, slogans, premium offers or 

any other sales message you wish your customers 

B E to read. And “Cel-O-Seal” cellulose bands give 
VERAGE 


you an important Opportunity to get these mes- 
G im) f sages across On an area of your package that 
B E "4 E R A would otherwise be wasted space. 
Find out more about “Cel-O-Seal” and the many 
sales advantages it can give your product. Write 
2 “Cel-O-Seal” Division, E. 1. du Pont de Nemours 
dil haa BRS & Co. (Inc.), 9521-A Nemours Bldg., Wilming- 
1 PT. 12 FL. 02. ton 98, Delaware. “Cel-O-Seal” bands are also 
ROTELLA BEVERAGES, INC.= NEWARK NJ. sold by Armstrong Cork Co., Lancaster, Pa., and 
‘ ‘ I. F. Schnier Co., San Francisco, Cal. 


yy " 


ee 


DU PONT “CEL-0-SEAL” BANDS | 


BETTER THINGS FOR BETTER LIVING 
-»+ THROUGH CHEMISTRY 
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IMMEDIATE SHIPMENT! 


+z << + + adhesives for military and other applications 


USES 


Case sealing 


PRODUCT 


ready to use, good dry strength, highly water-resistant, fast set, meets Spec 


JAN-P-101 


‘ASCOLA CS-334 


‘aAScoLa CS-217-M ready to use, low cost, water-resistant, moderately fast set, meets Spec 


JAN-P-101 
‘ascoLa CS-213 ready to use, low cost, non-water-resistant, fast set 


‘asCOREZ CV-721* ready to use, water-resistant, fast set, meets Spec. JAN-P-101 





Waterproof caseliner 
gluing 


“ASCOLA WP-311* ready to use, highly water-resistant, fast set, meets Spec. JAN-P-140 





Paper labeling 
on glass 


‘asco LP-83 ready to use, highly water-resistant, fast set, heavy viscosity 
3 ey 


‘asco LP-85 ready to use, highly water-resistant, fast set, thinner viscosity, meets Spec 


UM-186, Type I 





Foil laminating 


‘asco Flexible Cement NT-539* ready to use, good heat and water resistance, sets at room 


temperature, meets Spec. JAN-P-117 





Liquid-tight, nae ae 


spiral-wound 
containers 


powdered casein, liquid life of 72 hours at 70 F 


‘asco 838 (for open sheets and heavy constructions) 
at 70 F. 


Cascorez CV-721*... 


. powdered casein, liquid life of 48 hours 


ready to use, water-resistant, fast set. 





Woter resistant, 
folding boxes 








CascoLa CS-334 (for uncoated board) 
fast set. 


Casco Flexibie Cement NT-9241-D (for dry waxed board) 
resistant, sets at room temperature. 


Cascorez CV-721* (for untreated board) 
Cascorez CV-740* (for waxed board side seaming) 


CascorEez CV-743* (for window-gluing waxed or unwaxed board) . . 
moderate speed of set. 


. ready to use, good dry strength, highly water-resistant, 


ready to use, heat-and-water- 


.. ready to use, water-resistant, fast set. 
ready to use, water-resistant, fast set. 


. ready to use, water-resistant, 








@ This chart of glues available for immediate 
shipment should enable you to select the right 
glue to meet any of your problems requiring a 
paper or labeling glue. Borden’s Chemical 
Division has long specialized in quality-con- 
trolled glues for packaging, labeling and lam- 
inating. If we can be of assistance to you in 
the solution of your military or everyday glu- 
ing problems, fill in the attached coupon. 


Dorlens 


CHEMICAL DIVISION 
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*Available for Defense Orders only. 


SPECIAL TRIAL OFFER! 


Borden’s Chemical Division, Dept MP-41 
350 Madison Ave., New York 17, N. Y. 


Please ship us a 5 gal. trial order of the following 
glues at the 55 gallon price: 


NAME 
COMPANY 
ADDRESS 


CITY 


r 
i 
I 
I 
i 
I 
I 
i 
1 
! 
! 
1 
I 
i 
I 
I 
' 
: 
i 
1 
i 
1 

















YOU BET 


THE UNION PASTE COMPANY 
and 
THE F. G. FINDLEY COMPANY 


technical es 
backed by 135 years’ 
experience and 2 
modern research 
laboratories to offer 
you over 600 superior 
hesives and the 
j-how”’ to make 
“do your job. 











MODERN PACKAGING 





Md grip Koere omy 


LOOK FOR THIS SPECTACULAR DISPLAY—BOOTH 679 


PLAN NOW TO VISIT US AT 
A.M.A’S PACKAGING EXPOSITION 
ATLANTIC CITY AUDITORIUM + APRIL 17-20 





Get Dependable Advice 


Whether your problems are routine or 
unusual — large or small — they will re- 


ceive prompt, conscientious attention. 


Get Help on Shortages 


If you are experiencing difficulty in filling 


your requirements on certain adhesives, we 





may be able to recommend alternates that 
will fill the bill. 


Get Profitable New Ideas 


You may gain many new labor and money- 
saving ideas from the work we are doing 
for leading industries. Let us discuss this 


phase of your operations with you. 
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AUTOMATIC FLOUR-PACKING MACHINE 

of a new type for the packing of flour in square-bottom bags of 
2- to 5-lb. capacity is announced by Arenco Machine Co., Inc. 
The machine (type VUV) is said to be of sturdy construction, 
with high speed and efficient operation. The empty bags ar: 


se Nesp 
Nat =o 
PAL ids pe 


simply placed in a magazine from which they are taken auto- 
matically one by one and raised up around the filling nozzle, 
where they are held tightly by a steel band. The machine, it is 
said, fills without dusting. The scales are net-weight type and 
weights are held within close tolerances. When the bag is filled, 
it is released and lowered to the main conveyor chain, where 
the flour is settled by vibration. The bag is closed with a triple 
fold held down with a paper strip. This is designed to produce 
an attractive siftproof closure that can be opened by simply 
slitting the paper strip. 

The machine, which requires but one attendant, is said to 
handle 1,100 5-lb. or 1,400 2-Ib. bags an hour. Final weight 
settings are made with adjustment screws on the front and is 
equipped with a dial showing how each weighing progresses. 

Modifications are possible permitting use of the machine for 
packing oatmeal in 2-Ib. bags of the S.0.S. type; also, coffee in 
1%-Ib. S.0.S. bags, or cartons where the liner extends above the 
carton and is folded and sealed on the top like a bag. 


A LOW-COST UNIT-PACKAGING MACHINE 
which, when manually loaded, forms and seals packets from 
two rolls of practically any heat-sealing web and handles a wide 
range of products is being offered by Pak-Rapid, Inc., 530 N. 
2Ist St., Philadelphia 30. Its speed is approximately 40 to 60 
packets per minute, depending upon the product to be packaged 
and the operator. The “Auto-Pak” shown is packaging switch 
plates and will also handle pills, 
hardware items, toys, etc. It is 
hand fed, but can also be sup- 
plied with an automatic feed. 
Interchangeable dies and top 
plate openings make possible 
the production of any size 
packet between the limits of 
approximately 1 to 6 in. sq. by 
1 in. thick. Change-over time 
is reported to be about half an 
hour. The operator drops the 
product to be packaged into an 
opening in the front half 
of the top plate at the 


proper time indicated by the rhythm of the intermittent motion of 
the machine and the product is automatically wrapped and sealed 


after which the cut and finished packet emerges from the chut 


SARAN COATED ON KRAFT 

which qualific s under Government specifications JAN-P-117 
Grade A Type | Class D, known as Sara Pak, has been developed 
by the H. P. Smith Paper Co., 5001 W. 61st St., Chicago 38 
These specifications heretofore have only been met with foil. The 
company claims its process of hot-melt method of application of 
the saran coating eliminates the possibility of odors from residual 
solvents and the possibility of delamination caused by failure of 
the laminant. They further state that the hot-melt method of 
application should have a cost ad untage over film laminations 
or solvent coatings. Currently, this black saran, of the toxic type 

is coated on 70-lb. unbleached kraft and is intended for the 
Government as well as for industrial civilian pouches. The com- 
pany expects, however, to market a second line of food wrappers, 
under the name of Fresh Way, in various combinations of coat- 
ing and base-stock weights ce pe nding upon the end use 


4 HIGH-SPEED AMPOULE PRINTER 

that silk screens type to glass ampoules and fuses the ceramic 
enamel ink permanently to the surface of the glass is available 
from Ceragraphic, Inc., 250 South St., Newark 5, N. J. Built in 


France by Machines Dubuit, manufacturers of silk-screen and 
offset printing equipment, this automatic ampoule printer is now 
being distributed exclusively in this country by Ceragraphic, who 
make all the printing screens required to specifications. The new 
machine, it is claimed, enables drug and allied manufacturers 
to print ampoules, vials, glass rods and droppers as well as mis- 
cellaneous glass tubes economically in mass production in their 
own plants. The equipment consists of two units—a fully auto- 
matic, one-color, silk-screen-printing unit and a small, efficient 
conveyor furnace. This process is reported to insure protection 
against such sterilizing processes as steam, autoclave, Bard-Parker 
solution, Zephiran Chloride, alcohol, etc. Production speeds of 
3,000 to 5,000 ampoules per hour are said to be possible. The 
machine can be adjusted in less than half an hour to print on 
any ampoule 25 or 30 mm. to 150 mm. in length. Ceragraphic 
also will handle individual printing orders on the equipment 
set up in its own plant 


CALENDERED UNSUPPORTED VINYL FILM 

in formulations of ingredients approved as non-toxic for use in 
food packaging is being made by Ross & Roberts, Inc., Stratford 
and West Haven, Conn. Currently being produced in thicknesses 
of 0.0017 and 0.002 in., this material will be available in a va- 
riety of gauges and widths. The company states it believes this 
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“Rayvelene’ is PRICED MUCH LOWER 


100% RAYON 
CKED PAPER 


AINABLE IN 27° 
D FOR THE IST 
TIME IN 54° ROLLS 





EAUTIFUL COLORS—MORE 


than any other rayon flocked paper BRILLIANT THAN EVER 


he new method of manufacture 
| yen exceptional workability; 
with colors more brilliant than ever 
before, in a choice of plain or many 
beautifully embossed patterns. These 
‘pluses’ are yours, at considerable 
savings, when you use ‘‘Rayvelene.”’ 
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R WORKABILITY 


Besides the full range of standard features, 
“Rayvelene” offers both 27 inch and 54 inch 
widths to meet even your most unusual pack- 
aging requirements. 


Investigate its possibilities. Write, on your firm 
letterhead, for the distributor in your locality. 
A free sample book will be sent on request. 


A New, Exclusive Creation 


MARQUARDT & COMPANY, INC. 
155 Spring St., New York 12, N. Y. 











SEE 


Manpower Savings 
the PETERS Way 
...at Atlantic City 


Yes, there’s a better way to get the most out 
of the manpower you've got. You'll learn about 
that way at Peters Machinery Company's Booth 
654 at the National Packaging 20th annual Ex- 
position in Atlantic City. 


You'll profit by your visit . . . because there’s 
more to be seen and heard. The Peters Way 
means that you 


SAVE 


Manpower, Materials, 
and Money Too! 





For example—From rolled liner and carton 
blanks to finished package at speeds of 50 to 
100 per minute! Entirely automatic. That's what 
this Peters Senior Forming and Lining Machine 
does for you. 


Peters also offers a fully automatic Senior 
carton folding and closing machine, as well as 
Junior carton forming and closing machines for 
use where flexibility and moderate speeds are 
essential. 


Remember: Booth 654 .. . at Atlantic City 
- « « April 17-20 





Equipment and materials 


is the first time such films have been produced by calendering 
Distribution is being handled through Ross & Roberts Sales Co 
Inc., 350 Fifth Ave., New York 1] 


NEW FLEXIBLE CORRUGATED 

known as “Multiflex” has been introduced by Sherman Paper 
Products Corp., Newton Upper Falls, Mass. This material is 
said to offer stronger, scuff-resistant packaging providing a high 





SHERMAN MULTIFLEX ® 
CREPE 
FLY SHEET 


CORRUGATING 
MEDIUM 




















level of protection that has in the past required much greater 
weight and higher costs. The construction of Multiflex, with the 
crepe-backing sheet edge-glued to the kraft Corroflex, is said to 
give the new material a protective combination of cushioning, 
wrap flexibility, slippage to blows and puncture resistance. The 
flysheet of kraft between the corrugated flutes and the crepe 
backing allows the wrap to shift slightly with impacts or glancing 
blows, turning the force of the shock and protecting the enclosed 
product. It is reported the material is already in use in the auto- 
motive field. It is obtainable in sheets from 16 to 72 in. in width 
and cut to the exact length for product wrap. 


FOOT-OPERATED HEAT SEALERS 

developed specially for short runs are available from Amsco 
Packaging Machinery, Inc., 31-31 - 48th Ave., Long Island City, 
1, N. Y. These machines will weld any heat-sealable material 
and are ruggedly built to provide constant use without break- 
down. Perpendicular action of the upper-jaw and foot-pedal 
leverage produces a high ratio of pressure with a minimum of 
effort. There are three models with sealing-jaw lengths of 7 


14% and 22 in. and with sealing surfaces of various types 


AN IMPROVED BAG-CLOSING MACHINE 

for forming the Deltaseal closure—the pouring spout—has been 
developed by the Bemis Bro. Bag Co., St. Louis 2, Mo. This new 
machine, Series No. 3187, is unique in that it closes both filled 


cellophane bags in 1-, 2- and 3-Ib. weights as well as 2- and 3-Ib 
kraft paper bags. The handy pouring spout now provides easy 
opening of filled cellophane packages as well as paper. The 
automatic unit consists of a shaker for settling the contents tightly 
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Armstrong's Artmold® Plastic Caps are avail- 


able in all standard sizes—8mm to 100mm. For 


samples or prices, see your Armstrong repre- 
sentative or write to Armstrong Cork 
Company, Glass and Closure Div., 5904 


Prince Street, Lancaster, Pennsylvania. - PLASTIC 4 ‘ 4 LAN 
a » 
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By arrangement with Switzer Brothers, Inc. 


A really NEW idea to 
make your package stand out 


Write for color samples and source 
of supply for DAY-GLO Flocked paper. 


Please direct all inquiries concerning 
DAY-GLO FLOCK to 


SACE-COATING FLOCKS | 


110 Moshassuck St. Pawtucket R. I. 
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and uniformly in the package, the closing unit and a conveyor 
which allows for drying time and transporting the bags from 
the closing unit to the casing or baling station. Regardless of 
whether the package is constructed of plain-type or moisture- 
proof cellophane, suit ible adhesives are used to insure tight 
closures. If heat sealing is desired, an additional heated belt ar- 
rangement may be obtained on which the packages tra avel under 
pressure. Units now in use are closing 60 to 70 bags per minute. 
The machine may be adjusted to hi indle different-sized packages 
in 30 to 60 minutes, depending on the skill of the operator. 


SPOT LABELING OF GLASS CONTAINERS 

of various types and sizes is afforded by the high-speed automatic 
Labeleer made by J. B. Bellamy & Co., 111 Main St., San Fran- 
cisco 5. The machine has a speed of up to 120 per min. for 1 oz. 


to 1 qt. and up to 50 per min. for %-gal. and 1-gal. containers. 
, with a label width 
Features of the 
machine include: continuous action—the containers never stop; 
spillproof design—breakage of weak containers cannot affect the 
interior working mechanisms. The machine’s vertical glue roll 
permits covering during off periods, thereby preventing evapora- 
tion and drying. There are two wiping stations, each label getting 
an extra pressure wipe—the pressure being adjustable. The 
machine can be equipped to apply glue to labels or activate 


thermoplastic labels—or both. 


These may be bottles, jars, jugs, flasks, etc 


up to 50% of the container’s circumference. 


A NEW-TYPE METALLIC PRINTING INK 

which is said to dry to a hard, permanent surface and does not 
rub off is being made by Sinclair & Valentine Printing Ink Co., 
611 W. 129th St., New York 27. Based on Vinylite resins, the 
new ink is said to provide exceptional affinity to paper for a 
metallic ink, high gloss and excellent resistance to fading. 


A HAND ROTARY HEAT SEALER 

for bags, barriers, pouches or liners made of heavy materials 
such as scrim-backed foil, polyethylene, vinyl or Pliofilm has 
been designed by Pack-Rite Machines, 714 W. Wisconsin Ave., 
Milwaukee 1. Such materials 

are said to be accurately and 

quickly sealed with a continu- 

ous and rotary forward oper- 

ation. The company reports 

this heat sealer was specific- 

ally designed for U. S. mili- 

tary packaging agencies and 

for industrial, food and other 


| plants supplying the military. 


It produces a 1-in.-wide heat seal, allowing space for a \i- or 
%-in. tear-back for inspection purposes. The operator feeds the 
material into the 8%-in. long preheater section where it is soft- 
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akes good merchandise sell better... 


Kodapak Sheet 


“Kodapok” is « trode-mork 


Merchandisers say that it more than pays to package in transparent 
Kodapak Sheet. Their products have added glamour and eye appeal. 
On counters or shelves, customers see the product more clearly 

and buy what they see. 

Due to essential government orders . . . together with critical 
shortages of basic materials, current supply of Kodapak Sheet is 
necessarily limited. In your planning, please consult your local 
representative or write 


Cellulose Products Division, Eastman Kodak Company, Rochester 4, N. Y. 


Sales offices in New York, Chicago, Dallas. Pacific Coast distributor: 
Wilson & Geo. Meyer & Co., San Francisco, Los Angeles, Portland, 
Seattle. Canadian distributor: Paper Sales Limited, Toronto, Montreal. 
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PLEXIKIINS 





In all elements, all climates, for all purposes 

FLEXKIN is the Moisture Vapor Barrier 
of highest rating for everything from aircraft 
engines to G. I. rations. 


Get the benefit of our wide experience and 
specialized technical knowhow* in laminating 
foils and films on scrim and paper. Consultations 
without obligation. 

FLEXKIN AL-59 


JAN-P-131, Amend. 3 All applications including 
A&B AN-C-67b & AN-E-1B 


pe Il 
Wright Field for Air Force Airplane Engine Envelopes 
FLEXKIN AL-611 
JAN-P-131, Amendment 3 Type I—Classes B & D 
FLEXKIN AL-I11 


JAN-P-131, Amendment 3 Type I—Class B AN-B-20 Type II 
All applications under AN-C-67b 


FLEXKIN AL-211 
for Q. M. Food & Container Institute S-in-1 Ration Pack 


Data on construction, put-up physical characteristics and 
uses obtainable upon application. 


* Army-Navy “E” awarded for World War II service work. 











Hquipment and matertals 


ened and fused, followed immediately by the free-rolling ball- 
bearing rollers—one of which is spring loaded—which apply the 
necessary final pressure, all in a continuous forward operation 


A HAND-OPERATED HEAT SEALER 

specifically designed to accommodate bulky polyethylene bags 
in any width up to 36 in. and any length up to 4 ft. is made by 
Sav-Way Sara Seal, Inc. 

30 Emery St., Detroit 3 

An operator feeds a filled 

polyethylene bag in be 

tween the jaws of th 

sealer, holding the top of 

the bag with beth hands. 

Then, with a movement 

of the hip, moves the 

projecting lever to the 

right, closing the jaws 

around the top of the bag. 

A button is pressed and 

an automatic timing cycle 

of heat is induced through 

the material. After the 

heating cycle is complete, 

the operator takes hold of the handle and brings it back to its 
original position and in so doing the jaws open and release the 
sealed bag. This Model IL heat sealer will handle polyethylene 
film up to 6-mil thickness. 


TWO TYPES OF SEALING TAPE 

using Geon polyvinyl resin have been introduced by Technical 
Tape Corp., 177th St. & Harlem River, Bronx, N. Y. One of these 
is reported to be a waterproof and moistureproof tape designed 
primarily for use in sealing packages for overseas shipment. It 
meets Government specifications JAN-P-127 and ANT 12-A 
This pressure-sensitive cloth tape is also available for civilian 
use in olive drab, white and black colors. 

The other tape is used for heavy-duty operations such as 
wrapping coils of wire, metal strips, banding plate glass, rods, 
tubing, lumber, etc., replacing steel strapping for these applica- 
tions. It has a paper backing reinforced with longitudinal glass 
fibre which is said to provide excellent resistance, tensile 
strength and adherence. Geon polyvinyl resins are made by the 
B. F. Goodrich Chemical Co. 


A VOLUMETRIC FILLING ATTACHMENT 
that permits any vacuum-filling machine—rotary or straight line 
to dispense precise amounts of products like blood plasma and 
pharmaceuticals with the highest degree of efficiency has been 
developed by MRM Co., Inc., 191 Berry St., Brooklyn. It is 
reported to be highly successful for filling polyethylene con- 
tainers as well as collapsible tubes. The photograph is a dia- 
grammatic drawing of the attachment with the outer housings 


A 





transparent so that the working of the inside elements may be 
observed. The packer removes the spouts of his filler and installs 
volumetric attachments made to accommodate the range of 
container sizes required. The nozzle at the top is connected to 
the vacuum pumps which draws out the air in the meter. Filling 
material enters the meter at the nozzle in the bottom, replacing 
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the extracted air, and stops when it reaches the hole in the 
vacuum stem. Cavities in the upper valve are open to atmospher« 
The vacuum stem is adjustable to accommodate a number of 
different-sized containers. As the volumetric filling attachment 
moves down to the container, a check comes in contact with the 
neck which automatically shuts off the vacuum and air is ad 
mitted into the volumetric filling attachment which discharges 
the liquid into the container. The check has serrations which 
do not seal the container 


FOR MARKING AMPOULES AND VIALS 
Markem Machine Co., Keene, N. H., has designed its Model 
20A used in the pharmaceutical industry for product imprinting 
ind variable identification marking of such containers. The de- 
vice is said to imprint with 
clarity and permanence on many 
types of cylindrical objects. The 
size of objects to be marked may 
vary from to 2% in. in diame- 
ter, with a maximum printing 
area of 1% by 5 in. Modified 
equipment allows a maximum 
printing area of 2% by 7 in. 
The speed of operation is vari- 
able within recommended limits 
of 45 to 84 units per minute 
The device may be adjusted 
simply by turning a few hand screws. Printing is from the 
company’s special steel-backed rubber printing elements re- 
quiring no make-ready or cementing, all easily interchangeable. 


4 TAPE PRINTER-DISPENSER 

which prints gummed tape as used is available from Travers 

& Co., Inc., 665 Atlantic Ave., Boston 11. The Ad-O-Matic No 
1 model shown will feed strips 
up to 7 in. long, accommodat- 
ing 500-ft. rolls of outside 
gummed tape, % to 1: in. wide 
It prints a message up to 4 in 
in length with instantly drying, 
waterproof ink, available in six 
colors. The company reports th 
cost to be less than one cent for 
2,000 printed = messages. In- 
tended for retail users, the ma- 

chine eliminates the necessity of purchasing and storing large 

quantities of printed tape Printing is done with a rubber mat 


which may be changed in a few seconds 


4 NEW INSPECTION SYSTEM 

the heart of which is a tiny crystal known as a “semi-conductor” 
may make possible high-speed, automatic X-ray inspection, ac- 
cording to an announcement by the General Electric X-Ray Corp., 
Milwaukee, Wis. These crystals, it is stated, may solve many 
kinds of inspection problems, including controlling and checking 
the product level in containers, and may eventually be used to 
spot foreign particles in certain foods, metals and other products 


SUPPORTED POLYETHYLENE FILM 

is being supplied by Mid-States Gummed Paper Co., 2515 S 
Damen Ave., Chicago 8, on paper, cloth and metal foil. This 
imparts the properties of polyethylene to these materials, giving 
them added strength. Supported polyethylene film materials may 
be used in the manufacture of bags, liners, barriers, etc., for food, 
chemicals, soaps and cleansers, fats, oils ands grease, as well as 
many other products. The films can be supplied in roll and sheet 
form. The standard full-width roll recovered is 36 and 48 in 
Roll widths can be supplied in any multiple cut from either of 
the standard full-width rolls. Polyethylene can be coated on al 
most all types of sulphate and sulphite papers, many kinds of 
cloth sheetings and metal foil, and can be supplied in film 


APRIL 1951 





g 
ACMEFLEX 


Impervious protection, with minimum 
of weight, of pharmaceutical, medical 
and surgical supplies. 


DRUGS (solid and liquid) 
Dressings Biotics 
Serums Vaccines 
Instruments Apparatus 
Sundries 


ACMEFLEX properties: Hermetic heat sealing. Ex- 
tremely low moisture vapor transfer. Inexpensive. 
Printable. Inert, non-toxic, Protection against 
light, loss of flavor, contamination. Sterilizable 
after packaging. Odorless and tasteless. Very 


high ratio of seam and body strength to weight. 





Equipment and materials 


caliper ranging from 0.0002 to 0.005. At present there is a ma- 


terial-shortage problem and the demand for the base material 
m e | s 4 E wy far exceeds the supply. Defense order and Government con- 
tract numbers must be furnished to obtain the material. For non- 
. 


- | essential uses, the company will supply samples for evaluating 


| and testing purposes, and will also custom design polyethylene- 
supported films to meet special requirements 


WE TAKE GREAT PRIDE BAGS FROM POLYETHYLENE TUBING 
IN ANNOUNCING OUR NEW | at the rate of 2,000 or more per hour may be produced by means 


of a small automatic machine devised by Hilker Products Corp., 
FULLY AUTOMATIC 682 Sixth Ave., New York. The machine uses a radiant heat beam 
LABELING MACHINES | 4 
ll) 


_— same simplicity of design 

and changeover ease so sym- 
bolic of MRM Fillers, is true of 
these top-performing, moderately- 
priced Labelers. Models for ap- 
plying labels to front only or 
front and back of any type con- 
tainer up to 80 per minute. De- 
signed to operate with any make 


filler. 





Visit the Packaging Ex siti in / 
2 t “xposition in Atlan- : oa ; > 2s alti ‘ ali 
tic City and see them demonstrated which is directed at the exact line of the seal, me iting -— “9 


for the first time at Booth No. 305 only that part of the material into a %-in.-wide solid weld. A 
guillotine knife cuts the bags from the continuous roll as they 
A mo re | e | fo r every nee re —_ are completed. No barriers or slip-sheets are needed because 
from 10 to 400 containers per minute the polyethylene material is never touc hed by heat-sealing irons 
The machine, called the Radiant-Seal, occupies a floor space of 
fully 2 by 4 ft. and operates from a standard electric-lighting circuit. 
automatic me Biy | A MACHINE FOR COUNTING HARDWARE ITEMS 
TARY es t P such as nuts, bolts, roofing nails, rivets, set screws and many 
RO i other sizes and shapes up to 3 in. long has been developed by 
Vacuum and U. S. Engineering Co., 140 Nassau St., New York 7. Called the 
Gravity | | Count-O-Matic “E,” the machine has a rapid feed with speeds 
Led | varying between 2,000 and 3,000 parts a minute, depending on 
FILLER ‘ be | the size and shape of the part. The counting is done electroni- 
al 0 ay lt | cally with 100% accuracy assured and change-over from one 
: ‘ “— item to another can be made in less than 10 minutes, the makers 
claim. The machine consists of a hopper at floor level which 
feeds the parts to be counted into the buckets of an elevator 
12 to 40 Spouts which, in turn, feeds them into a Syntron vibrator at the top and 
Production capecits onto feed rolls which partially orientates the parts and discharges 
from 50 to 400 them onto the counting chute. Here, those parts which are not 
Glass, Tin or Plas- ‘ : 
tic Containers per completely orientated are rejected and directed back into the 
Minute j hopper. The company also announces several improvements in 
¥ | its Count-O-Matic “A” machine for counting and packaging 
Deslaned for quick changeover end thereush pills, coated or compressed tablets and gelatin capsules (see 
cleaning. Fills all types of foamy and still Movern Packacine, April, 1950, p. 156). 
liquids—brines, vinegars, chemicals, drugs, 
perfumes, syrups and cosmetics. All sizes AN ADHESIVE FOR CASE LINERS 
and shapes of containers. which meets the requirements of Specification JAN-P-140, Types 
Write Dept. MP for literature on complete I and II, Grades A and B, has been announced by the Adhesives 
line. and Coatings Div. of Minnesota Mining & Mfg. Co., St. Paul, 
Minn. The adhesive is said to be water-dispersed, eliminating 
m r m oe) m Pp an y , inc. | fire hazards and solvent odors, and to cure a a cieuaauneal 
191 Berry Street, Brooklyn 11, N. Y film that does not support mold or fungi growth. It may be 
a complete line of fully applied by brush, spray gun or roll-coated 
= somatic: ond pment Also announced is a carton-sealing adhesive, EC-863, for both 
and fully automatic lab asphalt-containing and asphalt-free board which conforms to 


co jos Co7_ JAN-P-101 with respect to Type II, Grades A and B 
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semi-automatic filling eque 


eling machines 





“Now we make the 


ae 


first show without rushing 





Millions of couples are off to the 
movies tonight—leaving a dishwasher 
to do the chores because the pages of 
catalogues, brochures and magazines 
helped them find more time for 


relaxation. XFORD PAPERS 


Here is one of the many examples of A 
rinted selling at work, convertin H | B | | S; | ag 
‘dis into acai of pleasant living. c P uC ales 
In fact, everywhere you turn, you 
meet Oxford Papers in action, sharing 
the important job of making America’s 
products more desirable. 
Learn for yourself how much Oxford OXFORD PAPER COMPANY “ OXFORD MIAMI PAPER COMPANY 
offset, letterpress or rotogravure papers 230 Park Avenue, New York 17, N.Y. 35 East Wacker Drive, Chicago 1, Ill. 
can do for your selling-in-print. Mills at Rumford, Maine, and West Carrollton, Ohio 
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IN OPERATION—BOOTH 314-AT 


FULLY AUTOMATIC JONES 
constant motion 
CARTONERS 


a a 


eamer ila 


Today's JONES Cartoners 

are products of more than 30 years of 

designing and building cartoning machines. Their 

superior engineering and construction assure the 

ultimate in’ reliability, efficiency and long life. This 

is affirmed by successful, cost-conscious manufac- Feed and open cartons; insert single or 
turers who have repeatedly selected JONES Car- multiple loads; glue or tuck flaps of 
toners—recognizing that only the finest cartoning cantene—aleplane or reverse tuck. 

Fold and insert leaflets, booklets, cor- 
rugated liners; print or stencil code; are 
convertible to different sizes of cartons 
and loads. 


machines give the lowest cartoning costs. 


& COMPANY, INC. 
P. O. BOX 2055 





CARTONERS 


NATIONAL PACKAGING EXPOSITION 


ee rb | 
JONES C M V CARTONERS 
Constant Motion Vertical 


Feed and open cartons — airplane or reverse type; 
tuck bottom flaps; carry cartons upright in constant 
motion past loading stations for manual in- 


sertion of load; tuck top flaps. 


y 
Ad justable 


TO ANY SIZE CARTON 


& COMPANY, INC. 
CINCINNATI, OHIO 





« 
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oT 
revolutionary 


‘Cera-fuse 
Automatic 


Fully Automatic + Prints Ampuls and Vials 
25mm to 150mm in Length—All Shapes « 
Up_to 5000 an Hour 











The Cera-fuse Automatic Ampul Printer 
consists of a silk-screen printing unit and a con- 
veyor furnace that permanently fuses the ceramic 
enamel ink to the glass surface. It is the first 
successful high speed production printer ever 
made for ceramic printing. 


Phone, wire or write today for catalog and full 
information pertaining to your own requirements. 


The equipment may also be inspected in our 
plant by appointment. 


Equipment made by Machines Dubuit, Paris, France. 
Distributed exclusively by 


*Cera-fuse—Reg.T.M. 


he, Ne. 


250 South St., Newark 5, N. J. © Mitchell 3-1800 
New York Phone—Whitehall 3-4730 





EXACT WEIGHT 
Selectrol! 
checkweighing Ritz 
er cartons 


| 


cra 





See it at 
EXACT WEIGHT 
Booth #756 
Public Auditorium 
Atlantic City 
April 17-20 
1951 











EXACT 





automatically 
ke 


Answers Man-power 
Shortage in Packaging 


Operations... 


This year's packaging show is important to 
you for two reasons (1) seeking new or re- 
placement materials with which to package 
your products (2) studying new equipment to 
replace man-power shortage. See EXACT 
WEIGHT'S new Selectrol, an automatic check- 
weigher separating packaged products into 
three classifications . underweight, ex- 
act weight, and overweight. This new unit 
solves ‘“‘mispackaging" by eliminating un- 
derweight packages as well as overweight 
removes the human ele- 
ment (no labor needed) . . . cuts packaging 
costs materially does the work by 
electronic means at speeds up to 120 units 
per minute in capacities of from 2 ozs to 2 
Ibs. See a complete demonstration with ac- 
tual product selection. Trained electronic en- 
gineers, able to advise you with your prob- 
lem will be present. Mark this announce- 


containers 


ment and file in your brief case for your per- 
sonal attention at the show. Solve one of 
your most perplexing problems, “How much 
is in the package.” 


WEIGHT SCALES 


| THE EXACT WEIGHT SCALE COMPANY 
914 W. Fifth Ave., Columbus 12, Ohio 


DS 
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2920 Bloor St., West, Toronto 18, Canada 
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FROM OLD MASTERPIECES NEW IDEAS ARE CREATED 





Pannean de petti coffre, 1835 


ae 


FOR 


PACKAGING 





FOR 


PACKAGING 


From our library of documents. we 
have selected this chest of the 18th 
Century to illustrate the art of four-color 


process printing. 


Whether printed on paper or foil. whena 


fine color reproduction is admired in a 
package. you'll find it to bea a 


We offer our complete service of 
DESIGNING —COLOR PRINTING —BRONZING 
and EMBOSSING —to a limited 


number of package manufacturers. 


C. H. FORSMAN COMPANY 
318 West 39th Street JOHN H. FORSMAN 
New York 18, N. x. President and General Manager 


The Standard of Fine Color Printing since 1899. 








CUT LABOR COSTS 


With CRCO-—New Way 
Feeding, Labeling and 


Casing Equipment 


In any CRCO-New Way production line of Feed Table. Labeling 
Machine and Casing Machine. costs are materially lowered. 
No matter what type of cylindrical container you are using, 
the Feed Table permits faster, more economical unloading of 
cartons, trays or cases and assembling the containers in line 
for the labeler or next operation. 


The Series E Labeler cuts costs because of its wide versatility. 
unfailing accuracy and ability to handle any type of glass, tin 
or fibre container that will roll, whether long-neck bottles, cans 
with bale ears or jugs with handles as well as plain cans or 
jars—applying either wrap-around or spot labels. Continuous 
label feed if desired. 


Model A gravity type Casers for filling cartons with tin con- 
tainers simplify packing operations. 


Write for details and prices. 


Chsholn Ayder 


THE BEST O 
verything 
IN LABELING 
AND CASING 


me. fF 
ben sssmean eet ANY OF PENNSYLVANIA 


HANOVER. PENNS YLVAN: = 


The box at the right was used by the 
Mergenthaler Linotype people to ship 
Linolized Molds. To keep costs down, 
low cost crating veneer was used. But 
look at the results! 


Then, Mergenthaler turned to TEK- 
woop! They found it far superior in 
strength, durability and appearance. 


And much to their satisfaction, not 

only does the new TEKWOOD box look 

better and give much greater protection to the expensive molds; 
it also costs 20% less than the previous inferior box! 


To top it off, the smooth, rigid TEKWOOD surface made it 
possible to use the smart new label pictured above. And the 
material saving made possible by TEKWOOD went a long way 
toward offsetting the cost of the label! 


CRCO-NEW WAY FEED TABLE 


SERIES E LABELER AND “A” CASER 


If you have a packaging or shipping problem. . 
small job...a “workhorse” 
to TEKWOOoD! 


2 ie or 
chore or glamor assignment... turn 


TEKWOOD is a tough, kraft paper-and-hardwood “sandwich” 
of great strength, rugged durability and light weight. 


TEKWOOD saves you money on material, labor and shipping 
costs... thanks to its surprisingly low cost, ease of working and 
light weight. 


And TEKWOOD is as handsome as it is economical and strong. 
Its smooth surface takes either decorative printing or shipping 
room stencils with equal readiness. 


Find out how TEKWOOD can help solve your toughest pack- 
aging problems. Write today for full specifications, prices and 
availability. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood® Plywood 


Tekwood is a patented prod 


uct 


U. S. Pat. No 


1997344 
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Plants and people 


Over $5,000,000 will be expended by 
Fibreboard Products, Inc., during fiscal 
1951 ona plant development, moderniza- 
tion and improvement program embracing 
nearly every phase of the corporation’s 
packaging interests. Subsidiary companies 
will also benefit from the program—nota- 
bly, Glass Containers, Inc., Federal Con- 
tainer Co., Maryland Container Co. and 
Precision Electrotype Co. Over $2,000,- 
000 will be spent on the firm’s Antioch 
Division for new structures and equip- 
ment modernization. At the San Joaquin 


Division over a half-million dollars are be~ 


ing expended. A similar amount will go 
into improvements in the Sumner ( Wash- 
ington) Division and in the Vernon (Los 
Angeles) Division. New laboratory equip- 
ment costing $100,000 will be installed 
in the Research Division. 

B. P. Altick has been appointed vice 
president of Fibreboard Products, Inc. 
During the last war Mr. Altick was di- 
rector of the WPB Containers Division. 
Before being transferred to Fibreboard’s 
headquarters as assistant to the president 
last year, he was vice president and gen- 
eral manager of Federal Container Co., a 
wholly owned Fibreboard subsidiary 


L. F. Blackwell and W. E. Coughlin were 
elected directors of Pneumatic Scale 
Corp., Ltd., Quincy, Mass., at the recent 
annual meeting of the company’s stock- 


Mr. Black 
well (left) 
and Mr 
Coughlin 


holders. Mr. Blackwell has been vice presi- 
dent in charge of production since 1948. 
Mr. Coughlin, who became a vice presi- 
dent in 1947, has been head of the com- 
pany’s New York branch office. 


With the recent addition of a ceramic 
decorating lehr, the Applicolor Div. of 
Berman Bros., Inc., Chicago, has broad- 
ened the scope of its glass-decorating serv- 
ices. Glass containers for petroleum prod- 
ucts, cosmetics and other items are now 
being handled. Work of this division will 
include silk-screen application of “cold 
color” to glass and metal containers and 
various plastic items. One phase of the 
company’s present operations include s 
silk-screen labeling of aerosol cans. 


The Reynolds Metals Co., Richmond, Va., 
has announced plans to build an 80-mil- 


212 


lion-dollar aluminum reduction plant in 
the Corpus Christi area which will have 
the capacity to produce 150,000,000 Ibs. 
of aluminum pig annually. The plant, 
which is expected to be in operation by 
the end of the year, will be under the 
general supervision of J. Louis Reynolds, 
vice president in charge of operations. 
This installation is a part of the program 
of aluminum expansion initiated by the 
Federal Government to increase produc- 
tion of the metal. 


The election of A. R. 
Stevens as vice president 
and director of Elgin 
Mfg. Co., Elgin, Ill., has 
been announced. Mr. 
Stevens covered Detroit, 
Cleveland, 
Indianapolis and Cin- 
cinnati as factory rep- 
resentative and in addi- 
tion to his new administrative duties, will 


Louisville, 


Mr. Stevens 


continue his field work. 


All directors and officers of W. C. Ritchie 
& Co., Chicago, were re-elected at the 
recent annual stockholders’ meeting. Di- 
rectors renamed are J. H. Crones, Henry 
A. Gardner, Leslie $. Gordon, Lyell H. 
Ritchie and Harold L. Weis. Officers re- 
elected are J. H. Crones, president; A. S. 
Daniel, executive vice president and treas- 
urer; G. S. Denning and F. B. Attwood, 
vice presidents; T. H. Tredwell, secretary. 


Minnesota Mining & Mfg. Co., St. Paul, 
Minn., 
114-acre tract in southwest Chicago as 
part of a long-range industrial develop- 
ment program, the initial project of which 
is a $3,000,000 plant now under construc- 
tion for Mid-States Gummed Paper Co., a 
MMM subsidiary. The Mid-States com- 


pany is expected to occupy its new facili- 


has announc ed the purchase of a 


ties in September 


Hal W. Johnston, executive vice president 
and director of sales, Stecher-Traung 
Lithograph Corp., is temporarily direct- 
ing general sales activi- 
ties from the firm’s Chi- 
cago offices. Mr. John- 
ston will be in Chicago 
during the period of a 
six-month leave of ab- 
sence granted Walter A. 
Stewart, manager of 
Stecher-Traung’s Mid- 
west Division. Mr. Stew- Mr. Johnston 
art who is recuperating 

from a recent illness, is in Florida for an 
extended vacation. 


Purchase of the tooth-brush manufactur- 
ing facilities of Owens Brush Co., formerly 
a subsidiary of the Owens-Illinois Glass 
Co., has been announced by the Weco 
Products Co., Chicago. 


rhe appointment — of 
John F. Perrin as man- 
ager of Eastern manu 
facturing for the United 
States Printing & Litho- 
graph Co. has been an 
nounced. Mr. Perrin 

was formerly associated 
Ae Pewta with the company for 
18 years, resigning in 
1946 to become a partner in the Bradley 
Palmer Printing Co. He rejoined U. S$ 
Printing & Litho last December 


Confecciones de Papel Shellmar de Co- 
lombia, S. A., wholly owned subsidiary of 
Shellmar Products Corp., Mt. Vernon, 
Ohio, has commenced operations in its 
new plant at Medellin, Colombia. 


The Market Development Department of 
Division, American Viscose 
Corp., has been transferred from New 


Sylvania 


York to the Sylvania general sales office 
at 1617 Pennsylvania Blvd., Philadelphia 
Also transferred to the Philadelphia office 
was the Technical Service Department, 


formerly in Fredericksburg, Va. 


Upressit Products Corp., New York, has 
appointed the American Metal Barrel Co., 
512 E. De Soto Ave., St. Louis, Mo., as 
its distributor for the St. Louis area. The 
Upressit company manufactures caps and 
tamperproof seals 


Charles H. Maltby, vice president of the 
Lincoln National Bank & Trust Co. of 
Syracuse, N. Y., has been named a director 
of United Board & Carton Corp., Syracuse. 
Arthur W. Abrams has been named as- 
sistant treasurer of the corporation. Also 
announced is the appointment of States 
Tompkins, Carton Sales Division, as man- 
ager of laminating sales. 


Construction work on the American Can 
Co.’s newest California plant has been 
started at Stockton. The new plant, which 
will cost several million dollars and have 
a capacity for 350,000,000 metal contain- 
ers yearly, will serve fruit and vegetable 
canners in the San Joaquin Valley area. 


Central States Paper & Bag Co., St. Louis, 
Mo., announces the addition of a fourth 
plant at 1755a Utah St., Seattle, Wash., to 
serve the Western states. The firm manu- 
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This precision food and beverage mixer 
gets precision protection in shipment! 


Even the finest appliance is useless, unless it is delivered to the customer in good 
condition. And to make sure the Waring Blendor arrives in perfect condition, the makers 
of this famous food and beverage mixer ship it in this H & D engineered shipping box. 
Die-cut supports hold the mixer securely in place, guarding it against 

jolts and bumps in transit. 

The H & D Package Laboratory is ready to help with any shipping problem, to provide 
extra protection, or to give better display . . . increased sales . . . lower 

shipping and packing costs. For booklet, “Package Engineering,” write 

Hinde & Dauch, 5104 Decatur St., Sandusky, Ohio. 


Heereeeoeoeoeneoeesepeeveeeeee eee 


FACTORIES IN: Baltimore * Buffalo * Chicago * Cleveland 
Detroit +» Gloucester, N. J. * Hoboken, N. J. * Kansas City, Kan. 
Lenoir, N. C. * Richmond, Va. * Sandusky, Ohio 

St. Louis * Watertown, Mass. Offices in principal cities. 











* 


Use these facilities for 
MILITARY 
and 
DEFENSE ORDER 
CONTRACT 
PACKAGING 
* 


Mass production facilities for the rapid manufacture of trans- 





parent bags ... containers .. . wraps and cut-to-size sheets of 
pliofilm, polyethylene and cellophane. 


Production equipment and complete knowledge of methods for 
volume service on military packaging bags . . . carton and case 
liners. 


Ideal location in the heart of the country’s great manufacturing 
empire . . . served by three rail lines and numerous truck and air 
lines; advantageously situated to serve manufacturers in all 
sections of the country. 


Know-how for Defense-Order contract packaging in Pliofilm, 
Polyethylene and Cellophane — including package conversion, 
filling and shipping — plus the equipment to do the job. 

We will continue to serve our many regular commercial customers 


to the best of our ability and to the full extent of the availability 
of currently scarce packaging materials. 


* 


BOOTH 558, National Packaging Exposition 
Atlantic City — April 17th through 20th 


The PEN-MAC-NYECo. 


217 Ash Street Akron 2, Ohio 


Volume convertors of Pliofilm ° Polyethylene ° Cellophane 

















* 
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factures paper and plastic bags and liners 
as well as all types of bags meeting Gov 
ernment defense-order specifications. 


The purchase by Ball Bros. Co., Inc., 
Muncie, Ind., of Container & Closure 
Sales, Inc., Chicago, has been announced. 
S. R. Bowman will manage the newly ac- 
quired commercial glass container sales 
ofices. All personnel of Container & Clos- 
ure Sales, which has represented Ball ex- 
clusively since 1938, will continue as 
members of the new Chicago sales organi- 
zation. 


Albert Hailparn, exccu- 
tive vice pre sident and 
director of sales, Einson- 
Freeman Co., Inc., Long 
Island City, N. Y., mak- 
ers of displays, has been 
elected president of the 
firm. Lawrence J. Engel, 
former president, was 


Mr. Hailparn 


executive committee. N. J. Leigh was re- 


elected chairman of the 


elected chairman of the board of direc- 
tors. Vice preside nt Robert Wechsler 
was elected a member of the board of 
directors, which is now comprised of 
William H. Scoble, vice president; A. H. 


(left) and 
Mr. Leigh 


Schmitz, vice president in charge of pro 
duction; Miss Helen Gorin, secretary- 
treasurer; Messrs. Leigh, Engel, Hailparn 
and Wechsler ; 


Irvin H. Koenig has been appointed sales 
representative of the W isconsin-Michigan 
territory for the canned food label divi- 
sion of The Meyercord Co., Chicago. He 
will make his headquarters at the com- 


pany’s Chic ago offices. 


Howard T. Shane has been named sales 
manager of the Shellcrease Div., Shelton 
Mfg. Co., Inc., Long Island City, N. Y. 


Edward Ermold Co., New York, has re- 
ceived an award from Design News for 
excellence in general mechanical design 
of the Ermold automatic unpacker. The 
machine, introduced about a year ago, 
automatically unpacks containers from 
cases and cartons and deposits them on a 
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CORRUGATED CARTON USERS REPORT 
20-45% SAVING ON BOX COSTS 
FOR RUNS FROM ONE TO OVER 2,000 


The Rite-Size Box Machine’ 


© adjusts all three dimensions to any box size 
within one minute 


® saves corrugated board, floorspace and 
manpower 


e delivers an accurate box blank as needed 


Don't let a variety of sizes defeat your packaging program .. 


Make your own... any size... any quantity... any time 


Present installations prove that on small orders — In these times of critical board shortage, increase 


the savings in time, materials and labor are your supply by re-using incoming boxes. 


impressive. 


Complete information on operating features and costs can 
be obtained by writing Jacob Industries Sales Corporation, 


Dept. D, Chrysler Building, New York 17, N. Y. 


DEMONSTRATION 
A.M.A. Packaging Exposition 


Booth 710-711 
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By coverinc the heating surfaces with a thin layer of “Teflon” enamel, 
du Pont’s new anti-stick resin, your present heat sealing machines 
can be made more efficient. cheaper to operate. Completely inert. 
smooth, non-adhesive “Teflon” eliminates the problems that arise when 
polyethylene, pliofilm, cellophane and other films stick to sealer bars, 
dies, plates and “sewing” machine rollers. 


General Plastics has developed a method for applying thin layers of 
“Teflon” that gives uninterrupted service and keeps your machines oper- 
ating at peak performance. These dispersions can be fused onto almost 
any metallic surface, old or new. 


Other Packaging Machines 


When hoppers of filling machines, 
and guide rails and folding parts 
of packaging machines are coated 
with non-adhesive “Teflon” by Gen- 
eral Plastics’ method, materials move 
through them more freely, dirt will 
not adhere to their surfaces and they 
are easier to clean. 


If you have any sort of sticking 
problem—whether it’s a glue deposit 
that’s hard to clean up, a gummy 
sugar solution that clogs your filling 
machine, or film that sticks on the 
jaws of your bag sealer—chances 
are a “Teflon” coating job by General 
Plastics can solve it. Write today 
for details. 


GENERAL PLASTICS & COATING CO. 


611 Main Avenue °* Clifton, New Jersey * PRescott 8-5053 


Applicators of “Teflon’”’ coatings for cookie roller dies, dough rounders, 
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conveyor line. Design News presents 
awards for the best designs « overed in that 


| Magazine eac h C ale ndar vear 


The American Coating Mills, Chicago, a 
division of Owens-Illinois Glass Co., has 
announced the following changes in its 
sales staff: W. W. Finn, sales manager of 
the Carton Division; John S. Lull, branch 
manager with headquarters in Indianapo 
lis, Ind., his area covering Indiana, Ken 
tucky and parts of Ohio; A. G. Jackson, 
assistant branch manager in Indianapolis; 
H. G. Murphy, branch manager of the 
Chicago sales office; R. D. Fulton and 
W. R. Auwarter, members of the Chicago 
sales staff; C. A. Colbert, sales manager 
of the Middletown Board Mill and as- 
sistant sales manager, Boxboard Division, 
in charge of laminated board; John H. 
Klamer, branch manager of the St. Louis 
office; W. R. Barney, Jr., member of the 
Cleveland branch sales staff. 


| Roy E. Larsen, formerly head of the pack 
ing Division of Raymond Loewy As- 
sociates, industrial designers, in Chicago 
takes over the same post 
in the organization’s 
New York office. Mr 
Larsen succeeds Bond 
Morgan, who has r 

tired. 


Ground - breaking cere 

monies were he Id rm 
Mr. Larsen cently for the construc 
tion of a new plant by 
Allied Paper Bag Corp., division of 
Oneida Paper Products, Inc., in Balti 
more, Md. This is the latest step in Allied’s 
expanding operations from that of potato- 
chip bag producer into all forms of flexible 


| packaging 


A. B. Clunan, formerly in charge of Plio 
film sales at Goodyear Tire & Rubber Co., 


| has been appointed chief of the Plastic 


Section, Container and Packaging Divi- 
sion Industry Bureau, National Produc- 
tion Authority, with offices in the Dept 
of Commerce Bldg., Washington, D. C. 


The Bradley & Gilbert Co., Louisville, Ky., 
announces the election of Guy Byassee as 
vice president and director of sales. 


Thomas M. Gow, former coatings sales- 


man for the New York area of The Dow 
Chemical Co., has been named assistant 
to Floyd J. Gunn, head of the coatings 


mold release, glue machines, packaging equipment, and many others. 


section of the « ompany’s plastic sales divi 
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designers 
printers 
makers 
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FOLDING PAPER BOXES 


LETTERPRESS AND GRAVURE 
PRINTING ON CARTONS 


GREASE PROOF and MOISTURE PROOF 
CARTONS AND CADDIES 


PARAFFINED CARTONS 
WRAPPERS AND LABELS 
DISPLAY CARTONS 


LAMINATED BAKERY PACKAGES 


CHICAGO CARTON COMPANY 


' 4200 S. CRAWFORD AVE. 


Chicago 32, Illinois 


Phone: Virginia 7-2500 





We’ve been through this before 
...and we’re ready to serve you 


PROX-PEELS (molten type) apply strippable 
coatings to parts, tools, assemblies. 

PROX-PEELS (solvent type) are sprayed or 
brushed on units too large to dip...whole airplanes 
are sprayed for outdoor storage and shipment. 

PROXSEAL adhesives on foils, films and fabrics 
yield specification envelopes, pouches, wrappers... 
for Quartermaster and Ordnance use. 


PROXMELTS accomplish laminations of films 


foils, fabrics, paper and parchment to themselves 


? 


and to each other...give the required “barriers”. 


PROXCOTE lacquers impart grease proofness, 
water-vapor proofness ...vary from stiff to flexible, 
rigid to distensible...are formulated for application 
on all kinds of coating equipment. 


Manes PYROXYLIN 
KANSAS PRODUCTS, Inc. 


CHICAGO 32 
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sion in Midland, Mich. Ross D. Visger 
succeeds Mr. Gow in the New York office. 
Mrs. L. Barnett of the public relations 
department is now located in Dow’s New 
York offices, 30 Rockefeller Plaza. 


The corporate name of Paperless Label- 
lers, Inc., has been changed to Associated 
Machines, Inc. The company’s sales and 
production facilities have been moved to 
203 N. Columbus St., Lancaster, Ohio. 

- 

The Steiner Plastics Mfg. Co., Inc., Long 
Island City, N. Y., has added Robert 
Coombs to its sales staff. 


Announcement has been made of the ap- 

pointment of Edgar W. Pitt as vice presi- 

dent in charge of sales for the Sherman 

Paper Products Corp., Newton Upper 

Falls, Mass. Mr. Pitt returns to the Sher- 
man organization after 
six years, during which 
time he was with Central 
Paper Co. and Gummed 
Products Co. 


The name of the parent 

company of American 

; Type - Founders, Inc., 

Mr. Pitt and American Type 

Founders Sales Corp. 

has been changed from ATF, Inc., to Day- 

strom, Inc. The change, according to the 

company, has no effect on the operations, 

products and services of American Type 
Founders. 

The Pittsburgh Branch of American 

Type Founders is now located at 111 


Federal St 


Frank A. Vorhes, Jr., has been appointed 
chief of the Division of Food, the Food & 
Drug Administration. Mr. Vorhes succeeds 
the late Dr. Ward Benjamin White. 


Cardinal Mills, Inc., Glen Cove, N. Y., 
manufacturers of gift-tying ribbons, have 
announced the appointment of Sidney L. 
Lee as exclusive sales agent for the West 
Coast. Sidney L. Lee & Co., with offices 
at 690 Market St., San Francisco, and 364 
S. Spring St., Los Angeles, will serve job- 
bers in the Rocky Mountain and Pacific 
Coast States. 


The American Box Co., Cleveland, was 
honored as the safest woodworking plant 
in Ohio. Presentation of this safety award 
was a feature of the 20th Annual Greater 
Cleveland Industrial Safety Campaign. 


Richard Wheeler has been appointed gen- 
eral manager of the Fleishhacker Paper 


Box Co., San Francisco. Mr. Wheeler, be- 
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KENDALL MILLS Cut 4 Corners 
by Packaging Curity. Diapers 


EC Adjustable Scaler 


REG U S PAT OFF 


If rising packaging costs are cutting into your profits, it will pay you to 
study the following facts and figures given to us by Kendall Mills regarding 
their new CECO Adjustable Carton Sealer. 


Saved on , yee 2 . 
WN Ye): Our experience in labor saving has shown a reduction of over 50 percent in 


personnel by use of the Ceco machine to carton the same annual volume of 
diapers as previously. Undoubtedly, this is the most noteworthy saving of all 


Saued On Because our previous diaper folding carton was a tuck-end carton, we also made 
"CARTO NS an 11 percent saving by using a glued-end style carton, principally due to the saving 
in board area required. In addition, we also feel that we have a more rigid, secure 

package with the glued-end seal.’ 


“Because of the added rigidity of the glued-end seal on the folding cartons, we 
have also been able to change our method of packing these individual cartons in 
our corrugated cases, so that a 3 percent saving has been made in the use of our 
new size corrugated cases.” 


“There has been a comparatively modest gain in floor space saving, which we 


15 4 OOR SPI SPACE estimate at about 15 percent. 


Tell us what you package and we will send you data showing how CECO 
Adjustable Cartoners have paid back their low cost in less than a year 
packaging products like yours. 


Visit Booths 137, 139, 141 
at the Packaging Show 





Carton Feeding Product Sealing 
Model And Opening Insertion or Tucking 





45 | Aut 








40 Automatic 








3901 M 1 








ALL CECO models can be arranged to glue-seal both 
ends, seal one end and tuck in the other, or tuck in 
both ends. Range of adjustability can be varied as 


required. 
SEND FOR CECO BULLETIN 


CONTAINER EQUIPMENT CORPORATION 


MEMBER, PACKAGING MACHINERY i 
BER PACKAGING MACHIN 20 Oriental Street, Newark 4, N. J. 
BALTIMORE . CHICAGO + JACKSON . PITTSBURGH ° ROCHESTER 
ST. LOUIS . SAN FRANCISCO - SAVANNAH 7 TORONTO 
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The Best Proof of Satisfaction 


REPEAT ORDERS ! 


This battery of six Consolidated Hi-Speed Coffee Scales were 
installed at the modern plant of the J. A. Folger Company at 
Houston, Texas, as the direct result of the uniformly satisfactory 
service the Folger Company has had with Consolidated scales. 
The six lines shown have an output of 780 1 Ib. tins per minute. 


wet et itbes 


y © 80 020 comme 


>a ~~ 
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The Wildroot Company, Buffalo, N. Y., chose these eight high- 
speed CaPeM capping machines as the most dependable answer 
to the problem of supplying the growing demand for Wildroot 
products. The combined capacity of these eight lines is approxi- 
mately 1000 containers per minute. 


For information on CAPPERS - SCALES - BAG SEWING EQUIPMENT 
SEWING HEADS - BAG SEALING EQUIPMENT - KOTTONERS write 


LONSOLIDATED PALKALGINE MALHINERY LORP 


BUFFALO 13 , N.Y. 
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fore joining the company in 1946. was 
with Container Corp. of America. 


At a recent meeting of its stockholders and 
board of directors, all officers and direc- 
tors of the Bemis Bro. Bag Co., St. Louis, 
Mo., were re-elected. J. A. Metzger of the 
Bemis general personnel department has 
been recalled to active duty as a lieutenant 
commander in the Navy 


Universal Folding Box Co., Inc., Hoboken, 
N. J., has just completed installation of 
new equipment in the Finishing Dept., 
designed to give the plant one of the 
most modern and complete finishing lines 
in the industry. Next move in the firm’s 
expansion program will be the installation 
of large, high-speed rotary and gravure 
printing equipment. 


Nashua Gummed & Coated Paper Co., 
Nashua, N. H., announces the appoint- 
ment of Harry C. Hilbert, former assistant 


Mr. Hilbert 
(left) and 
Mr. San- 
born 


manager of the Gumming Division, as 
sales manager of that division. Austin W. 
Sanborn, former assistant sales manager 
of the Coating Division, has been named 
sales manager of the Heat Seal and Coated 
Products Division. To improve sales cover- 
age and offer more effective service, the 
company has reduced the number of 
products assigned to each salesman, en- 
larged their territories and made a num- 
ber of re-assignments. 


Lewis P. Favorite has been named man- 
ager of Aluminum Co. of America’s New 
York District sales office, succeeding Ed- 
ward B. Wilber, who has been elected 
president of the American Lumber & 
Treating Co., Chicago. 


The Inta-Roto Machine Co. plant in Rich- 
mond, Va., recently severely damaged by 
fire, is expected to be back in full produc- 
tion soon. Although most of the produc- 
tion equipment was salvaged, the fire 
completely destroyed the offices and draft- 
ing room. The company requests that all 
recently mailed inquiries be put in again, 
since files of customer inquiries were 
destroyed. 


Irving Zucker, president of Oneida Paper 
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Why Du Pont Polythene Film 
is being used for military packaging 


TOUGH Du Pont Polythene Film provides a 
unique combination of properties to meet the 
exacting requirements of military packaging. 
The dimensional stability of Polythene Film, 
in spite of changes in temperature or relative 
humidity, is one of the many properties that are 
vital in military applications. Another example 
is its durability at extremely low temperatures. 
Besides these properties of all-weather stabil- 
ity and durability, Polythene offers important 


protective characteristics. It’s waterproof, mois- 


COTTON SCRIM 
DU PONT POLYTHENE 


ALUMINUM FOIL 
VINYL FILM 








SEE THE POLYTHENE FILM EXHIBIT 
at the A. M. A. Packaging Show 
in Atlantic City, April 17 to 20, at 
Booths 469-473. The Du Pont 
display will show military packaging 


uses and essential civilian applications. 
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ture-vaporproof, and remarkably tough. 

Because of these outstanding basic properties, 
Polythene Film is adaptable to a number of 
specialized packaging applications for which mil- 
itary needs are taking an increasing amount of 
film. As a result, the present supply of film for 
civilian use has become limited. We suggest, 
therefore, that you carefully investigate avail- 
ability before planning commercial use. E. I. 
du Pont de Nemours & Co. (Inc.), Film Dept., 
Wilmington 98, Delaware. 


One of the present principal military uses of Du 
Pont Polythene Film is in the construction of the 
laminated barrier material, diagramed at the 
left. This flexible and durable lamination is cur- 
rently being used for protecting aircraft engines 
and other matériel in accordance with the so- 
called Method II type of packaging. 


a a 
Polythene Film 


By the mokers of Du Pont Cellophane 


Ste us ar OFF 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 








new model RU200 
the fastest screw-capping 
machine on the market— 


Speeds from 


60 to 300 per min. 


@ FLEXIBLE a 
@ FULLY AUTOMATIC 


other models available 


. write for Illustrated, detailed literature 


RESINA AUTOMATIC MACHINERY CO., inc. 


BROOKLYN 31, N. Y. 
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Products, Inc., Clifton, N. J., announces 
the establishment of a new company 

Kleenway Products, Inc. The new Kleen- 
way line is made up of sandwich bags, 
lunch bags, garbage bags, boxed shelf and 
lining paper The new company is headed 


by Stanley H. Oshan. 


Harvey M. Millier, Jr., has been appointed 
mid-New York sales representative by 
Sealright Co., Inc., Fulton, N. Y. Mr 
Millier is the first appointee in the new 
district organization, with headquarters in 


| Syracuse, serving Eastern Pennsylvania 


Northern West Virginia and upstate New 
York 


William R. Dixon has been named assist- 
ant sales manager of the Dow Chemical 
Co., Midland, Mich. Mr. Dixon, who has 
been assistant manager 

of the company’s plastic 

sales division since 1941, 

succeeds Dr. L. S. 

Roehm, who is now with 

the A. E. Staley Mfg. 

Co. of Decatur Ill 

Deane R. Ebey, who re- 

ri ently became coordina 

Mr, Dixon tor of defense activities 
for plastic s at Dow, has 

been named assistant manager of the plas 
tics sales division, succeeding Mr. Dixon 
Mr. Ebey will continue to handle the de- 


fense activities in his new post 


| Stein, Hall & Co., Inc., New York, an 


nounces the election to its board of direc- 
tors of John C. Daly, vice president and 
manager of the Burlap Department, and 
of David McGill, president of Stein-Hall 


| Ltd., the company’s Canadian subsidiary 


Daniel H. Lipman has been named as 
sistant gene ral sales manager of the com 
pany. He will be succeeded as manager 
of the Stein, Hall New York sales office 
by Edwin A. O'Neill, formerly with the 


| company’s St. Louis office. Until Mr 
| O'Neill moves to New York, the New York 


offices will be in charge of Edwin M. 


Clevan, who is now associate manager 


The Empire Box Corp., makers of folding 
cartons, have announced completion of an 
expansion program involving building ad 
ditions to its Garfield, N. J., and South 
Bend, Ind., plants. Presently in the blue 
print stage is a further expansion program 
for the company’s paperboard mill at 
Stroudsburg, Pa 


The Gummed Products Co., Troy, Ohio, 
announces the appointment of Edward F. 
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Kimble Opticlear Vials come 


VLALS 


n eight popular sizes 


Quality package for quality products — 
KIMBLE OPTIGLEAK VIALS 


To give your product a clear look of 
distinction, package it in Kimble Op- 
ticlear Vials. They add a distinct ap- 
pearance of quality and dignity. They 
show it in sparkling glass that’s clear 
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as crystal and topped with a new 


resilient translucent stopper. This 


stopper keeps the contents safe from 


moisture. And even continued re-use 
does not impair its seal-in effectiveness. 


Opticlear Vials spur sales. You'll see 
why the moment you look at them. 
Wouldn’t you like samples? We'll 
send them along if you'll write the 


sizes your product requires. 


Specify himble for Assurance of Container Quality 


KIMBLE GLASS TOLEDO 1, OHIO 


Division of Owens-Illinois Glass Company 








Don’t Get “STUCK” With A 
Ge , Poor Product! 


CORN BELT 


ADHESIVES 
ARE 








We specialize in 
ALL industrial glues: 
Phenolic Resins 
Urea-Formaldehyde Resins 
Liquid and Dry Caseins 
Resin-Latex Combinations 
Polyvinyl-Acetate Emulsions 
Hot Melts and Thermoplastic 
Pick-Up Gums 
Dextrine, Starch, and Tapioca 
Adhesives 
Flexible Animal Glues 














ENGINEERED 


Now you can buy the PERFECT 
glue . . . engineered to meet your 
specific needs! 


Our experienced Chemical En- 
gineers study your operations and 
analyze your requirements. Then 
they prescribe the EXACT adhesive 
to do the job, and test it on your 
equipment and materials. 


Corn Belt’s “Engineered Adhesives” 
save thousands of dollars for hun- 
dreds of satisfied customers. May we 
prove that this extra service means 
extra profits for YOU? 


Write today for free booklet. 


CORN BELT ADHESIVES 
COUNCIL BLUFFS, IOWA 





SEE!! 
YOUR ANSWERS TO THE PROBLEMS 
OF 


MILITARY PACKAGING 
AT 


BOOTH 674—NATIONAL PACKAGING EXPOSITION 
POLYETHYLENE or BARRIER MATERIALS 


Pouches 
(plain or printed) 


Bags Tubes 





Sheets 





We welcome your inquiries for packages to meet moisture-vapor- 
proof, greaseproof and waterproof requirements of MIL-JAN-AN 
specifications. These packages can be made in any size, shape or 
length, and from 3” to 54” wide 


Samples and Prices Available upon Inquiry 


FLEXIBLE PACKAGE CO. 


2636 S. Shields Ave. Chicago 16, Illinois 
Dept. MPM-1 
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Herrlinger, II, as assistant sales manager 
His appointment marks the fourth mem- 
ber of the Herrlinger family currently 
holding an administrative position with 
the company Other members of the fam 
ily actively engaged in the company’s af 
fairs are Edward F. Herrlinger, founder 
and chairman of the board; Roth F. Herr- 
linger, president; Paul W. Herrlinger, vice 
president in charge of production 


In addition to the modern printing ma 
chinery and finishing department e.uip 
ment which has been installed recently 
the Wabash Fibre Box Co., Terre Haute 
Ind., has now installed new Langston 
rotary cut-off equipment. With the instal 
lation of this equipment, Wabash will 
have one of the highest speed plants, with 
fabrication speed from 330 to 500 ft. per 
minute 


Donald B. Wilson, secretary-treasurer and 
director of Vichek Tool Co., Cleveland 
has been promoted to vice president and 
treasurer. Mr. Wilson is succeeded by 
Lloyd F. Storie as secretary and director 


Interchemical Corp. announces the ap- 
pointment of Edward Kuhn as a divisional 
vice president of the International Print- 
ing Ink Division. He has been sales man- 
ager of the IPI Southern District with 
headquarters in Cincinnati and will con 


tinue in this capacity 


Daniel K. Beswick has been appointed 
vice president in charge of sales of Carton 
Label & Lithograph Co., San Francisco 
Mr. Beswick had been with the Zellerbach 
Paper Co, for the past 15 years 


Robert W. Lea, formerly president of the 
Johns-Manville Corp., has joined Olin 
Industries, Inc. 


R. Brooks Brown, Louisville, Ky., dean of 
Anchor Hocking Glass Corp.’s salesmen, 
died recently. Mr. Brown joined Anchor 
Hocking in 1905 


William Stuart Forbes, chairman of the 
board and treasurer of the Forbes Litho- 
graph Co., Boston, died in Hamil- 
ton, Mass., following a long illness. He 
was a director of the Lithographers Na 
tional Assn. and the Lithographic Techni- 
cal Foundation. 


James T. Cronk, manager of the Fancy 
Paper Department of Hampden Glazed 
Paper & Card Co., Holyoke, Mass., died 
recently. 
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AMERICAN MANAGEMENT ASSN 


20th 
NATIONAL 
PACKAGING 
EXPOSITION 


> 


ATLANTIC CITY 
APRIL 17-20 1951 


Right! Don’t miss the BECK operating exhibit at the Packaging Show! 


Come see how BECK AUTOMATIC ROLL SHEET CUTTERS work on paper, 
plastics, light board or anything in rolls. See how the BECK 

RAZOR BLADE SLITTER AND REWINDER reduces wide rolls of films, 
plastics and other fine materials to narrow rolls. When you see how, 
you'll know why BECK machines cut your operating costs 


and build production profits in your plant. 


Can't make the Show? Have BECK bring it right to your desk in the SHEETER 
and SLITTER Catalogs. Write for yours today. 


CHARLES BECK M ECORPORATION 
406 NORTH 13th STREET PHILADELPHIA 8, PENNA. 
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Halley Inbuilt-type Aniline 
Presses are specially 
adapted to printing of 
transparent paper, film, 
foil, cellophane and similar 
materials. Available in one, 
two, three and four colors. 
Perfect register is assured 
by air control. Made in 36” 
and 46” printing widths. 


Write for complete information today 


EASTERN SALES & SERVICE MID-WESTERN SALES & SERVICE 


MARAC MACHINERY CORPORATION TYPE & PRESS OF ILLINOIS INC. 
1819 Broadway a New York 23, N. Y. 3312 No. Ravenswood Ave., Chicago 13, Ill. 














Rotary Heat Sealers 


Our engineering department will be glad to 
conduct tests for you to help solve your sealing 
problems. Send us samples of your bags and products. 
Doughboy manufactures sealing machines for practically 
every type of material—cellophane, glassine, pliofilm, wax 
bags, various foil envelopes, polyethylene pouches, etc. Our method 
meets specifications set up by the government for moisture barrier 
type sealing. 
A variety of operations can be handled with Doughboy Rotary 
Heat Sealers such as imprinting code number or date in sealed 
area; hole punch seal so bags can be hung on display cards or racks 
and conventional, air-tight compression seal. 
Write for free literature and specific information on your sealing problems. 
SEE OUR DISPLAY AT THE PACKAGING SHOW, BOOTH NO. 132 
Conveyer town wim Model ATLANTIC CITY 


CONTINUOUS BAND SEALER 


erations. Belt 
MAIL => Doughboy Industries, Inc., Dept. MP41,New Richmond, Wis. DOUGHBOY 
Please send me at once your new folder on the Doughboy 
TODAY Rotary Heat Sealer line Continuous Band Sealer [). POLYETHYLENE SEALER 
... Another Doughboy 


FOR Sealer—continuous band 





FREE type for sealing poly- 





FOLDER ethylene. It may readily 
be adapted to bag mak- 
ing by installation of bag 





making attachment. 





— — ee ee ee ee ee ee ae ae i ee ee ee we ee we tw wwe eK = 


MODERN PACKAGING 





“6... $26,500,000 worth 
of U.S. Savings Bonds a year 


under company 
Payroll Savings Plan...” 


7 
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CHARLES E. WILSON 


“General Electric employees are buying more than $26,500,000 worth 
of U.S. Savings Bonds a year under company payroll savings plans. Since 
the inception of our savings plans in 1917, General Electric employees 
have saved $445,000,000 of which $280,000,000 consisted of the purchase 


of United States Savings Bonds since May, 1941. The record speaks for 


itself.” 


The record of Ceneral Electric Company, and the records 
of more than 21,000 other large companies, prove that 
employees want to save the easy, automatic way—the Pay- 


roll Savings Plan. 
As of November 1, 1950, more than 8,000,000 employees 
S. Savings Bonds every month. While the 


were buying U. 
figure was impressive, it was not as large as it should have 


been—a fact recognized by many companies. 

In November and December, top executives of literally 
thousands of large companies (employing one hundred or 
more) decided to check their Payroll Savings Plan and 
endeavor to increase participation to 60% or more. 

Here are a few December reports: in one of the larger 


units of a leading steel corporation, participation went 
from 20% to 80.6 per cent . . . a well-known independent 
steel company (13.710 employees) reported 82% partici- 

another large steel company (100,000 em- 


pation... 
ployees), 75% participation ... one plant of a large rubber 


corporation climbed to 94% (company average, all plants, 
70% —and still going up). Tabulation of all companies ex- 


ceeding 60% participation in December would literally 


fill this page. 
Higher participation in the Payroll Savings Plan is good 
for the men and women for whom it builds security. It is 
good for the company because a saving employee is a better 
workman, a better citizen. It is good for the country because 
the month after month purchase of U.S. Savings Bonds by 
millions of Americans is a most effective check on inflation- 


ary tendencies. 

Phone. write or wire, now, to Savings Bond Division. 
U. S. Treasury Department, Suite 700, Washington Build- 
ing, Washington, D.C. Your State Director has a simple. 
four-point promotion plan, concluding with a person to 
person canvass that puts a Payroll Savings Application 


Blank in the hands of every employee. That's all you have 
to do—and you'll be surprised at the response from em- 


ployees who want to save. 


The U. S. Government does not pay for this advertising. The Treasury De- 


partment thanks, for their patriotic donation, the Advertising Council and 
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4 VALVE 
FILLER 


° 
lhe = (5 THRIFT — Economy-wise production 
= — men choose Elgin Machines for their 
EARNS 175: WAY = ! a lower initial cost, minimum maintenance 


and operating expense. 


eeeeeeeeeeeeeeeeeeeeeeeeve 


fe VERSATILITY — Widely utilized 

ie 

= by large and small plants because of 
their quick, simple changeover to ac- 
commodate a broad range of products 
and container sizes. 


(3 DEPENDABILITY —Long years of 
= trouble-free, continuous production dis- 
tinguish the Elgin equipment now serv- 
ing leading packers in the food, paint, 
cosmetic, oil and various other industries. 


‘ror GLASS tin 


Extensively used fo fill mustard, peanut butter, relish, 
joms, jellies, mayonnaise, soups, creams, ointments 
waxes, animal foods, horseradish, roofing cement 
and similar products. 





ARMY, NAVY and AIR FORCE 
PRESERVATION AND 
PACKAGING MATERIALS 


... many in Stock for 


Immediate Delivery .. . 1 P 
P 


ractical 
Let us be your expert on government packaging | lant 
requirements. Call on us to help you figure your | 
next bid. Count on us to supply you with the right 
material at the right time for your government 
orders. 

We have specialized in packaging materials for 
more than 15 years. During the last war our com- 
plete ee were devoted to supplying indus- 
trial and government packaging materials to meet , 2 i 
armed service ociienione. BOXES . PAPER 
Write for our lists classifying Preservation and 
Packaging Materials by specification number and 
usage under JAN-P-116, AN-P-13A and other gov- 


ernment packaging specifications. 3 G | L B E R T 3) ‘ S N Y D E R 


in production of 


N.Y 


YOUR ASSURANCE OF QUALITY : V Ist NEW YORK 1 


PACKAGING DIVISION 


E. W. Twitchell Incorporated 
2837 N. Third St., Phila. 33, Pa. 
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Top quality printing... 


Maximum Maximum Maximum 
Pressure Web Width | Die Width 


ae | top quality cartons... 


One h 
te penal 


This one operation rotary carton press by 
Champlain handles roll stock up to 28 points 
in thickness, steps up production as much as 50‘ 

The punch uses low cost steel rule and furniture dies, 

gives platen press quality scores at better than cylinder 

press speeds. The rotogravure press can coat, varnish, print 

with metallic and gloss inks as well as standard gravure 

inks. Printing and cutting registration is provided by elec- 

tric push button control — or automatic registration at high 

speeds can be provided by Champlain electric eye control. 

Write today for complete information on top quality print- 

ing, Cutting, automatic stripping of folding cartons... once 
through the press. 


SPECIFICATIONS 


Mox. width 


. 
Sheeter Size Th An. Max. length | Min ong sheet delivery 


jake on ae with high speed 
Rotogravure advantages 


Champlain’s Rotogravure Presses and 
Sheeters deliver instantly dried multicolor 
sheets two ways: to a slow-moving belt or 
to an accurately jogged pile delivery by 
synchronized positive grippers. Stock 
ranging from glassine to cardboard is ac- 
curately cut to = 1/64 tolerance at speeds up to 
18,000 sheets per hour. Easily adjusted cutting 
mechanism delivers a complete range of sheet sizes. 
Printing and cut-off register is controlled by a 
running register mechanism. Automatic-eye con- 
CHAMPLAIN COM PANY, INC. . trol of register is also available with Champlain’s 
88 LLEWELLYN AVENUE, BLOOMFIELD, N. J. fy Registron. Write for further information. 
CHICAGO OFFICE: 7 W. MADISON ST., CHICAGO 2, ILL. 


Champlain manufactures a complete line of roto- 
gravure, aniline, rotary letterpress and allied 
equipment for packaging and specialty printing. 
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Presents 
THE NEW No. 175 
AUTOMATIC TUBE 
FILLING MACHINE 


successor to the famous 
Colton No. 17—the world’s 
most popular tube filler 


Introduction of the No. 175 marks a new 
achievement in speed, precision and 
economy in filling tubes with creams, 
pastes, powders, liquids. Its »performance 
is unapproached by any other tube filler. 
Standard Single No. 175, 55 tubes a minute 
up to 114" dia. x 7%" long. Standard Twin, 
85 a minute up to '%" dia. x 7%" long. 
Specials: No. 180 Single, tubes 24%" x 
7%"; Twin, tubes 1%" x 7%". Write for 
delivery information. 


ARTHUR COLTON CO. 


DIV. SNYDER TOOL & ENGINEERING COMPANY 
3431 E. LAFAYETTE AVE. + DETROIT 7, MICHIGAN 








FOR 
"DELAYED ACTION’ 


ON 
ACTION 
CELLOPHANE BAGS 


If you've been embarrassed because we can’t 
supply ACTION Cellophane Bags promptly—our 
apologies! You see, cellophane is in extreme 
shortage. Our output is throttled—but orders 
keep pouring in! Therefore, in all fairness, we 
are 

Giving defense orders priority. 

Filling orders in date sequence received 

at factory. 

Distributing our film allocations ona pro- 

rata basis. 
Again we say, thanks for your patience. You'll 
get ACTION as soon as possible! 


/ BAG & ENVELOPE 
Py COMPANY, INC. 


606 Kosciusko St., Brooklyn 21, N. Y. 











—Wertrod Comp 


17 Williams Avenue 





IDEAL SEALER 
FOR BARRIER MATERIALS 


(without foil content) 


T 
Wertrod 


BOOTH 127 
20th National 
Packaging Exposition 


exact uniformity 
tear resistant 


Seals by the patented electronic Thermal Impulse 
Method. For polyethylene, saran, pliofilm, poly- 
vinyl alcohol, acetates, non-metallic barrier mate- 
rials, etc., up to .006”. 
Seals cool under pressure. Simple two-dial control. 
Easy to use. No warm-up needed. Seals gusseted 
bags, through packaged powders and liquids. 
9” and 14” models. Extremely low priced. 

Send today for bulletin and details 





Brooklyn 7, N. Y. 
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“REGISTRATION CONTROL 


| on POLYETHYLENE 


luxurious 
appearance 





Send for a sample of polyethylene 


permanent 
bonding 


bottle that has been decorated by 
Modern Decorating. ( 
looks Bibi 


lecorati 


ompare its 





test the durability of the 
wide color 
range 


m yourself 


Write today. 


MODERN DECORATING COMPANY 


SILK SCREEN AND OFFSET PRINTERS ON PLASTIC, GLASS, WOOD AND METAL 
4914 Hudson Blvd., West New York, N. J. 
Phone: UNion 3-5585 LOngacre 4-1998 





CHOOSE MOLDED PAPER 


CONTAINERS BY KEIDING 
ee CM 


The EMP is adaptable to all 
types of bag making, sheeting 
and converting equipment and 
most types of printing and 


FOR STRENGTH, SAFETY, 
AND LOWER COST 


LIGHTER WEIGHT 
IN PACKAGING 


@ Economical substitute for metal, glass, 
fibre, plastic, cardboard containers, boxes, 


tubes. 

“Double-Utility” shipping and sales pack- 
ages for soaps, abrasives, small parts, 
and other products. 

Available in wide variety of shapes, 
sizes, or custom designed to your needs. 
Standard color, white — other colors 
available. 


fe by PAPER PRODUCTS 
COMPANY 


LARGEST MANUFACTURERS OF MOLDED PAPER CONTAINERS 


Write for 
samples and 
suggestions on 
improving your 
packaging with 
MOLDED PAPER 
CONTAINERS 
by KEIDING. 
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I make to the lowest point ever.” 


“The fF VP has cut rejects on the bags y 


. increased our 


Inter- 
] 


production 53%. 


changeability of parts almost eliminates down 


fime 


“I’m highly satisfied with the 


unit accurately maintains 


printed materials.” 


“WT eve had no cut-o 


way my 


register ot 


ff proble ms whatsoever 


since installation of an EMP 2-way eye.” 








SCHEMATIC OF TYPICAL INSTALLATION 








eRe: 


packaging equipment where 
registration control is desired. 
It has proven its value in low- 
ering production costs, main- 
taining product appearance 
and in insuring accurate cut- 
off and color register. 


The EMP gives continuous 
compensation for errors aris- 
ing from slippage, stretch of 
material, worn draw rolls and 
other common factors. Scan- 
ner sensitivity is fully adjust- 
able to even slightest color 
changes. Set the selector switch 
once and EMP does the rest. 
Write for booklet on theory of 
eye controls. 


It's a complete unit 


it’s the lowest cost 2-way eye 








Companies that have 
ordered or re-ordered 
EMP controls include... 


Frank H. Fleer Corp. 


chewing gum 
The Celon Co. 
ellulose bottle bands) 
Sunshine Biscuits, Inc. 
bakery products) 
Shellmar Products Corp. 


package convertors) 


Roto Bag Machine Corp. 


machinery mfrs.) 


Charms Co. 
candies 





visit 
BOOTH 676 
A.M.A. PACKAGING SHOW 


techonte V1 ey \x1i INC. 


A DIVISION OF FEDERAL MACHINE WORKS, INC. 


206 Lafayette Street 


New York 12. New York 








At the recent annual meeting of the Can- 
ning Machinery & Supplies Assn., E. A. 
Hildreth of Owens-Illinois Glass Co. and 
Hal W. Johnston of Stecher-Traung Litho- 
graphing Corp. were re-elected as presi- 
dent and vice president, respectively. 
Members of the board of directors are 
Frank S. Langsenkamp, J. W. Mathys, E. 
N. Funkhouser, J. R. Urschel, C. K. Wil- 
son and R. L. Perin. 


The annual spring meeting of the Techni- 
cal Committees of the Packaging Institute 
will be held in Atlantic City, April 19th, 
Ritz-Carlton Hotel, during the National 
Packaging Exposition. The luncheon at 
12:30 and the general meeting that follows 
is open to all. Attendance at the separate 
committee meetings is by invitation of the 
chairman of each committee. Those desir- 
ing to attend a meeting of a committee of 
which they are not a member should send 
their requests to the chairman prior to 
April 15 through the offices of the Packag- 
ing Institute. Karl E. Peiler, vice president 
of Hartford Empire Corp., is the newly ap- 
pointed chairman of the Glass Container 
Committee. 


What's doing 

April 16—Packaging Machinery 
Mfrs. Institute, semi-annual meet- 
ing, Hotel Dennis, Atlantic City, 
N. J. 

April 16-18—National Independent 
Meat Packers Assn., convention, 
Palmer House, Chicago. 

April 17-20-AMA 20th National 
Packaging Exposition, Atlantic 
City, N. J. 

April 22-25—U.S. Wholesale Gro- 
cers Assn., convention, Miami 
Beach, Fla. 

April 30-May 2—American Drug 
Mfrs. Assn., convention, Green- 
brier Hotel, White 
Springs, W. Va. 

April 30-May 4—American Mate- 
rials Handling Society, confer- 
ence and materials-handling ex- 
position, International Amphi- 
theatre, Chicago. 

May 13-17—Super Market Institute, 
convention, Hotel Stevens, Chi- 
cago. 

May 15-17—Toilet Goods Assn., 
16th annual convention, Waldorf- 
Astoria, New York. 

May 24-25—The Society of the Plas- 


Sulphur 





tics Industry, annual national 
meeting, Greenbrier Hotel, White 
Sulphur Springs, W. Va. 


your information 


Now available from the Packaging Insti- 
tute, 342 Madison Ave., New York, are 
copies of the Proceedings of the Petroleum 
Products Packaging Seminar ( $2.50 each ) 
and the Proceedings of the High-Speed 
Packaging Seminar ($1 each) 


The deve lopment of a number of test pro 

cedures for packaging materials, designed 
to improve existing TAPPI standards and 
to develop new ones in important areas, is 
the program outlined for the Testing Di- 
vision Committee on Packaging Materials 
of the Technical Assn. of the Pulp and 
Paper Industry. The committee, under the 

chairmanship of L. E. Simerl of Marathon 
Corp., met during the recent annual 
TAPPI meeting. Following is a list of sub- 
committees appointed and their chairmen: 
Flavor and Odor Transmission—Arthur 
Landrock, Massachusetts Institute of Tech- 
nology; Water-Vapor Permeability of 
Packages—Robert de S. Couch, General 
Foods Corp.; Insect Resistance of Pack- 
ages—Dr. Howard Gardner, Fiberboard 
Products, Inc.; Water-Vapor Permeability 
of Materials at Zero Deg. F.—L.E. Simer|; 
Water-Vapor Permeability of Materials at 
100 Deg. F.—C. A. Southwick, Jr., pack- 
aging consultant and technical editor of 
MoperN Packacinc. Plans were made for 
round-robin tests in several fields, as well 
as for the completion of several standards 
The committee is interested in hearing of 
work being done in these fields. Plans ar¢ 
for an accelerated attack on the more im 

portant and unresolved projects within the 
cognizance of the committee 


Judges for the 1951 Set-Up Paper Box 
Competition, sponsored by the National 
Paper Box Mfrs. Assn., have been an- 
nounced by Douglas T. Neale, chairman 
of the Competition Committee: William 
F. Daly, purchasing agent, General Bak- 
ing Co.; Gustav Jenson, industrial de- 
signer; Andrew G. Burry, former president 
of the Wayne Paper Box & Printing Corp.; 
John W. Paterson, former general man- 
ager of F. N. Burt Co.; Howard C. Min- 
nich, vice president, U. S. Printing & 
Lithographing Co.; Richard Morey, de- 
signer; Milton Schuette, director of pur- 
chases, J. L. Hudson Co.; Martin Ullman, 
industrial designer; Robert Sidney 
Dickens, industrial designer. Winners will 
be announced on June 4 during the 33rd 
annual convention of the association to be 
held in Atlantic City, June 3-6. 


The theme of the Fifth Annual National 
Meeting and International Industry Show 
of the Forest Products Research Society, 
to be held at Convention Hall, Phila- 
delphia, May 7-13, is “Wood Mobilization 
Requirements and Developments in Ma- 
chines, Products and Processes.” It is esti- 


mated that some 1,500 research and pro- 
duction people will attend the 10 technical 
sessions that have been arranged 


Theme of the 14th annual convention of 
the Super Market Institute to be held in 
Chicago May 13-17 will be “How To Op- 
erate in a Defense Economy—Helping to 
Keep America Strong in the Cause 
Peace.” Plans are being made for the 
largest convention in the Institute’s his 
tory. Beardsley Ruml, business economist 
ind Rev. Norman Vincent Peale will be 
among the principal speakers 


“Pattern for Survival,” a 16-mm. color- 
sound film on the atom bomb, has been 
made available by the United Board & 
Carton Corp. for the use of any club 
organization or group in the vicinity of the 
company’s board mills (Lockport and 
Thomson, N. Y.; Urbana, Ohio) and carton 
plants (Syracuse, Victory Mills, Cohoes 
and Brooklyn, N. Y.; Springfield, Ohio 
The film is offered as a public service 


Dramatizing the role played by the folding 
box in the change from the “cracker bar 
rel” era to modern self-service merchan- 
dising, The Magic Box, 16-mm. sound- 
color film produced under sponsorship of 
the Folding Paper Box Assn. of America, 
received its premier showing at the asso- 
ciation’s annual meeting in Chicago last 
month. Following an introductory viewing 
it one of the general sessions, the film was 
shown continuously, adjacent to the ex 
hibit of prize-winning entries in the asso 
ciation’s 1951 carton competition. Using 
an allegorical approach, the film draws a 
contrast between “the magic box” of Pan- 
dora, which released a host of troubles, 
and the many attractive, serviceable boxes 
which lighten the tasks of today’s home- 
maker. It shows how the transition from 
bulk to packaged selling since the turn of 
the century has raised standards of sanita- 
tion, improved product protection and in- 
sured the buyer honest weight and trust- 
worthy, branded merchandise. Of histori- 
cal interest is a sequence tracing the evo- 
lution of folding-box manufacture and 
portraying the various skills and operations 
involved in their design and production 
Forty prints of the film have been pur- 
chased by FPBAA members and another 
40 are available for group showings, at no 
charge other than transportation cost, 
through Modern Talking Picture Service, 
142 E. Ontario St., Chicago 11. Screen 
ing time is approximately 30 minutes 


The Champion Paper & Fibre Co.'s new 
publication, “Ariel Bond Handbook for 
Printers,” is designed to show printers how 
best to utilize type faces and type orna- 
ments in producing letterheads, invoices, 
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Unpackaged merchandise lacks a good salesman... 


olicit Contacts 


rouse Interest 


limit Competition 


_stablish Preference 


| 


pa Cea act A 
Pearse 
; 


eal the Sale 


EE an 


Plants located th roughe al the South 


Executive Offices: LYNCHBURG, VA. e Sales Offices: CHARLOTTE, N. C. 








YY ] Niag ARA 
ml “TO MARKET 
TO MARKET” 








So go all 


Packages 
... 


Niagara Laundry Starch, Calgonite, Electrasol, 
Soilax, Nabisco Cracker Meal, Sterling Salt 


and the list is growing fast. 


More and more packages are appearing on store shelves with 
“something new added" — SEAL-SPOUTS. 


There’s an added merchandising appeal to packages with 
aluminum pouring spouts. 

They're easier to open and close—Easier to pour—Easier 
to store. Protect against spillage—moisture and infestation. 
Give your packages prestige and a plus-value. Add SEAL- SPOUTS 
right in your production line — fast, easy, efficiently. 


We'd like to give you more details. 
Your inquiry is invited. 





VISIT OUR EXHIBIT—BOOTH 220 
PACKAGING SHOW—APRIL 17-20 
ATLANTIC CITY, NEW JERSEY 











*T.M. Reg. U.S. Pat. Of. 


SEAL-SPOUT CORPORATION 


363 Jelliff Ave., Newark 8, N. J. 


kor your 
information 


etc. The handbook is divided into four 
sections: type faces, layout, color and use 
of rules, ornaments and decorations. Prac- 
tical and easy to use, the booklet is avail- 


| able from paper merchants who sell 


Champion Ariel Bond or from Champion’s 
Advertising Dept., Hamilton, Ohio 


A. L. Whiton of Chicago has been elected 
president of the Wirebound Box Mfrs. 
Assn. He succeeds Norris W. Embry, who 
has been named vice pres 
ident. Two ne wly elected 
directors are Kenneth H. 
Leash of Portland, Ore 
and W. J. Pierpont of Sa- 
vannah, Ga. Mr. Whiton, 
widely known in the ship- 
ping-container industry, 
served as a civilian con- 
Mr. Whiton — sultant throughout World 
War II. He was chief field consultant for 
the Forest Products Laboratory assigned 
to the Ordnance Department and later was 
appointed chief of the Packaging Branch, 
Office of the Chief of Ordnance. 


Pre-packagers of fresh produce and fruits 


| will be interested in a new booklet recently 
| published by the Plastics Division of Cela- 
| nese Corp. of America titled “Pre-Packag- 


ing Fresh Vegetables, Fruit and Berries 
with Lumarith, the ‘Breathing’ Wrap.” 
Illustrations have captions explaining the 
characteristics of this film, which permits 


| produce to “breathe” without the necessity 


for vents, holes or perforations Copies of 


| the booklet are available from Celanese 


Corp.’s Transparent Films Dept., 180 
Madison Ave., New York. 


| The Paris Fair will be held this year from 


April 28 to May 14, with developments 
and innovations representing all phases of 


| industry and trade. The Foire de Paris 


accommodates more than 10,000 exhibi- 
tors in its permanent exhibition grounds, 


| situated only 20 minutes from the center 


of Paris. There will be a special exhibit 
ot packaging equipment. Representative 
official pavillions of the United States, 
many countries in Europe, South America, 
Asia and Australia give the Fair an in- 
ternational character and will provide an 
opportunity for American business men to 
keep abreast of advances in contemporary 


| international trade. 


Fifty-eight of the nation’s top experts on 
materials handling will conduct an ex- 


| tensive program to educate industrial 


leaders in new handling tec hniques at the 
Conference on Materials Handling which 
will be held concurrently with the Na- 
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‘YOUNSTOW 


Offers Prompt Delivery of 
ALUMINUM FOIL 
COMPOSITION FOIL 


LEAD FOIL 
on Defense O 


Through the years, Johnston has acquir 

ed the know-how to produce the prope 

type of foil for a given purpose. es 
Write today for full details regarding 7 ~ 
proper type of foil for your purpose im 77>” 
connection with your defense contract® © 


Jounston For. Manuractrurine Co. 


Makers of Quality Foil for over 60 Years 


6016-6298 S. Broadway : St. Leuis 11, Moe. 
608 SOUTH DEARBORN, CHICAGO, ILL. 34 EXCHANGE PLACE, JERSEY CITY, N.J. 633 SOUTH LA BREA AVE., LOS ANGELES, CALIF. 
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AIM } p —* TANETS mt owne pope ‘or your 
a better BAG” f= information 
means P l U $ sale Ss tional Materials Handling Exposition at 


the International Amphitheatre, Chicago, 
April 30 to May 4. The conference is 

eee at lowest costs tania by the American Material 
( Handling Society, while the exposition is 

sponsored by the Material Handling In- 
stitute. Thousands of new models of 
handling machines of more than 200 com- 


Show your product. Step up your 
sales with a package that will lead 
the competition in today’s self-ser- panies will be on display in 10 acres of 
vice merchandising. Transwrap exhibit space, six indoors and four out- 
gives you more eye-appealing doors. Admission to both the conference 
package — a package that shows and the exposition will be without charge 
your product — lets it sell itself. Advance registration cards may be ob- 
The first automatic packaging tained from Clapp & Poliak, Inc., exposi- 
machine to satisfactorily heat-seal tion managers, 341 Madison Ave., New 
polyethylene at high speeds, York. 
Transwrap offers you the biggest The second edition of “Government Ad 
buy in economy packaging today. ministration of the Copper Industry 
If you use any of these heat- World War II” has been published. The 
sealed ‘‘bag’’ materials booklet, by John W. Douglas of Repub- 
: lic Foil & Metal Mills, Inc., and formerly 
Transwrap can cut your packag- assistant director of the WPB Copper Div i- 
_ ing costs in half: sion, should be of wide interest, since it 
outlines prohibition orders, the priority 


[} Polyethylene [{] Metal foil system and controlled-material plan of the 


(] Ptiefilm [_] kraft papers ; 7 
[) Cellophane C) “tea bag” papers past war period. Copies, priced at $1, are 
[_] Vinylite () laminated stock available from Mr. Douglas, Republic Foil 
C) Glassine (]. vegetable parchments-" | & Metal Mills, Inc., Danbury, Conn. 
Volumetric Unit — designed 10 9 These exclusive Transwrap advantages A collection of new technical data sheets 
pockage larger-sized, free-flowing prod~ : describing the various waxes produced by 
ucts—40 fo 75 units per min. Meters d . . heC ht: 1Ch ical C {M : ae 
down fo 1 item per package—vp Ip uh- *-added strength and resilience of bog the Concord Chemical Co. of Moorestown, 
limited quantities (within 80 cu. in.). * precision forming of bag * uses eco- N. J., has been published and is available 
Fed by volumetric cups. Pillow pack~ \ ical- dowb! idth lis * % 
ages—-with or without presets 2 wN nomical, oF — . rolls lt on request to the company. Several of 
1-13/16"x3” to S¥ext3”, Size—4’xS’ open serrated edges * prevents puck- me ' ape ‘s re 
Bi’: waht. — 2330; % hip. geared ering, distorting, or gumming of bog these waxes are said to be highly efficient 
motor; 1640 volts. materiel replacements for the more expensive car- 


? nauba and Japan waxes and should be 
TRANSPARENT-WRAP ‘ of interest to members of the industry. 
MACHINE CORP. . A course in the basic marketing and pro- 


duction factors that direct package plan- 

ning is being offered at Brooklyn College 
Want to cut your packaging costs? Write for our 8 pg. . eA 2 . Y ; * ‘—p : a ; m7 nm _ 
brochure—it's free! Shows every Transwrap model—gives details shana dai th ees le series of eight lec- 
of economy operation; ! | tures, to be given by Robert I. Goldberg, 
it's a complete “package” Need help? transwrap's engineering staff will be New York designer, will be held on 
on modern packaging glad to assist you in analyaing your Packaging require- Wednesday evenings beginning April 18. 
economy! Use this cou- ments . . . make specific recommendations’ designed to Sinwhests will be L: ik Siss tecliatome 
pon today! improve your production—at lower costsiv; /// Pep ees ee ee ee ee 


See us at Booth 211 National Packaging Exposition oe igning — ogame 
ob bg gf ff GG GF fF i ee eee ee te 
TRANSPARENT-WRAP MACHINE CORP. “ Latest edition of “Official Container Di- 
; . rectory” (Board Products Publishing Co., 
142 Rt.17, Hasbrouck Heights, N. J. 90 , . . : : 
S 228 N. LaSalle St., Chicago) lists some 
OC Please send your free 8-page brochure ; 2,300 box plants and packaging-ma- 
0) Have one of your sales engineers contact me—rush! . ~ = sega 


© Furnish delivery ond installation dota, with terms chinery manufacturers, and also contains 
other useful data presented in concise 


form. Box manufacturers are listed alpha- 
Ee ee Rel TR aie ee Ore eee Me cccnas betically for each state and grouped into 
sections according to type of containers 
made. The publication also contains Rule 


= 41, Consolidated Freight Classification, 
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revised to date. 


The Gardner Board & Carton Co. will con- 
duct three contests with cash awards 
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Se tan 
BOOTH 136 ING EXPOSITION, ATLANTIC CITY 
ie) 


No bso. 


On, 


R-V APPROVED 
BARRIER MATERIALS 


For Army, Navy, and Air Force Requirements 


conforming to AN, JAN and 
MIL specifications 


They're all on display in BOOTH 136 at the 
show! Eight new Barrier Materials that con- 
form to the packaging requirements of our 
Armed Forces... moistureproof, vaporproof, 


waterproof and greaseproof. Come direct to 


~ 


Arvey headquarters . . . our packaging ex- 


perts will show you these new packaging 


materials and explain their individual adapt- 


abilities for your special needs. If you can’t 


get to the show, write today for full details 
and samples. Consult with us on your mili- 


tary packaging requirements! 


. . . Also on display 


LAMCOTE 


The patented, visual showcase package and industrial 
laminations 


R-V-LITE* 


The all-purpose window material 





SALES OFFICES: 100 E. 42nd St., New York 17 
3462 N. Kimball Ave., Chicago 18 


{ ARVEY@CORPORATION 
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ASKANIA nyprautic 


EDGE POSITION 


for Paper, Plastics, Foils, Textiles, Metals 


THE PRINCIPLE 


There are three primary elements 
to the Askania pneumatic-hydraulic 
system for web positioning control: 
(1) an air signal sensing nozzle to 
detect and measure the position 
of the web; (2) a hydraulic relay 
(Askania Jet Pipe Regulator) for 
amplifying the detector signal, 
and (3) a hydraulic operator that 
actuates the web positioning 
mechanism. 
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- Askania 


Jet Relay 


THE APPLICATION —An installation of Askania Edge Position Control 
on a rewinder in a paper mill is shown here. The Jet Pipe regulator, with 
operator controlling movement of the backstand, is at right. The air signal 
sensing nozzle on the web can be seen at left. 


Askania has taken advantage of the extreme accuracy, 

ruggedness and dependability of its famed, exclusive Jet Pipe 
Control Principle in developing this simple, effective method 

of controlling the position of a moving web. Laboratory tests have 
shown accuracies within plus or minus .005 inch, and installations 
have proved effective in a number of varied applications. 

Field accuracies, of course, depend largely upon the 
characteristics of the application. 


Webs of paper, plastics, foils, textiles or metals can be controlled 
for wind-up reel, pay-off reel or intermediate guide roll 
positioning. Forces needed to move positioning mechanisms 

of any size or weight are easily obtained with the use of 

proper Askania operators and auxiliary equipment. 

Investigate this efficient, economical Edge Position 


Control for your plant. If you would like 
further information, ask for Descriptive Paper ‘‘A"’ 


Se 
20th 


See Askania NATIONAL 
Edge Position Control 


PACKAGING 
EXPOSITION 


rise 


In Action! 


ASKANIA REGULATOR COMPANY 


A SUBSIDIARY OF GENERAL 
254E. ONTARIO STREET 


PRECISION EQUIPMENT CORPORATION 


« CHICAGO 11, ILLINOIS 





For your 
information 


totaling $750 for the design of a com 
pany emblem. The first is open to stu 
dents of the School of the Dayton Art In 
stitute; the second, to students of the Art 
Academy of Cincinnati; the third, to the 
general public. Entries will be received 
until May 30 and should be submitted to 
the Gardner company’s general office, 407 
Charles St., Middletown, Ohio. 


Iwo newly published booklets are being 
ittered by Bakelite Co., a division of Union 
Carbide & Carbon Corp. “The Story of 
Surface Coatings Based on Vinylite Res 
ins,” a 28-page booklet, discusses many 
essential applications of these coatings 
“Laminated Plastics Made With Bakelite 
Phenolic Varnishes” is a 42-page illus 
trated booklet providing fundamental 
facts on various grades and types of 
laminated plastics. Copies of these pub 
lications may be obtained from the Bak 

lite Co., 300 Madison Ave., New York 


The 1950-51 edition of the Chemical Ma- 
terials Catalog (Reinhold Publishing 
Corp , 330 W. 42nd St., New York) is now 
available. This 380-page second edition 
contains a handy four-way index listing 
alphabetically company names, _ trade 
hames type of produc t, uses and applic a 


tlons 


Membership of the Society of Industrial 
Packaging and Materials Handling En- 
gineers is at an all-time high, according 
to a report by C. J. Carney, Jr., the So 
ciety's managing director. There are now 
12 local chapters in principal industrial 
areas throughout the nation and new 
chapters are being formed as rapidly as 
sound expansion warrants 


The 16th Annual Convention of The Toilet 
Goods Assn. will be held May 15-17 at the 
Waldorf-Astoria Hotel, New York. Those 
expecting to attend are urged to make 
hotel reservations early. 


New closing date for nominations for the 
annual John Wesley Hyatt Award for out- 
standing achievement in the field of plas- 
tics has been extended to April 30, accord- 
ing to The Society of the Plastics Industry, 
Inc. Entry blanks may be obtained by 
writing to William T. Cruse, in care of the 
Society, 295 Madison Ave., New York 17 


The Department of the Navy, Bureau of 
Supplies and Accounts, Washington, is 
recruiting to fill a position as general en- 
gineer at $7,600 per annum. Applicants 
may contact the department’s Civilian Per- 
sonnel Office, Room 1052, Arlington An- 
nex, Washington 25, D. C. 
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Duraglas Shelfline bottles are available in 16 sizes: 


VY, 2, %, 1, 112, 


and 32-ounce capacities 


2, 24, 3. 4, 5, 6, 8, 10, 12, 16 








Make your package fl OUT 


MANY A MANUFACTURER 
wants package individuality —but 
cost factors make him turn to un- 
adorned stock bottles instead. 

However, stock bottles can be 
distinctive and still keep their 


practical advantages of low cost, 
operating economy, strength and 
availability. 

A different closure, a striking 
label design, an unusual use of 
color—presto!—a Duraglas stock- 


OWENS-ILLINOIS GLASS COMPANY ®¢ TOLEDO I, 
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mold bottle becomes an individual 
container worthy of any drug, 
chemical or toiletry. 


Call the local Owens-Illinois of- 
fice now, to discuss your specific 
needs. 


Boitles are Protectors of Quality 


OHIO © BRANCHES IN PRINCIPAL CITIES 
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A lot of littles 
make a big 
difference 





Do you want your 


gravure inks 


a little stronger 

a little faster drying 
a little better 

a little sooner 


5-19 47th Avenue 
Long Island City 1, New York 














ENGRAVERS OF: 
ROTOGRAVURE CYLINDERS 


SPECIALISTS IN: 
GRAVURE POSITIVES 


k emem her — 
QUALITY IS NEVER AN ACCIDENT BUT 


THE RESULT OF SINCERE ENDEAVOR 


ACME GRAVURE SERVICES, INC. 


1501 W. Congress St., Chicago 7 CHesapeake 3-1377 














GoTnam Ink & Coror Co. 








ACCURATE PACKET FILLING AT | 








u. LOW ¢OSsT - 


Brown Bag ne onaall 
Equipment 


jranules and 


Model P. F 


The Double Drum Automatic 
Filling and Sealing Machine 
fills packets with small screws 
and nails automatically by 
count, two different sizes at 
once if desired, one from each 
drum, at a rate up tc 24,000 
packets a day. 


See these two machines 
at the 
ATLANTIC CITY SHOW 
Booth 304 © April 17-20 


BROWN 


BAG FILLING MACHINE CO., INC., Fitchburg, Mass- 
Manufacturers of Open End Envelopes, Packets and —— oe 
REP., Burnard C. York Packaging — a REPS., ter [ 
Machinery, 58 7 West North Avenue 

Chicago 39, Illinois Sa Francisco, Calif, 
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ONE TRIAL IS WORTH A THOUSAND WORDS! 


That comfortable feeling of knowing your adhesives are on the 
job after production is yours the day you standardize with STAR 
BRAND ADHESIVES 


Ceaseless research, finest raw materials and careful compound- 
ing put into every Star Brand Adhesive the reliability that means 
results .. . flawless, dependable results for each of your packaging 


operations calling for an adhesive. 


From labeling to case sealing . . . there’s a Star Brand Adhesive 
formulated to deliver exactly the results you're looking for. 

For exceptional conditions requiring a special adhesive, try 
our RESINOUS and LATEX BASE emulsions . . . and our LAC- 
QUER TYPE adhesives. 


@ STAR Case Sealing Glue ® STAR Carton Sealing Glue 
@ STAR Folding Box Glue @ STAR Bench Paste 

@ STAR Hot & Cold Pick-Up Gums @ STAR Tube Glue 

@ STAR Tin Paste ®@ STAR Lap End Paste 

@ STAR Brightwood Gum ® STAR Tightwrap Glue 


... and STAR Labeling Glues in Ice-proof and Semi-ice-proof formulations. 


“MAKE YOUR IDENTITY STICK” 


BROTHERS COMPANY 


Since 1826 
NEW YORK BALTIMORE PHILADELPHIA ROCHESTER NEWARK 
406 Pearl St. 131 Colvin St. 1315 Race St. 980 Hudson Ave. Lister Ave. 
GARWOOD CAMBRIDGE 
648 South Ave. 23 Harvard St. 
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Washi ngton review 


The high price of tin and efforts of the 
tinplate industry and packers to adjust 
their operations to the far-reaching sched- 
ule of controls issued by NPA earlier 
this year continue to hold the center of 
the stage for packagers. 

Early last month the price of Grade A 
tin for immediate delivery was quoted 
at $1.82 a pound—highest peak in his- 
tory. During World War II tin was 
quoted at 52 cents a pound and pre- 
Korea the price was 76% cents a pound. 

Government action to halt runaway 
prices and prevent further reported 
“gouging” has come about. The General 
Services Administration, official buyer of 
tin for the nation’s stockpile, announced 
abruptly that it would buy no more tin 
until prices were restored to a “reason- 
able level.” The immediate result was an 
encouraging price drop to $1.34. 

NPA acted to deflate prices by naming 
Reconstruction Finance Corp. as sole 
buyer of tin. In the future, while this 
policy holds, manufacturers will buy 
their tin from the Government. A sepa- 
rate order to roll back prices at factory 
and retail levels was reported under con- 
sideration. Temporary increases in sup- 
plies of tin, however, are to be made 
available during the second quarter for 
canning perishable foods and for other 
essential production. 

Representatives of the tinplate indus- 
try had asked NPA for assistance in ob- 
taining sufficient pig tin for packaging 
foods. NPA replied that sufficient tin 
would be made available to can all per- 
ishable foods. Tin available for less essen- 
tial purposes may have to be cut. 

The present tinplate and _ terneplate 
order requires certification of all non-de- 
fense use of tinplate and terneplate. The 
metal can order permits the unrestricted 
packing of perishable foods, but reduces 
the weight of tin coating on all cans 
wherever possible. Some non-food prod- 
ucts and beer and pet foods are allowed 
to pack 90% of their first-quarter 1950 
or 1949 base in tin-coated cans. 

The bulk of yearly tin supplies for the 
tinplate industry, of course, is needed 
during the peak production _ period, 
which falls in the second and third quar- 
ters when orders are filled for perishable 
food packers. Industry representatives 
have pointed out that fruits must be 
packed in hot-dip plated cans, but some 
vegetables can use electrolytically plated 
cans. The chief problem is that certain 
fruits cannot be stored for long periods 
in electroplated or blackplate cans. 

Recently there have been new de- 
velopments in plating procedures, in- 
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cluding a process initiated in one plant 
to reduce the tin coating on the outside 
of the container. Wide use of the proc- 
ess will depend on the success of the ini- 
tial experiments, industry spokesmen say 

Regulations restricting the use of tin 
in canning were changed for certain 
products by an amendment to NPA or- 
der M-25, which also changed plate speci- 
fications in a few instances to provide 
more satisfactory cans for certain prod- 
ucts. For instance, tin may now be used 
in the sifter tops of spice cans because 
enameled or lacquered blackplate was not 
satisfactory for this use. 

The amendment listed new products 
which now may be packed and the 
weight of tinplate or the quality of 
blackplate that may be used. These prod- 
ucts include frozen and processed orange- 
ade-base concentrate, frozen pineapple- 
juice concentrate, hams packed in vari- 
ous types of cans, beef gravy, spaghetti 
with meat balls and sauce, and various 
non-food products, such as lighter fluid 
and products in aerosols. The soldered 
or welded parts of aerosols or other pres- 
sure-propelled products can be made of 
0.50 tinplate and non-soldered parts of 
can-manufacturing-quality blackplate. 


Pulp, paper and board supplies 


Adequate supplies of paper and board 
will be assured if conservation steps now 
being urged are followed. This is the 
view of both industry and NPA. 

All but a few orders for pulp, paper 
and board have been met in recent 
months. The conservation measures are 
therefore being recommended as a 
hedge against possible shortage of pulp 
and paperboard due to anticipated re- 
ductions in imports and the reduced 
availability of some chemicals. 

Notices from some foreign suppliers in- 
dicate that imports may not be as large 
this year as last. 

One of the conservation steps recom- 
mended by NPA was more extensive use 
of pyrite as a substitute for sulfur in the 
paper-refinement process. Pyrite, it was 
pointed out, is widely used in pulp mills 
in England as a sulfur substitute. 

Standardization and simplification of 
various paper products is viewed as de- 
sirable by the industry, especially reduc- 
tions in the basis weight of paper and 
the establishing of uniform styles of pa- 
per forms used in offices, schools, etc. 

Industry representatives also suggest 
revival of the waste-paper-collection pro- 
gram used in World War II. 

Additional timber in National forests 


may be cut and some of it made avail- 
able for pulp plants, if a plan now be- 
ing studied by NPA’s Forestry Division 
is adopted. 


Burlap shortage 


The steady decline of burlap supplies 
continues to cause some anxiety on the 
part of the bag-manufacturing industry 
and bag users. Industry and NPA repre- 
sentatives, however, generally agreed that 
controls on its use were not nec essary. 

Instead, industry spokesmen have rec- 
ommended that NPA make an_ inven- 
tory of burlap supplies by requiring all 
holders of burlap to register quantities 
on hand. NPA has also been asked to 
direct a certain percentage of cotton tex- 
tile production to bag manufacture. 

Currently the bag-manufacturing in- 
dustry is mecting demands of regular 
customers for cotton bagging, but is expe- 
riencing difficulty in supplying burlap 
bagging. Average burlap holdings are re- 
ported to be about 50% of what would 
norraally be considered reasonable. 

Industry spokesmen say this country 
has been consuming approximately 70 
million yards of burlap a month, but 
that present imports were down to about 
40 to 50 million vards a month. 


Foil certification 


The Midwest Foil Co., Louisville, Ky., 
is advising all its customers that future 
orders for aluminum foil must carry the 
following certification: “We certify that 
the material covered by this purchase 
order will be used for items which are 
not restricted under terms of NPA order 
M-7.” 


Machinery maintenance 


If you have experienced difficulty in ef- 
fecting repair or maintenance of plant 
equipment because of shortages, you can 
now obtain a priority rating to procure 
repair parts and necessary maintenance 
supplies. Provision for the priority rating 
is contained in NPA Regulation 4 
“Maintenance, Repair and Operating 
Supplies and Minor Capital Additions.” 

Manly Fleischmann, NPA adminis- 
trator, stated, “We cannot let the need 
for materials and equipment to build 
new facilities interfere with the mainte- 
nance of existing capacity. We can af- 
ford a few pounds of metal today to 
keep a machine running rather than sev- 
eral tons tomorrow to make a replace- 
ment machine.” 
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FISHERS FOILS 


FISHER’S FOILS LIMITED EXHIBITION GROUNDS WEMBLEY, MIDDLESEX, ENGLAND 


Telephone: Wembley 6011 Cables : Liofnit, Wembley (A.B.C. Code, 6th Edition) 
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sales-starter packaging . 


You can be sure of good package appearance 


when you wrap on Hayssen Automatic Wrapping 


Machines . . . and the unit-cost of wrapping will 


be low. Because Hayssen machines are 


mechanically simple, rigid, and have few 


moving parts, the maintenance cost is lower 


and machines have a longer life. Ask for 


free descriptive literature, no obligation. 


HAYSSEN MFG. COMPANY + SHEBOYGAN, WIS. 


SSE 


mec’ "7 WRAPPING MACHINES 


. . . Visit us at booth 532 
Atlantic City, April 17-20 
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A TV cabinet is often 
the most looked-at 
piece of furniture in 
the home. That’s why 
the original beauty of 
so many sets is pro- 
tected from damage in transit by Pad-Pak. 


Here is the ideal protective packing. Made of cotton 
wadding, Pad-Pak has resilience to absorb impact... 
to protect against scratches and rub marks. Glazed 
outer surface gives extra body, greater ease in han- 
dling, and permits accurate cutting to any shape. 


But safeguarding cabinets in shipment is only the 
beginning of a long list of Pad-Pak uses. Any item 
subject to breakage or marring—from perfume bottles 
to polished metal parts — reaches its destination un- 
damaged when cushioned with this extra soft, resilient 
material. 


Ask for samples of Pad-Pak, stating your choice of 
thickness — from % to % inch. Write Dept. M4. 


IMMEDIATE DELIVERY 


pete Tt at ao Ne 


- Union Wappine Co.- i 
 inoanr~ goat \ 6 


MODERN PACKAGING 





A short step 
to the right” 


brings you into the Exhibit 

of the KELLOGG CONTAINER DIVISION, 
United States Envelope Company 

at the National Packaging Exposition, 
Atlantic City Auditorium, April 17-20, 


BOOTHS 204- 


Where you'll find complete and practical 
answers to “How to Protect This from 
That” with films and foils in modern, 
flexible containers. 





| EFFECTIVE 
| PACKAGING 


A BOOK containing technical information and convincing 
case studies is available at Booths 204-208, and will be 
sent free to you if you cannot attend the show. Just use 
the convenient coupon. 





Kellogg Container Division 


KELLOGG CONTAINER | United States Envelope Company 
| 








Springfield 2, Massachusetts 





Please send the (free) book: ““What do you wish to Protect... from What?” to 
DIVISION te 
Company 
SPRINGFIELD 


MASs, L 


U.S.E. Protective Packaging 
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U.S. patents digest 


This digest includes each month the more important patents of interest to those who 
are concerned with packaging materials. Copies of patents are available from the 
U. S. Patent Office, Washington, at 25 cents each in currency, money order or certi- 


fied check; postage stamps are not accepted. 


Container for and Process of Preserving 
Perishable Foodstuffs, C. R. Irons and G 
W. Stanton (to The Dow Chemical Co., 
Midland, Mich.). U. S. 2,538,005, Jan 
16. A flexible bag suitable for enclosing 
foodstuffs, made of a copolymer of from 
90 to 92% vinylidenc dials and 10 to 
8% acrylonitrile. 


Container for and Process of Preserving 
Perishable Foodstuffs, G. V. Moore and 
C. R. Irons, (to The Dow Chemical Co., 
Midland, Mich.). U. S. 2,538,025, Jan. 
16. A flexible bag, suitable for enclosing 
foodstuffs, made of a copolymer of from 
70 to 77% vinylidene chloride and from 
30 to 33% vinyl chloride. 


Apparatus for Cutting and Stacking Strip 
Material, E. A. Davis (to The B. F. Good- 
rich Co., New York, N. Y.). U. S. 2,538,- 
191, Jan. 16. Apparatus for feeding and 
stacking strips 4 material comprising a 
reciprocating carriage for receiving the 
strips in succession and means for deliver- 
ing the leading edges of strips in succes- 
sion at the two extremities of carriage. 


Overflow-Type Filling Machine with Con- 
tainer-Top Positioning ‘Guide, J. Mc- 
Caughey (to Abbots Dairies, Inc., Phila- 
delphia, Pa.). U. S. 2,538,208, Jan. 16. 
A filling machine for cans, comprising a 
horizontally fixed removable plate pro- 
vided with a pair of spaced filling and 
overflow apertures, opposite sides of which 
are spaced apart a ce over-all distance 
than the width of can’s opening, with a 
conduit to conduct a viscous substance to 
filling aperture. 


Bag Closure, J. F. Doyle (to Arkell Safety 
Bag Co., New York, N. Y.). U.S. 2,538,- 
510, Jan. 16. In a multi-ply bag, a bag 
tube, a sealing strip having the major por- 
tion of its area perforated and folded over 
one end of bag tube, and sealing material 
penetrated through perforations in strip. 


soetision of Thermoplastic Tape, F. W. 
Holt, Jr., C. F. Howard and D. E. Bench 
(to The Brown-Bridge Mills, Inc., Troy, 
Ohio). U.S. 2,538,520, Jan. 16. Appara- 
tus for applying tape having enmaniodic 
adhesive coating fom a continuous sup- 
ply to successive articles to be sealed. 


Bread-Wrapping Machine, T. Jensen and 
F. A. Drury (to American Machine & 
Foundry Co., a corporation of New Jer- 
sey). U.S. 2,538,564, Jan. 16. In a wrap- 
ping machine for applying a wrapper and 
tear strip about an article to be wrapped, 
a runway, mechanism for forwarding ar- 
ticles to be wrapped along said runway, 
mechanism for applying the wrapper and 
tear strip about articles being forwarded 
along runway. 


Container, W. H. Gushard and J. J. Staiti 
(to Allied Chemical & Dye Corp., New 
York, N. Y.). U. S. 2,538,684, Jan. 16. 
A polyethylene plastic bottle comprising 
a flexible side wall of circular cross sec- 
tion with horizontally disposed rib molded 
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around upper outer surface of side wall 
and on which there is a rigid circular re- 
inforcing band. 


Automatic Set-Up Box, K. T. Buttery (to 
Sutherland Paper Co., Kalamazoo, Mich.) 
U. S. 2,538,860, Jan. 23. A collapsible car- 
ton formed of an integral blank and having 
side and end walls hingedly connected, 
end to end, and opposed side bottom mem- 
bers hingedly connected to the bottom 
edges of side walls and of a length sub- 
stantially corresponding to that of side 
walls. 


Shipping Case, W. T. Stearn ( to Celanese 
Corp. of America). U. S. 2,538,924, Jan. 
23. A shipping case comprising two com- 
partments hinged together, each compart- 
ment having an inner surface construction 
comprising alternate ribs and channels, 
and yarn-package supporting plates pivot- 
ally mounted in channels. 


Metal Closure for Powder Cans, R. Nyden 
and H. K. Dickerman (to F. N. Burt Co., 
Inc., Buffalo, N. Y.). U. S. 2,538,946, Jan. 
23. A container and closure combination 
appropriate for dispensing pulverulent 
material, in which dispensing closure is 
permanently secured to body of container 
in siftproof manner. 


Bottle Carrier, M. G. Hall and M. H. 
Dowal (to Empire Box Corp., Garfield, 
N. J.).. U. S. 2,539,304, Jan. 23. In a 
collapsible bottle carrier made from a one- 
piece paperboard blank and comprising, 
when in its collapsed relation, a pair of 
elongated bottom panels disposed in face- 
to-face relation and joined at one edge 
along a longitudinal fold line, with side 
and end walls joined along fold lines and 
equipped with a handle. 


Can-Capping Machine, J. P. Jakob (to 
American Can Co., New York, N. Y.). 
U. S. 2,539,427, Jan. 30. In a container- 
capping machine, the combination of a 
can runway, a cover-feeding device adja- 
cent runway for advancing covers, a con- 
veyor for advancing containers along said 
runway and in line with advancing covers. 


Protective Package for Fragile Articles, 
H. Jenett, Montclair, N. J. U.S. 2,539.- 
514, Jan. 30. A package comprising a 
plurality of stacked articles in a container, 
each article having a concave surface and 
said articles being separated from each 
other by a resilient cushion formed of a 
membranous film of transparent strippable 
thermoplastic material bridging the con- 
cave surface of each article and adhering 
to the plane surface thereof. 


Dispenser for Flanged Caps, W. E. Am- 
berg and S. W. Amberg (to Lily-Tulip 
Cup Corp., a corporation of Delaware). 
U. S. 2,539,652, Jan. 30. A dispenser for 
flanged caps comprising a vertically ar- 
ranged magazine i receiving a stack of 
caps, a shelf at bottom forward side of 
magazine to be engaged by caps in maga- 
zine, a horizontal slide movable forwardly 


and rearwardly beneath magazine and 
spaced from shelf by a distance less than 
the thickness of two caps. 


Bag Closure, W. O. Streller (to St. Regis 
Paper Co., New York, N. Y.). U. S 
2,539,790, Jan. 30. A bag having oppo- 
sitely disposed walls terminating in a bag 
end and a siftproof closure therefor com 
prising a separate sealing tape folded over 
astride said bag end, an intermediate por- 
tion of tape being folded back upon itself 
on at least one side of said bag 


Side-Seal Closure for Containers, F. G 
Pasotti (to Ball Bros. Co., Muncie, Ind 
U. S. 2,540,007, Jan. 30. A side-seal clo 
sure for a container provided with a neck 
finish having a plain cylindrical surface 
devoid of ridges extending around and 
concentric with the vertical axis of the con 
tainer and merging into rounded edge por 
tion surrounding mouth of container 


Carrier for Bottles, Cans or Similar Ar- 
ticles, M. I. Williamson (to National Fold- 
ing Box Co., Inc., New Haven, Conn.) 
U. S. 2,540,065, Jan. 30. In a carrier for a 
plurality of bottles, cans or similar articles, 
the structural unit made from a single 
blank of foldable sheet material, spaced 
portions of the blank being secured_to- 
gether to form a tubular structure includ- 
ing a plurality of creases between the 
several constituent parts of the unit, parts 
comprising a bottom, side panels hingedly 
connected to and upwardly extending from 
bottom and a top structure consisting of 
webs integral with side panels. 


Bottle Carrier, M. I. Williamson (to Na- 
tional Folding Box Co., Inc., New Haven, 
Conn.). U. S. 2,540,066, Jan. 30. A car- 
rier for a plurality of bottles, cans or simi- 
lar articles arranged in two rows, carrier 
consisting of a single blank of foldable 
sheet material creased along fold lines set- 
ting apart the several constituent parts of 
carrier. 


Carrier for Bottles, Cans or Similar Ar- 
ticles, M. I. Williamson (to National Fold- 
ing Box Co., Inc., New Haven, Conn.). 
U. S. 2,540,067, Jan. 30. A carrier for a 
plurality of bottles, cans or similar articles 
made of foldable sheet material and having 
a cellular top structure dividing the space 
between partition and side-wall panels. 


Wire Handle for Bottle Carriers, M. I. 
Williamson (to National Folding Box Co., 
Inc., New Haven, Conn.). U. S. 2,540,- 
068, Jan. 30. A handle, more particularly 
for bottle carriers of foldable sheet mate- 
rial, consisting of a wire shaped by bends 


Apparatus for Filling and Sealing Con- 
tainers, S. S. Jacobs and S. Birkland (to 
American Can Co., New York, N. Y.) 
U. S. 2,540,120, Feb. 6. Apparatus for 
vacuum filling and vacuum sealing con- 
tainers comprising, in combination, a cas- 
ing enclosing a substantially airtight 
chamber. 


Gum-Wrapping Machine, E. F. Cornock 
and F. B. Roberts (to Package Machinery 
Co., East Longmeadow, Mass.). U. S 
2,540,430, Feb. 6. In a wrapping machine 
a continuously traveling pusher for ad- 
vancing an article edgewise against a 
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HELPING VITAMINS REACH YOUR CUSTOMERS’ TABLES 


The quality and scope of our research 
service is a major reason why so many food 


packers like to do business with Continental. 


For example — to make sure that more and 
more vitamins reach your customers’ tables, 
Continental’s research scientists have 
pioneered in studies of the vitamin content 
and nutritive value of canned foods. They 
have suggested many specific improvements 


in canning equipment and procedures. And 


to help individual packers do a better job, 
they constantly visit plants all over the 
country. 

Like all Continental people, our scientists 
get a kick out of licking packing problems 


of every description. 


+ Continental 3 


+ bea 
to vendble source of supply : 
a 





CONTINENTAL © CAN COMPANY 


CONTINENTAL CAN BUILDING 
100 East 42nd Street New York 17, N. Y. 


Eastern Division: 122 E. 42nd St., New York 17 + Central Division: 135 So. La Salle St., Chicago 3 + Pacific Division: Russ Building, San Francisco 4 
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CONTINUOUS 
AUTOMATIC CARTON FILLING 


AND SEALING MACHINE 


OUTSTANDING 
FEATURES 


1 — Simplicity 4— Variable Speed 
5 — Easy Filler Adjustment 


6—One Attendant 


2— Continuous Motion 
3—Fully Adjustable 


7 —Low Maintenance 


cMC 


Name 


IMMEDIATE DELIVERY 


ee CLYBOURN MACHINE CORP. 
6479 North Avondale Avenue 
CHICAGO 31, ILL. 


Please send full information 


Title 





Company 





Address 





City State 





DESIGNERS and BUILDERS 
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t/. &. patents 


digest 


gum wrapper to fold the latter transversely 


Packing Machine with Means for Feeding 
a Bag Over Discharge End of Chute 
Carrying Vegetables and Common Means 
for Discharging Vegetables into Bag and 
Filled Bag into Another Chute, P. R. Pret 
zer (to Walter F. Pretzer.). U. S. 2,540,- 
189, Feb. 6. Packaging means for intro 
ducing loose goods into open-end bags, 
comprising an elongated chute having op- 
posed receiving and delivery portions, 
said receiving portion being of open- 
tray form and adapted to receive a 
group of articles to be packaged and an 
endless belt movable parallel to the adja- 
cent said chute. 


Dispensing Package of Flexible Articles 
of Sheet Material, H. G. Towne (to Den 
nison Mfg. Co., Framingham, Mass 
U. S. 2,540,499, Feb. 6. A package com- 
prising a flexible reinforcing rings of fi- 
brous sheet material and an envelope for 
the rings having front and back sides 
integrally joined along two side edges 
thereof so that the two sides are juxtaposed 
and having a filling opening at one end of 
enve lope 


Mechanism for Packaging Cheese and 
Other Viscous Materials, H. A. Stine (to 
Kraft Foods Co., Chicago, Ill.). U. S. 
2,540,557, Feb. 6. Apparatus comprising 
a frame structure, a conveyor for pro- 
pelling receptacles to be filled, a filing 
spout movable into and out of container 
and valve means for controlling the flow 
of material from spout into container 


Double-Wall Paper Container, C. Barbieri 

to Dixie Cup Co., Chicago, Ill.). U.S 
2,540,565, Feb. 6. A flat-bottom paper cup 
having a double-ply wall, including a 
flanged bottom member and a body part 
comprising a composite blank made up of 
a pair of initially separate pieces secured 
together before forming aan coinciding at 
the lower edges, with a side margin of one 
extending beyond the other. 


Carton, G. P. Props (to Corrugated Paper 
Co., Fort Wayne, Ind.). U.S. 2,540,595 
Feb. 6. A carton comprising separable tele- 
scoping inner and outer receptacles of sub- 
stantially the same depth, each open at one 
end and each having integral flaps provid- 
ing a closure for the other end. 


Magnetic Crate-Loading Apparatus with 
Automatic Stop at Successive Levels, P. 
E. Fischer and E. Ardell (to Hartford- 
Empire Co., Hartford, Conn.). U. S 
2,540,612, Feb. 6. In a crate-loading ap- 
paratus, a lifting head constructed and ar 
ranged to lift a group of articles compris 
ing a tier to be placed in an open-top 
crate, with power-operated means for low- 
ering lifting head and having a control 
device for same. 


Box-Blank Taping Machine, K. Sieg (to 
Samuel M. Langston Co., Camden, N. J 
U. S. 2,540,694, Feb. 6. A machine for tap- 
ing box blanks fed in succession there- 
through and having tape feeder and tape 
cutter. 


Container Bottom Structure, J. H. Cassidy 
and R. M. Grunden (to The Hinde & 
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The Finest Packages 


Grow on Trees 


Wood—the oldest packaging medium—still leads the field! 
For no other medium can be fashioned with such beauty into such 
@ never-ending variety of sizes and shapes. No other material 
lends itself so readily to the eye-catching display of its contents. 
And no other packaging material so favorably affects sales. 
Wood cabinets are cherished forever . . . add 
extra appeal to any product. There is no finer packaging 
medium than wood . . . and no finer wood cabinets 


than those made by Pilliod. 


the 


PULLIOD 


cabinet company 


swanton, ohio 














Y l, , yo ky’ 
\ For Solving Tricky 
Heat-Sealing Packaging Problems! 


AL, INC 


nes 
as 
nn eal 
weereo sane © 
or wat 


nome OF 


gincerely , 
sav-Way SARA 


a 


SAV-WAY SARA SEAL INC. 
30 EMERY, DETROIT, MICHIGAN 


@ Pioneer in the field of Heat-Sealing Equipment. 
®@ Builder of the first, continuous, Band Type Heat-Sealer 
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Dauch Co., Sandusky, Ohi yu. ¢ 
2,540,712, Feb. 6. In a container having 
side and end walls, a bottom structure 
comprising a pair of supporting flaps 
hinged to bottom edge of each end wall 


| flaps of each pair being spaced apart to 


provide a narrow slot between them 


Filling Machine, F. W. Krueger (to Food 
Machinery & Chemical Corp., a corpora 
tion of Delaware U. S. 2,540,741, Feb 
6. A filling valve for a container-filling ma 
chine comprising a filling head having an 
inlet and an outlet opening, a rotary valve 
in filling head provided with a passage 
adapted to register with inlet a outlet 


openings 


Rotary Box Dump, G. E. Stilwell and E 
A. Verinder (Food Machinery & Chemical 
Corp., a corporation of Delaware U.S 
2,540,766, Feb. 6. In a box dumper, the 
combination of a rotor having a series of 
pockets formed in the periphery thereof 
for receiving boxes, means for feeding 
boxes to pockets when disposed upwardly 


Pouring Nozzle, L. R. N. Carvalho (to 
Crown Cork Specialty Corp., Decatur, 
Ill.). U.S. 2,540,931, Feb. 6. A pouring 
nozzle including a tubular wall portion 
which is circular at one end and varies 
progressively and substantially uniformly 
in section from circular end to its opposite 


| end so that the latter end will be substan 


tially triangular and equilateral 


Bottle-Cap Skirt Contracting Head, W. ] 
Vedder (to Oswego Falls Corp., Fulton, 
N. Y.). U.S. 2,541,001, Feb. 6. A bottle- 


| cap skirt contracting head comprising a 


bracket, a shaft journaled in bracket, a 


| cap-contrac ting unit inc luding a body de - 


tachably mounted on lower end of shaft 
means cooperable to restrain rotation of 
body relative to bracket and an annular 
series of cap-contracting members 
mounted upon said body and being mov- 


| able radially inwardly and outwardly 


toward and from center of cap 


Package, G. A. Moore (to National Bis 
cuit Co., New York, N. Y.). U.S. 2,541 

173, Feb. 13. A package comprising a 
rectangular tray closed at its two ends and 
having one side open for filling, inside of 
tray being coated with a moisture-vapor 
and grease-resistant coating, and a mois- 
ture-vapor and grease-resistant wrapper 
enclosing said tray and sealed about same 


Folded Blank Container for Cigarettes 
and the Like, L. I. Lane, Miami, Fla 
J, S. 2,541,258, Feb. 13. A container for 
cigarettes and the like formed from a 
single sheet of material, sheet being folded 
to provide two sections for reception of 
cigarettes. 


Carton for Cushioned Shipping and Dis- 
playing Fragile Articles, I. I. Kloner 
Brooklyn, N.Y. U.S. 2,541,368, Feb. 13 
A carton for cushioned shipping and dis 
laying fragile articles formed of a singk 
jlank of sheet material comprising suc- 
cessive centrally extending sections fold- 


| ably interconnected to provide a doubl 


spaced-apart inner and outer rear wall 


Method and Machine for Packaging 
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HELPPRUOL 


EQUIPMENT 


INSPECTION UNIT. The 

“whys” of a machine for 

ual handling of tablets 
prior 


of 
to pa 
¢ 


STOCK PLASTIC BOXES. Price list and 
descriptive agen fourteen bo 
round, square, “ 
a Laat aaah eon anaiiakhe tensacieake 
Bradley Industries. 


flowing products into 
ul L. Karstrom Co. (4-902) 


POWER SHEAR. A new machine for 


oo they may be used. James Thomp- 
son & Co., Inc. (4-904) 


TAPE. Descrip -SENSITIVE — 


‘APE. Descriptive on stretcha 
“Scotch” tape No. 471 for sealing con- 
tainers of various types. Minnesota Min- 
ing & Manufacturing Co. (4-905) 


WARETONE 


taining various 

samples of Waretone paper unprinted 
suggestions for best printing results. 
McLaurin-Jones Co. (4-906) 


CORROSION RESISTANT SCALE. 
Bulletin on a twelve pound capacity 
speed scale which is anodized to resist 
the corrosive action of salt water, acids 
and dampness. The Exact Weight ‘cca 
Co. 


eer MACHINES. Line of ma- 
for na pee and wra 


ae ucts is 


4 pages. 
TICKET 
for prin 
and other 
py 


eet eee 


repped og information, 
oe. ae = 

to 5%" by 6%" 
kem Machine Co. (4-909) 


UNIT PACKAGING. Twenty-four- 
detailed peel 


PREE 


SUPPLIES 


CARTON FILLER AND SEALER. Ad- 
vantages, specifications, and detailed 
drawing of the fully eng ome CMC 
machine for setting up box blanks, and 
filling and sealing them. Clybourn Ma- 
chine Corp. (4-911) 


Machine Co., Inc. 


GLASSINE. Magazine reprint giving 
analysts of the basle properties and jo ne 
plications of glassine protective packag- 
a a ie 


VODERN 


Vanufacturers” 


LITER 


ITURE 


° SERVICE 


BAKELITE AND VINYLITE PACKAG- 


— booklet 
BB. Bay Ey | 


Vinylite materials in pa’ Bakelite 
Div., Union Carbide and 


my 14 pages. National 


National Starch Products Inc. (4-918) 


WRAPPING MACHINE. Catalog insert 
containing schematic drawing, 

ar np tion of the Ba Creek 

Model FW35 pa wrapping machine. 

Battle Creek B: Wrapping Machine 

Co. (4-919) 


SELLING THRU SUPERMARKETS. 


how they are cellophane 
Rag E. L. du Pont de Nemours & 
.. Inc. 


BAG SEALER AND GLUER. Descrip- 
of the Fry CBG heat sealer and 


bags plus 

operating de 

four-page bulletin. G Geo. H. Fry Co. 
(4-921) 
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vure, aniline, 
press. Fully illustrated. Contains 
information on —- ipment and 
accessories. Champlain “9 (4-931) 


LETTERHEAD er. mite sug- 
gestions on use 
designing 


Sonsiee ae samples. ion 
Paper and Fibre Co. ar 


MEATS IN PLIOFILM. Use of various 
types and gauges of pliofilm in meat de- 
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want, merely 
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partments of self-service markets is de- 
scribed in four-page leaflet. The 
Goodyear Tire & Rubber Co., Inc. (4-933) 


CANNING ADHESIVES. Hot pickup 
= lap end pastes, case se: ad- 
ives, and glues for labeling t 

surfaces are described. Swift and Co. 
(4-934) 


— be sy He meen: pom 
r containing descriptions of seve: 

machines for use in wra) and seal- 
ing soft goods in cell and other 
films. Hayssen Manufacturing Co. (4-935) 


techniques oading shipping cases 
and machines for achieving best results 
are discussed. Includes data on sealing 
machines. J. L. Ferguson Co. (4-936) 


TRUFECT SAMPLE BOOK. Samples of 
various weights of Trufect coated papers 
with various screen half tone reproduc- 

i sheet. Kimberly-Clark 


MERCHANDISING WITH CORRU- 


ucts 
le & Dauch 
(4-938) 


par tate aly high creed ‘illine 
ma or 
(4-939) 


BARRIER MATERIALS. Samples of va- 
rious waterproof and greaseproof gov- 
ernment and commercial barrier mate- 
rials and pouches, bags and envel 
made from them. Vanant Products, Inc. 
(4-940) 


POLYVINYL ACETATE SOLUTIONS. 
for polyviny] acetate solutions which are 
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Flexible Sheets, L. L. S: 3 rg (to Ivers- 
Lee Co., Newark 4 ] S 387 
Feb. 13. The method of she athing flexible 


sheet material, comprising continuously, | 
longitudinally feeding a web of material, | 


severing web transversely to form sheets 
in succession and zig-zag folding sheets 
successively each into a plurality of plies 
is they are severed from said web 


Container-C apping Device, T. A. Nelson 
Chicago, Ill. U. S. 2,541,601, Feb. 13. A 
container- capping press comprising a 
stand, a reciprocating member mounted 
on stand and means for causing the re- 
ciprocating member to descend and rise. 


Carton-Handling Machine, T. E. Piazze 

to Shellmar Products Corp., Chicago 
Ill.) U. S. 2,541,607, Feb. 13. In a car- 
ton-handling machine, wherein collapsed 
cartons having top and bottom closure 
flaps are to be opened and placed on a 
mandrel so that the bottom closure flaps 
can be closed for packaging a commodity 
within the carton, mechanism for advanc- 
ing a stack of collapsed cartons so that the 
first carton is positioned for opening 


Bag Structure and Particularly the Clo- 
sure Therefor, J. E. Snyder (to Ww ingfoot 
Corp., Akron, Ohio). U. S. 2,541,674, 
Feb. 13. A bag of rubber odinall loride 
film sealed across the mouth, the two plies 
of film which form bag also being sealed 
a short distance in from mouth by a sep- 
arate seal which does not extend across 
bag but leaves an unsealed channel at 
each edge of bag, between the two seals 
a line of perforations extending from one 
edge of bag to the other, the two films be- 
ing sealed together around each perfo- 
ration. 


Apparatus for Rimming Paper Cups, S. W. 
Amberg (to Lily-Tulip Corp., New York, 
N. Y.). U.S. 2,541,905, Feb. 23. A rim- 
ming die for forming a rim on the mouth 
of a conical paper cup, comprising a fe- 
male die having a conical cavity, a frustro- 
conical recess and a shoulder therebetween 
for receiving a conical paper cup with 
mouth of cup adjacent recess. 


Nursing Unit, T. E. Piazze (to Shellm: ir 
Products Corp., Chicago, IIl.). 5. 
2,541,934, Feb, 13. A nursing unit com- 
prising a flexible disposable receptacle, a 
nursing nipple have a relatively narrow 
bottom flange extending radially out- 


wardly and terminating in a peripheral | 


head. 


Carton-Folding Machine, H. H. Conser | 


(to Shedd-Bartush Foods, Inc., Detroit, 
Mich.). U. S. 2,541,914, Feb. 13. In a 
machine for closing the end of a carton 
having a pair of end flaps which fold 
toward ak other on parallel lines, one of 
flaps having a slot and the other a hook 
adapted to enter and interlock in the slot 


when flaps are closed and having a third | 


end flap adapted to fold at right angles to 
the other flaps, machine having a pivoted 
member adapted to close the third flap, a 
back-up plate carried by the pivoted mem- 
ber and adapted to move into a position 
parallel to and along one side of the 
slotted flap when the pivoted member is 
in flap-closing position. 


APRIL 1951 


FOLDED PAPERS COLLATED 
Faster THAN EVER BEFORE 


In proper sequence, this unique automatic unit collates many items 
of similar size jnto a single bundle. The bundle is jogged square and can 
be presented to a cellophane wrapping machine or a cartoning machine. 


Speed: 6,000 collated bundles every hour. Size range: 3” 
app 


7”. Other size ranges built to specifications. alias ately pric 
Request details. 


‘THE John G. Herrmann co. 


25 Stewart Street, Floral Park, New York 


LOW COST 
EXTRUDED SHEETS 


Transparent, Colored, Opaque 


CELLULOSE ACETATE 
CELLULOSE BUTYRATE 


ROLLS and SHEETS 
JOSEPH DAVIS PLASTICS CO. 


ARLINGTON, N. J. 








A PRODUCT 


You can't stt 


Cartons that don’t move, don’t sell! Stencil 
marking gives name and direction to your 
cartons . . . gets them on their way and 
insures safe delivery ... to be opened and 
their contents sold. Stenciling does it easily, 
speedily and inexpensively. So, get the in- 
side to the outside .. . and sell! 


Stencil. Save: Insure - Sell 


Unite te... 
JAS. H. MATTHEWS & CO. 


3938 FORBES STREET + PITTSBURGH 13, PA. 


NEW YORK SYRACUSE CHICAGO 
BOSTON PHILADELPHIA NEWARK 


WORTH 


MARKING... 





INSIDE QUI | 


STENCILS 
Matthews will produce metal 
stencils with any desired lettering, 
design or trademark ... in any 
quantities you need. 


BRUSHES 
Matthews supplies every size and 
kind of stenciling brush... to do 
the job the right way. 








MACHINES 
Cut your own paper stencils eco- 
nomically and speedily on a 
Matthews Stencil Machine ... from 
Matthews Stencil Board. 


INKS 
Stenciling inks for every applica- 
tion, in a variety of colors... 
packaged in half-pint to 55 
gallon containers. 

















Are You Packaging 
for the ARMED FORCES? 


Pack in Bradley Transparent Plastic Containers—Ideal for small 
and extra parts, surgical and medical supplies, food, etc. 

Bradley containers are made of Polystyrene—to meet govern- 
ment requirements—dust-proof, snug-fitting covers, transparent, 
large assortment of stock sizes on hand or special designs 
made to your specifications—protect your products completely. 


Write Today advising us of your 
needs—Samples upon request! 


BRADLEY INDUSTRIES 


1654 N. Damen Ave. Chicago 47, Ill. 











Decorative Packaging Prints | 


Select a suitable print to add 
to the appearance of your 
packaged candy, stationery, 
greeting cards, fruit cake, cook- 
ies and similar products. 
There’s a wide assortment of 
pictorial and seasonal prints to 
choose from, all part of the ex- 
tensive Mansell line, imported 
from England. 


Sizes range from 214” x 314” 
to 12” x 16”. Just mention 
the sizes you need and the type 
of subject you prefer .. . we'll 
gladly send appropriate sam- 
ples. 


Should you have a specific 
print need, we probably have 
the proper print to fill it. Write 
today. 


A. VIVIAN MANSELL & CO., LTD. of London 
Exclusive Representatives in U. S. 
MILTON A. BLEIER CORP. 


230 Fifth Avenue, New York 1, N. Y., MUrray Hill 9-1352 


Canadian Representative: Paper Sales Ltd., Toronto 
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All over the world Apaco packages are in daily ise 
of industry is served by Apaco packaging tifenn 
drink is like ly to come to you in an Apa Bc 
towels, meri candy y bare, ons a r 1 
Hdced is|the 
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»oard bdxes s toward 
Pape Shr; fs pamé in 
sa a since 1868 ed aa 1 ste id 


ards of craftmanship i 


Paper Company 


Atlanta, Georgia 
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saves saves 
MONEY! SPACE! 


PATENTED 


Specify. 
EVENHO 
engraved rolls 


—FOR 

CONSISTENTLY 
eTele)?) | 

ore) 44.9. \c] = GLUES 

WAXES 

PLASTICS 

LACQUERS 

HOT MELTS 

ADHESIVES 

ANILINE INKS 


if it flows, EVENFLO 
can apply it better! 


The answer to your problems involving the appli- 
cation of fluids. Evenflo engraved rolls apply your 
ink or coatings in the correct amount, continuously 
and automatically. No time-consuming adjust- 
ments are required and materials are conserved 
because of fewer rejects due to faulty application. 
Evenflo Engraved Rolls can improve your press- 
work and step up the efficiency of your coating 
operations by assuring uniform coverage. 


FLEXIBLE CORRUGATED 
for OUTER and INNER 
PROTECTIVE PACKAGING 


A combination of corrugated and wrap- 
ping paper, manufactured in various 
weights to meet your requirements. 


CORROFLEX 


TUBE TAINER and SLEEVES 
for replacing BOXES 











CORRUGATED 
PAN LINERS 


Prov en Most Practical, Most Eco- 
nomical for Baking LOAF CAKES, 
BROWN °N SERVE and SWEET 
GOODS 





See our display at the 
SHERMAN SUITE 
Write for new Data Sheet describing Evenflo HOTEL CLARIDGE 
Engraving Patterns and their applications 











The new Evenflo Data Sheet is a complete guide to 
the use of engraved applicator rolls. Fully illustrated 
and includes tables of sizes. Aniline printers, paper 
coaters and specialty makers will find it helpful. Call 
or write Pamarco for your Evenflo Guide, today! 


during the 


NATIONAL PACKAGING EXPOSITION 
Atlantic Cit 
WW ‘Apit'17-20 |W 
NONE BETTERI 


Shem 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Mass. 


MANUFACTURED BY 


PAMARC EVENFLO ENGRAVED ROLLERS 
NO-FLEX PLATE ROLLS 
PAPER MACHINERY & RESEARCH © INC 


New York, Chicago, Atlanta, Los Angeles 
4 OAK STREET bd ROSELLE, NEW JERSEY 
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PRINTING INK 








— ON A PACKAGE 


CAN BE YOUR BEST SALESMAN 


Make your package a “talking” package at the point of sale — use colors that sparkle. There are special inks for 
printing on cartons, wrappers, boxes, bags, cans, collapsible tubes and sundry other items used in the packaging 
field. Select the type of printing ink best suited for the job at hand and be assured of satisfactory results 


HYDRY 


a moisture-setting ink that prints bright and clean in 
a full range of brilliant colors. Many food, confec- 
tionery, tobacco and drug packaging problems are 
eliminated by the use of this ink which dries quickly. 
HYDRY is a real time and money saver since waxing, 
folding or die-cutting operations can be started as soon 
as sheets come off the press . . . and no storage time 
is needed for drying 


ROTOGRAVURE INKS 


can't be beat for long run multi-color printing of labels, 
wrappers, bags and folding boxes on a wide variety of 


paper stock, ranging from manila to pasteboard, cello- 
phane, foil and glassine. You can depend on our 
ROTOGRAVURE INKS to have the consistency and 
drying speed required to give dense solids and bring 
out fine detail 


ANILINK 


is a 100% pigmented ink for aniline printing on plain 
or coated paper, board, cellophane, glassine, acetate, 
foil and other materials. You will find that ANILINK 
has the necessary color strength to produce opaque 
results. It performs well on the press and gives clean, 
sharp and glossy prints. You can get ANILINK in 
colors to match your sample—in pastel or brilliant tones. 


If your requirements involve special formulations or any inks not listed 
here, please write us. We are at your service for complete information on 


ink and color. 


GENERAL PRINTING INK COMPANY 


DIVISION OF SUN CHEMICAL CORPORATION 
10th Street & 44th Avenue, Long Island City 1, N. Y. 
Offices in principal cities. 
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ANILINE PRINTING 
yor PE 


A-4 Aniline press licks costly 
register slow-downs... material 
breakage stoppages 

Manufacturers, converters, and commercial 

printers herald this modern pressroom genius for 

its ability to keep production lines moving with 

less costly slow-downs than ever before. Ideal 

for high speed quality printing of materials with 

low tensile strength that break and tear—Indispensable 
for meeting the special problems of cellophane, 
polyethylene, plastic film and foils where exceptional 


stretch and expansion is prevalent. 





CHECK THESE PRODUCTION ADVANTAGES __ 


v¥ High speed 4-color printing Vv Splash-proofing ink fountains 

Vv 60-inch single tympan roll v Color throw-outs—no wash-up 

Vv Constant one-setting register v7 Prints from 20 to 50 inch widths 
V Perfect tension sheet control v Continuous smooth drive operation 
v¥ Low range surface drying v Heavy duty arc-type frame 


MATERIAL TEAR 
OR STRETCH 


Large, single tympan roll 
— measured unwind and 
rewind with exclusive 
H-S dancer rolls keep 
tension even — perfect 
register at all times. 


HUDSON-SHARP 


MACHINE CO*GREEN BAY* WIS 


Printers, Embossers, Folders, Interfolders, Waoxers, Lomina- 
g Presses, 
# Tissue ond Paper Towel Units 
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FOLDING CARTONS 
FRAME-VUE BOXES 

SUIT BOXES 

BOTTLE CARRIERS 
COUNTER DISPLAY BOXES 
CRACKER CADDIES 
DISPLAY BOXES 

CAKE BOXES 

FLORIST BOXES 


PAPER CANS FOR 
BULK ICE CREAM 


GIFT FOLDERS 
SIMPLEX BOXES 
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realors ¢ 


“double-duty”’ 
boxes 


Our packaging technicians have 
created boxes that protect and ‘'sell’’ the 
products of many nationally-known companies. 


May we serve you? 


MORRIS P APER MILLS 135 South La Salle St., Chicago 3, Ill. 
LINDLEY BOX & PAPER Marion, Indiana 


DIVISION OF MORRIS PAPER MILLS 


IMP ERIAL BOX 1740 North 25th Ave., Melrose Park, Ill. 


DIVISION OF MORRIS PAPER MILLS 








HOLWEG ANILINE 
PRINTERS REPRESENT 
60 YEARS EXPERIENCE 
IN BUILDING ANILINE 
PRINTING EQUIPMENT 


Standard presses for coupling direct 


4%” on 4 or 6 color frames. 


HOLWEG PAPER AND CELLOPHANE BAG MAKING MACHINES + ANILINE PRINTERS 





STELLA 50 ANILINE PRINTER, 6 COLORS, WITH DRYING AND REWIND 


to bag machine, sheeter, or slitter, or film or foil * precision register ad- a single control * drying units 
roll-to-roll printing, available in three justable during operation * reverse mounted between colors when cou- 
printing widths—19-%”, 29-%” and 36- _— printing * slow rotation of inking pled to bag machine, or on tun- 
.” rollers during press stops * instanta- nel drying bridge as shown. For 
Quality printing on paper, glassine, neous release of printing cylinders by further particulars please write to— 


HOL-BAG, INC. 4614 Prospect Ave., Cleveland 3, Ohio 








PerfeKtum VIALFIL 
Model CF-4 


e An automatic volumetric liquid filler, operating at 
speeds ranging from 60-120 containers per minute. 
This new conveyor type filler handles vials or small 
bottles four at a time from lec to 20ce or from Sec to 50ce 
capacity. It is designed for installation into a modern 
high speed straight line packaging system. 

Write for details on the VIALFIL and our other 

ampul washing, filling and sealing equipment. 


POPPER & SONS, INC. 


Established 1922 
300 Fourth Ave. New York 10, N. Y. 
Cable Address: TANTALUM 














SHAPED PLASTIC BOXES 
made by the 


—~o 


uUFOPRMAT? 
~ PROCESS 


mann 


No Die Costs on Production Runs! 
Full Color Range! Ideal for Short or Long Runs! 
Saves Time — No dies to make or pay for on production runs. 
Improved fibre molds made quickly . in a few days. 
Saves Money — Extremely low cost. Practical whether you need 
10 boxes or 10,000 

Variety — Made from sheet acetate or Lucite. Opaque or trans 
parent colors and clear 

Sizes and Shapes — Compound curves and intricate shapes to fit 
any product. Sizes from 4’’ to any reasonable length. Wall 
thickness .010” to .125 


Submit your drawings or an outline of your problem for an 
estimate of how we can help you and what the costs will be. 
Write today. 


TUT, Inc. 232 Gordon Bidg., Auburn, New York 





SEE OUR EXHIBIT AT THE NATIONAL PACKAGING EXPOSITION, 
Booths No. 148 and No. 150. 
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. .» JOHN MILTON 


It is hard to realize that a product with 
such rare beauty and eye-appeal as Cochran’s 
Aluminum Foil could be so critically needed for 
National defense. But today, and possibly for 
months to come, more and more Cochran's Alum- 
inum Foil will be required by the armed services. 


If your defense work calls for the use of Alumi- 
num Foil, we will be happy to discuss your needs 
with you, 





COCHRAN FOIL COMPANY 


INCORPORAT 


ED 
LOUISVILLE 10, KENTUCKY 





714 Wrigley Building, Chicago 11, 
632 Fisher Building, Detroit 2, Michigan a 500 Fift 
238 West Wisconsin Ave., Milwaukee 3, Wisconsin @ Hip 
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New Foil Converter 








New INTA-ROTO drum-type coloring and 
laminating machine designed especially 
for very thin gauge foils. 


INGENUITY FOR SALE: In addi- 
tion to manufacture of glue mounting, 
coloring, coating and laminating ma- 
chines, rotogravure base cylinders, and 
laboratory equipment of testing gravure 
inks, lacquers and laminants, we design 
and build machines and adapters for your 
special job or problem. Many years of en- 
gineering and operating experience in 
foil and film conversion. 


Write for more information. 


INTA-ROTO 


MACHINE CO., INC. 


Byrd Airport 
Richmond, Virginia 


ROTOGRAVURE 
CYLINDERS 


A Complete Service 
All Under One Roof and 
One Management Responsibility 


Cylinder Machining 

Copper Depositing and Polishing 
Photography and Art Work 
Cylinder Engraving 

Hard Chromium Plating 


CHAMBERS-STORCK COMPANY, INC. 


751 North Main Street 
Norwich, Conn. 





This Efficient Filling Can Be Yours 


It’s rapid! 
It’s accurate! 


Fills 
Polyethylene 
Containers 


PACKER GRAVITY LIQUID FILLING MACHINE 


Fills All Sizes of Bottles and Cans 
From ‘2 Pints to Gallons 


Here's the precision engineered machine you've 

been searching for...For every filling requirement... 

For maximum production...For lowest operation cost. 

* Accurate, automatic ® Easy to clean. 
overflow. Will not col- 
lapse or bulge cans. 

¢ Available in 6, 8, 10, 
or 12 spouts. 

* Fills thin, foamy and 
viscous liquids, hot or 
cold. 


* Rapid size change. 


© Speeds up to 45 con- 
tainers per minute. 


* Liquid contact parts of 
stainless steel and re- 
sistant materials. 


¢ Adaptable to Vacuum 
Filling Method. 


PACKER MACHINERY CORP. 


Irving Place, New York 3, New York 
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GENUINE VEGETABLE 


Parchment 


Has High Wet Strength, too! 


Not only is West Carrollton Genuine Vegetable 
Parchment STRONG (wet or dry) but it is 
TASTELESS, ODORLESS and GREASE 
RESISTANT as well. It is ideal for wrapping 
all moist foods and insures that al] the rich, 
tempting, sales-winning goodness of your prod- 
ucts reaches the ultimate consumer. Complete 
facilities in our plant for printing in one or more 


attractive colors with special inks. 


WEST CARROLLTON PARCHMENT COMPANY 
WEST CARROLLTON, OHIO 
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DRY WAXED 
PARCHMENT 
-_ 
BUTTER WRAPPERS 
o 
BUTTER TUB LINERS 
& CIRCLES 
. 
BUTTER BOX LINERS 
e 
LARD CARTON LINERS 
* 
MILK & ICE CREAM 
CAN TOPS 
* 
SLICED BACON 
WRAPPERS 
. 
OLEOMARGARINE 
WRAPPERS 
* 
VEGETABLE 
SHORTENING 
CARTON LINERS 
. 
CELERY WRAPPERS 
* 
FISH FILLET WRAPPERS 
& INSERTS 
- 
MEAT WRAPPERS 


LINERS FOR MEAT TINS 
e 
POULTRY WRAPPERS 
a 
CHEESE WRAPPERS 
e 
TAMALE WRAPPERS 


MANY OTHERS 





... for LIFE of 
CONTAINER and PRODUCT 


See Upressit Caps with NEW Non-Drip 


Nozzles for Cans and Bottles 


A. M. A. PACKAGING SHOW 
Atlantic City, April 17-20, Booth 248 


oy TAMPER - PROOF 
SEAL 


Upressit Caps and bands are 
applied automatically, semi-auto- 


matically or manually. 


Easy to use... give perfect and 
lasting protection to product... 
add to the salability of any pack- 
age and can carry the product 


advertising. 


| U PRESS |IT } 
UPRESSIF PRODUCTS CORPORATION 


tte XINGTON AVENUE NEW YORK 17 N Y 


Industrial packaging 


(This article continued from page 118 
vious that slip covers would simplify 
this expensive operation 

Several materials were studied for 
the covers, but the final selection was 


a recently developed neoprene- 


| treated paper, produced by adding a 


small amount of neoprene latex to the 
paper pulp during the beating opera 
tion. These covers, the company says, 
can be made at a cost considerably 
less than the price of wood or metal 
lids and the cost can be reduced by 
mass production. It is believed the 
slip covers can be discarded after a 
single use and still save money; in ac- 
tual service, however, they can usu 
ally be used many times. The com 
pany estimates that the slip covers 
will save more than $100,000 a year 
in one plant alone. 

While it is true that in this field 
protection and convenience are the 
uppermost factors, | manufacturers 
who package for industry have also 
found that well-identified trademarks 
and good over-all appearance can be 
almost as important to them as to the 
makers of consumer-unit packages 

Quick recognizability of brand is 
very important. Legibility of contents 
information and product name are es 
sential to the user in maintaining 
careful inventory. 

A well-designed package inspires 
confidence. A striking example was an 
experiment tried by a yarn supplier 
in a textile plant. Among the workers 
in the plant, he distributed a large 
quantity of yarn cones, all containing 
exactly the same type and quality of 
varn, but some with a printed trade 
marked wrapper and others with a 
plain wrapper with no identification. 
The workers insisted that the yarn in 
the brand-identified wrappers was 
superior in quality to that in the un 
identified wrappers. 

As in all packaging, good industrial 


packaging pays off when it saves time, 


saves money, eliminates waste and 
wins the wider acceptance that can 
be inspired by confidence in a brand 
supplied in a superior package. 


Crepits: Polyethylene film for GR-I rub 
ber packages, Gering Products, Inc., Ken 
ilworth, N.J. Acme Silverstitch Wire cor 
rugated container, Gaylord Container 
Corp., St. Louis, Mo. American Cordage 
& Paper Corp. container, Hinde & Dauch 
Paper Co., Sandusky, Ohio. New Bedford 
Cordage container, Bird & Son, East Wal 
pole, Mass. Sauquoit and Barden bearing 
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‘luplax REWINDER 


PRODUCT PN 
PROTECTION! 








FOAMED 
PLASTIC! 


(EXPANDED restart career 
Ir ate racle Prote« 
r Product 

PERFECT PACKAGING FEATURES! 

. Excellent She ibsorber (Cellulz 

cture provi yant ct ees 


We cigs ily 1% I 


i 


haged es isive Machine 





OUTSTANDING FEATURES: 


et 
om ‘TODAY "for ct mpl lete inf 
Simplicity of design 
Variable-speed Drive 
High speed (up to 1500 ft. p.m.) Accurate pressure control 
between Drum and Rewind Shafts 
Compact— saves space 


All hydraulic and air Piping 
enclosed in Frame 





Vibrationless 


Hydraulically driven All Controls easily accessible 


differential Rewind Shafts 


ADD THE “WHIPPET” MARKER 
TO YOUR CONVEYOR LINE 


, 


Ease of operation and maintenance 
Air-Operated Slitters for strips 
as narrow as ‘% inch 


Efficient and economical 
The new B&S #15 Duplex Rewinder is powered by a 
Louis Allis Eddy Current Type Variable-speed Drive. A 
variable volume pump driven by an A. C. motor supplies 
power to the rewind shafts, and the winder is powered by 
the Eddy Clutch. By placing the entire drive beneath the 
machine, B & S designers have saved valuable floor space. 
Accurate pressure control and precision winding are 
‘ a ‘ achieved by pneumatic cylinders for raising and lower- 
Priced from Only $140—Model S 41—Max. Imprint 1” x 9 , ; : : i : 
ing the rewind arms. For full center winding rewind 
shafts can be locked in “out” 


Automatically dates, codes or marks containers 
and packages during production runs 


position. 


To eliminate all possible vibration, the B & S Duplex 


Used to mark filled bags, car- 
tons, boxes, rolls, cans and 
other packages while they are 
moving along a conveyor, the 
Whippet” Marker imprints 
dates, codes or any other in- 
formation. It's a non-stop 
operation . . . done without 
disturbing your conveyor. 


Operates by friction between 
Marker and moving package 
: works automatically. The 
printing drum _ spot-prints, 
turns immediately %4 revolu- 
tion to a positive stop; then is 
ready to repeat the cycle. No os- 
cillation. Self inking. Uses eas- 
ily interchangeable rubber type. 


“FREE” Catalogue. Send today to see the complete 
line of units that print multi-wall bags or corru- 


gated containers, both 


loaded and knocked down. 


INDUSTRIAL MARKING EQUIPMENT CO., INC. 
454 Baltic Street (Dept. MP) Brooklyn 17, N. Y. 
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Rewinder is mounted on heavy cast-iron bedplate. Fully 
enclosed piping and easily accessible controls assure 
smoothness and efficiency in operation, as well as ease 
and economy in upkeep. 

For further details write to The Bagley & Sewall Com- 
pany, 500 Fifth Avenue, New York 18, N. Y. 


BAGLEY & SEWALL 


WATERTOWN, NEW YORK 
nou and 


builders of 


QUALITY MACHINERY 
SINCE 1853 


500 FIFTH AVE., NEW YORK 18, N. Y. 
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Container 


NO W . Idee ; polyethylene packages, Plax Corp., Hart 
at ; ? ford, Conn. Harris-Seybold kit, Hankins 

: 7 Co., Cleveland, Ohio. Cell 
j phane parts packages, The Dobeckmun 


PRINT | : ; Co., Cleveland, Ohio. Henry L. Hanson 


~ : 1 Co. tap and die case, Pro-phy-lac-tic 
CASE S 2 4, ‘ Brush To : i Stl hon ma Bak 
° a . l'te polyethylene 
FI OUELO ELA oe 


AS YOU /MARKOPRINTER 
PACK THEM BY 


Gottscho This article continued from page 150 


used in combating mosquitos which 





Single-shots 


At last! A packaging-line machine that gives you breed extensively in stagnant pools of 

“printing press” reproduction of large display designs inae : ne oe a ry 
aro 1 i | tO lk ‘Tap ores TO eTe 

on corrugated, fibre or wood shipping cases. cation ot land crabs and another cov! 


New Gottscho MARKOPRINTER now makes it pound which is used in water solu 
Use a MARKOPRINTER to... practical to print your own cases as you use them tion as a bath lotion for dogs to con 
.. with cost savings that pay for the machine in : 

ee less than a year! The MARKOPRINTER takes loaded _—t?01 the sarcoptic mange mite 
© SAVE STORAGE SPACE cases from sealing or packing station... separates According to this company, consid 
© SIMPLIFY INVENTORY CONTROL them for registration ... prints from one to four side erable difficulty was exper ienced in 
@ SOLVE “PREPRINT” SHORTAGE panels (and top, too) in single pass... discharges ’ 
PROBLEM them to succeeding station—all automatically, with- 
out operator attention. Exclusive Gottscho “Meter- tainer for the “Tossits” larvicide. “Gel- 
ADOLPH Matic’ inking system and synchronized float-pres- 
sure printing assure sharp, uniform print quality at i 
production rates up to 2000 cases per hour. Features “were selected after a search which 
5-minute changeover—from one case size to another included discarded shotgun _ shells, 
. from one copy legend to another. 


INC. For full details write Adolph Gottscho, Inc., 6 Terminal . 
Rd., Hillside 5, N. J. blow up the jar when water entered 


locating a satisfactory type of con 


atin capsules,” an official comments, 


glass jars containing chemicals to 


MACHINES to MARK 


and various other impractical 
whateser yoo moke te 5ee the MARKOPRINTER in action at Booths 114-116, I 


Packaging Exposition, Atlantic City — Apr. 17-20 dev:ces. It was found that gelatin cap 
sules were not affected by the larvicide 





See it at material and would contain accur- 


The National Packaging . ately measured amounts of the solu 
Exposition tion indefinitely. When tossed into 


Atlantic City 
een i lows the solution to escape to the sur 
mae FOS ACCURACY face.” 


The company’s Mixit dog-bath 


water infested with mosquito larvae 


the capsule softens, dissolves and al 


preparation is supplied in capsules 
containing the exact amount of liq 
uid concentrate required for making 
one quart of the lotion. Four of the 
PAK KING automatic filler for spices, capsules are packed in a_ labeled 
powders, teas, grated cheese, coffees 
and concentrates in jars, cans or car- Pee 
tons. Grams or ozs with output from atin capsules,” the company reports, 
40 to 70 per minute, others up to 150 “were found to be an ideal container 
per minute. Some timed cycle speed 
on all volumes and instant adjust- 
ment while in operation. Simple economy and accurate measurements 
modern design, demountable easily 
cleaned filler head. Exceptional ac- 
curacy control in many cases of 4 were developed, liquid concentrates 
gram or better to perfect. Also were measured by so many tea 
available machines in milligrams or ‘ 
pounds and net or gross weight fil rs 
lers from ‘2 oz up. amount of water. 

While the above illustrations by no 


glass jar with metal screw cap. “Gel- 


for Mixit concentrate due to the 


of the enclosed liquids. Until Mixits 


spoons or tablespoons to a_ given 


Model A-1 PAK KING means exhaust the list of products now 
AUTOMATIC FILLER mg < being packed in single-use quantities 


in gelatin capsules, they suggest some 
of the many new types of packaging 


Catalog No. 48 jobs now being handled by this ver- 


WEIGH RIGHT AUTOMATIC SCALE COMPANY 


JOLIET + HLLINOIS + UL SLA 


or 


Bulletin No. 482 


satile packaging medium 


Crepits: Gelatin capsules, Gelatin Prod 
ucts Div., R. P. Scherer Corp., Detroit. 
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Package your pharmaceuticals 

in crystal clear rigid containers 

. : made of Styron for faster sales 

*3° ackaging and durable protection. Light- 

positive p weight rigid containers made of 

. Styron Dow polystyrene offer 

. n for you sales-appealing packaging 

protecto with complete design freedom 

... and in a stunning array of 

ticals crystal clear or gem-like colors 
harmaceu \ | with printable surfaces. 

p ’ Durable rigid containers made 
of Styron are resistant to most 
chemicals. They give you low- 
cost protection against costly 
damage, deterioration, handling 
and breakage. Also, your cus- 





tomers are given a bonus value 
of RE-USE. 

These handsome rigid contain- 
ers made of Styron can be 


molded to meet your specific 
IN RIGID . requirements, for civilian or 
ees defense packaging, by qualified 


molders, or you can select a 
suitable container from a wide 


— variety of low-cost standard 
CONTA sizes and shapes. Write Dow 


today for complete information. 


Plastics Division « Dept. MSRC-5 


THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 


New York « Boston e Philadelphia « Washington 
Atlanta « Cleveland « Detroit ¢ Chicago « St. Louis 
Houston « San Francisco « Los Angeles « Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 


VIALS: These transparent, durable vials 

are being successfully used to package The Dow Chemical Company 

large tablets and capsules. Molded by Mesos Division, Dept. MSRC-5 

Celluplastic Corporation, 50 Avenue L, —— 

Newark 5, New Jersey. Please send me detailed information about rigid 


containers made of Styron. 
ROUND CONTAINERS: There’s a wide 
variety of uses for packaging medicines, 
medical tools and fine instruments for Title 
civilian or defense needs in these trans- 
parent boxes molded by Brilhart Plastics 
Corporation, Mineola, Long Island, Street 
New York. 


Name 


Company 


City State 
Products to be packaged 
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selection of designs in a variety 


of colors and sizes 


ae jor sduno 


in a diversity of colors, styles and 
sizes including standard 33, 38 
43, 45, 48, 51, 53, 58, 63, 70, 
83 and 100 MM 


Mack experience in 
designing sales-com 
pelling, deluxe 
packaging is avail 
able without ob 
ligation. Consult 
our packaging 
experts for 
complete 


service 


— supplies all 3 
quickly, economically! 


eee oeeeereeeereeeeeer eee eee eeeeeeee 


Just call or write for fast, capable assistance on stand- 
ard closures or exclusive custom designed closures 
and packaging specialties. All standard sizes are 
available in phenolics, ureas, styrene or polyethlylene. 
Samples and prices on standard stock items will be 


supplied promptly on re- i ; 


quest — estimates on spe- 
MOLDED 
EXCELLENCE 


cialties will be forwarded 
upon receipt of your draw- 
ings or blueprints. Please 
address inquiries to 
Mack Molding Co., Inc. 
Main Street, Wayne, N. J. 


«++ © * THREE FULLY-EQUIPPED PLANTS TO SERVE YOU +*+***> 


WAYNE, NEW JERSEY - ARLINGTON, VERMONT » WATERLOO, P.0.. CAN. 
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Meeting “press 
headache? Save time t 
gravure cylinders etched 
Average delivery: Just 3we 
From finished art to 
cylinder, every step is pe 
the SGS plant. Black and 
or color .. . cylinders of am 
etched and chromed for ru 
printable stock specified. 
repaired, too. oi 
For faster . . . more dependable 
. and finer work . . . try SGS serv- 
ice. Write for details. 


SGS does NOT print .. . and has 


NO financial interest in any print- 
ing firm. 


SOUTHERN GRAVURE SERVICE * 


Complete Gravure Cylinder Service 
301 WEST MAIN STREET * LOUISVILLE 2, KY. 
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(This article continued from page 174) 
work. For multicolor printing, the 
Dromedary Cake Mix carton made by 
Lord Baltimore Press, also given hon- 
orable mention in the End-Use clas- 
sification, received first-award hon- 
ors. Honorable mentions in this group 
went to a Double K Nut carton made 
by American Coating Mills for Kell- 
ing Nut Co.; “Rice Krispies” cartons 
by Sutherland Paper Co., Kalamazoo, 
Mich., for W. K. Kellogg, Inc.; the 
Lectricover electric blanket carton 
made by Robertson Paper Box Co., 
Montville, Conn., for Bobrich Prod- 
ucts Corp., and the “Teen Age” Mo- 
dess carton by Lord Baltimore Press 
(also an honorable mention in End- 
Use). 

For Construction Ingenuity, top 
honors went to the Purolator oil-filter 
carton made by Robertson Paper Box 
Co. for Purolator Products, Inc. The 
carton is of white patent-coated news, 
printed in three colors with varnish. 
It packages oil-filter refills four to a 
carton, to be used in a variety of en- 
gines, and features an arresting de- 
sign, handy carrying handle and 


Folding box winners 


special one-piece construction. Hon- 
orable mentions in this category were 
bestowed on the Friendship’s Garden 
Bath Cologne novelty display con- 
tainer, made for Shulton, Inc., by 
Lord Baltimore Press, and the Fresh 
Cultivated Mushroom carton made 
for C. L. Powell & Son by Container 
Corp. of America. 

First award in Construction Display 
was given an open-type carton made 
by National Folding Box Co. for the 
Borden Co. and used to display a 
combination sales unit of metal 
malted-milk shaker and can of 
malted-milk concentrate. A unique 
feature of the package is the fact that 
its construction eliminates the need 
for transparent film. Honorable men- 
tions in this group went to a Flo-Ball 
display made for the Flo-Ball Pen Co. 
by the Flintkote Co., Los Angeles, 
Calif., and the Fresh-N-Air display 
carton made for Certified Home 
Products by Standard Paper Box 
Corp., Los Angeles, Calif. 

In the Design category, first award 
winner was the assortment of Mimeo- 
graph cartons made for A. B. Dick 


Co. by Container Corp. of America, in 
which a family-design treatment was 
used embodying a simple symbol of 
the company’s former keyhole trade- 
mark. The following cartons re- 
ceived honorable mention in this clas- 
sification: Four Roses cartons (see 
above); Early American Bath Co- 
logne (see above); Dish Towel carton 
made for Morgan Cotton Mills by Old 
Dominion Box Co., Inc.; apparel box 
for Filene’s by Robert Gair Co., Inc.; 
and a group of Ortho Gynol packages, 
with subdued, ethical design, made 
by Richardson Taylor-Globe Co., Cin- 
cinnati, for Ortho Pharmaceutical 
Corp. 

The following served as judges in 
the 1951 Carton Competition: Class A 
(Best Artistic Design)—Louis Cheskin, 
Color Research Institute of America; 
Robert Askren, Robert Sidney Dick- 
ens Co.; Franz Wagner, Raymond 
Loewy Associates. Class B (Technical 
Superiority of Printing)—Robert H. 
Middleton, art director, Ludlow Type 
Co.; Burton Cherry, art director, Cu- 
neo Press; Walter Howe, art director, 
R. R. Donnelly & Sons Co. Class C 





lity product 
mokind Jouoe business 


AMSCO 
Hi-Speed Automatic 
Rotary Bag Sealing 
Machine 





If you are interested in reducing the cost of your bag 
packaging, an AMSCO engineer will show you how. 
We can supply cost-saving equipment for every 
operation, starting from the roll stock to the fin- 
ished product . . bag making, bag filling, bag 
conveying, bag sealing . . . individual units 

ilable for each op i or pl bag pack- 
aging set-ups. 





Write Dept. M-4 


Complete 





SIMPLEX High Speed 
Automatic Bag Making Machine 


AMSCO 

Horizontal Conveyor 
with Compression 
Rollers 











Bag packaging features to meet special require- 


Choose AMSCO to package your oduct in cello- 
phane, maralux, diafane, foil, pliofilm, polyethylene 
or any other heat sealable material . . printed or 
unprinted. Savings in labor and increased production 
pay for your AMSCO ip neg ivel 
short time. Contact AMSCO today! 
Visit ovr booth No. 457 at 
Atlantic City Packaging Exposition. 





Pp y 


~ MASCO) packacine macuinery, inc. 


Catalog 31-31 48th Avenue Long Island City 1, N. Y. 
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ments. 3 illustrations are shown below. 








with your 


give positive product identification... 
simplify inventory control — 


Drugs, foods, machine 
ports — Thilco's 

wide range of 
Functional papers can 
be made into wrappers 
or bags to meet your 
product's most exacting 
protective need. 


spat 


Retailers, wholesalers, jobbers quickly 
recognize the extra values of your 
products when bulk packaged in identi- 
fying and colorfully decorated wrapper 
jackets. They afford immediate spotting 
of product on storage shelves — and 
minimize the tedious work involved 
with inventory control. Ideally suited 
for use on automatic packaging machines. 
You save on packaging materials, too, 
because decorated wrappers or bags 
weigh so little — cost so much less in 
comparison with bulkier cardboard 
containers. Let us suggest a decorated 
wrapper for your products 

















THILMANY PULP & PAPER COMPANY. KAUKAUNA. WISCONSIN 
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(Technical Superiority of Construction) 

Charles A. Southwick, Jr., technical 
MoperN PACKAGING; Harry 
Stevenson, retired; Jack Hollander, 


editor, 


designer. Class D (Best Example of 
Potential New Volume Use for Paper 
board) and Class E (General Superi 
ority According to End-Use)—W. P 
Lillard, sales 
General Foods; Lloyd Stouffer, editor, 
MoperN Packacinc; John Knight, ed 
itor, American Boxmaker; George 
Hamilton, Boxboard Containers and 
Packaging Parade; George Pisani, W. 
B. Ford Design Corp. 


promotion manager, 


The grand award winning §pack- 
age, selected during the annual 
FPBAA meeting by vote of those in 
attendance, will be announced in the 
May issue of MopERN PACKAGING. 

A feature of the annual meeting 
was the first official showing of the as- 
sociation’s new sound-color film, “The 
Magic Box,” which traces the evolu- 
tion of the folding-box industry from 
the cracker-barrel era to the present 


age of streamlined merchandising. 





Visible spuds 
(This article continued from page 165) 
fection where the results, it is be- 
lieved, are comparable to those pro- 
duced on the older films such as cel- 
lophane and cellulose acetate. Bril- 
liant colors and excellent coverage 
characterize this printing on poly- 
ethylene, which is done by the gra 
vure process, employing lacquer 
base inks. Adhesion of ink to film, one 
of the difficult problems in early at- 
tempts at printing on polyethylene, 
has now been achieved, it is said. 
Growers and shippers using poly- 
ethylene bags say they have been 
eminently satisfactory from the stand- 
point of functional efficiency—main- 
taining quality of product—as well as 
performing satisfactorily on the pro 
duction line. Wholesalers and _ retail- 
ers report equally satisfactory experi- 
ence, and the fact that one grower 
used more than a million bags last 
season attests to the readiness with 
which the housewife has accepted 
potatoes in a visible package. 
Whether demands for 
these protective films will interrupt 
this booming new trend in packaging 
is a question that only time and the 
NPA can answer. Produce marketers 
are determined to put up a strong 
plea for film on the grounds that it 
conserves the nation’s food supply. 


defense 


MODERN PACKAGING 





Quality Custom Printers 
for the packaging trade 


Rotogravure 


single and multi-color 
printing on flat sheet and 
tubular polyethelene and 
vinyl! films. 


Any widths handled up to 56” 


Samples and prices on request 


SHAWRAY PRINTING CORP. MONTGOMERYVILLE, PENNSYLVANIA 


Sales Office: Eo Broadway, New York City 


BAG PRODUCTS... 


SAVE 


PRODUCTION COST 


ANILOX 
PRESSES 


2, 3, 4 COLOR AVN Is 
Dow the 


MEETS 4 
REQUIRE MER 
GIVES UTMOST PRODUCTION 
Easy toUse..Low in Cost 
Designed to handle bagged products HANDLES VARIETY OF STOCK 


Send Today for ; “ha 
” with a minimum of effort at a max- 
Bulletin 


No. 4-29 imum speed. Simple adjustments for SKILLFULLY DESIGNED 


height . . . tilting forward or back- 


. ward enables operator to set machine oer 
[fare ae fF aN 


at easiest position. Stainless steel 


trough with capacity of 200 bags. CARRIES THE LOAD 
Adjustable to bag sizes. Blower a ried SERS 





keeps bag clean and free from foreign 


lx 
matter. =>. 


ANDERSON BROS. MFG. CO., ROCKFORD, ILLINOIS MINEOLA, eee Garden City 7-7560 
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Economics 


(This article continued from page 188 
tion in the area of metal used would, 
therefore, result in a saving of more 
than $200,000 a year. Added to this 
may be a like amount in savings 
which would come from using lighter 
gauge metal, because reducing the 
diameter of the can will result in 
strengthening the container. 

What about the shipping case? A 


the STOCK HEAD ag ag oe alr oe Pee 
who kept getting pushed off the shelf in Fig. 3 (A). The manufacturer 


packs more than two million of these 























He always ordered plenty of cartons in changes can be made in seconds. They're 
advance—in every size his company used fast, easy to operate. Inks dry quickly cases annually. The area of the case 
to package its products. He'd have them — and are durable. is equal to 555 sq. in. and costs $46 
all printed up, . rms : - 

printed up, too, with the information —], ghort. any company (yours, too) can per thousand (April, 1950). If bundles 


Production said it wanted on each carton 
use a Markem machine to print exact were pac ked as in Fig. 3 (B), the 
And whenever Production decided to quantities when and as needed, avoiding 


case would more closely approximate 
change the imprints (which was often), — bulky inventories and heavy bills. Write ao, 


he'd lock himself in his stock room with — today, sending a sample or sketch of what the ideal case. The area of the case 

all those printed boxes and SCREAM! you mark and how you need it marked in Fig. 3 (B) is 534 Sq. In., a saving of 
* * # 3.8%. The cost is $44.50 per thousand 

Too bad his company had never heard of or a Sav ing of $3,000 annually, 

Markem’s box, carton and label markers! 

So many industries these days are finding Summary and conclusions 


that the right Markem machine saves ; Rs . 
time, money and worry galore. Type KEENE 25, NEW HAMPSHIRE Many factors enter into the selec 
tion of packaging materials and the 


Don’t miss the Markem Exhibit, Booth No. 156, at the AMA Packagin shapes of containers. The factors 
Exposition—Atlantic City— April 17-20 us which fi i studied carefully 


are: (1) protection required, (2) fill 





ing or packing problems, (3) conven- 





ience, (4) tradition and (5) cost 


HEAD WART The item of cost is usually consid 
ERS FOR MOLDED BOXES ered when comparing either the kind 
of material from which the container 


Over 100 styles will be made or how fancy the con- 


tainer will be. A factor which is gen 

t hoo m erally overlooked is 
oc se fro shape. After it has been decided to 
pack or package a certain product in 


the economic 


Little boxes, big boxes. Transparent 
R.B. 244” diameter boxes, opaque boxes. Hinged boxes, No. 104—8"x610"x34" a rectangular box, a cylindrical con 
tainer or any _ other, computations 


unhinged boxes. Plain boxes, com- 
should be made to determine the 


partment boxes . . . just as long as 
proportions required for minimum 


they're molded of plastic, and you 
area of material to manufacture the 


need a thousand or more, we'll fill 

your needs container. The theory and general 

Oval Box 5%4”x274” No. 105—4”x1%” application of the principle involved 
=n No Mold Cost to Pay. Our affiliation — has been shown in this report. 

with 20 leading molders puts us in a It must be remembered that each 


position to deliver the boxes you container must be considered indivi 
want at prices you'll like. dually; no blanket formula for eco 


nomic shape will cover all or any group 
Write for Illustrated Catalog Sheets. of containers. One reason why this is 
Given a brief idea of what you want true is that can makers, box makers 
to package and quantity desired, we and other container manufacturers 
can send you photographs of ap Ball 3” diameter stock only certain sheet sizes or 
propriate boxes from our stock widths of materials from which the 
molds. Write today. containers are made. Consideration 
must also be given to the relative cost 
of the material of the wall of a can 


| ~ A H A 7 M 0 N C O. as compared to the material from 


T. Chest F. R. 125, ich ; ‘ are >. 
41 East 42nd Street, New York 17, N.Y." yiaasrevasiaw™® | Which the top and bottom are mad 
This means that one should work very 
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A Package 


id NO Stronger 


than its foundation 
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“Package Printers! 


“Gop the lon COM” 
OM 


| Pes 


RUBBER PRINTING PLATES 


/ neady-te-Priat 


CONTINUOUS DESIGN ROLLERS 


\ 
X\ 
&\ 


~~ 


=, : 


city 
LANTIC 
aT 2 


april 17- 


/ The MOSSTYPE 


33 FLATBUSH AVE., BROOKLYN 17. N Y. 
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Spiral Wound PAPER TUBES and CONTAINERS 


DIAMOND TUBES and Containers—the 
efficient and economical answer to so many 
production problems 


DIAMOND TUBES have the PRECISION 
to satisfy most exacting requirements; PLUS 
the expericnce and capacity to interpret your 
needs speedily and in quantity. 


DIAMOND TUBES now serve the Electrical, 
Radio, Toy, Cosmetic, Medical fields and 
many, many others. It’s entirely possible that 
4 use can be discovered in your product. 
DIAMOND TUBES can cut costs and time. 
Our Engineering Staff is always pleased with 
a new problem. Why not allow us to make 
a suggestion for your business? 


DIAMOND STRAW & MACHINE CO. 


32-36 West 18th Street 


New York 11, N. Y. 


| modest—reflecting more than 





closely with the container manufac 
turer when determining proper pro 
portions of a container. 

It is logical also that the container 
of minimum area is not always desir- 
able for various reasons. In this case, 
a compromise can be made, for some 
latitude exists as shown by the curve 
in Fig. 2. A can proportioned so that 
the ratio of its diameter to the height 
is anywhere between 0.6 and 1.0 re 
quires very little more material than 
the one of minimum area. Outside 
these limits, however, the material 
used to manufacture the container in 
creases greatly. 





rf 

Oh Henry! 

(This article continue from page 131) 
ing machines and also sold at candy 
counters in limited volume to suit 
those with larger appetites. 


Advertising and promotion 


As mentioned earlier, Oh Henry! 
was the nation’s first nationally ad 
vertised candy bar. Throughout its 


| history the company has been a con 


sistent user of advertising, except for 
a few years when it was found nec 
essary to curtail advertising efforts 
temporarily because of heavy obliga- 


| tions for new buildings, equipment 


or financing. 

But for a leader in such a terrifi 
cally competitive mass market, Wil 
liamson’s ad expenditures seem quite 
usual 
credit on package performance. 

During its first five years in busi- 
ness, on total wholesale sales of ap 


| proximately $16,000,000, the William- 


son organization spent around $1,200,- 
000 for advertising, or about 74% of 
sales for the period, During 1928, at 
the time the 5-cent Oh Henry! bar was 


gaining impetus, advertising expendi- 


tures and sales-promotion costs totaled 
$179,175. In 1937—a highly success- 
ful year in which sales reached $4,152,- 
000—total advertising and promotion 
amounted to $280,000. The Oh Henry! 
advertising budget in 1950, when gross 
sales of the company ran approxi- 
mately $11,000,000, was $400,000, 
spent almost entirely in radio. 

Many types of media have been 
Williamson Candy Co. for 
Oh Henry! and other products—mag 


used by 


azines, newspapers, car cards, comic 
books, _ billboards, television 


and, in the early days, even kites. 


radio, 


| When a new bar called That’s Mine 
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visit 
GERING’S 
BOOTH 303 
at the 
NATIONAL 
PACKAGING 
EXPOSITION 
Atlantic City 


APRIL 17-20 





thru 


GER-PAK 


POLYETHYLENE 
flat tubing 


GER-PAK is Gering’s own rigidly 
processed virgin Polyethylene Film 
. UNIFORM in every pane de de- 
tail of width and gauge control . 
FLEXIBLE at low temperatures... 
HEAT SEALABLE . . . NON-TOXIC 
. » ODORLESS. 


GER-PAK resists alcohols, acids, al- 
kalies . . . is stable to varying tem- 
peratures and humidity changes. It 
is supplied up to 60" wide, from 
-0015 to .004 gauge. 


APPLICATIONS: Carton and Barrel 
liners; packaging Frozen and Fresh 
Poultry, Fish, Fruits, Vegetables, 
Meats, Dehydrated Products; to pro- 
tect the eo ... and point up 
the appeal of . * ieee Candy, 
Cosmetics, etc. 


GERING PRODUCTS, Inc. 


KENILWORTH AR GERING NEW I] 4°) & 
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QUES TION: How can we ship our products when 


ANSWER: 


containers are hard to- get. 


Use Prorex EXcELsior PACKING 
Paps with limited addition of other 
wrapping and/or containers or in 
some cases pads ONLY plus tape 
or twine. 


Excelsior Pads can act as the principal 
packing medium for an extremely 
wide variety of merchandise and 
provide perfect protection from 
transportation hazards. 


Our qualified engineers and 


strategically located warehouse stocks 
are available to help solve your 
packaging and packing requirements. 
Over 60 years’ experience insures your 
confidence in our products and ability 
to engineer functional packaging and 
packing that meet all railroad 
classification requirements. 


See us at the NATIONAL PACKAGING SHOW at Atlantic City in BOOTH NO. 260. April 17-20 


AMERICAN EXCELSIOR CORPORATION 


1000-1020 NORTH HALSTED STREET - CHICAGO 22, ILLINOIS 


Stocks in 


23 locations 





This electrical component package Is typical 
of an industrial use of Atco-Pak. 


This realistic coconut ts @ distinctive gift 
package made by Atco-Pak. 


Atlant 


for Product Protection 
for Distinctive Design 

Insure Safe Delivery! Molded pulp Atco-Paks 
conform to the shape of any product. This is 
important to manufacturers of delicate elec- 
trical parts, machinery components or assem- 
blies and other fragile items. 

Create Powerful Sales Appeal! Using distinctive 
design and arresting colors, your Atco-Pak says 
“Stop and Look” to the passing glance of 
potential customers. 

Available Now! We will be glad to submit ideas 
for your package. Write for full information. 


Atco-Pak Molded Packages offer these features: 
Molded in any size and shape 
Resilient— cushion against shock 
Extremely light in weight 
Exceptionally strong 
Natural or finished in colors 
Water-proof 
Inexpensive 
Molded-in name, trademark or identification 





ATth? DIVISION OF ANIMAL TRAP COMPANY OF AMERICA, LITITZ, PA. 
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| Henry! advertising 
| concentrated on billboards, car cards 





was placed on the market in 1926, 
introductory sales crews used giant 
kites to emblazon the name of the 
newcomer in the skies and the same 


technique was employed by the com 


pany for some years as part of its 
regular advertising activities. 

In recent years most of the Oh 
effort has been 


and radio. The printed advertising 
has been built primarily around the 
“Public Energy Number One” theme 


| and has featured humorous situations 


and everyday characters—for exam- 


| ple, the outdoor worker or office em 


ployee enjoying an Oh Henry! while 


| relaxing briefly on the job and get- 
| ting a quick energy pick-up for the 


task ahead. The “Public Energy Num- 


| ber One” theme ties in nicely, if 
| obliquely, with the popular Oh Henry! 


radio program, “True Detective Mys- 


| teries,” broadcast each Sunday after- 
| noon over more than 500 MBS stations. 


One of the features of the program is 
the weekly offer of a $1,000 reward for 
information leading to the capture of 
a fugitive criminal. Criminals being 
sought by law-enforcement agencies 
are named and described on each 
week’s broadcast, following the drama- 


| tization of an actual crime case. Five 


criminals have been captured as a di- 
rect result of these broadcasts and J 
Edgar Hoover, FBI director, has pub- 
licly commended the program for its 
assistance in law enforcement. Since 
it first went on the air, “True De- 
tective Mysteries” has consistently 
been rated among the most popular 
of all daytime radio programs. 
Never has the Oh Henry! adver- 
tising philosophy been more clearly 
outlined than in a company booklet, 
“Let’s Talk Over Our 
which was published for employee 


Business,” 


| distribution. Describing advertising as 
| “the vitamin that helps keep us strong 
| and growing,” the booklet continues: 


“Competition is keen. The battle 


| for the consumer’s nickels and dol- 
| lars is fierce and never-ending. We 
| are battling not only with other 
| candy makers (and that’s plenty tough 
| competition), but also with makers of 


soft drinks, manufacturers of cigarettes 


| and thousands of other big advertisers 
| who are spending terrific sums to per- 
| suade consumers to buy their products. 
| We've got to keep selling hard and 


advertising hard to get our share. 
“Remember, too, a new generation is 

growing up. We want to teach these 

youngsters early to try Oh Henry! We 
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Intmedia Output of 
TRANSPARENT CYLINDERS 


with 
New * Auto - Size” Cylinder Fabricator 
and Model /35 TTT End Leader 





es 


2. OPERATIONS ...1 OPERATOR 


MODEL 138 
CYLINDER 
FABRICATOR 


Wrap c strip 
of thermo- 
plastic sheet 
material 
around 
adjustable 
“auto-size’ 
mandrel to 
forma 

loop, then 
solvent seal 








MODEL 135 CYLINDER BEADER 
Beads both ends of the loop 
simultaneously. 


Write for descriptive 
literature today... 


4 


PLASTIC MACHINE DIVISION 
i TABER INSTRUMENT CORPORATION 


119 Goundry Street North Tonawanda, N. Y. 


want them to know what a swell bar 
Oh Henry! is and we want them to 
keep on pouring out their nickels for 
it day after day, week after week. Does 
it pay to advertise? You bet it does! 
Oh Henry’s history proves it 


Crepits: Glassine —wrappers—Milprint 
Inc., Milwaukee, Wis.; Daniels Mfg. C 

Rhinelander, Wis.; Traver Corp., Chi 
cago. White sulphite inner wraps—The 


| Specialty Papers Co., Dayton, Ohio; Gen 


eral Waxed Papers, Inc., Chicago. Die 


| cut card for base of wrap—Murnane 
| Paper Co., Chicago. Telescope-style boxes 
| for 24-bar pack and Party Pak windou 
| cartons—Ace Carton Corp., Chicago. Cor 


rugated boxes for 72-bar pack—Union 
Bag & Paper Corp., New York, and Max 


| well Bros., Inc., Chicago. Shipping con 


| tainers—Atlas-Boxmakers, Inc., Chicago; 


| Container Corp. of America, Ch'cago; 


American Box Board Co., Chicago; Wa 


| bash Fibre Box Co., Terre Haute, Ind 


Automatic wrapping machines (Wrap-O 
Matic)—Lynch Corp., Package Machin 
ery Div., Toledo, Ohio. Box-forming ma 
chine for Party Pak cartons—Machinery 
Mfg Co., Inc., Los Ange les 


Sunsweet and K-202 

(This article continued from page 125) 
their path to the top sealer. Before 
being sealed they are squeezed be 
tween sponge-rubber rollers, the sur- 
face speed of which is synchronous 
with the conveyor belt and_band- 
sealer chain. The squeeze removes 
excess air from the bags so that the 
displacement volume of the bags in 
the shipping case is as nearly uniform 


| as possible. This and the sealing op 


| eration are shown in Fig. 6. The seal- 


ing machine is the only read-made 
piece of equipment on the line. 

Our experiences are illustrative of 
the far-reaching effects which a 
seemingly minor change in packaging 


| specifications can bring about. The 


| technologist who is tempted to view 


with pride is reminded by such ex 
periences that his contribution may 
have been merely that of intercept 
ing coordinating and directing forces 
which arise largely outside the labo 
ratory. If it were not for the creative 
activities of American package-mate 
rials producers which have brought 
into being the K-202 type of cello 
phane, the progress which we have 
reported could not have been made. 


Crepits: K-202 saran-coated cellophane, 
E. I. du Pont de Nemours & Co., Inc., 
Wilmington, Del. “Speedsealer” heat 


| sealer, Pack-Rite Machines, Milwaukee 
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Arrow has been privileged to serve the packaging needs of 
leaders in practically every branch of the jewelry industry. 
This privilege comes as no accident. It is the result of more 
than 35 years of concentration in the field. It comes because 
Arrow craftsmen control every step in the design and manu- 
facture of fine packaging. It comes, too, because Arrow affords 
a wide selection of treatments — metal, plastic, wood, composi- 
tion board or fabrics —a selection that makes possible the 
material best suited for the product involved . .. Arrow repre- 
sentatives — both sales and design consultants — are available, page een ome se packaging . _ 
without obligation, to cooperate with those merchandisers who metal box finished with suede cloth 
seek increased sales and added prestige for their products. 


SHOW @& 


Manufacturing Company, Ine. 
567 Fifty-Second Street, West New York, New Jersey 
Canadian Plant: 91 Brandon Avenue, Toronto, Ontario 


SPECIALISTS IN THE DESIGN AND PRODUCTION OF DECORATIVE BOXES & DISPLAYS ....SINCE 1014 





| QM needs met 


In less than a month the cann'ng 


RSAL P 
EVERY PACK AGIN. 


Un industry has met the Army’s need for 
'7 canned foods to such an outstanding 
degree that the requirements figure ol 
338,000,000 Ibs. sought by Quarter 


master officers on Feb. 15 has shrunk 


,o* 
m to 23.300,000 Ibs., according to Fred 
WOLVERINE HYDRO-PRINTER C. Heinz of Pittsburgh, vice president 
(automatic hydraulic aniline printing press) | of dhe National Conners Asm. and 
chairman of the N.C.A. Procurement 
Committee. “The Quartermaster has 
acknowledged the fine job the canning 
industry has done during this emer 


gency period,” Mr. Heinz stated, “and 


widths from 
31° to 122 
two to twelve 
Baners has expressed the hope that we will 
be able to complete the procurement 
of these remaining “fruits and vege 
tables in the shortest possible time, so 
that the N.C.A. Procurement Commit- 
tee can devote all its time to the prob- 
lems of the 1951-pack procurement 
program.” 

The industry's performance, he as- 
serted, is proof that industry and Gov 
ernment can work together. “Our 
industry’s outstanding response to the 
lhree-color, 31” wide “Wolverine Hydro-Printer,” Army's request for offerings has been 


complete with unwind, back feed coller, cooling 
rolls, and jack-shaft driven rewind unit. 


matched by the cooperative attitude 
and understanding of the Quarter- 


Prints on — 
foil - film - board + paper - plastic - cellophane 


The outstanding printing results, simplified operation, match 
less versatility and rigid, compact construction of the “Wolver- 
ine Hydro-Printer” are creating new standards for evaluating 
presses and their performance within the packaging industry. 


It’s quiet and vibrationless in operation, running with amazing 
smoothness, even at extremely high speeds. What’s more, it’s 
so designed that absolute color register is maintained while the 
unit is running. 


hydraulic, instant on and off impression control 
free wheeling, constant rotating ink rollers 
instantaneous running register control 

one single impression drive gear (no backlash) 
rigid, solid and compact 5-inch frame construction 
single push-button for complete control 


If profits are your motive, you definitely need to know more 


about the high-speed, quality printing the “Wolverine Hydro- 
Printer” will produce. llustrated, detailed literature is available. 


WOLVERINE Cus SHEETER — the most accurate and highest speed sheeter 
on the market. Ask about it 


PAPER CONVERTING MACHINERY CORPORATION 


19210 Stansbury Street, Detroit 35, Michigan 


master Corps,” Mr. Heinz added. 
Requirements for 1951, broken 
down as to can size, grade and style 
of pack preference and the amounts 
lesired in export boxes will be an 
nounced shortly, Mr. Heinz stated, 
urging that canners be ready to meet 


them as they have in the past 





International tour 


Packaging’s Hall of Fame, as rep 
resented by the gallery-type exhibit 
of MopERN PACKAGING’s cover series 
and actual packages that appear in the 
illustrations, which first appeared at 
the AMA Packaging Exposition in 
Chicago last year, is now being pre 
sented at a series of trade fairs 
throughout Western Germany. In Ger- 
many the Hall of Fame will be seen 
in Frankfurt, Hanover, Munich and 
Berlin, under the auspices of the 
German-American Trade Promotion 
Office in New York. The exhibit which 
is attracting considerable interest 
abroad began its European tour last 
fall at the Utrecht Trade Fair in Hol 
land. It then went to Paris for the 
French packaging show and from Jan 
30 to Feb. 9 was at the Second British 
Packaging Show in London. 
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RENT-A-WRAPPER PLAN 


Originated as a convenience toward packag- 
ing merchandise on a test basis, this plan is 
proving unusually popular! You pay a nominal 
installation fee, and then pay-as-you-go. 
Manually operated automatics, easy to oper- 
ate, have a capacity up to forty packages 
per minute. 





WE INVITE YOUR INQUIRY FOR GOVERNMENT 
CONTRACT PACKAGING... where a “rental” 
frequently saves the cost of special machines. 





MULTIPLE PACKAGING + BUNDLING + TRAY WRAPPING 
Scandia* machines are fast, quiet and eco- 
nomical, using less materials than most other 
wrapping units. Scandia units are excellent 
also for overwrapping of multiple packs with- 
out collars, trays, or the need of extra stiffen- 


ing materials. Write for details... 


Scandia 


MANUFACTURING COMPANY 


501 Belleville Turnpike 
North Arlington, N. J. 


*Made under Bronander patents 
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~~ of PAPERBOARD CONTAINERS, 
and WHERE Migesentacc lacie Gala ud aie PME Ld ga 


. - » At your Finger Tips! ... in 
OFFICIAL CONTAINER DIRECTORY 


——> ORDER NOW FOR MAY EDITION < 
The ONLY COMPLETE, UP-TO-DATE DIRECTORY of all known plants in these 
industries: 


¢ CORRUGATED & SOLID FIBRE ¢ FOLDING CARTON ¢ SET-UP BOX 
e FIBRE CAN & TUBE e FIBRE DRUM & PAIL ¢ PACKAGING MACHINERY 





' co 
peopects posvismes 


About 150 pages of complete information in concise, easy-to-use form. 


selene aia Invaluable to large Buyers of Containers as a useful PURCHASING TOOL 


PLANTS to quickly answer source of supply problems. 
ODUCTS ; 
cacirminn Invaluable to Suppliers to the Container Industries as a MARKETING AID. 


PERSONNEL 


PUBLISHED 


‘yi BOARD PRODUCTS PUBLISHING CO. 


and NOVEMBER 228 NORTH LA SALLE STREET CHICAGO 1, ILLINOIS 
$4.00 PER COPY © $6.00 PER YEAR 





NOTE TO ADVERTISERS—SELLERS AND BUYERS FIND A COMMON MEETING GROUND IN A GOOD DIRECTORY 


it rolls...it folds 
% in any direction 


CHASPEC 


MANUFACTURING COMPANY 


‘ 
\ 4} » GREENWICH, CONNECTICUT 


Makers of Hine Packages and Ses slays 


Requires no other outside e. sence 1926 
wrapping for the flat surface 
is high quality Kraft paper. 
MATERIAL Use any kind of fostener . . . 
pressure-sealing tape, twine, Masters of Unusual Creations 
gummed tape, staples, stitches, in Unusual Materials 
or steel stropping. Available in 
ne Pe rolls up to 72” wide, 250 feet 
wrappir et long or in sheets, cut to order. 
e Flexieore of ve av ities Four weights: 35, 55, 70 and 
nd P 100 Ib. basis. 
onevaotl lete wrappings {Approved under Army and 
. Rormits soto Navy Specs.) 
job ' any irred, ‘9 Write Dept. S91-L for 
9 Readily ' sped cbiect wit Samples and Literature. 
sho 


vlar 
A vat” ° 
se es costly: spec? 


ty orerial. 
seine mo 
* stuffing items 


oped | 
e spauicteaSt space: Manufacturing Co., Inc. 
om 591 Ferry St., Newark 5, N. J. 


Corrugated Paper Products Since 1919 
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Foil-barrier method >” ie GONE MILITARY!---°° 
Ai 


Photographic papers for the U.S. 
Government are packaged by The 
Haloid Co. in metal-foil barrier blan 
kets made on an automatic bag-making 
machine and sealed by a high-speed 
automatic rotary sealer. 

The sealing equipment used incor 
porates special devices for handling 








SEE US AT THE 


Automatic Candy Pop 

NATIONAL WRAPPING MACHINE 

PACKAGING Can be converted to 

EXPOSITION UNIT PACKAGER For High Speed 
Atlantic City MILITARY PACKAGING JOBS 


April 17 - 20 COMPARE THESE EXCLUSIVE WRAP-ADE FEATURES: 


@ Changes on feeding mechanisms convert machine to Unit Packager. 


Completely heat seals such small items as nuts and bolts, spoons, 
B hard candies, etc. 


Uses 50 per cent less Cellophane. 


Simple in construction and operation. 
No. 71 8 SPEED — 150 units per minute—or even higher speeds for smoll 


items. For some products, an automatic magazine is 
available for more economical production 

















| 
barrier materials. These are: (1) guides | Write today for full information on this and other 


WRAP-ADE Packaging Machinery. 


MACHINE CO., INC. 
83 VALLEY STREET, BELLEVILLE 9, NEW JERSEY 
PHONE—BELLEVILLE 2-6150-1 
PYY TUTTI TT tte 


to facilitate proper entry of package 
into the machine; (2) a_ specially 
designed carrier-belt section that pre- 
vents re-entry of air into the package; 


(3) flat bead impression sealing rollers 





that distort the seal for maximum 


strength without damaging the ma- ||! AN EFFECTIVE AND ACCURATE GUMTAPE PRINTER! | 


terial. w 
Removal of excess air protects the “T re e A p ' p RI N & va 

product and package by reducing the 

moisture content and also increases : = aT 


dessicant effectiveness. Other advan-| PRINTS GUMTAPE Vile FROUTING UIT wil OF 


any standard 3” Automatic 


tages of removing the air are that it: T : 
(1) reduces internal pressure on seals AS br hee el we 


and enables packages to withstand 














shock; (2) permits internal expansion e Mechanically simple unit 
of air required for air transport; (3) e Engineered for long, hard use! 
permits generation of gases given off e Over a thousand impressions 


by some products without rupturing | without re-inking! 
seals. 


Crepits: Bag-making machine, Simplex 
Packaging Machinery, Inc., Oakland, | ste ‘ 
eg, : . Printing Unit 
Calif. Sealing machine, Amsco Packaging 


Machinery, Inc., Long Island City, New 326 75 
York. ’ 


Complete 
F.O.B. 


Photostat service N.Y.C. A large printing cylinder permits over 


Photostats of articles or parts of 12° of copy; can also be made to ac 

articles which have appeared in comodate changeable type for a quick 
° 7 >, Ee ~ 7 ‘ ari 7 av 

ee a — oes a inten bce anaiiend 

now be obtained on reques iroug 1 s . r —< 4 q . . 

Sinsiee: Detentions, Ws tien. | See us at Booth No. 528, AMA Packaging Show 

Ave. New Youk 92 NY The Full particulars upon request e Dealers’ inquiries invited 

photostats will be furnished at 


ct" | [AMERICAN TAPE PRINTER COMPANY 


quantities will be supplied upon . 
request. Write to: Dept. 2-A 
678 SIXTH AVENUE e NEW YORK 10, N. Y. 


Clear and clean printing with instant change of copy! 
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abels 
Ke lets 
seals 
wraps 


indivisualized 
labeling 


For all seasons through- 
out the packaging year. 
Call CAMEO today for 
labeling that is both in- 


formative and distinctive. 


Labels 
and Seals 


multi-color 
printed 
embossed 
gold & silver foil 
gummed 
heat seal 


pressure sensitive 


Distinctive 
Tags 


DIE AND LABEL COMPANY 
designers ond croftsmen 
156 WEST 14th STREET 
NEW YORK 11, N. Y. 





The Show is ready 


(This listing continued from page 139) 
| 780. Demonstration of rotogravure proot 
| press used in cellophane, foil and film, en- 


graving and printing plants; demonstration 
of rotogravure presses and laminating 
equipment for military packaging. Per- 


| sonnel: E. H. Kling, E. G. Stacy, F. Ger- 
| hart, K. C. Pratt. Hotel: Ambassador 


AMSCO PACKAGING MACHINERY, 


| INC., MILLER WRAPPING & SEALING 


MACHINE CO. and SIMPLEX PACK- 
AGING MACHINERY, INC., Booth 457. 


| Corley-Miller Model MPUS-24 wrapping 
| machine with automatic labeling attach- 
ment and label imprinter; Corley-Miller 
| Model BL-24 sheeter-gluer equipped for 
sheeting barrier materials suitable for mili- 


tary packaging; Corley-Miller band-label 


| dispenser, hotplates and heat-sealing irons; 


new Simplex-O-Matic net-weighing filler 
which makes, fills and seals bags in one 
automatic sequence of operations; new 


| Simplex Model 7-24 barrier bag-making 


machine with imprinter; Model 4-7 poly- 


| ethylene bag maker with hole-punch fea- 
| ture; Whiz-Packer automatic conveyor- 


feed filler; hopper-feed conveyor; floor- 


model volumetric filling machine; Holm 
| automatic bag-labeling and sealing ma- 
| chine. Personnel: (Amsco) J. D. Keenan, 


E. E. Messmer, J. D. Sylvester, G. E. 


| Boucher, G. G. Cignoli, J. D. Keenan, Jr., 
| E. H. Watson, S. R .Watson, J. M. Kelly, 


G. Wiedersheim, F. P. Czifra. (Mrver) 


| M. H. Corley, J. P. Corley, R. H. Free- 


man, P. G. Freeman, C. W. Montgomery, 
J]. M. Hagberg, F. J. Kocarek, F. J. Faletti, 
T. R. Lanigan. (Simprex) R. Gaubert, 
F. Dunmire. Hotel: Ambassador. 


ARABOL MFG. CO., Booth 455. Display 
of customers’ packages produced with 
Arabol adhesives. Personnel: E. E. Died- 
richs, A. J. Leary, F. McCourt, L. Eick- 
stedt, J. Gerhart. Hotel: Claridge. 


ARENCO MACHINE CO., INC., Booth 
278. Tube-filling machine with jar-filling 
attachment; samples of products handled 
by other Arenco machines. Personnel: R. 
E. Johnson, H. F. Morse, Mrs. D. Morgan, 
T. Gronberg. Hotel: Dennis. 


ARKELL & SMITHS, Booths 777, 779. 
Display of specialty bags and multiwall 
paper shipping sacks for various industries, 
using specialty printing, coating and con- 
structions. Personnel: S. S. Yates, S. Y. 
Carnes, R. P. Smith, H. C. Peterson, Jr., 
R. P. Kessler, G. S. Harvey, C. W. Harvey, 
C. W. Ingham. Hotel Claridge. 4 


ARVEY CORP., Booth 136. Lamcote, the 


| showcase patented visual package; pack- 
| aging materials for Government specifica- 


tions; RV Lite, the substitute window ma 
terial. Personnel: W. Newton, R. Hazen, 
W. H. Carmichael, J. V. O’Brien, S. Hur- 


witch, E. J. Salensky. Hotel: Ambassador. 


ASKANIA REGULATOR CO., Booths 
766, 768. Hydraulic edge-positioning con- 
trol on rewinder-slitter; table demonstra- 
tion of controller hooked up for hand 
demonstration. Personnel: W. W. Wheel- 
er, R. J. Matteson, N. R. Berman, R. J 
Kroth, R. K. Nell. Hotel: Dennis. 


AVERY ADHESIVE LABEL CORP., 
Booths 119, 121. New Kum-Kleen electric 
label dispenser; marking on consumer 
packages; industrial marking labels. Per 
sonnel: R. S. Avery, H. R. Smith, J. S. 
Torrey, M. Hamaty, J. H. Hedinger, Jr 
Hotel: Shelburne. 


BAKELITE CO., DIV. UNION CAR- 
BIDE & CARBON CORP., Booth 415. A 
comprehensive exhibit of Bakelite and 
Vinylite plastics packages. 


BATTLE CREEK WRAPPING MA- 
CHINE CO., Booths 749, 751. High-speed 
wrapping machine for small baked goods 
such as cakes, cookies, crackers, etc.; 
thermoplastic labeling device for printing 
sales message on label and heat sealing 
printed label to overwrap simultaneously; 
high-speed wrapping machine for over- 
wrapping packages in heat-sealing papers, 
equipped with electric eye for registering 
design around package. Pe rsonnel: B. Red- 
ner, K. Redner, J. W. Smith, F. W. Will- 
brandt, A. F. Dietrich, W. McCall. Hotel 
Dennis. 


BECK, CHAS., MACHINE CORP., Booth 
257. Automatic roll sheet cutter for cello- 
phane, plastics, paper and other materials 
in rolls; razor-blade slitter and rewinder; 
demonstration of electric-eye cut register 
control in operation on sheeter. Personnel: 
C. A. Beck, M. F. Dudeff, T. J. Barnes, 
Miss A. M. Gaul. Hotel: Ritz-Carlton 


BELLAMY, J. B., & CO., Booths 762, 764. 
New high-speed automatic spot labeler 
and new machine that opens, places and 
removes bags from filling spouts. Person- 
nel: J. B. Bellamy, Jr., H. B. Griswold, O. 
L. May, B. C. York, W. F. Kruse, N. P. 
Reiland, S. J. Groudel. Hotel: Fox-Manor. 


BEMIS BRO. BAG CO., Booth 733. Op- 
eration of Deltaseal automatic closing ma- 
chine for various sizes of cellophane bags, 
flat-tube paper bags and in-tuck-side paper 
bags, having Deltaseal pour-spout closure; 
display of all types of Bemis products. Per- 
sonnel: P. R. Bingaman, A. Dalldorf, A. J. 
Pianghi, T. H. Sherwood, R. R. Radford, 
E. Hayward, A. F. Ottinger, R. J. Wil- 
liams, M. C. Barnes, W. B. Jenkinson, A 
D. Hoeppner, R. F. Smith, A. H. Grace, 
A. B. Merriam, R. W. Lahey, Jr., R. P 
Fenton, R. Highley, M. W. Albin, W. P. 
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How 
~ to sell 
Cosmetics 


<< 





Leading cosmetic manufacturers 
are using Shaw-Randall 

visible packaging to 

make selling easier. 

To give any 

product added 


sales appeal 


call on 


SHAW-RANDALL CO., INC. 


PAWTUCKET, R. I. New York Office — 545 Fifth Ave. 


-. 
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How You 


get SUK E 
Heat Sealing 


Style TF 


of Pliofilm 
and Cellophane... 


by using the standard is 
THERMOSEALER 


You simply dial the 
proper temperature 


Thermosealer. 
It’s backed by 11 


Claridge, C. L. 


| BETNER, BENJ. C., 


| Specialty bags for food products, chemi- 


| panaro, A. 
| Valestin, J. Murphy, G. Schall, J. Parsons, 
Easy, sure heat-seal- | 
ing is yours when 
you buy the Wells 


Conway, R. Baldwin, H. C. Davis, R. A. 
Hotel: Marl- 


Ferguson. 
borough-Blenheim 


BENSING BROS. & DEENEY, Booth 545 


Display of package material such as ce llo- 


phane, glassine, kraft and paper, showing 


| use of aniline ink. Personnel: J. J. Deeney, 
| H. G. Bensing, R. Bensing, E. Bensing, N. 


Cooper, T. Dench, J. O'Donnell, S. W. 


| Haug, A. Mueller. Hotel: Shelburne. 


<X.. Booth 655. 


cals, war packaging and other products; 
machinery for closing bags. Personnel: B. 
C. Betner, Jr., F. S. Hinkle, H. W. Stevens, 
P. H. Clark, Jr., S. N. Williams, J. Rex, J. 
Ackert, E. V. Ballard. Hotel: Claridge. 


BETTER PACKAGES, INC., Booths 113, 
115. Demonstration of complete line of 
gummed-tape machines and label moist- 
eners, including new models to dispense 
and cut oversize rolls of heavy-duty strap- 
ping and new automatic labeler; display 
of complete line of Big Inch pressure-tape 
dispensers for cellophane, acetate films, 
cloth, paper or glass-filled tapes. Personnel: 
M. W. Waggoner, O. K. Hill, N. Cam- 
D. Smith, I. DeBlayker, J. 


H. D. Smith, A. Rennie, V. Morris. Hotel: 
Brighton. 


| BINER-ELLISON MACHINERY CO., 


Booth 650. New model Filabelmatic ma- 





HELPFUL 
BOOKLETS 
FREE! 





CHRISTMAS STOCKINGS. Booklet 
containing complete information about 
netting, cellophane, and flannel Christ- 
mas stockings, the sizes available, and 
how they may be used. James Thomp- 
son & Co., Inc. (4-904) 


SELLING THRU SUPERMARKETS. 
Report of a survey on buying habits in 
the grocery section of supermarkets 
and how they are influenced by cel- 
lophane packaging. E. I. du Pont de 
Nemours & Co., Inc. (4-920) 


TEXTILE WRAPPING MACHINERY. 
Folder containing descriptions of sev- 
eral machines for use in wrapping and 
sealing soft goods in cellophane and 
other films. Hayssen Manufacturing 
Co. (4-935) 


TICKET PRINTER. “Imprima” ma- 
chine for printing numbers, code in- 
formation, and other data on cards, 
tags, labels, or tickets up to 55%” by 
612” is described. 4 pages. Markem 
Machine Co. (4-909) 


WATERPROOF ADHESIVE. Techni- 
cal service bulletin on Paisley water- 


: : years of use, plus 
continuous improvements. It’s the first- | 
choice sealer, the nation over, of those who 
use scores of sealers all day long. Leading 
manufacturers of heat-sealing materials rec- 
ommend Wells Thermosealers. 


= 


proof adhesive No. 688 for sealing 
V-case and waterproof bags, for liners 
; ; : and cartons, and for pasting labels on 

chine for automatically labeling most shipping containers. Paisley Products 
| shapes and sizes of containers at 60 or 120 | Inc. (4-922) 


per minute. Personnel: T. Ellison, G. Biner, MERCHANDISING WITH CORRU- 
M. M. Young, H. F. Seel, A. G. McAdams, GATED. A 24-page “how to” booklet 
A. W. Whitney, G. Mayberry. giving details on the use of corrugated 
: . ’ boxes for merchandising products and 
as selling containers. The Hinde & 
Dauch Paper Co. (4-938) 


chine for automatically filling and labeling 
liquids in glass containers; Labelmatic ma- 


Use It for Easy, 
Sure Sealing 


For any exact 
sealing tempera- 
ture required of 
various mater- 
ials, just set the 
thermostat. You 
get perfect pack- 
age seals. 

The Wells Thermosealer is sturdily built. | 
Outlasts ordinary sealers. 

Plugs into any a.c. convenience outlet of 
110 volts. It is properly insulated and built ; ‘ = ale : 
for safe, fast use. Has long-lasting full-size | K- Joslin, W. E. Balzer, J. A. Lidberg. 
Heating Element. Protected, adjustable Tem- | Hotel: Claridge. 
perature Control of high accuracy. Square | 
nose makes neater seals and easier labeling. | RiyRL,INGTON MILLS CORP. OF N. Y. 

The Wells Thermo- | (RIBBON DIV.), Booth 221. Demonstra- 
sealer, built of Alu- ti £ Tvmatic } aking machine: ai 
minum and weigh. | tion of Tymatic bow-making machine; dis- 
ing but 10 oz. does play of ribbons in use on manufacturers 
not fatigue the op- | products; give-away bows. Personnel: E. 
erator—speeds seal- | T. Taws, J. Rennie, E. W. Dunham, Jr., 
Miss H. G. Fontaine. Hotel: Ambassador. 


| BROWN BAG FILLING MACHINE 
| CO., INC., Booth 304. Automatic filling | 
and sealing machine for filling powdered bd 


| and granular materials into open-end en- Any of the booklets described here 
plus many others—forty-four in all 
are available for the asking, without 


charge or obligation. 


velopes or packets; automatic screw filling | 
machine for filling by count into envelopes 
| or packets and sealing the open end. Per- 
sonnel: J. J. Doyle, R. N. Wellington, R. ; 
; Just turn to the Manufacturers’ Liter- 
ature page in this issue (it’s printed 
on heavy colored paper), circle the 
numbers corresponding to the book- 
lets you want, fill in the reply post- 
card, and mail. No postage needed. 


We'll see that you get the literature 
you request promptly. 

ing, lowers costs. 
Designed to with- 
stand long, tough, 
continuous use. 


Buy Now from Your Dealer 


A Service Of 


MODERN 
PACKAGING 


A Breskin Publication 
575 Madison Avenue, New York 22. N. Y. 


BURT, F. N., CO., INC., Booth 550. 
Paperboard and acetate packages in vari- 
ous shapes; folding cartons using multi- 


in _Heat-Sealing Materials color litho. Personnel: Mrs. L. S. Hagner, 
O. W. Honsberger, W. C. Milsom. Hotel: 


WELLS MANUFACTURING CO. \Y: He" 
220 Ninth Street 
—=—@=>.., Francisco 3, California | CELANESE CORP. OF 
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AMERICA, 
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What's in the Crystal Ball? 


\ A T E DON’T KNOW for sure what changes may be in the 
packaging picture because of the national emer- 

gency. The effect of rearming is already evident in some 
phases of our far-flung enterprise— but we're no crystal 
ball gazer. 

We do know, though, that we'll be there—at the 20th 
National Packaging Exposition in Atlantic City. 

We'll be at convention headquarters*— and we hope 
you'll drop in. We'll bring you up to date on what’s going 
on. We’d welcome your ideas of the general business pic- 
ture. And we'll tell you what we're doing to keep on pro- 
ducing the best in paper product packaging. 

Come see us at the convention . . . the latch-string is 
always out. 


*We’ll be in Booth 337 
UNION BAG & PAPER CORPORATION, Woolworth Bidg., New York 7, N.Y. 


DEPENDABLE PACKAGING SINCE 1872 
APRIL 1951 
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CERAMIC 
LABELS 


PRE-LABELLED BY 


Syplicelet 


DIVISION OF 
BERMAN BROS., INC 


ASSURES CONSUMER 
ACCEPTANCE WITH 
ECONOMY 





IN THE SHOW 
Booth 678 


HILKER 


RADIANT 
SEAL 


polyethylene bag machine... 


V Simplest, most rugged polyethylene bag machine built 


V Easy changeover . . . in less than 10 minutes 


V No slip sheets, barriers, or lubricants 
V Very high voltage, high frequency static eliminator 


Makes bags from flat and gussetted tubing up to 14” wide, and to 27” long 
Output . . . 2,000 bags per hour 

Crystal-clear, burst-proof seal 

Low-cost . . . no special installation 


Material waste less than 42 of 1% 


HILKER PRODUCTS cove. oe: sii arene, new vert 10,» 


Manufacturers of RADIANT-SEAL Bag Machines & High Frequency Static 
Eliminators 
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Booth 454. Display of products packaged 
in Lumarith cellulose acetate transparent 
film in Various types of containers and 
combinations; use of Lumarith for military 
packaging. Personnel: D. S. Hopping I 
W. Ward, L. Eckler, W. S Landes, J. 7 
Growley, E. W. Smith, O. L. Bunting, R 
E Miles, W. K. Woodruff, S. W. Murray 
K. W. Kithil, C. M. Reynolds, ]. W. Moore 
H. Raymond, E. Cunningham, R. $ 
Rogers, C Guile, F. Baker, A. J. Stemmler 


CELON CO., Booth 722. Customer P ick 
ages sealed with Celon closures. Person 
nel: J. S. Adams, E. A. Vaughan, L. J 
lrecek. Hotel: Claridge 


CHAIN BELT CO. OF MILWAUKEE 
Booths 717, 721, 723 Operation of con 
veyor with new FlexTop chain display of 
FlexTop and TableTop conveying chain 
photo displays of products in various uses 
and applications. Personnel: E. Rhodes, J 
Fleming, T. Seymour, G. Woodland, W 
Sivver, C. Stanton, E. Williams, k 
Brandenburg, R. Shelstad. Hotel: Ambas 
sador. 


CHAMPLAIN CO., INC., Booth 610 
Pac kaging produc ed on in-line equipme nt 
ranging from items printed on cellophane 
and glassine to pape rboard; photographic 
exhibit of equipment suited to most com- 
mon types of packaging. Personnel: A. ¥ 
Goat, W. R. Goat, L. J. Remington, J. E 
Cade, J. Martin, H. H. Conroy, G. N 
Auerbacher. Hotel: Claridge 


CHASE BAG CO., Booth 641 Display of 
textile and paper containers and specialty 
products, including neoprene-treated 
paper barrel covers, carpet wrap, poly 
ethylene bags and line rs, and baling bags 
Personnel: E. R. Bolman, R. H. Newbill, 
F. H. Ludington, Jr., E. K. Ludington, Jr 
Hotel: Dennis 


CHASE EQUIPMENT CORP., Booths 
109, 111. Automatic ampoule-filling, flush- 
ing and sealing machine; sterile antibiotic 
powder-filling machine; new vial filler to 
handle difficult materials ac« urately Per 

sonnel; J. Henderson, M. Balter, I. W 

Munzer. Hotel: Claridge 


CHIPPEWA PAPER PRODUCTS CO., 
INC., Booths 726, 728. Display of corru- 
gated paper, tubes, rolls, sleeves; Chippa- 
mailer, Chippacutter. Personnel: J. E 
Timer, D. S. Block, M. H. Paul. Hotel 


Claridge 


CHISHOLM-RYDER CO. OF PA., Booth 
155. New roll-through-type labeler. Per 
sonnel: E, J. Abendschein, C. M. Hesson, 
K. B. Severson. Hotel: Dennis. 


CLEVELAND CONTAINER CO., Booth 
524. Display of paper tubes, cans, cores 
and specialties; new uses of Clevelite 
phenolic-impregnated kraft tubing. Per- 
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see this display 
’ of the latest in 


wrapping 


aasceaeet 0508 


20th 
NATIONAL 
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Your Holiday Surprizes 


in XMAS 
STOCKINGS! 


NETTING OR CELLOPHANE) 


Great for Toys, Games 
Candy, Gum, Cookies, Pet Foods, 
Cosmetics, Toilet Articles... 


“Triumph Brand” Stockings dress-up and cleverly 

package Christmas offerings—stimulate sales for off- 

season items. Most effective as a promotional and 
fee tet 


SAMPLES ? 9 
GLADLY! 





Available in net, cellophane 
or cloth Get the complete details. Inquiries invited! 
Write today! 


JAMES THOMPSON & CO., INC. 


112-14 PRINCE ST 
NEW YORK 12,N. Y. 


MERS 


125 W. HUBBARD $1 
CHICAGO 10, ILL. 








FACTORY 


| Ash, R. D. Cole, V. 


| CONSOLIDATED 





sonnel: W. F. Walker, J. S. Ritter, H. C. 
Simms, M. S. Kirkpatrick, R. Lohman. 
Hotel: Ritz-Carlton. 


CONSOLIDATED LITHOGRAPHING 
CORP., Booth 336. Full-color lithographic 
point-of-sale displays with emphasis on 
dimension, motion and flasher units; pack- 
age labels and wraps. Personnel: W. J. 
J. Dunn, G. Raeihle, 
C. Scheid, H. A. Topping, H. A. Voice, S. 


P. Voice. Hotel: Shelburne. 


PACKAGING MA- 
CHINERY CORP., Booth 236. Display of 


| customers’ products; sales personnel avail- 
| able for discussion of packaging problems 


Personnel: E. L. Kuhn, E. B. Black, J. E. 
Baum, B. C. York, W. F. Kruse, D. Lyttle- 


| ton, L. F. Maurer, R. Heller, R. L. Rogers, 
Jr., H. L. Duhart. Hotel: Dennis. 


CONTAINER CORP. OF AMERICA, 


| Booth 437. Display of corrugated and solid 


fibre shipping containers, folding cartons 
and fibre cans for retail units and protec- 
tive packing for shipping single or multiple 
units of many commodities. Personnel: 
Packaging engineers. 


CONTINENTAL CAN CO., Booth 356. 
Display of numerous packaging products 
including metal, fibre and paper con- 
tainers, crowns and plastic products; new 


| products for armed forces. Personnel: L. E. 
| Dake, G. Davis, J. 1. 
| Dukehart, Jr., O. G. Jakob, D. A. Johnson, 


Donahue, M. M. 


| G. P. Lehmann, L. C. Mackelden, W. K. 


It's just like having a container factory 


of your own . . . when Empire fills your 
orders for fine lithographed cans. 
Empire submits appealing designs . . . fast! 


Empire can construction is top-notch! 


Empire lithography is unexcelled for clarity 


and brilliance! Empire delivers when 
promised! Empire means lithographed cans 
just the way you would want them for 
yourself, if you operated 


your own can 


factory! 


Here’s your chance to get all the benefits 
of operating a private can factory without 





making any investment at all. Ask Empire 
to estimate on your needs for fine litho- | 
graphed cans today. 


"4 | 


wt 7 lf py 


220 Ashford St. 
Brooklyn 7, N. Y. 
APplegate 7-4701 


Neuman, J. R. Porn, J. V. Reinhart, Jr., 
F. W. Rosenbauer, R. L. Shearer, H. M. 
Walter. Hotel: Marlborough-Blenheim. 


COUNSEL MACHINE CO., Booth 744. 
New models Robo-Lift elevating con- 
veyors in operation, featuring non-spill 
stainless steel interlocking buckets and vi- 
bratory feed; exhibit of extra-sensitive 
Robo-Switch product-level control for au- 
tomatically starting and stopping con- 
veyor. Personnel: C. F. Frank, W. Bartlo, 
R. F. Freebody. Hotel: Ambassador. 


CRYSTAL TUBE CORP., Booth 546. 
Display of transparent and flexible pack- 
aging materials, including cellophane, 
Pliofilm and polyethylene printed sheets 
and rolls and plain or printed envelopes; 
Government barrier materials, including 


| laminations of kraft-foil and kraft-poly- 


ethylene. Personnel: H. Goldring, R. 


Goodman, H. Bornstein, M. Mainthow, W. 


Bederson, E. Rush, H. Wainer. Hotel: 


Claridge. 


DERBY SEALERS, INC., Booth 224. 
Display of pressure-sensitive-tape dis- 
pensers, automatic gummed-tape sealers 
and label moisteners. Personnel: A. P. 
Krueger, W. S. Shee, M. B. Fabian, J. C 
Bergmark. Hotel: Ambassador. 


DIAGRAPH-BRADLEY INDUSTRIES, 


INC., Booths 215, 217. Carton printer 
wire-stitching machines, stencil machine 
and label paster Personnel: J. R. Arthur, 
N. A. Young, L. Ostrow, H. McElvaney 
Hotel: Claridge. 


DOBECKMUN CO., Booth 581. Exhibit 
of new developments and designs for mili- 
tary and civilian packaging, including 
cellophane, vinyl, Pliofilm, polyethylene, 
acetate, aluminum foil, coated papers and 
cloth. Personnel: T. F. Dolan, R. C. Betts, 
K. E. Prindle, E. P. Whitley, J. M. Cowan, 
R. M. Seigle, J. M. Deegan, R. S. Jones, 
M. Cantillon, M. E. Shank, C. W. Finley, 
G. Lacy. Hotel: Ritz-Carlton. 


DOMINION FOILS (CANADA) LTD., 
Booth 562. Aluminum foil, converted foil, 
foil bags and fancy packaging material. 
Personnel: C. B. Pape, R. G. Goldman, G. 
Currie, L. P. Watt, G. S. Cantlie, J. P. 
Gledhill. Hotel: Shelburne. 


DOUGHBOY INDUSTRIES, INC., Booth 
132. Rotary sealers, including units for 
heat 
cellophane, glassine and wax bags, foils 
and laminations; band sealers for sealing 
plastic film; belt conveyors for use with 
sealers. Personnel: E. R. Livingston, J. 
Grevich, H. Weatherhead. Hotel: Dennis. 


sealing moisture-barrier materials, 


DOW CHEMICAL CO., Booths 462, 470 
Saran film packages for foods and meats; 
rigid Styron containers; Ethocel sheeting 
in drawn and fabricated rigid containers 
and Styrofoam for packaging and display. 
Personnel; W. R. Dixon, A. L. Ruddock, 
R. J. Minbiole, L. E. Fake, F. C. Dulmage, 
R. L. Butler, S. D. Smith, A. A. Butter- 
worth, J. M. Kuhn, M J Hooker, R. I 

Lownsbury. Hotel: Claridge 


DUMATIC INDUSTRIES, Booth 149 
Wrap-around and spot labeling machines 
for applying thermoplastic or heat-seal 
labels to glass containers, collapsible tubes, 
crayons, plastics, etc. Demonstration of 
labeling on small vials. Personnel: M. Sei- 
fert, E. George. Hotel: Ritz-Carlton. 


DU PONT, E. L, DE NEMOURS & CO. 
INC., Film Dept., Booths 469, 473. Pack- 
aging techniques for stretching cellophane 
supplies; Government uses of Du Pont 
films; military and civilian uses of poly- 
ethylene and acetate films; applications of 
Cel-O-Seal bands for bottled products in 
food, drug and other industries. Person- 
nel: L. B. Steele, B. C. Robbins, H. C. 
Broems, R. R. Smith, W. J. Harte, R. M. 
MacDonald, T. W. Holland, A. F. Wend- 
ler. Hotel: Ambassador. 


DU PONT, E. L, DE NEMOURS & CO. 
INC., Polychemicals Dept., Booth 237 
Alathon polyethylene resin as used by 
coaters, molders and extruders in manu- 
facturing packages and packaging mate- 
rial. Personnel: E. F. Schumacher, L. B. 


Gillie, H. R. Dittmar, R. C. Weigel, E. J 
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FOR BETTER PACKAGING! 


ia 
PARTITIONS 


THAT PROTECT AND 
SAFEGUARD YOUR PRODUCTS 


IMMEDIATE ATTENTION 
Given to Requests for Estimates 


a tif , = 


WRITE, PHONE, WIRE for QUOTATIONS on YOUR REQUIREMENTS 


19-21 HEYWARD STREET 
BROOKLYN 11, N. Y. 
Telephone: TRiangle 5-4033 




















Do you have a coating problem? 


POTDEVIN 


COATING MACHINES 


will solve it . . . efficiently and at lower cost! 


Illustrated is Model 46R 
for applying various types 
of coating materials 


There is a POTDEVIN 
for a tremendous var- 
lety of coating jobs 
- «+» from 6 inch wide 
label pasters to large 
46 inch coating ma- 
chines for mass pro- 
duction. Wider ma- 
chines available for 
sheet or roll coating. 


Such coating materials as hot or cold glues, latex, resins, 
paint, varnish and lacquer, as well as many of the new type 
coating materials work with equal efficiency. The amount of 
coating is accurately controlled. No skilled help needed to 
operate a POTDEVIN. Write for full particulars. Our engi- 
neers are always ready to help you solve any coating problem. 
“Visit ovr Booth No. 611 at 
Atlantic City Packaging Exposition'’. 


POTDEVIN machine co. 


1244 38th St., Brooklyn 18, N. Y. 


Designers and manufacturers since 1893 uf equipment 
for Bag Making, Printing, Coating Gluing and Labeling 
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THE SAFE WAY 


tackaging 


TO REDUCE, WEIGHT 


Give Your Product the Benefits of 


Feather-light LUSTEROID Vials and Tubes 


Why burden your product with excess packaging 
weight? 

Lusteroid, the modern plastic container, gives 
your product all the protection it needs, yet 
weighs only a fraction of ordinary packaging. 
Lusteroid’s crystal-clear walls are strong, tough, 
unbreakable and display your product while 
protecting it. 


You'll like the economies made possible by 
Lusteroid’s light weight—in handling, 
packing and shipping. 

Lusteroid vials and tubes 

come in all colors and 
in standard diameters 
from 4" to 14" and 
in lengths to 6”. 
Cork, slip-on, or 
screw-cap closures. 
Write for samples 

and full details. 


LUSTEROID 


Container Company, Inc. 











POLYETHYLENE FILM 
FOR DEFENSE PACKAGING 


Is used extensively for defense packaging by 
the Air Force, Signal Corps, Navy and Army Ord- 
nance and the Army Quartermaster. 


TUBULAR FILM 
TUBULAR GUSSETTED 
FLAT FILM 
SLIT FILM 

e CLEAR AND COLORS 


ALL AVAILABLE FOR FAST SHIPMENT ON DEFENSE ORDERS 


Visit Durethene Booth No. 765 See the new DURETHENE “SNAP 

at the 20th National Packaging IT SHUT’ bag closure and the 
Exposition, Atlantic City, N. J. larger size barrel and carton 
April 17-20, 1951 liner closure. 


p l| RETHE a 1859 South 55th Avenue 
Chicago 50, Illinois 
G (Cicero Post Office) 


POLYETHYLENE AND VINYL PLASTIC FILM IN SHEET OR TUBULAR 
FORM FOR THE PACKAGING, LINER AND NEEDLE INDUSTRIES. 











@ FROM THE BASIC 
IDEA TO THE 
FINISHED DISPLAY 


™~ 


one 
call 
for all 


RIVER RAISIN PAPER COMPANY 


DISPLAY DIVISION 7 MONROE, MICHIGAN 





Pechin, J. D. Shaw, J. C. Moore. Hotel: 


| Ambassador. 


DURETHENE CORP., Booth 765. Poly- 
ethylene tubing, sheeting, printed bags 


| and liners; stainless steel Snap-It-Shut 
| closures for polyethylene bags and liners. 


| Personnel: W. J. Kelleher, R. E. Boucher, 


G. Goodridge, J. Armstrong. 


EASTMAN KODAK CO., Booth 346. Dis- 


play of containers fabricated from trans- 
parent Kodapak sheet. Personnel: L. L. 
McGrady, A. B. Corey, H. Lloyd, P. U. 


| Braman, V. M. Howe, J. E. Gruntler, M. 
| F. Tucker, R. Caire, C. D. Snead, S. D. 
| Osman, S. G. Hall, H. Potts. Hotel: Marl- 
| borough-Blenheim. 


ECONOMIC MACHINERY CO. (DIV. 
GEO. J. MEYER MFG. CO.), Booth 240. 
Operation of world Bee-Line labeler 
labeling glass containers. Personnel: H. R. 
Stewart, G. L. Meyer, Jr., D. M. Sisson, 
H. N. Johnson, H. M. Sweet, S. T. Carter, 
L. L. Keeler, J. H. Maloney. Hotel: 
Dennis. 


EINSON-FREEMAN CO., INC., Booth 
414, Thirteen prize-winning displays in 
LNA’s offset lithographic competition; 
point-of-sale lithographed cardboard dis- 
plays using light, motion and dimension. 
Personnel: N. J. Leigh, L. Engel, A. Hail- 
parn, S. Gold, E. Krones, R. Leeds, J. 
Kramer, R. Schoenfeld, W. H. Scoble, J. 
Wechsler, W. Adams, J. Walker, G. Sim- 
mons. Hotel: Shelburne. 


ELECTRONIC MACHINE PARTS, 


| INC., Booth 676. Electronic registration 
controls. Personnel: W. T. McAdam, A, E 


Handal, G. Geras, R. Ludemann. Hotel 


| Ritz-Carlton. 


| ELGIN MFG. CO., Booth 361. Twin and 





quad fillers with new non-stop fine-fill ad- 
justment; new automatic feed semi-auto- 
matic capper. Personnel: G. R. Stevens, A. 
R. Stevens, W. B. Sanford, D. M. Webster, 
W. H. Reimer, H. G. Manley. Hotel: 
Dennis. 


ENVELOPE MFRS. ASSN. OF AMER- 
ICA, Booth 737. Display of merchandise 
packed in paper envelopes, showing ef- 
fective presentation. Personnel: R. R. Bliss, 
W. H. McManus. Hotel: Chalfonte-Had- 


| don Hall. 


| ERIEZ MFG. CO., Booth 633. (See 
} RADIO CORP. OF AMERICA) 


FINDLEY, F. G., CO., Booth 679. (See 
UNION PASTE CO.) 


FISCHBEIN, DAVE, CO., Booth 724 
Portable bag-closing machine. Personnel: 
G. Fischbein. Hotel: Ritz-Carlton. 


| FLEXIBLE PACKAGE CO., Booth 674. 
| Exhibit of plain and printed polyethylene 
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“RED” cez: 
a 


There is no better 
closure method than 
gummed tape. There 
is no better gummed 


tape than REDCORE. 


PAPER COMPANY 
MILWAUKEE 3, WIS. 





OF YOUR 


i WRAPPING 
0 PAPER! 
Save 


337% 


OF YOUR 


LABOR 
COsTS 


Feeds and cuts correct paper lengths for 
various size packages—AUTOMATICALLY! 


speeds packaging operations. 

Write 
today 
for 


makes expert wrapper of any 
inexperienced employee. 
adopted in Meat Packing, Printing, Box 


descriptive Making, Laundry and other Industries. 


booklet 
to: 


P 
Rosenthal Manufacturing Co. 
5029 N. KEDZIE AVENUE, CHICAGO 25, ILLINOIS 
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Fror BETTER ANILINE PRINTIN 


lwno=Flex 
PLATE ROLLS 


@ CAN'T FLEX OR WHIP 


@ GROUND FINISH 
INSURES ACCURACY 
@ FAST DELIVERY 
@ LOW IN COST 


UNCONDITIONALLY 
GUARANTEED 
FOR SEVERE 
SERVICE 


s EXCLUSIVE PROCESS 
ENTIRE JO! 
RIGIDITY 


No-Flex — the new plate rolls that completely 
eliminate flexing and whipping—are your guar- 
antee of a perfect impression. Special high speed 
lathes and equipment and improved methods of 
manufacture mean you get precision made rolls, 
quickly, and at lower cost. All No-Flex rolls are 
ground finished to your exact specifications and 
carefully inspected before shipment. The next time 
you need plate rolls, call Pamarco for faster service, 
lower cost and a better printing job 


EVENFLO ANILINE INKING ROLLS 
METER THE INK FOR BEST RESULTS 


EVENFLO ENGRAVED ANILINE INKING 
ROLLERS — Eliminate ink waste, poor quality 
runs and rejects due to faulty inking and require 
no time-consuming adjustments. Evenflo Rollers 
meter the ink in the exact quantity needed, continu- 
ously and automatically. Proper 
inking — without operator atten- 
tion — saves stock, ink, press 
down-time and operator fatigue 
Using Evenfio Aniline Inking 
Rollers means high production 
quality — lower production costs. 





ENLARGED VIEW 
OF ENGRAVED 
SURFACE SHOWS 
SCREEN THAT AU 
TOMATICALLY 
FEEDS CORRECT 
AMOUNT OF INK, 


Quotations on plate, impression, 
special rolls and custom equip- 
ment ee a ge ree 


PP 





INC. 


TREE 














Schaoler 


GLUERS and 


APPLY GLUE TO LABELS 


BOXES - BOTTLES - CANS 


PARCEL POST PACKAGES 


SAVE 35% LABOR. Speedy machine-gluing in- 
stead of slow brush-daubing. Round, square and 
die-cut labels glued. No adjustment except for 
glue coating. Idea! for short runs and produc- 
tion. 
NEAT RESULTS. Printing stays clean. No glue 
ooze at edges of labels. No lumps, blisters or 
wrinkles. Easy to operate. 

Exhibitor — 

Packaging Exposition 

Atlantic City — 

April 17-20 


SCHAEFER 
7” LABELER — 
Oisassembied for Cleaning SN 


PRACTICAL CONSTRUCTION. Bronze tank and 
bearings. Calibrated dial glue control. Hand 
& motor driven. Use vegetable or resin glue 
7”, 11", 16", 22”, 28”, 34”, 42” wide. 


FREE TRIAL 


MACHINE £0. 


| 65 RIE 2 ee 
BRIDGEPORT, CT. 


| FOOD MACHINERY 








| bags for industrial applications; poly- 


ethylene and various barrier materials fab- 
ricated for military packaging. Personnel: 


W. Boas, M. G. Boas, J. C. Levy, E. O. 


| Johnson. Hotel: Claridge 


& CHEMICAL 
CORP. (STOKES & SMITH CO.), Booth 
536. Demonstration of new tea-bag tag- 
ging machine; display of packages han- 


| dled on various filling, packaging and 
wrapping machines; paper-box machinery. 


Personnel: W. R. Huguenin, C. E. Schaef- 
fer, S. T. Brinton, S. E. Child, C. H. 
Nitsch, W. E. Buswell, L. G. Smith, E. W. 
Bleam, M. P. Sullivan, Jr., J. R. Manning, 
J. Y. Albertson. Hotel: Dennis. 


GAIR, ROBERT, CO., INC., Booth 354. 
Wide range of Gair products including 
vairvure, Plastafol, Foiline, folding car- 
ons, shipping cases and pallets. Person- 


nel: A. J. Weiss, J. S. Troth, R. T. Clark, 


| B. W. Mills, A. J. Brewster, G. Lynn. 


GAYLORD CONTAINER CORP., Booth 
346. Display of corrugated and solid fibre 
shipping containers, folding cartons, dis- 
play stands, kraft bags and kraft wrapping 
paper; Drum Pak and new automatic clos- 
ing machine for closing hexagonal and 
octagonal drums. Personnel: B. M. Wil- 
liams, A. B. Erdhaus, P. E. Claus, K. 
Ravenscroft, C. E. Taylor, R. C. Lynch, 
J. M. Arndt, Jr., E. J. Spiegel, Jr., G. B. 
Beaman, Jr. Hotel: Claridge. 


GERING PRODUCTS, INC., Booth 303. 
Polyethylene film. Personnel: L. Gering, 
H. Gering, G. C. Heldrich, D. Levine, F. 
Friedland, H. H. Buckelmueller. Hotel: 
Marlborough-Blenheim. 


GLASSINE & GREASEPROOF MFRS. 
ASSN., Booths 645, 649 651. Trans-Lux 
screen with latest news flashes; display of 
packages using glassine and greaseproof 
papers. Personnel: T. J. Burke, F. Triggs, 
A. E. Pradt. Hotel: Ambassador. 


GLOBE PRODUCTS HEAT SEAL 
CORP., Booth 255. Demonstration of com- 
plete line of crimp heat-sealing packaging 


| machines; automatic bag making, bag seal- 


ing, special polyethylene sealers. Person- 


nel: H. L. Reitzes, C. Reitzes, C. Steiger, 
N. B. Herman, B. Reitzes. 


GLO-BRITE PRODUCTS, Booth 648. 


| Demonstration of packaging for industrial 


and defense work with foam plastic (ex- 
panded polystyrene) for cushioning, shock 
absorbing, weight and time saving; pack- 
aging of instruments, precision machine 
parts, pharmaceuticals, etc. Personnel: 
S. Maxwell, M. Fine. Hotel: Kentucky. 


GOODRICH, B. F., CHEMICAL CO., 


| Booth 232. Demonstration of processing of 


products from Geon 404 resin and display 
of sheets, rods, tubing and fabricated 
items produced; display of defense-type 


packaging applications using Geon poly 
vinyl chloride resins, plastics or latices 
Personnel: J. R. Hoover, A. I. Brandt, 
G. A. Fowles, G. E. Field, R. F. Dettel- 
bach, D. E. Sauser, H. M. Zimmerman, 
J. E. Pittenger, H. E. Connors, E. B. 
Osborne, M. W. Osborne, Jr., C. A. Clark, 
J. F. Moriarty. Hotel: Ambassador. 


GOODYEAR TIRE & RUBBER CO., 
Booth 436. Machines for Pliofilm packag- 
ing; display of meats and cheese packaged 
in Pliofilm. Personnel: E. E. Ellies, E. H. 
Dours, G. S. Haney, J. D. Stimpson, he 
Duffin, J. D. Long, A. E. Grundy, J. B. 
Post, W. J. O’Keete, K. J. Whisler, R. H 
Kilgore. Hotel: Shelburne. 


GOTTSCHO, ADOLPH, INC., Booths 
114, 116. Demonstration of Markoprinter, 
new machine that automatically prints 
complete display designs on all four sides 
of corrugated, fibre and wood shipping 
cases as part of the packaging operation; 
display of latest models of Markocoder, 
Cartoncoda, Rolaprinter, Corliss-Coder 
and Rolacoder package-imprinting ma- 
chines. Personnel: A. Gottscho, I. Gottscho, 
M. Derrico, M. Hirschey, K. Kuett, A. 
Alessi, G. Kramer, W. Turner. Hotel: 
Shelburne. 


GREER, J. W., CO., Booths 138, 140. 
New designs in equipment for wax coat- 
ing food products or packages for long- 
term storage. 


GUMP, B. F., CO., Booths 124, 128. Dem- 
onstration of automatic net-weighing and 
container-handling equipment including 
net weigher with bag feeder which auto- 
matically weighs, feeds, opens, fills and 
ejects paper bags; a gravity-feed net 
weigher synchronized with carton-convey- 
ing and timing mechanism; display of bag- 
and barrel-packing equipment. Personnel: 
D. E. Stage, O. A. DeCelle, W. W. Grieb, 
R. E. Williams. Hotel: Ambassador. 


HAYSSEN MFG. CO., Booth 532. Dem- 
onstration of automatic wrapping ma- 
chines for wrapping candy boxes in 
cellophane, acetate and kraft, and for 
wrapping hosiery in heat-sealing cello- 
phane. Personnel: W. A. Hayssen, F. H. 
Horwitz, J. C. Johnston, R. P. Wilson, G. 
Laing, G. Clark, H. White, F. E. Miller. 
Hotel: Marlborough-Blenheim. 


HEAT SEAL-IT MACHINES, DIV., 
GLOBE PRODUCTS HEAT SEAL 
CORP., Booth 255. (See Globe Products 
Heat Seal Corp.) 


HEINRICH, H. H., INC., Booth 515. 
Demonstration of new Jet multicolor 
aniline press. Personnel: H. H. Heinrich, 
K. R. Sunderhauf, D. H. Roemer, H. P. 
John, R. Sengewald. Hotel: Ambassador. 


HEWSON, JOHN, CO., Booth 201. Op- 
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REYNOLDS ALUMINUM FOIL 


“Fighting Foil” for Maximum Protection 


NOW...a pliable, printable, heat-sealing material for high-speed automatic machines... 
SEND FOR THIS FOLDER!...with a sample and complete information! 


— > 








3 : RE YNOLDs 
Moisture-Vapor Proof, Flavor Protective, a ACETATE-BONDED 


no dehydration; no loss of volatile oils or 


moisture pick-up. other flavor components. 7 BINT 
\ i sal : | 
5 t/ 
| Qe 
i] 
ly 


Contamination Proof, Light Proof, impervious 
no penetration of for- to ultra-violet rays 
eign matter through the which cause rancidity 
material or the seal, and staleness. 





A NON-RIGID PACKAGE... 
STURDY AND EASILY OPENED 


Many years of practical use have proved the 

superiority of the Acetate-Bonded Aluminum 

combination for all packaging requiring maxi- 

mum protection together with utmost adaptability 

to high-speed machines. 

In its production of Acetate-Bonded Aluminum, 

Reynolds Metals Company applies its unequaled 

experience in both the rolling of foil and the ® mod by the Westds tonya, 
lamination of foil to the greatest variety of ma- wih the Widest Eorergnn of Aluminum 
terials. Also, Reynolds is in position to give ey tea a 
unique quality and delivery service since it haa 

complete control over all operations from bauxite 

mining to finished product. 


"8 Oevelopmens 


OTHER BARRIER MATERIALS 


Barrier Material for Bags, Interior Barrier Material for Method Il Pack- Barrier Material for Accessory Pack- Aluminum Foil meets government 
Packaging. Heat-Sealing foil-on- aging meets government specifica- aging. Government approved pack- specifications as a Grade A grease- 
kraft material meeting government tions for the highest degree of mois- aging for medical supplies, ciga- proof wrapper. Conforms closely to 
specifications for bags, interior pack- ture-vapor and physical protection rettes, bandages, ration material and odd shapes, Eliminates taping and 
aging and as a Grade A non-cor- —the Method I! (carton-barrier-car- many quartermaster applications. tying. 

rosive wrapping material, ton) application with desiccant. 


REYNOLDS METALS COMPANY 


See us at Sar Reynolds Technical Service is at your disposal not only for complete data on Acetate-Bonded 

2 Aluminum and the other materials shown, but also with extensive research facilities for the 
The Packaging Show development of new materials and packages. Contact neorest Reynolds Sales Office, or: 
Booth #432 Reynolds Metals Company, Packaging Market Sales, 2500 South 3rd Street, Lovisville 1, Ky. 
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eration of electronic static-control systems 
for controlling static electricity generated 
by processing of foils, films, paper and 
other dielectric materials; demonstration 
of Staticator, new instrument which 
shows the presence of static electricity. 
Personnel: J. K. Hewson, H. Bradbury, W. 
E. Krause, J. F. Donnelly, M. J. Mercer, 
J. S. Bone, W. Overman. Hotel: Dennis. 


HILKER PRODUCTS CORP., Booth 
678. Radiant-Seal polyethylene bag-mak- 
ing machine; pulse-type generator for 
static elimination. Personnel: E. C. Hil- 
ker, M. Hilker, M. Kalamaridis, T. Ner- 
man. 


HINDE & DAUCH PAPER CO., Booth 
463. Complete line of corrugated boxes, 
including pallet packs and heavy-duty 
shipping units for hardware and allied 
products; new consumer packages, in- 
cluding combination — shipping-display 
boxes, gift packages and _point-of-pur- 
chase packages. Personnel: J. B. Wyatt, 
C, U. Harvey, P. Meelfeld, K. R. Dem- 
orest, R. A. Frishmuth. Hotel: Claridge. 


I. D. CO., (FANCY CONTAINER DIV.), 
Booth 758. Display of “after use” metal 
containers with fine art decorations litho- 
graphed and embossed in metal. Person- 
nel: A. S. Katzman, A. B. Katzman, S. L. 
Kaye. Hotel: Ritz-Carlton. 


INLAND STEEL CONTAINER CO., 
Booth 622. Display of various sizes of steel 
drums and pails for oil, chemical, food and 
pail industries, with numerous types of 
openings, covers and pouring spouts. Per- 
sonnel: D. Moore, G. Zuck, A. J. Durst, J. 
Brady. Hotel: Ambassador. 


INTERCHEMICAL CORP., Booth 510. 
(See INTERNATIONAL PRINTING 
INK) 


* 
INTERNATIONAL PAPER BOX MA- 
CHINE CO., Booths 657, 659, 663. 
Operation of box-forming machines and 
closing unit for use with them; operation 
of dry offset press. Personnel: R. A. La- 


bombarde, P. D. Labombarde, E. J. 
Labombarde, T. J. Kieley, R. C. Dickey, 
W. Todd. Hotel: Shelburne. 


INTERNATIONAL PRINTING INK, 
(DIV. INTERCHEMICAL  CORP.), 
Booth 510. Large display of all types of 
packages, including examples of hard-to- 
print surfaces such as plastic films, foils 
and special coated stocks; display of 
odorless food wraps, steam-sterilized 
boxes, rub-resistant cartons; examples of 
metal decorating, collapsible tubes, alu- 
minum bottle caps and special meat cas- 
ings; examples of color control in package 
printing; booklets on color and pack- 
age printing available. Personnel: H. W. 
Bauer, G. Blanchet, M. J. Brosonski, J. S. 
Clark, W. F. Cornell, W. N. Davies, 
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E. H. Davis, J. V. Donovan, E. J. Foody, 
J. T. Hargrave, S. Hartney, F. Healy, E. T. 
Hampshire, O. C. Holland, G. E. Kor- 
radi, J. Mann, R. Miller, J. F. Me- 
Cann, J. L. Osias, L. F. Paradis, E. B. 
Perry, R. C. Reed, R. Rogers, H. R. 
Saam, D. E. Tuttle, R. Trudgeon, O. T. 
Unglaub, J. W. Viner, G. Welp, F. A. 
Weymouth, M. Zucker. Hotel: Claridge. 


ISLAND EQUIPMENT CORP., Booth 
557. Display of two-lane diverter, cargo 
loader for palletized loads in trucks, re- 
mote guard rail for rapid adjustment on 
bottle conveyor, guard rails for turns on 
bottle conveyor, pallet dollies, portable 
belt booster, assembly conveyor, bottle 
and jar unscrambler, paper conveyor and 
accumulating table. Personnel: J. W. 
Stiles, E. A. Stiles, N. W. Gross. Hotel: 
Ambassador. 


J. E. SALES CO. (TRANSPARENT 
PLASTICS CONT. DIV.), Booth 629. 
Display of acetate containers. Personnel: 
H. Magnes, J. Rosner. Hotel: Marlbor- 
ough-Blenheim. 


JACOB INDUSTRIES SALES CORP., 
Booths 710, 711. Rite-Size box machine. 
Personnel: W. P. Jacob, H. A. Wilmer- 
ding, S. E. Johnson. Hotel: Dennis. 


JONES, R. A., & CO., INC., Booth 314. 
Automatic constant-motion cartoner to 
load three sizes of bottles; CMV car- 
toner which feeds and opens carton, 
tucks bottom end, carries carton up- 
right for manual insertion of load and 
then automatically tucks top end. Per- 
sonnel: W. Jones, A. E. Motch, R. T. 
Foreman, J. R. Wilson, A. Suydam, J. 
Dieter. Hotel: Shelburne. 


KAHLENBERG LABORATORIES, 
Booth 165. Demonstration of automatic 
and semi-automatic equipment for seal- 
ing ampoules and tubes in wide range of 
sizes. Personnel: H. H. Kahlenberg, J. F. 
Kahlenberg. Hotel: Fox-Manor. 


KALAMAZOO VEGETABLE PARCH- 
MENT CO., Booth 554. Waxed papers, 
vegetable parchment, carton-sealing pa- 
pers. Personnel: G. Stewart, M. Wood, 
W. E. Swan, W. E. Martin, C. A. Black- 
wood, G. Spies, H. Millman, C. W. 
Wood, C. G. Curry, J. Creager, G. Eus- 
tace, R. Hann, R. Case. Hotel: Claridge. 


KARSTROM, PAUL L., CO., Booths 
157, 159, 161. New Spee-Dee model BR 
filler with quick change adjustments and 
variable speed drive. Personnel: P. L. 
Karstrom, L. M. Haugen, P. Hagen, R. 
E. Bradford. Hotel: Mayflower. 


KELLOGG CONTAINER DIV. (U. S. 
ENVELOPE CO.), Booths 204, 208. Ko- 
dachromes depicting facilities for de- 
velopment and production of flexible, 


containers and protective 


packaging for armed forces materials; 


transparent 


self-seal open-end envelope that seals 
without moisture or mechanical closing 
devices. Personnel: W. Krall. Hotel: St. 
Dennis. 


KIEFER, KARL, MACHINE CO., 
Booth 256. Machinery for cleaning, filling, 
closing and conveying containers used in 
packaging of liquid and viscous materials; 
rotary bottle cleaner; conveyor-type Vari- 
Visco filling machine. Personnel: J. A 
Rheinstrom, P. Fechheimer, J. E. Baum, 
M. C. Finn, R. Maurer, B. C. York, W. 
Kruse, N. Reiland, R. Barnes, J. Zint. 


KIMBERLY-CLARK CORP., Booth 637. 
Display featuring products pac kaged in 
Kimpak; simulation of plant packaging 
operation using Kimpak. Personnel: F. R. 
Haggren, R. J. Piltz, R. B. Sawtell, F. A. 
Biederman, S. L. Swenson, W. A. Mowry, 
R. C. Garland, W. A. Hemming, D. L. 
Merritt. Hotel: Ambassador. 

KIMBLE GLASS (DIV. OWENS-ILLI- 
NOIS GLASS CO.), Booth 254. Display 
of different styles of glass vials and spe- 
cial molded containers with special at- 
tention to Opticlear vials and Neutraglas 
ampoules, vials and serum bottles; de- 
canter bottles; perfume containers, etc. 
Personnel: S. J. McGiveran, E. B. Den- 
nis, Jr., K. G. Hewitt, T. Anderson, E. D. 
Bowes, B. Puffer, R. P. Gillham, L. E. 
Beitler, W. H. Blecha, T. H. Hall, Jr., 
W. C. Eddy, H. L. Carlson, J. J. Me- 
Guire, F. E. Elder, L. P. Ross, J. R. Sims, 
H. J. Walters, H. Hobbs, J. F. Greene, 
W. F. Smith, D. G. Glesser, M. R. Kopf, 
Jr. Hotel: Dennis. 


LAKSO CO., INC., Booth 229. Demon- 
stration of new table-model tablet coun- 
ter for packaging different products in 
many different containers and counts; 
Lakso inspection unit for inspection of 
tablets and similar articles. Personnel: 
E. E. Lakso, A. S. Chandler, G. Lakso, 
R. H. Zeidler, F. Lakso, Hotel: Dennis. 


LASSITER CORP., Booths 759, 763. Dis- 
play of integrated packaging materials 
for textiles- and food-packaging, includ- 
ing specialty and base papers, foil, cello- 
phane, acetate and Pliofilm. Personnel: 
J. H. Lassiter, J. V. Shea, F. H. Lassiter, 
R. W. Plover, B. W. Preston, E. J. Leon- 
ard, R. B. Smith. Hotel: Ritz-Carlton. 


LEEDS SALES CO., INC. (SPECIALTY 
PACKAGE DIV.), Booth 380, Displaying 
facilities for design and production of 
sales-stimulating packaging materials, 
including gravure-printed and heat-seal 
coated webs; custom-packaging pro- 
cedures for many types of products; 
Government-approved defense-packaging 
materials. Personnel: C. M. Leeds, W. L. 
Hardy, F. P. Romano, L. Glantz, G. F. 
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~_x heffield tubes... right for your product 
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Sheffield is 
privileged to supply 
this handsome 
collapsible tube 


for Rexall’s 





new toothpaste. j 
# 

Our century-long 

association with 

the noted firms 

of the drug world 4 
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is based on 


ability to 


~ 
produce tubes > 
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of brilliant 

finish and 
positive product 
protection ...tubes 
of outstanding 
merchandise 
appeal. 

For tubes that 


THE SHEFFIELD TUBE 
COR PORATION 
for.your product, HOME OFFICES: NEW LONDON, CONN 


CHICAGO « 


are exactly right 


order Sheffield NEW YORK « LOS ANGELES 


tubes. 
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See What They're Packing in 


HOWARD-SEAL 


Reg. U. S. Pat. Office 
Controlled Polyethylene 
PLASTIC BAGS 


ICE CUBES! 


eeeand scores of other perishable 
items! 

Just think what it could do for YOUR 
product! 





e Moisture-proof e Fracture- 
proof e Unaffected by 
temperature changes 


Don't confuse Howard-Seal with any other 
film. Howard-Seal is controlled as to uni- 
formity of thickness, size, and seolability. 
Sold by leading paper distributors. 


FREE Write for free samples, full 
information and low prices. 


HOWARD PLASTICS 


Dept D-4, Council Bluffs, lowa 
Kansas City, 8, Missouri 


CANADA: Transparent Paper Products Ltd., 
5565 Cote St. Paul Rd., Montreal, Quebec. 








FAST! 
EFFICIENT! 
VERSATILE! 
SAVES MONEY! 


The Neomax Carton Tucker can put your 
cartoning on a profitable basis. It reduces 
costly handling to a minimum. With it, one 
operator can end tuck and close as many 
cartons as three formerly did. 


Suitable for anything that’s packaged in tuck 
end cartons. Production: 25-35 cartons per 
minute. Fast changeovers. Compact. Port- 
able. Low cost. 
designed and buili 


Get details today. Write. oy CHORES Ot¥.. 


aan oi atte William B. Sanford, Inc. 


A.M.A, Packaging Exposition, 
as ee 601 W. 26th ST., NEW YORK 1, N.Y 


BRISTOL-MYERS CO. 


Bartlett, A. A. Sobel, T. Swankie. Hotel 
Shelburne 


LINk, | & CO., INC Booth 720 
Gummed-tape dispensers. Personnel: W. 
Schwartz. Hotel: Madison 


MRM CO., INC., Booth 305. Automatic 
labeling machines; demonstration of fully 
tomatic rotary, semi-automatic straight 

line and portable model fillers; new unit 
for conversion of gravity fillers to fill poly 

ethylene or other collapsible containers 
accurately. Personnel: H. Manas, S. Mish 
kin I Rossetter \ Gallagher R ] 
Dealy, Hotel: Shelburne 


MACHINE O’MATIC, INC., Booth 110 
Correction and variable-speed transmis 
sions, electronic re gistration control, frac 
tional h.p. motor controls. Personnel 
H. A. Mead, A. L. Bessonny. Hotel Ain 


bassador 


MACHINERY MFG. CO., INC., Booth 
746. Demonstration of Tuck-O-Mat and 
Convey-O-Mat carton set-up machines 
Personnel: M. J. Kahn, E. L. Bivans. Ho 
tel: Travmore 


MARATHON CORP., Booth 362. Dis 
play ot complete line of protective pack- 
aging for all branches of food industry; 
heat-sealing labels for variety of pack- 
ages; new Mara-Pak and Impervo cartons 
for frozen foods and the new single-serv- 
ing ice-cream package. Personnel: R. C. 
Flom, P. Anthony, C. O. Bailar, K. 
Koehler, R. Zimmerman, R. Melson. Ho 
tel: Ambassador 


MARCONETTI, A. E., INC., Booth 251 
Complete information about Kidder mul- 
ticolor rotary, aniline, gravure and letter 
presses and kidder line of high-speed, 
shear-cut  slitters and rewinders. Per 
sonnel: A. E. Marconetti, R. H. Mitchell, 
E J Peal, J J Haley, B. Tebbetts, E. 
Gulbrandsen, W. Armour, R. Zuckerman. 
Hotel: Shelburne 


MARKEM MACHINE CO., Booth 156 
Pressure-sensitive tape printer; paper or 
fabric label producer; box printer; cylin- 
drical container printer; Tickopres and 
Imprima for imprinting information on 
labels and tags. Personnel: H. D. Milton, 
S. W. Raymond, J. H. Vigneault, O. B. 
Meyers, G. Fretz, J. S. Remmel. Hotel: 
Ritz-Carlton 


McLAURIN-JONES CO., Booth 767. 
Display and samples of gummed, coated 
and specialty papers; various packaging 
materials meeting Government specifica- 
tions. Personnel: J. M. McLaurin, L 
Turly, J. E. Sullivan, V. Love, A. R. 
Noves, R. D. Converse Hotel: Marl- 
borough-Blenheim. 


MEYER, GEO. J., MFG., CO., Booth 
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INK & COLOR CO. 


| PHILADELPHIA, PA. 


Booth b71 


packaging show 


To welcome you at the show and at the Claridge Hotel 


Engelbert Smith Charles Conlan 
George Stevens Walter Conlan 
Len Hecker Jim Carney 


Lew Watkin Bill Thompson 


INKS FOR ANILINE - LETTERPRESS - LITHOGRAPHY - ROTOGRAVURE 
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240. 
CO.). 


(See ECONOMIC MACHINERY 


MEYERCORD CO., Booth 748. Glass 
decal labels. Personnel: A. J. Stevens, 
W. A. Rapp. 


MID-STATES GUMMED PAPER CO., 
Booth 715. Display of new tape strap; 
standard line of polyethylene films, gum- 
med tapes and papers. Personnel: B. L. 
Trodson, C. M. Evans, M. Naughton, R. 
Holmes, J. Attaway, C. Falkner. Hotel: 
Shelburne. 


MILLER WRAPPING & SEALING MA- 
CHINE CO., Booth 457. (See AMSCO 
PACKAGING MACHINERY, INC.) 


MILPRINT, INC., Booth 472. Display 
of packaging applications using a variety 
of materials for commercial and military 
use; printed transparent films, foils, litho- 
graphed wraps and displays. Personnel: 
W. Heller, Sr., R. Ewens, R. E. Hanson, 
B. Hefter, L. R. Zimmerman, S. Rosen, 
C. K. Billeb, D. Faulkner, H. Rosenfeld, 
J. Heller, P. Hultkrans. Hotel: Ambassa- 
dor. 


MINNESOTA MINING & MFG. CO., 
Booths 325, 329. Range of pressure-sensi- 
tive tapes from transparent cellophane 
for light-weight package and box sealing 


to filament tape for heavy packaging and 
strapping; proper sealing of packages to 
meet Government specifications. Person- 
nel: W. E. Zimmerman, L. Berlin, I. 
Danielson. Hotel: Shelburne. 


MODERN PACKAGING MAGAZINE, 
Booth 445. A restful space in which to 
visit and examine copies of the latest 
issues of Breskin publications. Personnel: 
C. A. Breskin, A. S. Cole, L. Stouffer, 
P. Hagens, C. A. Southwick, Jr., W. C. 
Simms, V. Wright, C. W. Browne, P. H. 
Backstrom, M. A. Olsen, J. M. Connors, 
R. C. Beggs, B. Gussow, W. F. Kennedy, 
J. C. Galloway, T. B. Breskin, S. S. Siegel. 
Hotel: Shelburne. 


MOORE, KENNETH J., & CO., Booths 
750, 752. Gluemaster round Can-Tainer 
labeler, label pasters, table gluers, wax 
coaters, coating machines, 
gluer, cartoning machine and Feedmaster 
automatic feed. Personnel: K. J. Moore, 
W. Kraft, R. Hauenstein, W. McCam- 
bridge, N. Schneider, F. Pelletier. Hotel: 


Ambassador. 


conveyor 


MOSSTYPE CORP., Booths 247, 249. 
Display of samples of artwork, photo- 
engravings, rubber printing plates, rub- 
ber rollers and rubber plate 
mounting and proofing machine; samples 
of stocks and films printed with rubber 


design 


plates and design rollers; color slide dem- 
onstration of mounter-proofer. Personnel: 
F. Moss, A. Bradie, J. Kirby, H. Myers 
Hotel: Shelburne. 


MYSTIK ADHESIVE PRODUCTS, 
Booth 760. Mystik cloth and paper tapes 
Personnel: §. L. Ostrenga, F. A. Card- 
inale, H. E. Engle, R. F. Woods. 


NASHUA GUMMED & COATED PA- 
PER CO., Booths 638, 640, 644. Coated, 
gummed, waxed and heat-sealing papers 
printed cellophane and glassine; velour 
papers; gummed tape; gummed-tape dis- 
pensing machines; paper specialties. Per 
sonnel: D. Ramsay, J. R. Carter, II, K. R 
Hines, Jr., P. Mulvanity, O. Neugebauer, 
A. Sanborn, H. Taylor, H. L. Openshaw, 
H. Niven, J. Winn, F. LaVey, J. E 
Hickey, M. Radin. Hotel: Claridge. 


NASKO MACHINERY CORP., (WOLYV- 
ERINE PAPER CONVERTING MA- 
CHINERY CORP.), Booth 381. “Wolv- 
erine Cub Sheeter”; large photographs 
illustrating machinery. Personnel: R. W. 
Nagel, H. Nagel. Hotel: Ambassador. 


NATIONAL ADHESIVES (DIV. NA- 
TIONAL STARCH PRODUCTS, INC.) 
Booth 433. Booklet on Government ad- 
hesive specifications; sales and service 
personnel to discuss problems relating to 
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UNIT 


SERVICE PACKETS 
ARE SO HANDY! 


Ideal Sales Builders 
for Powdered Products 


Their popularity keeps growing... 
because Unit Service Packets are the 
perfect package for any granular or 
powdered product that can be used 
in individual services. They insure 
cleanliness, measured portions and 
simplified dispensing...at a tiny cost | 

=, per unit. 


) Send now for samples and details 


WaTson-STANDARD CO. 
225 Galveston Ave. Pittsburgh 30, Pa. 
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FAND NOW FOR 
MILITARY 
REQUIREMENTS 
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ral States (4 again deusting ta flant and experience 


for production of Government Specification packaging 


Sales representatives in principal cities and four conveniently located 
plants... for assistance in interpreting your needs and giving prompt 


delivery of all types of flexible packaging materials. 


Since we work with paper, plastics, foil and combinations, we 
also invite your inquiry regarding improvement of packaging 


your consumer products. 
Every industry Cenegits from packaging by... 
CENTRAL STATES PAPER & BAG CO. 


5221 NATURAL BRIDGE «¢ ST. LOUIS 15, MO. 
Offices in Principal Cities 


PLANTS IN: ST. LOUIS + SEATTLE + SALT LAKE CITY « IRVINGTON, N. Y. 
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FILLMASTER VIBRATORY FILLER 


~ AUTOMATIC 


for dry and 
semi-dry 
products 





STUYVESANT ENGINEERING COMPANY 


107 STUYVESANT AVENUE LYNDHURST, NEW JERSEY 
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REPRINTS 


put them to work for you! 


Reprints of articles and features that appear in this magazine 
cost so little that you really should consider using them. Many com- 
panies make it a regular practice to have stories which bear on their 
business reprinted for distribution to sales staffs, customers, prospects 
and stockholders. 


If, at any time, there is or has been something in MoDERN Packac- 
ING which you can use in reprint form, in quantities of 100 copies or 


more, write and quotations will be furnished promptly. 


INDUSTRIAL MAGAZINE SERVICE 


An Affiliate of Breskin Publications 


575 Madison Avenue New York 22, N. Y. 














military packaging; resin adhesive for 


| lamination of acetate, foil, scrim, vinyl 
| and polyethylene to meet Government 
} specifications. Personnel: L. Binmore, F. 
| Bradley, C. Caldwell, J. Clay, R. De- 


Wolfe, J. Doyle, A. Edison, C. A. Gage, 


| B. Gordon, R. Graham, F. Greenwall, A. 


Halden, E. Hofmann, H. Kaufmann, L. 
Klempner, R. McGaffin, F. Murphy, H. 
Oldham, D. Pascal, W. Reger, B. V. 
Schaub, W. Sederlund, E. Shephard, J. 
Snyder, M. Snyder, W. Thune, F. Trach- 
tenberg, T. White, J. Yurman. Hotel: 
Ritz-Carlton 


NATIONAL BUNDLE TYER CO., 
Booth 664. Tying machines for general- 
purpose tying. Personnel: G. P. Saxton, 
J. B. Saxton, C. Schumacher, C. Reitzes. 
Hotel: Ambassador. 


NATIONAL METAL EDGE BOX CO., 
Booth 355. Latest developments in metal- 
edge packaging and material handling as 
used by manufacturers and Government 
agencies; demonstration of metal-edge 
stayer illustrating how metal-edge boxes 
are assembled from the flat right in cus- 
tomer’s plant. Personnel: M. P. Junkin, 
C. Paist, J. A. Jobes, E. L. Bray, W. G. 
Muhleisen, J. C. Goodchild, J. E. Fleagle, 
W. W. Burrows, S. H. Nicholson, F. C. 
Jussen, R. W. Beales, L. E. Berry, R. A. 
Branca. Hotel: Ritz-Carlton. 


NATIONAL STARCH PRODUCTS, 
INC., Booth 433. (See NATIONAL AD- 
HESIVES) 


NATIONAL WOODEN BOX ASSN., 
Booth 656. Large display of nailed 
wooden boxes with emphasis on those 
used by armed forces. Personnel: C. D. 
Hudson, C. T. Cackley, W. E. Hughes. 
Hotel: Ambassador. 


NEW JERSEY MACHINE CORP., 
Booth 632. New address-labeling ma- 
chine; Model 160 Label Dri for labeling 
bottles without glue. Personnel: G. W 
Von Hofe, R. Wellbrock, J. T. Brown 
P. L. Heguy, M. C. Smith, A. Schaefer, 
K. Neimeier. Hotel: Claridge. 


NORBEN, INC., Booth 127. Person- 
nel: N. H. Abrams, M. F. Rosenstein. 


OLIN PRODUCTS CO., INC., Booth 
621. Display of Olin cellophane, Dura- 
Clear polyethylene and many. other prod- 
ucts. Personnel: J. L. Spencer, N. B. 
Jackson, R. R. Hopper, B. Heim, C. 
Pfeifer, A. T. Safford, H. Gilbert. Hotel: 
Ambassador. 


OLIVER MACHINERY CO., Booths 
576, 578. Top of package labeler for 
hook-up to a conveyor system or wrap- 
ping machine; imprinter, cut-stacker; 
textile- and cookie-wrapping machine 
equipped with package labeler and im- 


MODERN PACKAGING 








SAVE FLOOR SPACE 


-—-— 11411” >| COMPARATIVE FLOOR PLAN 





35-8 % 





WRITE NOW FOR DETAILS 
AND FLOOR PLANS 


TOP QUALITY CASE HANDLING EQUIPMENT 


Floor Pion showing old Model Case Sealer in black 
and new Model SHORT Case Sealer in White 


- Save Labor 


WITH A-B-C SHORT CASE SEALER! 


> 
Save two-thirds of your valuable floor 
space with the A-B-C Short Case Sealer—with 


increased packaging efficiency, more 


Whatever your packaging job, A-B-C has a pro- é 
duction proved machine for you—case sealers, speed, less expense . . . Automatically glues, folds 


unloaders and unscramblers, side sealers, and hand and seals either or both top and bottom flaps 


givers. 


-C PACKAGING MACHINE CORP. 


, ILLINOIS 


of shipping cases in one operation. Made 
in eight models to fit any production requirement. 
Hot air heaters dry the glue in one-half the 


time. Speeds up to 30 cases per minute. 








20th NATIONAL 
PACKAGING 
EXPOSITION 


AMPOULE and TUBE SEALER 


Operation of the revolutionary Kahlenberg 
Ampoule and Tube Sealer will be featured at 
our exhibit at the Atlantic City Exposition. 


Also to be demonstrated is the new attach- 
ment for the Kahlenberg Sealer which makes 
possible full automatic sealing of ampoules 
having bell shaped tops: “the machine that 
thinks for itself”. 


For literature and prices write 


KAHLENBERG LABORATORIES 


SARASOTA « FLORIDA 
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SPEEDS UP 
PRODUCTION 


An all-purpose portable belt conveyor, work table and straight- 
line production system, with and without side leaves. Avail- 


able up to 100 fr. long in 10 ft. easily assembled sections. 


PORTABLE OR STATIONARY 


The perfect mechanized table for assembly, inspection and 
packaging operations. Available in steel or stainless steel with 
fixed or variable speed. 


ISLAND EQUIPMENT CORP. 
27-01 Bridge Plaza North 
Long Island City 1, N. Y. 


gree! ~~ sor aacsioo----- 


Please send Bulletin 1P-1 on 
Island Unitized Conveyor Tables 





ADDRESS. 


CITY. STATE 
-— ee ee eee eee eee ee ee oe 


SEE OUR EXHIBIT AT THE PACKAGING SHOW, BOOTH NO. 557 
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printer. Personnel: H. B. Tuthill, A. 
Blake, R. C. Russell, F. Caldwell. 


OWENS-CORNING- FIBERGLAS, 
Booth 658. Display of various types of 
tapes reinforced with Fiberglas for car- 
ton packaging. Personnel: R. J. Black, 
W. H. Curtiss, Jr., W. Morrison. 


OWENS-ILLINOIS GLASS CO., Booth 
254. (See KIMBLE GLASS.) 


P-N-R CORP., Booth 558. The Oto-Pak 
machine illustrating the flexibility of poly- 
ethylene bag making in a packaging se- 
quence; packages in accordance with 
military specifications will be in continual 
production and available for distribution. 
Personnel: R. Penn, N. Nye, W. A. Reyn- 
olds, R. B. Keegan. Hotel: Traymore. 


PACKAGE MACHINERY CO., Booths 
315, 321. Exhibition of Model FA wrap- 
ping machine with new all-purpose film- 
sealing attachment; PA general-purpose 
carton former; TLA Tray-Lock carton 
former. Personnel: G. A. Mohlman, R. L. 
Putnam, T. Miller, E. Westervelt, J. 
Kelly, R. Lyons, G. Woody, E. Buck, G. 
Quisenberry, E. Hjelm, L. Curtis, T. Rus- 
sell, R. Strehlau, W. Keil, J. R. Tindal, 
A. Lincoln, F. Todt, J. Phin, S. Phin, D. 
Hoskins, H. Hoskins, E. Wagner, H. 
Schoener, Jr. Hotel: Dennis. 


PACKAGING EQUIPMENT CO., Booth 
650. (See BINER-ELLISON MACHIN- 
ERY CO.) 


PAISLEY PRODUCTS, INC., Booth 
757. A consulting service will be avail- 
able to advise adhesive users how to 
maintain uninterrupted operations despite 
shortages; distribution of technical serv- 
ice bulletin on can-labeling adhesives 
and 25 new laboratory reports on spe- 
cific packaging adhesives. Personnel: J. 
Morningstar, M. Stempel, J. B. Morning- 
star, E. C. Lenz, L. J. LaBrie, J. Ranft, 
J. Birrell, D. Bookshester, S$. Schuller, 
A. R. Nordone, G. Peterson, E. Bearman, 
M. Hillary, J. Strasser. Hotel: Marlbor- 
ough Blenheim. 


PAK-RAPID, INC., Booth 107. Auto-Pak 
and Roto-Pak heat-sealing machines. Per- 
sonnel: J. Irvine, H. P. Lewis, B. Karp. 
Hotel: President. 


PFAUDLER CO., Booth 250. Demonstra- 
tion of new Model RPL-21 rotary piston 
oil-filling machine with continuous con- 
veyor handling quart cans up to 500 per 
minute. Personnel: W. D. Pheteplace, 
C. M. Clark, H. I. Edwards, J. J. Hickey. 


PNEUMATIC SCALE CORP., LTD., 
Booth 333. Demonstration of new 6-in. 
Simplex Direc-Transfer labeling machine; 
large display of packaged and bottled 
goods illustrating numerous operations 
performed on Pneumatic equipment. 
Personnel: K. D. Doble, N. S. Ross, 
F. E. McIntosh, J. Yates, O. H. Hultin, 


304 


D. W. Tiano, R. W. Vergobbi, T. P. 
Howard, W. H. Weeden, L. F. Blackwell, 
G. J. Ross, W. E. Coughlin, G. L, Libby, 
H. H. Conklin, R. S. Edling, A. T. Bus- 
kens, R. H. Eiff, K. M. Peterson. Hotel: 
Ritz-Carlton. 


POPPER & SONS, INC., Booths 148, 
150. Exhibition of newly developed auto- 
matic tablet-counting and filling machine; 
PerfeKtum Vialfil, an automatic high- 
speed precision liquid filler; several other 
ampoule and vial washing, filling and 
sealing machines will be demonstrated 
Personnel: I. A. Popper, W. L. Popper, 
R. A. Popper, F. J. Cozzoli, J. M. Coz- 
zoli. Hotel: Ambassador. 


POTDEVIN MACHINE CO., Booth 611 
Demonstration of a new series of coat- 
ers, gluers and labeling machines for 
low-cost production. Personnel: J. H. 
Richmond, J. S. Hawkins, O, L. Denton, 
S. Norton, J. Donohoe, T. Gibson, C. E. 
Duerr, J. S. Hamilton. Hotel: Dennis. 


RADIO CORP. OF AMERICA and 
ERIEZ MFG. CO., Booth 633. RCA 
automatic metal detector and two-way 
radio-communication equipment; Eriez 
permanent magnet separators. Personnel: 
(RCA) P. A. Greenmeyer, A. Hofberg, M. 
Klinedinst, E. B. May, E. Frisch, ( Enrez) 
R. Roosevelt, R. Jenson, H. Marple, W. 
Marple. 


RAINBOW RIBBONS & FABRICS, INC., 
Booth 163. Packaging ribbons; adhesive 
ribbon bows; printed adhesive ribbon 
bands. Personnel: M. Lavada, W. W. 
Herrman, W. Horowitz. Hotel: Ambas- 
sador. 


F. B. REDINGTON CO., Booth 480. 
Display of packages produced on Reding- 
ton equipment; Redington Type 23 con- 
tinuous-loading cartoning machine. Per- 
sonnel: C. L. Barr, E. A. Siebert, J. C. 
Hotton, H. Allport, Jr., K. C. Craig. Ho- 
tel: Ambassador. 


REYNOLDS METALS CO., Booth 432. 
Aluminum foil and foil-lamination mate- 
rials to meet Government specifications 
for defense packaging. Personnel: D. 
Reynolds, P. Murphy, G. DuCharme, J. 
Bjorkholm. Hotel: Claridge. 


RIEGEL PAPER CORP., Booths 514, 
520. Display pointing up protective qual- 
ities of Riegel papers; exhibit of amateur 
artists in packaging field. Personnel: B. H. 
Ballard, C. E. Schaehrer, E. Penn, R. 
Simpson, W. Hamilton, Jr., C. W. Hoff- 
man, P. Beach, T. F. Donohough, F. S. 
Leinbach, H. A. Stone, M. J. Cusack. 
Hotel: Claridge. 


RIVER RAISIN PAPER CO., ( DISPLAY 
DIV.), Booths 144, 146. Functional 
shapes and basic methods of achieving 
attention, sales and utility in displays with 


corrugated and solid fibre board. Person- 
nel: E. L. Long, T. E. Hollingsworth, 
R. C. Adams, C. G. Gerwig, H. V. Hodge. 
Hotel: Ambassador. 


ROSSOTTI LITHOGRAPH CORP., 
Booth 666. Coast-to-Coast matched com- 
bination sheet label and folding-carton 
service will be explained; display of sam- 
ples. Personnel: A. Rossotti, C. Rossotti, 
P. Papin, P. J. Shilling, J. M. Tobia, 
T. F. Sanicola, T. F. Slater, R. M. Hol- 
brook, E. L. Weil, G. Mettee, G. Thrasher, 
K. MacDonald, A. Tarditi, L. Delsen, H 
Wager, H. P. Van Sluyters, J. Ferroggi- 
aro, A. Haynes, I. Lottsfeldt, A. Photen- 
hauer. 


ROTO BAG MACHINE CORP., Booth 
680. Demonstration of new Roto poly- 
ethylene and cellophane machines. Per- 
sonnel: J. H. Brezinski, R. H. Schnoor, 
H. K. Pinger, A. Gans. Hotel: Ritz-Carl- 
ton 


SAV-WAY SARA SEAL, INC., Booth 
781. Special vacuum band sealer for Gov- 
ernment packers; automatic large bag- 
making machine. Personnel: T. Saffady, 
G. Davis. Hotel: Ambassador. 


SCANDIA MFG. CO., Booth 525. New 
wrapping machines for wrapping frozen 
foods in waxed paper and small cartons 
in foil; semi-automatic kraft paper bun- 
dling machine. Personnel: W. B. Bronan- 
der, W. B. Bronander, Jr., J. B. Bronander, 
H. H. Beams, E. Treible, H. Bragger, W. 
Johnson. Hotel: Ritz-Carlton. 


SCHROEDER MACHINES~ CORP., 
Booths 570, 572. Display of latest ma- 
chine for selecting and opening cor- 
rugated cases; case opener, packer and 
sealer combination machine for packing 


end-opening cases; Casealer, small ma- 
chine for unit, decentralized, end-of-the- 
Personnel: A. C. 
Schroeder, W. S. Thomas, J. E. Stearns, 
B. Nagy, C. J. Grant, S. J. Groudel, L. W. 
Snyder. Hotel: Haddon Hall. 


line case sealing. 


SEAL-SPOUT CORP., Booth 220. Auto- 
matic and semi-automatic inserting ma- 
chine. Personnel: R. P. Von Culin, M. H. 
Klausmann, H. J. Brucker. Hotel: Marl- 
borough-Blenheim. 


SHAW-RANDALL CO., INC., Booth 
228. All styles of transparent and set-up 
paperboard boxes. Personnel: Miss A. 
Huxford, C. K. Shaw, Jr., E. S. Lancaster. 
Hotel: Shelburne. 


SHELLMAR PRODUCTS CORP., Booth 
446. Packages for produce pre-packag- 
ing; demonstration of meat pre-packaging; 
moisture-vapor-barrier materials for mili- 
tary packaging. Personnel: W. E. Hill, R. 
L. Lee, W. L. Moore, E. F. Burke, J. H. 
Huse, T. W. Koch, B. C. Polglase, A. W. 
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wow! Wax by the carTON 


Another Exclusive Cities Service Advance 
New I-ton carTON full of Economies 


Unloading and Handling 





Economy: All-Clean Wax 
Every Time 


Economy: New Freedom 
from Slab Damage 


Economy: Inventory Simplified 
at every step 


Economy: 1-ton carTONS 
at loose slab Price! 





Fully refined wax in 1-ton carrTons 
is now marking up another new high for 
Cities Service progressiveness. Only Cities 
Service packs wax this new way ... this 
best way to give you extra economies. 
And you still get that most basic of all 
economies — the through-and-through 
quality of Cities Service fully refined wax. 
Tell Cities Service what you want in wax 
...and what technical assistance you'd = 
like. You'll get all you ask for. Write A 1 


QUALITY PETROLEUM 
PRODUCTS 


Sixty Wall Tower, New York 5, N. Y. 


CiTiEs SERVICE OIL COMPANY, Room 1559, S E RVI C E 


APRIL 1951 











THERE IS SOMETHING 
IN OUR PICTURE FOR 


Z>sumrpun & KOW <Am<m 





Eagle Paper Box Mre. Co. 


1755 NO. MONITOR AVE. 
CHICAGO 39, ILL. 


| Personnel: G. W 


Scholp, D. N. Rabishaw, T. E. 
T. R. Baxter. Hotel: Shelburne. 


SHELTON MFG. CO., INC., Booth 677. 
Display of 


new corrugated 


items. Personnel: A. I. Nierenberg, S 


Katcher, A. Moscowitz, M. Stolbach, H. | 


. Shane. Hotel: Shelburne. 


SIMPLEX PACKAGING MACHINERY, | 


INC., Booth 457. (See AMSCO PACK- 
AGING MACHINERY, INC.) 


SMITH, H. P., PAPER CO., Booth 209 


Saran coatings on krafts, polyethylene | 


coatings on krafts and polyethylene coat- 
ings on cloth by the Loyo: hot-melt 
method; wide range of barrier materials 
featuring Government 
Ross, C. C. Sherman, 
A. E. Gerken, L. F. Swec, L. M. Burgess, 
J. R. Lawlor, M. F. Kean, E. W. Shelby, 
E. H. Townsend, W. M. Icke. Hotel: 


Amb issador. 


various wraps. 


STANFORD ENGINEERING Co., 
Booths 365, 369, Constant tork 
drives, constant tension let-off and wind- 


IQ 
Vid. 


up, web guides and open-end stand for 
mill rolls 








STEIN, HALL & CO., INC., Booth 183. 


| Display of packages using complete line 
| of vegetable-resin and animal-base ad- 


| hesives; technicians available to discuss 


problems. Personnel: R. W. 
Shoals, S. F. Stewart, P. Kaplan, J. D. 
Gercke, E. S. Zuccarello, M. Stettner. 
Hotel: Ritz-Carlton. 


adhesive 


STOKES & SMITH CO., Booth 536. (See 
FOOD MACHINERY & CHEMICAL 
CORP.) 


SUN CHEMICAL CORP., Booth 210. 
Display of printed packages; .all types of 
ink used for package printing will be 
shown on a variety of surfaces. Person 
nel: J, F. Devine, T. Rosevel:, T. Craig, 
J. Slaughter, J. S. Massarene, M. Winkler, 
W. Parisette, E. G. Schreibeis, Miss H 
3. Stout. Hotel: Shelburne. 


SUTHERLAND PAPER C°., Booth 5-3. 
display of packages featuring multicolor 
printing and mechanically assem led car- 
ons; latest developments in automatic 
machinery for carton assembly. Person- 
nel: G. Dilno, D. Wilson, F. Markle, R. 
Stenger, C. Rice, G. Wegener, C. Hub- 
bell, C. Sturtevant, R. Neff, P. Burg- 
derfer, C. Wheeler, E. Henry. Hotel: 
Claridge. 


SWIFT & CO., Booth 625. Display of ad- 
hesive products. Personnel: E. R. Paul, 
S. E. Carroll, M. L. Lundt, C. S. Young, 
C. F. Patterson, R. F. McKay, A. W. 
Boyd, R. F. Martin, T. L. Johns. Hotel: 


Dennis. 


| SYLVANIA DIV., AMERICAN VISCOSE 


specialty | 


Piazze, | 





Outstanding 


PAPERS 
RIBBONS 


for 


UNUSUAL 
PACKAGING 


See 


“THE WRAP WITH THE 
SILVER LINING” 


at the 
Packaging 
Show 


HY-SIL 
MFG. CO. 


REVERE, MASS. 
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HOBBS MANUFACTURING CO. 


62 SALISBURY ST. ¢ WORCESTER 5, MASS. 
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“CLAMCO FILM SHEETER” 


Here's the answer to cutting your packaging costs if 
you wrap with “Pliofilm.’’ This new type, inexpensive 
“Film Sheeter’’ permits the user to take advantage of 
the lower cost of “‘Pliofilm’ by the roll, than by the 
sheet. Also, you can have any quantity of any of nine 
sizes of sheets from 8” x 8” to 18” to 18”. This port- 
able “Film Sheeter’’ is sturdily constructed of selected 
hard maple, reinforced with steel rods. All metal parts 
are plated. Cutting knife is provided and attached to 
Sheeter by a chain. Unit is shipped assembled and 
packed one to a carton. Two rolls of film can be ac- 
commodated on Sheeter, simultaneously. To operate 
merely wind film around metal frame and cut through 
slot in rod in center of winding frame. The size of 
the sheet is determined by the adjustments made to 
the metal winding frame. 


“JUST ONE” 
SHEET DISPENSER 


Saves “‘Pliofilm,” 
Time, and Money 


Eliminate the annoyance and waste of picking up ad 
hering sheets of film. With the “Just One" Dispenser 
it’s easy to slide ONE sheet at a time from a pile of 
film—fast. Needle points hold back remaining stock 
no slip sheets necessary. Saves its low cost in a few 
hours of packaging. Set of four trays handles sheets 
from 8” to 18” wide. 


on A ee ee 
& MACHINE COMPANY 
679 Broadway + Cleveland 15, Ohio 


New York Office 
799 Broadway * New York 3, New York 


| McCabe, V. D. Shaffer, E. M. 


| Hotel: 


| CORP., Booth 310. Display of packages 


wrapped in Sylvania cellophane. Per 
sonnel: J. A. Anglada, T. H. Derby, F 
W. Spannagel, H. H. Hamburg, T. O 
Williams, C. Kline, J. Tobin, Dr. R. T. kK 
Cornwell, R. J. Schebler, H. A. Newman, 
£. V. Weston, J. D. Conti, G. W. Kindt, 
E. C. Persike, H. W. Dearborn, R. E 
Whitson, R. D. Handley, Miss M. A 
Fellows, V. N. Winkler, P. E. Lawrence 


| G. J. Alles, R. E. Sexton, A. R. Hitchings, 


A. W. Longworth, J. V. Armstrong, W. F. 
Farris, R 
E. Reynolds, P. S. Carroll, A. J. Horgan, 
L. E. Nash, J. G. Mohlman, J. C. Davis 
Ritz-Carlton, 


rABER INSTRUMENT CORP., Booth 
269. New Model 135 cylinder beader 
with automatic ejector designed especi- 
ally for beading both ends simultaneously 
of pre-formed transparent plastic cylin- 
drical bodies. Personnel: L. S. Barker, 
J. F. Less. Hotel: Ambassador. 


TOMPKINS’ LABEL SERVICE, Booth 
311. Display of all types of labels used in 


| the packaging industry, including new 


line of labels for the pre-packaged meat 


| field. Personnel: R. Norris, C. Orth, W. 


Harris, W. Baile, K. Tompkins. Hotel: 


Claridge. 


rFRAVER CORDP., Booth 379. Printed and 
onverted cellophane, glassine, polyethy- 
lene, Pliofilm, foil and a full line of flexible 
military packaging materials. Personnel 
F. J. Pool, R. Blackburn, L. Jutrash, C. 


| W. Dickinson. Hotel: Claridge. 


TRIANGLE PACKAGE MACHINERY 


| CO., Booth 233. “Visco-Mat” and “Form- 


\-Wrap” machines. Personnel: L. R. 
Muskat, P. Muskat, W. P. Muskat, R. A 


Stone, R. S. Schrader. Hotel: Dennis 


UNION BAG & PAPER CORP., Booth 


337. Display of Union products, includ- 


ng flexible packages, corrugated con- 


| tainers, multiwall bags and protective pa- 


pers. Personnel: J. L. Knipe, L. J. Doyle 


| UNION PASTE CO. and F. G. FIND- 
LEY CO., Booth 679. Projection of col- 


ored photographs of outstanding exam 
ples of different packaging forms in- 
corporating the use of both companies’ 
products. Personnel: (UNION Paste) A. B 
Crowell, Jr., M. M. Bump, G. L. Snow, 
R. K. Crowell, N. Kosak, (Frvpiey) F. 
G. Findley, K. Findley, R. Findley, D. 
Thom. Hotel: Chalfonte-Haddon Hall. 


UNION SPECIAL MACHINE CO., 
Booth 143. Display of Dubl-Tape bag- 
closing unit used for closing the tops of 
consumer-size filled bags. Personnel: L. 
M. Brown, A. J. Feigel, J. H. Muir. 


U. S. AUTOMATIC BOX MACHINERY 
CO., INC., Booth 424. Model C-10-CC 


candy-cartoning machine which extracts 
a flat carton, opens it, tucks the bottom 
flaps, forms and inserts a liner, fills in 
the candy and tucks the top flaps. Per- 
sonnel: O. W. Wikstrom, O. W. Wik- 
strom, Jr., A. C. Wikstrom, C. C. Fasch 
J. Fradenburgh, O. L. Weidmann, C 
Willingham. Hotel: Dennis 


U. S. BOTTLERS MACHINERY CO 
Booths 624, 628. and semi 
iutomatic filling 
equipment. Personnel: C. R. Otters, R. G 
Hill, I. H. Risser, A. G. Hornney, R. N 
Hickman, L. L. Keeler, P. B 
Hotel: Shelburne and Dennis. 


Automatic 
bottle-cleaning and 


Bowley 


U. S. ENGINEERING CO., Booth 736 
Demonstration of counting and packag 
ing machines for pharmaceutical tablets, 
pills and capsules and items such as 
screws, nuts, rivets, etc. Personnel: B. R 
Garrett, P. Denton. 


U. S. ENVELOPE CO., Booths 204, 208 
(See KELLOGG CONTAINER DIV.) 


UPRESSIT PRODUCTS CORP., Booth 
248. Display of Upressit caps; tamper 
proof bands; fittings for both cans and 
steel pails, including no-drip nozzl> and 
the Shore Spout. Personnel: J. B. Tay- 
lor, III, T. Shields, D. J. Maguire, T. J 
Beirne. Hotel: Haddon Hall. 


VISKING CORP., Booth 573. A new de- 
velopment will be offered, as well as a 
representative display of packages illus- 
trating the various uses of “Visqueen” 
film. Personnel: E. B. Cahn, J. F. Ber 
nard, H. B. Harris, J. Kaltman, A. J. Poz- 
dol, J. F. Biehl, S. S. Susser, H. H. Ham- 
ilton, Jr., J. H. Morrison, J. P. Shannon, 
D. W. Carlson, Hotel: Claridge 


WALTON LABORATORIES, INC 
Booths 120, 122. Display of complete line 
of industrial humidifying equipment. 
Personnel: W. Feldermann, J. B. Felder- 
mann, J. Robert Lewis, B. W. Dickinson, 
C. Bourgeois. Hotel: 
Shelburne. 


Ambassador and 


WAXED PAPER INSTITUTE, INC., 
Booth 377. Extensive display of waxed- 
paper packaging in all fields will be 
featured to illustrate the product’s adapt- 
ability, economy and strong brand iden- 
tification values. Personnel: A. H. Noelke, 
C. E. Rogers, J. I. Tucker. Hotel: Chal- 
fonte-Haddon Hall. 


WEIGH RIGHT AUTOMATIC SCALE 
CO., Booth 725. Demonstration of auto- 
matic dry product filler, semi-automatic 
filler, power feeder and other equipment. 
Personnel: N. B. Almberg, C. A. Alm- 
berg, D. M. Koppen, A. C. Hills, T. A. 
Collier. Hotel: Shelburne. 


WOLVERINE PAPER CONVERTING 
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This Marking Guarantees Top Quality in Leathers 


UNITED AIR LINES “MAINLINER” AT LA GUARDIA FIELD, N.Y 


bd ¥ ; eal 
And This Guarantees 4! Mtaintones printing, Among the wide range of McLaurin 


packaging and specialty Jones papers, famed for their ex- 


v¢ cellence, are: Waretone, mirror- 
Top Quality Ba ugh 


finish coated paper for printing, 


. a a label, box covering, cover and 
in yapers fee postcard work. Guaranteed Flat 
tilled generations of painstaking Gummed Papers for labels, seals 
é and stickers. Old Tavern Gold and 
skill that makes them Silver Metallics for labels, box 
work and printed pieces. Relyon 
Reproduction Paper for the print- 
ing trade. A full line of Sealing 
McLaurin-Jones is synonymous apes, Stays, and Gummed Cam- 
. : brics for boxes, cartons, and 

containers. 


preferred the world over. 


That is why the name, 
with “top-quality” in papers. 


LET US HELP YOU WITH YOUR PROBLEMS ON SPECIAL COATINGS AND GUMMINGS— 
TECHNICAL, INDUSTRIAL, SPECIFICATION AND CHART PAPERS 
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ANNOUNCING — 


thenew MODEL 34 
TABLET COUNTER 


e versatile 
@ accurate 
@ quick change-over 
@ easy to clean 
@ low cost 


SEE IT — at the 
Packaging show. 
BOOTH No. 229 


or write direct to the company. 


THE _fadse COMPANY, INC. 
SPECIAL PRODUCTION MACHINERY 
FITCHBURG MASSACHUSETTS 











FACT +1 Plastics are really going places! 
The plastics industry is expanding at a tre- 
mendous rate . . . making itself important 
in new fields day by day. 


FACT +2 Packaging uses increasing amounts 
of plastics. There are complete rigid plastic 
packages, flexible plastic containers, plastic 
drum liners, plastic-coated papers, plastic 
closures . . . and the list is constantly grow- 
ing. 

Add Fact No. 1 and Fact No. 2 and the only 
logical decision you can reach is to discover all 
you can about plastics . . . they have or will 
shortly have a substantial effect on your 
business. 

For complete, accurate reports on what’s going 
on in every phase of the plastics industry, read 
Modern Plastics each month. A full year’s 
subscription cost only $5. Enter your order 
without delay. 


MODERN PLASTICS 


575 Madison Ave. ‘New. York 22, N. Y. 


MACHINERY CORP., Booth 381. (See 
NASKO MACHINERY CORP.) 


| WRAP-ADE MACHINE CO.,_INC., 


Booth 718. Wrapping and bag-sealing 
machines adapted to military packaging; 
new _ portable power-operated hand 
sealer. Personnel: A. M. Powell, M. C 
Lucy. Hotel: Ritz-Carlton. 


WRAP-KING CORP., Booth 773. Opera- 
tion of DW-2 multiform wrapping ma- 
chine with label attachment, wrapping 
such items as friction tape, ball bearings, 
ration items, para blocks, etc., with va- 
rious papers approved by Government 
pecifications. Personnel: R. T. Nathan, 
V. H. Ouellette. Hofel: Dennis 


The Exposition, as usual, is under 
the management of Clapp & Poliak. 


| Chairman of the Exhibitors Advisory 
| Committee is Robert D. Handley of 


the Sylvania Division, American Vis- 


| cose Corp. Members of the commit- 
| tee include Alan S. Cole of MopEeRN 


PackaGInG; J. M. Cowan of The Do- 


beckmun Co.; E. H. Dours of Good- 
| year; N. A. Fowler of General Box 


Co.; M. Gaukerud of Container Corp. 
of America; William E. Haberland of 


| Container Equipment Corp.; D. S. 


Hopping of Celanese Corp.; S. Y. 
Hyde of American Can Co.; N. Jo- 


| seph Leigh of Einson-Freeman; B. C. 


Lewis of Peters Machinery Corp.; 
Clarence F. Manning of Reynolds 
Metals Co.; Russ Matthews of Bake- 
lite Corp.; Paul Meelfeld of Hinde & 
Dauch; Tom Miller of Package Ma- 
chinery Co.; Glenn Stewart of Kala- 
mazoo Vegetable Parchment Co.; 
Floyd L. Triggs of Riegel Paper 
Corp.; Mills W. Waggoner of Better 
Packages, Inc.; Richard Wellbrock of 
New Jersey Machine Corp. and Ben 
M. Williams of Gaylord Container 
Corp. 

The Conference Planning Council, 
headed by Mr. Vogt, includes W. 
Gordon Bennett of Anaconda Cop 
per; H. L. Bergren of Kraft Foods; 
J. J. Clarey, Jr., of Bristol-Myers; 
R. de S. Couch of General Foods; 


| Lee R. Forker of Quaker State Oil; 


} 


Henry J. Howlett, of Container Labo- 
ratories; W. R. Hummel of Western 
Electric Co.; W. B. Keefe of Westing- 
house Electric Corp.; Douglas Kirk of 
Quaker Oats; R. W. Lahey of Ameri- 
can Cyanamid Co.; L. W. Ledbetter 
of Ralston Purina Co.; J. D. Malcolm- 
son of the Robert Gair Co.; D. W. 
Pennock of the Carrier Corp.; R. C. 
Reed of the Texas Co.; Jack L. Ware 
of Sears, Roebuck and John A. War- 
ren of American Home Products. 


MODERN PACKAGING 





(ow Visual Vacuuer Pc, 


SOUTHERN 
CALIFORNIA 
PLASTIC COMPANY... 


pioneers in rigid plastic containers, have 
engineered, designed and perfected a 
new and revolutionary plastic vacuum 
pack container 

This container, developed exclusively 
for automatic vacuum pack equipment 
brings to the food packaging industry a 
lightweight, shatterproof, visual, plastic 


container 


x Write for detailed information and prices. 
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PAT. APPLIED FOR 


e 
* See Ton Display 
At our booth 658 — 20th Na 
tional Packaging Exposition, 


Atlantic City, NJ., April 17th 
to 20th. 


SOUTHERN CALIFORNIA 
PLASTIC COMPANY 


1805 FLOWER * GLENDALE, CALIF. 








Cady Packaging Micrometers for accurate calipering of 
boards, papers, foils, plastics, felt, fabrics, metals, any material up to 4” 
thickness. All have glass covered, horizontal dials, for quick, direct read- | 
ings. Used throughout industry, wherever accurate measure is important. 
Complete line includes Laboratory, Desk, and Portable models. Write for 
complete information and prices. 


FAST UNIFORM 
HEAT 

for DRYING and 
SHEET 

CONDITIONING 


HERBERT PARABOLIC HEATERS 


@ LIFETIME HEATING ELEMENTS 

@ AUTOMATIC OVEN MODELS 

@ THERMOSTATIC CONTROL 

@ STANDARD & CUSTOM-BUILT MODELS 


Basis Weight Scales, accurate, direct reading—no computation 
necessary. Tissue Scale on left; Paper Scale on right; weigh sheet of | 
known size to determine 480 or 500 sheet weight. Boxboard Scale also | 
available. Write Cady for complete data. 


For all Applications! 


WRITE FOR 
ILLUSTRATED FOLDER 


T 
PRODUCTS Ine. 


74-32 Jamaica Avenue 
Woodhaven 21, N.Y 


HIE 





tomorrow's 
Jabeling 
TODAY! 


DON’T MISS IT 
AT THE SHOW 
Booth 149 


Cady Bursting Strength Tester registers bursting pressure 
in Ibs. p.s.i. for “Cady” or Mullen test. Meets CCC specifications. Electric 
motor actuates uniform 12 second testing cycle. Extremely accurate every 
time corrugated clamp prevents slippage of material under test. For box- 
boards, papers, fabrics and other materials requiring uniform burst tests. 


Dumatic “No-Glu” 
WRAP-AROUND LABELERS 


Save time - 
Label the 


labor! 
modern way! 

Perfect registry 

No glue preparation 

No clean-up 

Uniform appearance 

Faster production 

Lasting bond 

Will label practically 
any material — glass con- 
tainers, collapsible tubes 
fuses, plastics. vials, styp- 
tic pencils, ampules, cray- 
ons, and many other 
items requiring a wrap- 
cround label 


Pat. Pend. 


DUMATIC 
INDUSTRIES 


1435-41 North 12th Street 
Philadelphia 22, Pa. 


Write 
information 


: fo 
Write for complete information and prices of Cady Testing Instruments “t 


fer packaging materials: Basis Weight Scales for papers, tissues, boards; 
Micrometers, Burst Testers. 





E. J. CADY & COMPANY 134 N. LA SALLE ST. CHICAGO 2, ILL. | 
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Paper Wound Cans 


BEAT METAL 


Ji fe} ay Vey - 


APRIL 1951 


If you have relied on metals 
for containers, you can switch 


to Knowlton Convolute Wound 


paper cans and still fill all your con- 


tainer needs. The rugged 
strength of wound paper 
cans eliminates the necessity 
for metal except for tops and 
bottoms. Further, they can 
be made in a number of at- 
tractive shapes and designs 
as well as in a wide variety 
of sizes. Ask for details about 
their production speed and 
capacity. 

The finishing touch to fibre 
can bodies can be made with 
Knowlton Seamers. The two- 
roll round, hand-fed Seamer 
No. 1, with Automatic Clutch, 


attaches tin tops and bottoms 


NO. 1 SEAMER with 
Automatic Clutch 


to the bodies of round paper 


cans. The two-roll semi-auto- 


matic Seamer No. 3 applies 


tin tops and bottoms to 


irregular shaped paper 


can bodies. 


Both machines will seam 


light, medium or heavy ply 


thickness fibre can bodies. 


Ask for descriptive folder 


showing type of seam, speci- 
fications and features that as- 
sure large, economical output. 


NO. 3 SEAMER 


KNOWLTON LOW-COST 
PRODUCTION EQUIPMENT 


SET-UP BOX 

Single & Double Scorers 

Single and Double Rotary 
Creasers and Cutters 

Single and Double Corner Cutters 

Single Stayers (All Sizes) 

Universal Coverers, Power (All Sizes) 

Hand Power Coverers (All Sizes) 

Bench Coverers 

Toppers (All Sizes) 

Slitters and Rewinders 

Flange Benders (Automatic) 

Glue Pots 


PAPER TUBE & CAN 
Automatic Convolute Paper 

Can Winders 
Spiral Winder (Light and Heavy Wall) 
Spiral Cut-offs 
Tube Recutters 
lap Tube Rollers 


SHIPPING CONTAINER 
Rotary Slitters & Creasers 

Heavy Vertical Slotters 

Heavy Bor Creasers 

Paraffine Coaters 

GUMMED STAY PAPERS 
Gray, Brown and White 








Developed by Dilts in cooperation 
with experienced operators of coat- 
ing machinery, this new machine 
offers the advantages and eliminates 
the disadvantages of ordinary reverse 


roll coaters. 


Use the Contracoater for: 
coating, casting, treating, 
impregnating 
on 
paper, cloth, foil, film, duck 
with 
lacquers, resins, organisols, 
plastisols 


at 
speeds to and above 300 FPM, 
depending on drying capacity, 
to obtain 
controlled uniform coating in 
exact thickness and width 


There is no creeping of coating past 
dams in the Contracoater because 
the dams are located under, not over, 


the metering rolls. Gravity aids, does 
not hinder, the control of coating 
widths in the Contracoater. 

It will pay you to find out about 
the Contracoater. 

Contact Dilts for Contracoaters 
and for complete coating installa- 
tions. Write for “Design of the 
Month” No. 5. 


Division of the Black-Clawson Co. 
Hamilton, Ohio 


DILTS MACHINE WORKS, Fulton, New York ° 





AVAILABLE: 
VALUABLE SALES TOOL 


Reprints of any article which appears in Modern 
Packaging are available at extremely moderate 


prices. 


Many business organizations regularly distribute 
such reprints to customers and prospects as a 

atter o rill and service. Other c anies 
WITH THIS EXTRA STURDY matter of goodwill and service. Other companies 
FOOT-POWER HEAT SEALER 


The only Heat Sealer with these features: 

(1) Floating Jaw. Upper jaw is floated on springs 
providing permanent perfect alignment. 
(2) Kick-Leg Foot Lever. Pressure at jaws is 10 

times that exerted by foot. 
The result of 20 years of heat-sealing experience, 
thousands are already in use all over the world. 
Automatic & Foot Sealers; Rotary Heat Sealers; 
Hand Sealing Irons; Bag Making Machines. 


HEAT SEAL-IT Machines 


DIV. OF GLOBE PRODUCTS — HEAT SEAL CORP 
ROBERTSON BLVD. LOS ANGELES 34, CALIFORNIA 


equip their sa'esmen with reprints of pertinent 
MODEL 12-F 


79°° 


IMMEDIATE 
DELIVERY 


Modern Packag'ng articles to bolster their sales 


story. 

If there is any feature in this or other issues of 
Modern Packaging which can be of value to you 
Address your inquiry to . . 


INDUSTRIAL MAGAZINE SERVICE 


AN AFFILIATE OF BRESKIN PUBLICATIONS 
575 Madison Ave., New York 22, N. Y. 


LOS ANGELES 
PHILADELPHIA 
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diameters from —and less— 
to 18” and larger... 


a paper 
tube... 
MIDDLESEX makes it! 


e CONTAINERS 
Metal and Paper 
Closures 
SPECIALTIES 
Condenser Tubes 
Socket Liners 
Reels @ Spools 
and many more 


MIDDLESEX 
PAPER TUBE COMPANY, Inc. 


350 Chelmsford St., Lowell, Mass. 


Write for samples, com- 
plete details, and news 
about our low cost 
pressed-end closures. 


When SHE BUYS ON SIGHT... 


On practically every shopping trip, one 
item—maybe two—goes into Mrs. Shop- 


per’s cart on a basis of package appear- 
ance alone. 

That's when the obviously high quality 
of Pacific’s gravure labels can help you 
make a new customer! 

You'll find they'll help in your plant, too 
—for Pacific can deliver continuous rolls 
of labels, box overwraps, butter and 
margarine wraps which add economy in 
application to high printing quality. 

Let us demonstrate how Pacific's con- 
tinuous roll labels can do a double job 
for your product. Phone or write today, 


PACIFIC COAST FOIL CO. 


DIVISION OF JORGENSON & CO. 
1107 BATTERY STREET 1127 WILSHIRE BLVD. 
SAN FRANCISCO 11 LOS ANGELES 14 
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USE LIQUID GLUE? 


Here’s an easy way 
fo save up to 


The VISCO-MAT system 
converts dry adhesive into 
ready-to-use liquid 
to give you 6 savings! 


ALL your operator does is put dry adhesive into the hopper 
and set the control dial in the base for the right viscosity. 
The VISCO-MAT automatically measures and mixes the 
water needed to produce this desired viscosity. 

This NEW method of glue preparation SAVES—money, 
you’re not paying for the water in the glue—Labor in 
mixing and handling—freight on tap water—waste of im- 
properly mixed batches—time, there’s no waiting—space, 
bags take less storage room than drums. The overall savings 
may reduce your adhesive costs as much as 60%. 

The VISCO-MAT system of automatic preparation and 
continuous viscosity control has proven its ability to cut 
adhesive costs in the food ... chemical... paper... 
and boxboard container industries. Write for details. 


see the 
VISCO-MAT TRIAN 
in action at 
BOOTH 233 
PACKAGING EXPOSITION 


PACKAGE INERY CO. 


7 West Diversey Avenue 
Chicago 35, Illinois 
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FILABELMATIC 


.. it labels ...as it fills ... automatically 


Imagine . . . Filabelmatic shifts from filling one 
liquid to another with greatest ease and speed . . . 
changes container sizes in a jiffy 
large assortment of labels . . 
label presses. 





applies a 
. uses dual pneumatic 


Add this . . . fills by full vacuum filling method 
at speeds from 15 to 60 bottles per minute .. . uti 
lizes an automatic unscrambler . . . accurate label 
positioning . . . stainless steel construction. 


See the Filabelmatic 
A.M.A. Packaging Show 
Booth 650 
a 


Only the Filabelmatic affords the versatility and econ- & | N F R- 7 LLI $O N MAC i | N t RY 
omy you want if you fill one or more liquids into one or 


; J y COMPANY 
more size containers that require body labels. 


formerly Biner-Siegrist 
3 1101 North Main Street Los Angeles 12, Calif. 
Representatives 


Herman Seel Michael C. Young George A. Craig 
Clarence W. Beals &. P. Anderson Co. Packaging Equipment Co. Packaging Equi Co. Machi 
Minneapolis, Minn. Dallas, Texas Philadel 


Charles W. Miller Paul Moore Co., Lid. S$. Riekes & Sons S. Riekes & Sons 
Hayward, Calif. Toronto, Ont., Can. Omaha, Nebraska Des Moines, lowa 


nei tt LLL ALERT 


Henry W. Eversole K. G. Anderson 
Pp . y Service Co. R. P. Anderson Co. R. P. Anderson Co. 
ia, Pa. Long Island City, N.Y. Lovisville, Ky. Houston, Texas New Orleans, La. 


Rocca & Rocca Carl H. Siegrist Martin O. Tiemann 
Chicago, Illinois Los Angeles, Calif. St. Louis, Mo. 














ASSEMBLING ARMY C-1 RATIONS 
SPECIFICATION to meet Government contract specifications demands speedy, 


dependable equipment. CaLiForNiA PackInG CorPoRATION 
PACKING Rs RE 
Seacers for the big G 


Ration assembly con 

MATERIALS : j tract it recently han 
dled with marked 
nest ’ success at one of 
@ Moisture-Proof © Vapor-Proof ) wae: its San Jose 
/ 4 California) 

e Water-Proof e Grease-Proof fcnnsena 


canneries 
BAGS & ROLLS 
To Meet AN-JAN-MIL Specifications 








oN A ALAN ALEET 





We sell a complete line of cloth backed, paper 
backed and foil backed barrier materials to 
meet requirements of Army, Navy and Air 
Force packaging; also, gummed and pressure 
sensitive tapes, packing list envelopes and 
protectors. 


Write, phone or wire your orders 


CHARLES E. KING The Cuarree Roror-Seacer seals all popular heat sealable 

films, metal foil and bag top labels on bags. Forced cooling 

and Co under constant pressure guarantees permanence of seals. 
s 


970 W. Chicago Ave., Chicago 22, Illinois | RALPH CHAFFEE & COMPANY 


Tel. HAymarket 1-0165 | | 2168 Market Street 





San Francisco 14, California 
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ec long drying distance between 
printing and rewinding 


Two-roll unwind stand 

Semi-automatic splice 

Sensitive web tension control at gnwinder 

Oversized cooling & re-moistening drum 

Improved surface rewinder 

Gear-driven shea@r-cut slitters 

Positive overhead web drive 

improved adjustable end-feed 
Micrometer adjustment for side register and register in direction of web travel 

Cenfral lubrication 

Solid-cast-frame-constrgetion 

Ball Bearings throughout 

Anitox inking System 


Handles paper, ‘glassine; foil, carton, 
Seine, polyethylene, plastics, et, 


See the HHH-JET 

IN. ACTION 
ATLANTIC CITY 
April 17-20,°4.951 





Two to Six Colors 
Printing widths ~ & 
*20”-to-60" 
_ Phitios teppats—- - 
Pe 


: H. H. HEINRICH 200 VARICK STREET, NEW YORK 14 


INCORPORATED 


1951 





CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


EMPLOYMENT + BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE SALES REPESENTATIVE selling to food and equipment, maintain esent equipment, and 
other indust hicago and Mid-West seeks i u knowledge of printing 
. Lecated Metropolitan New York. Ex- 
-volume specialty items. E: cellent position for thoroughly capable man. 
background nd contacts. F Send complete resume; salary desired. Box 169, 
n business es available to Modern Packaging. 
Present ass caer of this ad- 
International 5S.S. Straightline 160/min. pent. Write im co fidence to Box 166, CHEMIST graduate or experienced in formu- 
Vacuum Filler. Resina 5S amd LC Auto. Medion Fathapgtng. lating paper and fabric coatings. Salary com- 
Cappers. New Way Wraparound Labeler. mensurate with ability. Reply in writing to Mr. 
Smith C1 ML o- MX Labelrites. Stokes & PAPER BOX PRODUCTION MANAGER—17 W. M. Anderson, Devoe & Reynolds Company, 
mith Gl and G4 Auger Powder Fill- years’ experience—Desires connection with repu- Rutherford & Delancey Streets, Newark 5, New 
SHA A . table manufacturer of mach nd hand-made Jersey. 
. . mute. set-up boxes. responsi- 
Carton Sealer. Triangle Elee bility i P purchasing, de- 
and 8 Heed’S sc Piles Eesep ann ae ee ecg ; ~ at production. MISCELLANEOUS 
Ceco Carton Closers. Pneumatic Scale hie 4 ~reagy tenes ‘God a oard, Seager — 
Auto Tite-Wrappers. Hayssen 3-7, Pack- perfume. - Abamnatin; asia peg AE ge te 
v., FA and DF, Scandia Auto. Cellopha J es. Will locate anywhere. Salary $8500 yr. > > iE. 
rappers. This Is Only a Partial List. Be 167. Mod Aeoer: be y 3 CELLOPHANE: We can supply some rolls narrow 
Tell Us Your Requirements. 6 a ae eee web sizes printed rotogravure. Will print your 
7 : narrow web cellophane at less than large web 
UNION STANDARD EQUIPMENT CO. ARTIST-PACKAGE DESIGNER—Young, married, prices. Submit sample wrapper for quotation ad- 
318-322 Lafayette Street draft-exempt with 5 years diversified experience ing if you will supply cellophane. We buy cer- 
: . in package design field, seeking connections with tain sizes of narrow widths, cellophane or glass- 
New York 12, N. Y. manufacturer, agency, or promoter. Well sea- ine. Advise width, weight, age and pounds. Write 
soned in label and package design, rendering, Color Wrap, 3933 W. Sth Ave., Chicago 24, il. 
lettering and layout, this versatile and ambitious _ i 
man has creative ability with an eye for pro- WANTED: Plastic scrap and rejects in any form. 
FILLING MACHINE—Karl Kiefer, 6 stem Type ducing a package with buy appeal. Box 172, Cellulose Acetate, Butyrate, Polystyrene, Vinyl 
TL-2, semi-automatic, 40 to 60 bottles per Modern Packaging. Polyethylene, ete. We pay top prices for clear, 
minute. —s Machine—Edward Ermold Co., colored and printed scrap in any quantity. Box 
Pp to 1 pt. bottles. Belt 781, Modern Packaging. 
ye tne lete unit 90’ long by 6” wide. ee ae a 
Reversible. Raeeas control and pa reducer. Un- HELP WANTED WANTED: 1-Model A and 1- Model B Trans-wrap 
used. Perfect condition. C. B. Lathrop, 2910 N. Machines; 1-S & S G-1 Powder Filler; Potdevin 
Boulevard, Richmond, Va. Tel. 4-6735. ‘ Grocery Bag Machines, %4# to 354; 1-Cluer & 
WANTED: First rate salesmen. Salary basis. Must Compression unit to handle 24” Lx 14” W x 16” 
be thoroughly familiar with the sale of polyethy- H Cartons. Box 170, Modern Packaging. 
‘ / - 3 ‘ lene film to converters and us One man " 
FOR SALE: 1—Self-adjusting Standard Knapp wanted for the New York area; one man for the CELLOPHANE & ACETATE. Odd lots bought. 
Gluer-Sealer & Compression unit, minimum car- Chieago area. Send complete resume of back- Chas. F. Hubbs & Co., 389 Lafayette Se., N. ¥. 3. 
ton 8%” long x 54%” wide x 5%” high, maxi- ground; recent photo; and salary desired. Only - 
mum 15%” x 11%” x 844”; 2-Ceco Adjustable thoroughly experienced and capable men should REPRESENT ATIVE that ae who, where oud 
Carton Gluer Sealers Model A3901-12; 8-Pneu- apply. Box 168, Modern Packaging. how to sell Michigan | industrial and food firms, 
matic Seale Pouch type Tea Bag Machines; 1- —— a interested in c arrang with man- 
Knapp 3B Wraparound Labeler; Pony M, ML, MX WANTED: Practical Machinist- Mechanic. Must be P of dexible packaging and related 
saeeiaee Sats i Knapp ble type D capable of b for ials. Will specialize in D.O. requirements. 
aucun, Wait Reereeed, Medal Cm a Medals polyethylene. Duties will twctude building new a 171, Modern Packaging. 
Spot Labelers; Miller MPS17, MPUS Cellophane 
Wrappers; Stokes & Smith S-S G-1 Powder Filler. 
Only a partial list. Send us your inquiries. Con- 
solidated Products Co. Inc., 16-20 Park Row 


New York 7, N. Y., Phone: BArelay 7-0600. TO HELP YOU... 
SHEETERGLUER Wrapping Machine READERS SERVICE DEPARTMENT 


Corley-Miller with electric eye. Paces 
wrapping, banding or bundling opera- 
tions. Glues, cuts, and conveys cellophane of Modern Packaging 
or paper bands or sheets to wrapping 
crew. Labor Saving. Good condition. 
Originally cost $3500, will sell for 81000 ‘etc se > » cAGING agaz ine ¢ a ic -rvice. 
fob Se. Laude, & Ruder, Amgslion Ucitores Established by MoperN PAcKAGcINt Magazine as a public servi 
Co., 1427 Olive St., St. Louis. this department handles annually—and without charge—more than 
15,000 inquiries dealing with all phases of packaging and material 
procurement. 





AT TREMENDOUS REDUCTIONS 






































SITUATIONS WANTED 


The aid of this department is available, gratis, both to subscribers 


and non-subscribers to MODERN PacKaciINnc Magazine. 
PACKAGE DESIGNER-DIRECTOR—Leading de- 
signer on National Accounts now available to ° es 
head or organize packaging department or for Address your inquiries to: READERS SERVICE 
top-flight design position. Thoroughly experi- ' 
enced “follow-through” designer and extremely + 4 

capable director of packaging programs. Married, Modern Packaging 
draft-exempt. Now lecated in Mid-West but will 
be available to right offer elsewhere in U. S. in 575 MADISON AVE., NEW YORK 22, NEW YORK 
near future. Box 165, Modern Packaging. 











All classified advertisements payable in advance of publication 
Up to 60 words A Up to 120 words .. -$15.00 Up to 180 words 
Up to 60 words (boxed) . Up to 120 words (boxed). . . .$30.00 Up to 180 words (boxed) 


For further information address Classified Advertising department, Modern Packaging, 575 Madison Ave., N. Y. 22, N. Y. 
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THE ADVERTISING COUNCIL, INC. 


A non-profit organization representing all phases of adver- 
tising dedicated to the use of advertising in public service 


25 West 45th St., New York 19, N. Y. 


APRIL 1951 


it wasnt even, 
herepthis morning 


Now, w-a-i- minute! That's going a little too far. Maybe we 
do perform istrial miracles in this America of ours, 

but we hav gotten around to putting up skyscrapers in 

one workingay —not yet anyhow. But we're doing things 
almost as aculous as that. 


Automol radios, television sets, washing machines and so 
id - 

many ot wonderful things are pouring off our production 

lines by Mi thousands —daily. 


ore in the history of the world have so many 
ing, time-saving, miracle-working devices been 
the comfort and convenience of any people. 


» we do it? Easy! 


it simply by a unique combination of qualities that make 
ation the most productive of any country 
rth. We do it with a system built on our solid faith 
belief in the dignity of the individual. 


haven’t reached a state of perfection yet. We probably 
ver shall. But we've been getting better and better and 
*tter all the time. While we’ve been making all of these 
onderful things, we’ve been working progressively shorter 
ours, earning more money, living better and decreasing the 
cost of production so that prices can go down. 


Our American system is the best, the most thrilling, ever devised, 
With even better teamwork, the future is unlimited. If you want 
to help make that future, join with The Advertising Council 

in explaining the American economic system to your employees. 


Order copies of the booklet “The Miracle of America” which 
explains clearly and simply how a still better living can be had 
for all if we all work together. See that each of your 
employees receives one of these copies. 


Let’s show the world what Americans 
can do when they really ¢ry. 


WANT TO HELP? 
MAIL THIS 


The Advertising Council, Inc. Dept. B 
25 West 45th St., New York 19, N. Y. 


Please send me prices on _____s copies of “The Miracle " 
America", so that each of my employees may receive one. 


Nome 





Company 


Address 











less than 4’ high — only requires 
20” x 34” floor space — But What 
A Terrific Wrapping Job It Does 


Wrap-King, the mighty mite of packaging has 
solved the problems of hundreds of manufacturers 
faced with the wrapping of odd shaped packages 
as well as fragile items that previously had to be 
wrapped by hand. 

Write for further details on this amazing ma- 


chine that can wrap practically anything but itself. 


BRING YOUR 
QUESTIONS ABOUT 


CAN-TAINERS 
LABELING 


TO THE AMA NATIONAL PACKAGING 


EXPOSITION 
ATLANTIC CITY APRIL 17-20, 1951 
Booth Nos. 750-752 


Open House at the Ambassador Hotel Every Day 


KENNETH J. MOORE & CO. 


1778 WEST ESTES AVENUE, CHICAGO 246, ILL. 


Manufactured by 
WRAPPING MACHINE SERVICE AND TOOL CO. 
70 FRONT STREET, WEST SPRINGFIELD, MASS. 





WRAP-KING CORPORATION 
Sele Agent — Sales & Engineering 
961 UNION STREET, WEST SPRINGFIELD, MASS. 








: 
HELENA RUBENSTEIN 1 COLGATE PALMOLIVE 


PERL MACHINES ore known 


by the company they keep! 
NOPCO CHEMICAL INOvOCoL CHEMICAL : HOFFMAN-LGROCHE 


eed Soathedl 


More and more of the nation's 
eading drug and cosmetic producers 
have turned to PERL bottle, tube 
and jar filling machines for the speed 
and accuracy their fine products 
demand. Whatever your filling re 
quirements, PERL can make the 
machine that will do the job best. 


A COMPLETE LINE OF MACHINES 


@ Bottle Filling @ Can Filling 
@ Jar and Tube Filling and 
Closing 

@ Bottle Cleaning 
@ Ampoule Filling 


Write Today for Catalog D-3 


a, 
RCPERD: Pert MACHINE MFG. CO. 


68 JAY STREET BROOKLYN 1, N. Y. 


oa --- << ~ ~——* — 
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Krouvay WOUSE CREATIONS 


Cellophane & Plastic Novelty Packaging 


for all holidays... 
special occasions... 
year round business... 


Quickest way to 
increase your Sales... 


Effective display packaging for merchan- 
dising of candies, cookies, novelty items 
We have many other creative packaging 
ideas for every Holiday season. Colorful 
stock designs in a wide variety of sizes 

or made to your individual require- 
ments. Attractive prices on quantity lots. 


WRITE FOR SAMPLES, PRICES 


and FURTHER INFORMATION 

CELLOPHANE SANTA CELLOPHANE & POLY- CELLOPHANE & POLY- 

CLAUS PACKAGE THENE XMAS STOCKINGS THENE OWL PACKAGE 
Clecr plastic-trimmed cello Cellophane in clear, solid Plastic-trimmed cellophane STAR BAND co., INC. 
phane body with colorful color, or multi-color Xmas body with attached cardboard 
attached cardboard cut-out prints bound with red plas- cut-out owl head and feet in PORTSMOUTH, VIRGINIA 
Santa Claus head and feet tic tape with loop for hang gay Halloween colors. Body 
Body available in Polythene ng also available in Polythene 











Your Product Packaged 
FROM A ROLL ... for the government 
OF STOCK F.) ... for commercial use 


Automatically at Low Cost 
Films * Foils * Papers 
Here is the cost saving, streamlined way to 
package your product tor maximum economy 
and plus sales! 
Base machine makes a pouch style bag, opens 
it for filling, seals it, and meg a com- 
ef che Kon Gite eqapabahe eoatanaatie sie 
ing 
product. Special teeter 
Standard unit makes bags 
papecs, foils, cellop 
Special model availabl rat 
Whether juct is liquid, solid, 
TO A FILLED AND SEALED WESRaaE font produc iid, powder, under 


SALES- WINNING PACKAGE ) Wembaaeh sunsstinerieatyene pnt iia 








Makes the bag from a roll of 
paper, film, or foil. 


Fills the bag by count, by vol- 
ume, by auger, or by special 
feeders. 


Finishes up to 36,000 pack- 
ages per eight hour shirt. 


BARTELT ENGINEERING COMPANY ROCKFORD, ILLINOIS 
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A. B. C. Packaging Machine Corp. 303 
Ace Carton Corp. ............. 52 
Acme Backing Corp. ...... 202, 203 
Acme Gravure Services, Inc. .... 240 
Action Bag & Envelope Co. ... .. 230 
Advertising Metal Display Co. .. . 
Advertising Council 

Aluminum Co. of America ... . 
American Can Co. 

American Coating Mills 

American Excelsior Corp. ...... 276 
American Tape Printer Co. .... 283 
American Type Founders 13 
Amsco Packaging Machinery, Inc. 269 
Anderson Bros. Mfg. Co. ...... 71 
Andrews, P. L., Corp. ......... 108B 
Animal Trap Co. of America .... 276 
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600 IDEAS 


for LABELS & STICKERS 


NEW CATALOG 


F e FEphv FEU REG U S PAT OFF / 


Sy Eighty pages of eye-catching, 
\\ effective label ideas repro- 
\ duced in one to four colors 
and listed under 128 differ- 
ent classifications. See for 
yourself these distinctly 
different FENT-ONAMEL 
labels, and how you can 
use them profitably in 
your business. 
130,000 satisfied 
customers can't be 
wrong. 
WRITE 
TODAY 





DEPT. P40, 506 RACE ST., PHILA. 6, PA. 











VISIT THE 
DRUPAI951 


INTERNATIONAL 
EXHIBITION 


Printing and Paper 


Dusseldorf / Western German 
26 May-10 June 1951 


THE comprehensive trade show for graphical supply, 
paper, and paper processing 


ENQUIRIES: Nordwestdeutsche Ausstellungs-Gesel! 
schaft, Dusseldorf, Ehrenhof 4 
Tel. 10 301 
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If your products require 
folding cartons, cans or 
packets, we have the plant, 
equipment and personnel to 
do a more efficient packaging 
job for you. Our high-speed 
equipment includes every impor- 
tant type of automatic machine. 
We can also handle the ship- 
ment of your products direct 
to your customers. Why 
not write for complete 
details now? 


we \ 
THE STEVENS-WILEY MFG. CO., 


1605 W. GLENWOOD AVE., PHILADELPHIA 


INC. 


32, PA. 
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572-0 Nut Meat Chopper 


428-0 No-Drip Server 631-0 Sugar Meter 


468-0 
3-Way Salt Shaker 


Increase sales with a packaging promotion. An 
ordinary discarded container can be turned into 
an attractive kitchen houseware . . . It’s easy! If 
your package or jar has a 43, 53, or 70 mm open- 
ing many of these functional caps will convert it 
into a useful kitchenware . . . Custom caps for 610-0 Cocktail Shaker 


other sizes. 

Get the Federal Story on Promotional Packaging 
. .. Find out what others are doing . . . Federal 
designs... tools...manufactures...Write today 
for complete information — Packaging Division. 


137-0 No-Drip Servette 


For complete details see our representative, or write for illustrated catalog 
sheets and price list. 

Representatives in New York, Denver, Emmitsburg, Md., St. Louis, Memphis, 
Seottle, Lovisville, Pittsburgh, Detroit, Atlonta, Minneapolis, Dallas, Kansas 
City, Los Angeles . _ . Listed under Federal Taol Corporation in your phone book. 


FEDERAL 630-0 Sugar Server 
Praclical 


27.7 VCO) KL 7-0 a: ee, HOUSEWARES CHICAGO 45 
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Oneida, Ltd., packages 
fast-selling Community 
silverplate in sparkling, 
crystal-clear Vuepak, 
fabricated by Earlville 
Paper Box Company, 
Earlville, N. Y, 


VUEPAK TELLS IT, 
SELLS IT FAST... 


and for popular-priced items, too 
package in VUEPAK 


It pays in sales ... it pays in profits ... to dress up your 
popular line, as well as luxury items, in the “frills and lace” of a 
sparkling, transparent package of Vuepak acetate. 


Nothing sells the quality, the desirability of your product 

faster than the product itself—in a clear, show-all package of 
Vuepak. Dozens of manufacturers have proved it ... by doubling, 
tripling sales (and even more) after switching from a “blind” 
package to one made of crystal-clear Vuepak. 


And here’s how Vuepak helps build profits two ways: 
first, packaging in Vuepak costs less than you might think - 
then, as sales increase (you can bet on it), packaging 

costs per unit are put on the skids. 


Good reason to investigate Vuepak, Monsanto’s rigid 

acetate packaging material, for your product TODAY. See your 
box supplier; or write to Monsanto for full information. 

The coupon is for your convenience, Vuwepak: Reg. U.S. Pat. Off 


At A Price You Can Afford For Packaging 
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somes. uoorsummell MONSANTO 
CHEMICALS ~ PLASTICS 





MONSANTO CHEMICAL COMPANY, Plastics Division, 
Room 4102, Springfield 2, Mass 


Please send me more information on Monsanto Plastics for packaging. 
Name & Title 
Company 


Address 





City, Zone, State 
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... for new developments in food packages 
with sales appeal and product 


More than forty years of pioneering in 
protective food packaging stand behind 


Marathon products... years in which 
Marathon produced many outstanding de- 
velopments in packaging for the dairy, 
meat, frozen food and bakery industries. 
Marathon packaging is primarily protec- 
tive . . . in every case providing the specific 
protection demanded by your product. 
Marathon packages are also designed for 
the buy appeal that attracts shoppers in 


today’s self-service stores. No Jess impor- 





tant is the workability of Marathon pack- 
ages... designed to meet the most rigorous 
standards of effici iency in every phase of 
production and distribution—from pack- 
aging to transportation to final retail dis- 
play of your product. 


Marathon research and package develop- 
ment never cease. Our experts are today 
studying your current and future market 
needs, searching for new packaging answers 
for those needs. Look to Marathon . 


.» Or 
the latest and best in food packaging! 


Watch, Manatthons fot, move to come, / 


MARATHON ™& 


MARATHON CORPORATION, MENASHA, WISCONSIN 
Protective Packaging FOR AMERICA'S FINEST FOODS 


atiantic 











‘This man is carrying 
gold mine 





In this bag are simple tools like a T-square, scissors, 
paste, and packaging materials. But with them 


this man can contribute a gold mine of ideas. 


He is your Shellmar Packaging Counselor—thoroughly 
trained, fully experienced. Not only does he know how to 
develop Successful Package Creations, but more importan 
nowadays, how to get the most out of your present 

package ... how to employ filling and sealing shortcuts to 


save you material, time and money. 


SELLING TO THE MILITARY SERVICES? 

Shellmar—leading producer of war packaging material 
during World War II—again offers its services to Army and 
Navy suppliers. A complete line of approved materials 


is available for priority orders. 


Shellmar Products Corporation, Mt. Vernon, Ohio 


Plants: Mt. Vernon and Zanesville, Ohio ® South Gate, Calif 


Mexico City © Medellin, Colombia ® Sao Paulo, Brazil 


s=. SUELLMAI 


“Successful Package Creations” 


20th 
pellp pone Booth 446 
PACKAGING 
Stretiitenm Atlantic City 
April 17-20 





